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Visualize the 


largest morning circulation in America--- 


the half million buyers of the Daily News. 


BOUGHT each morning by as large a population 
as that of Buffalo or San Francisco; by two-thirds 
as many people as live in Baltimore, Boston or St. 
Louis; a circulation that exceeds by far the popu- 
lation of Cincinnati, Milwaukee and Washington, 


D. C. 


AND READ, probably by almost as many people 
as live in Philadelphia. 


ANY manufacturer who does business in New York, 
the largest market in the United States and the 
richest in the whole world, cannot afford to neg- 
lect this circulation, or the medium that carries a 
sales message to it so effectively, so economically. 


Learn more about 


New Yorks Picture Newspap er 


25 Park Place, New York—Tribune Bldg., Chicago 
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NUMBER TWENTY-THREE* OF A SERIES 





A. A.C. of W. Delegates, 
New England’s Largest Evening 
Newspaper Sends Greetings— 
and reminds you of its 





roved value 
to Advertisers 


You'll find plenty of well-known advertis- 
ing experts at the convention who can tell 


you surprising facts about the BOSTON 
AMERICAN’S dominating evening circu- 


lation and unusual merchandising service. 


Speaking of that service, almost every mail 
brings us new tributes to its efficiency. For 
example, one extract from a letter just re- 
ceived: “. . . thank you most heartily for 
the splendid co-operation extended the 
KELLOGG TOASTED CORN FLAKE 
COMPANY in connection with their adver- 
tising campaign which started April 3.” 


Newspaper 





A Remarkable 3-Cent Evening 


—— 
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Research and Promotion Departments at Service of Advertisers 
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“FIRST IN PUBLIC SERVICE” 








MORNING EDITION 





The World to the Rescue! 














—— A salesman on Broadway. 
To Protect the Retailer Up and down. Twice over. Not an order! 
| THE HIS SELLING ARGUMENT: “A good product. 
NEW YORK WORLD The best. A proven seller—in other (similar) 
PLAN markets.” 





THE RESISTANCE: “No demand. Competing 


ADEQUATE AND Products slow sellers.” 


NON-CANCELLABLE 


ADVERTISING A FRESH START. Advertising contract placed. 
| Adequate. Non-cancellable. 
































Che LBP word 
Bn snl Up Broadway again. 
Bova sacatadl 
THE: WORLD PLAN SEVENTEEN CALLS in three hours’ time. Seven 
INTRODUCTION out. Seven sales. 


A TESTIMONIAL. “We were trying to sell an unknown product. You showed us 


how to sell a known quantity—the power of the World and The Evening World to move 
merchandise off the dealers’ shelves. 


ASK US about THE WORLD'S exclusive merchandising features (1) 

“The World Plan Introduction” and (2) the “high spot’’ system 
of routing via ‘““The New York World's Seventy-three Buying Centers of Greater New 
York’’; also what a sales appropriation of $500, and an advertising appropriation of 


$7,250, of $5,800 or of $2,950, will do for you. 


The World and The Evening World have a combined circulation, daily, of 650,000 for 
$1.20 per agate line gross, subject to contract discounts. They carry more dry goods 
advertising; are read by more jobber, department and chain store buyers, and by more 
retailers; offer more circulation per dollar and a more concentrated circulation; a reader 
and a dealer influence more localized than any other morning and evening combination. 


Advertise in Newspapers by the Year 


THE NEW YORK WORLD’S MERCHANDISING DEPARTMENT 


Mallers Bldg., Chicago Pulitzer Bldg., New York Ford Bldg., Detroit 
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Dominate 
Philadelphia 


If you were to ask most any intelligent Philadelphian 
how to make your advertising do the most good in Phila- 


delphia, the reply undoubtedly would be “Put it in The 
Bulletin.” 


Create maximum impression at one cost by con- 


centrating in the newspaper “nearly everybody” 
reads— 


% 


THE BULLETIN 


The circulation of The Philadelphia Bulletin is one of the 


largest in America. 











“Tn 
Philadelphia 


nearly everybody reads 


The Bulletin, 


Net paid daily average circulation for May, 490,178 copies 
a day. 






No artificial methods of stimulating circulation are used by 


The Bulletin. 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
Dan A. Carroll, Verree & Conklin, Inc. C. L. Weaver, Allen Hofmann, 
150 Nassau Street. 28 East Jackson Blvd. Verree & Conklin, Inc. Verree & Conklin, Inc. 
117 Lafayette Blvd. 681 Market Street 
LONDON PARIS 
125 Pall Mall, S. W. 1. 5 rue Lamartine (9). 


(Copyright 1922, Bulletin Company) 
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Issued every Saturday—forms closing at ten P. M. on the Thursday preceding the date 
of publication—by the Editor and Publisher Co., Suite 1117, New York World Build- 
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ADVERTISING NEEDS WORLD UNDERSTANDING 


Thousand Opportunities Overseas Await American Touch to Make Them Vital Factors in World Recon- 
struction Is Basis of Plea for Wider Vision 


WE hear and read a lot about the 
need for a better understanding 
between the two English speaking races, 
and we cannot hear or read too much 
about it, but I think that one of the 
things we want to get a better under- 
standing in is ADVERTISING. 

In coming to the United States of 
America on behalf of Lord Northcliffe, 
the leading newspaper proprietor of 
Europe, I do so to tell the American 
advertising men on this great newspaper 
proprietor’s behalf that he feels as we all 
feel on the other side of the water, that 
the Associated Advertising Clubs of the 
World should take their part in the bet- 
ter understanding campaign. 


You, on this side, probably many of 
you, do not realize the import of this 
great man’s request. He is the domi- 
nating influence in European journalism. 
He feels keenly interested all the time 
in advertising, not only from the point 
of view of filling his papers with ad- 
vertising, which he does more success- 
fully than any other English newspaper 
proprietor, but he has got a little deeper 
understanding of it than that. He has 
brought about in Great Britain the As- 
sociation of Advertising Agents, of 
which, with one exception, every Eng- 
lish advertising agent, is a member, and 
the only reason, as he told me before I 
left London, that he is not a member 
is because he had not been asked. 

If the advertising brains of the United 
States are called on to help to sell the 
products of America in overseas lands, 
it is, in my judgment, absolutely essen- 
tial that they should know as much about 
the markets in which these goods are 
exploited as they do their own market. 
They can only do that if they come over 
themselves and find out for themselves. 

The reason that I believe that Amer- 
ican advertising men should learn the 
difference between marketing in Great 
Britain and marketing in America is 
because I believe that the advertising of 
American products in.the foreign fields 
should be done by English advertising 
men, and the advertising of English 
products in the United States should be 
done by American advertising men. 
There is no advertising man in Great 
Britain that knows more about the 
United States than I do. I have lived 
here fifteen years—early years—im- 
pressionable years—but I would no more 
attempt to advertise a British product 
in the United States without the co-op- 
eration and help of an American adver- 
tising agency than I would expect an 
American advertising agency to try and 
master the British methods of merchan- 
dising in six months or a year. I am 
not saying this in any unkind spirit 
toward the American agencies who, are 
opening up in Great Britain. What I 
say is, they will have to learn as I did. 

When tthe Associated Advertising 
Clubs of the World changed their name 
from “America” to “World,” we be- 
lieved in Europe that they were going 
to spread their RB: poten world-wide. 
So far they hav done it, but we be- 
lieve they will. We only gain by giv- 
They are. masters of their craft; 
we are the pupils. We are willing to 








By SIR CHARLES HIGHAM, M. P. 


Eprtrortat Note: 
and official delegate from Europe. 


learn. There can be no harm in their 
teaching us, because I know the Amer- 
ican advertising man is broad-minded 
enough not to keep his knowledge to 
himself—he likes his profession too much 
for that. 

We did not send a representative to 
America to ask for the convention in 
London until we were ready to handle it. 
We are ready now, but we will be more 
ready in 1924. We are raising a fund 
of $250,000 for entertainment purposes. 
Lord Northcliffe is taking the leading 
part in the organization for the enter- 
tainment of the delegates. When the 
Northcliffe Press makes up its mind to 
make a success of anything it never fails. 
During the Advertising Exhibition in 
London crowds of people four deep for 
over a mile, waited out in the pours of 
rain for five hours at a time to get in. 

The English people want to know all 
about advertising. You know it. Come 
and tell us. Be a real world organiza- 
tion. Learn what a market Great 
Britain is for your products. Go to 
English homes. See the man start his 
morning shave with Colgate’s or Men- 
nen’s shaving soap, an Ever-ready Safe- 
ty Razor, an American shaving brush, 
Pond’s Extract, Palmolive Soap, and 
Mennen’s or Colgate’s Talcum Powder. 
See him go to his breakfast of Sunkist 
oranges, Force or Quaker Oats, Ameri- 
can Bacon, and I shouldn’t be surprised 
if he doesn’t eat American eggs although 
they haven’t any trademark on them. He 
goes to his office in an American motor 
car; he sees his secretary file her papers 
in an American filing cabinet; he gets 
his letters typed on Royal, Underwood 
or Remington typewriters; his form let- 
ters are Multigraphed; and so on ad 


Sir Charles is Lord Northcliffe’s personal representative at the convention 


infinitum. And now our men are begin- 
ning to wear Hart Schaffner & Marx 
clothes. 

Do not let anyone ever tell you again 
that America is disliked in Great Britain 
or anything American. When a nation’s 
life is largely governed every hour of 
the day by the products of another 
country it is a receptive country for 
more of their merchandise. Every Eng- 
lish home has tinned fruit at least once 
a day, and there is no name on the tin. 
What are the American fruit and veg- 


etable packers thinking about? Why 
don’t the Delmonte, Sunbeam or Libby 
people capture this trade? On m~ Rolls 


Royce car, which is the finest and most 
expensive motor car in the world, I see 
the Delco lighting and starting system 
and Goodrich tires. 

Wake up, American advertising and 
merchandising men! Realize that there 
is a gold mine waiting for you five days 
away. Don’t play ‘with fifty million 
people, with money and an inclination to 
buy your goods. Come over and see the 
new world for merchandising that you 
know so little about. 

The United States of America must 
no longer be insular. You can no longer 
take in each other’s washing. You have 
got to sell your goods wherever you can 
find a market, because you have unem- 
ployment, and until every soldier, every 
sailor is in employment in your country, 
no man with a capacity for selling has 
a right to find out the way by which he 
can find a market for America’s prod- 
ucts on my side of the water, in another 
English-speaking country, with ability to 
buy American goods, which wants your 
razors, wants your soaps and at least 
a thousand other products. Why don’t 











HIGHAMISMS 


We want to get a better understand- 
ing of advertising. 


All England is brushing its teeth every 
morning with American tooth paste. 


We are all 90 per cent alike, and we 
all take the 10 per cent of difference 
and pick at it. The cure is advertising 
the 90 per cent. 


Speak your own mind but be sure 
you have one. 


Egotism is faith in one’s self. 


If the whole world would say it with 
flowers there would be no need to hold 
an inspirational meeting. 


If we can make nations give up life, 
money, homes, s and comforts for 
war, what could we do, collectively, if 
we all get together for some dominating 
inspiration ? 








you come over there and find this mar- 
ket? This people took from the Goy- 
ernment in one week nearly thirty-three 
million pounds sterling of war saving 
certificates, eight times as mz iny as they 
did in the busiest days of the war. 

You have got a people there who like 
you and love you, and believe me, they 
do, and I would liked to say this: What 
was the reason they sent as an ambassa- 
dor all over the world the Prince of 
Wales, a clean-cut young English boy— 
Royal, if you like? It is not royalty or 
the office of president that makes a man 

it is what is in them. During the war 
you sent millions of your men, some of 
whom were among your best, through 
England. They went sound and came 
back unsound. They were in our homes. 
I have yet to find a single man or wo- 
man who said that the American boy 
failed to behave himself like an Ameri- 
can gentleman. That is the thing that 
England loves. 

There is a market for your American 
sales in England. Cash in on it. It is 
trade. We have got the place for you; 
we have a love for you; we have the 
money to pay. Why don’t you come 
there and you will see why it is Higham 
asks us to come over and take English- 
men’s money? I will tell you why We 
will get something out of that. You will 
find we too make things that you do not 
make. You will find we shall make in 
your country a market also. 

By advertising and selling we can do 
something that [ fear we may not do if 
we do not get together—that is: catch 
the markets of the world. 

I know something about 
hospitality. I have been to Dallas, 
Toronto, to Baltimore, to Boston, to 
Indianapolis, and while I am dictating 
this I am on my way to Washington, 
Chicago and thence to Milwaukee. Your 
newspapers are great and your newspa- 
per men and women are the finest people 
I have ever met. They know how to 
write, and the wonderful way they re- 
member interviews without taking notes 
is beyond my comprehension. It is mar- 
velous. You are a wonderful people. 
Your hospitality is an example to the 
world, but, for once in my life I am 
going to make the statement that we can 
equal it, and we will prove it to you if 
you come to London in 1924. Lord 
Northcliffe, through me, assures you that 
London will do everything from Conven- 
tion Hall to Guild Hall to make your 
visit a memorable one. 

Come over here! You came over will- 
ing to die under the greatest possible 
difficulties and dangers. Come over to 
learn and to teach under the pleasantest 


American 


possible auspices. You will never 
regret it. 

This magnificent calling of ours is 
nothing more nor less than molding 
public opinion, to do things that we 
ought to do for our own good, and I 


am very glad to see, in this country at 
least, a very direct tendency toward 
eliminating from every piece of adver- 
tising that which is unworthy. No 
advertising man with a feeling, with 
conscience, with knowledge, should ever 
do anything to make the world worse. 
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WORLD SCOPE TO BE GIVEN A. A. C. W. WORK 


Annual Convention Will Endeavor to Fix Place of Advertising in Changed World Business Conditions— 
London Wants 1924 Meeting—Milwaukee Plans Royal Entertainment 


} PILWAUKEE, Wis., June 6.—Mil- 

waukee stands prepared to enter- 
tain the greatest convention in the history 
of the city—the most important from a 
business standpoint, if not the largest in 
size. The city is in readiness to act as 


host to the advertising fraternity of the 
world. a> 
Already delegates are arriving—most 


of them men and women who have trav- 
the conven- 


eled from foreign lands to 
tion. Milwaukee’s downtown district is 
decorated as it has never been before. 


Virtually every post and building gives 
expression in some way or another to 
the welcome which is extended the city’s 
visitors. 
The heavy 
gin Sunday. 
sections of the 


influx of delegates will be- 
Special trains from all 
country will begin ar- 
morning, continuing 


riving early in the on 
through the forenoon. In addition the 
regular trains will be loaded with men 


and women who will attend the conven- 
tion. Several thousand will be at hand 
Sunday afternoon to attend the inspira- 
tional services which will be the opening 
meeting of five days’ 

The general plan of the convention is 
sermons on advertising deliv- 
ered in Milwaukee churches Sunday 
morning at which advertising specialists, 
laymen and clergymen will speak about 
the Truth-in- Advertising movement. In 
the afternoon, at the Auditorium, the 
inspirational services will be held. Sir 
Charles F. Higham, M. P., of London, 
will be one of the principal speakers at 
this service. Others to talk will be 
President Charles Henry Mackintosh, 
of the Associated Advertising Clubs of 
the World: Daniel H. Hoan, Mayor ot 
Milwaukee, and Dr. Charles Aubrey 
Eaton, president of the American Edu- 
cational Association. 

A general session will be held Mon- 
day morning, at which the larger phases 
of advertising will be discussed. 
Monday afternoon and Tuesday will ™ 
devoted to departmental sessions, held 1 
twenty-one halls throughout the Se. 
Another general session will be held 
Wednesday morning and on Wednesday 
afternoon, and Thursday morning inter- 
departmental sessions, at which the best 
speakers at the departmental gatherings 
will address the entire convention gath- 
ering, will be held. The general business 
sessions of the convention will conclude 
with the big meeting Thursday after- 
noon 

Tuesday evening, 
will be held the 
which will be 


se ssions. 


to have 


at the Pfister Hotel, 
President’s dinner, at 
decided, among other 
things, the city in which the 1923 con- 
vention will be held. Atlantic City, 
N. J., is expected to be a likely contender 
for the next convention, while Minne- 
apolis is also expected to put in a strong 
bid. Sir Charles F. Higham, M. P., will 
extend an invitation to hold their 1924 
convention in London. ] 
\dvertising men, publishers, manutac- 
turers, retail merchants, educators and 
clergymen will all discuss their interests 
at the convention. It is this fact which 
makes the meeting of such great im- 
portance. Not only national, but inter- 
national, questions will be considered. 
Representatives from every quarter of 
the globe will be present to promote 
their various interests—problems and 
decisions that have a direct bearing on 
the marketing plans and methods of the 
W vorld. 
Milwaukee the convention as 
it itself. 


regards 


being of supreme importance to 

For no other similar event in the city’s 
history have such preparations been 
made. To “sell” Milwaukee to every 
outside visitor is the aim of the city’s 
men and women. And to this end has 
been prepared what they plan tc make 
the most elaborate entertainment pro- 


gram such a convention has ever known. 








(By Tele 

The main feature of the entertainment 
program is the speed-boat regatta, to 
be held in Milwaukee Bay, Wednesday 
afternoon. Thirty of the fastest racing 
water craft in the United States and 
Canada will participate in the races. 
The number of entries makes the regatta 
one of the biggest in the history of mo- 
tor racing in the United States. Every 
convention delegate, as well as several 
hundred other members who will be in 
the city to see these races only, will be 
afforded a close and unobstructed view 
of the entire course due to the admirable 
park facilities overlooking the bay. 

In conjunction with the races will be 
staged a Neptune Frolic in the afternoon 
and in the evening a Venetian Night 
Entertainment, which will be concluded 
with a great fireworks display. 

\ committee of 1,000 has been organ- 
ized to attend to every possible want of 
the convention visitors and 2,000 automo- 
biles will be at the disposal of the del- 


egates at virtually all times. A tour 
route, designed to take the visitor 


through the heart of Milwaukee’s scenic 
beauty spots, as well as her famous in- 


dustrial districts, will be followed by 
automobile drivers who are asked to 
take convention visitors for a_ ride 
through the city. 

A “Trip to Ad Land” is an enter- 
tainment feature prepared for the Con- 
vention by the Milwaukee Journal. This 
will include a trade-mark review, which 


will probably be the most complete ever 
arranged. A hundred tiny dancing girls 
who have been in training for months 
will stage this spectacle to be held at 
the Auditorium. 

Another entertainment feature will be 
the “Cabaret Ball” and “Mystery 
Dance” to be held at the Auditorium 
Tuesday night. The great convention 
arena will be transformed in the space 
of a few hours into a vast dancing pal- 
ace with special entertainment and sur- 
prise numbers interspersed through the 
evening for the divertisement of the 
guests. 

And the final day of the convention 
will be Open House Day in Milwau- 
kee’s clubs. This day has been set aside 
as the one upon which Milwaukee busi- 
ness men and women will be hosts within 
their own organizations. 

The entertainment of women visitors 
has also been provided for. They will 
be taken out for shopping tours, dinners, 
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theatre parties, and the nature of the 
general entertainment program is such 
that they will be able to share equally 
with the men in their enjoyment. 

Milwaukee is certain that the conven- 
tion will be a success. 


The 1922 A. A. C. W.. convention 
really offers 22 national and international 
conventions in one to consider the part 
that advertising must play in changed 


business conditions. The international 
program committee, under the chair- 
manship of Homer J. Buckley, of Chi- 


cago, has been working for months, as 
have the program committees of each of 
the departments and conferences and the 
national advertising commission, on the 
tasks assigned to them. Their completed 
and official programs are published for 
the first time in this edition of Eprtor 
& PUBLISHER. 

For the first time in its history the 
president of the international organiza- 
tion has visited all clubs—with the ex- 
ception of those overseas—that were 
affliated with the A. A. C. W. in suffi- 
cient time to allow them to appear on 
his schedule. The accomplishment 
necessitated President Mackintosh’s 
making the last lap of the trip—from 
Great Falls, Mont., Edmonton, Canada— 
by airplane in order to complete his 
election pledge before the 1922 con- 
vention. New interest in club work has 
resulted in building up the A. A. C. W. 
roster to the point of the largest club 
affiliation in its history, while more than 
150 communities have expressed desires 


to have advertising clubs formed imme- 
diately. 

\lso during the past year the A. A. 
C. W. started to make a world-wide 


survey of advertising in 
with the U. S. Government Department 
of Commerce. Another iemiaiona! 
aspect is given the Milwaukee conven- 
tion by the announcement that London 
England, is to be a strong bidder for the 
1924 meeting. 


conjunction 


\mong the outstanding matters of 
business to come before the convention 
next week will be that of authorizing 


the appointment of four field secretaries, 
who will spend their time in organizing 
new clubs and in aiding clubs already 
affliated with the ‘A. A.C. W. to do 
further constructive work in making ad- 
vertising play the part in the business 
world that is expected of it. 





CHARLES HENRY MACKINTOSH 


who has made good as president of 
the Associated Advertising Clubs 
of the World. 














There will also come up for decision 
the matter of reorganization for greater 
efficiency, providing for a smaller execu- 
tive committee, for smaller districts with 
state or district presidents and state or 
district conventions. 

Another important problem the con- 
vention must face is that of re- financing 
the association to meet the growth of its 
work and the increasing scope of its 
activities. 

In laying out the program more time 
than ever before has been provided for 
departmental sessions. 

The plan will be followed again, after 
the convention, of issuing a Yearbook, in 
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Plan of A. A. C. W. Reorganization 


which will be published all the impor- 
tant addresses made at the general and 
departmental sessions and conferences. 
From the standpoint of Eprror & Pus- 
LISHER’S readers, most interest will cen- 
ter on the activities of the National 
Association of Newspaper Executives 
(the newspaper department of the A. A. 
C. W.), the sessions of the national ad- 
eellinas the American Association of 
Advertising Agencies, the retail adver- 
tisers, community advertisers, club 
secretaries. Yet much of value can be 
learned from the trends and tendencies 
as developed in departments and confer- 


ences representing other forms of 
advertising. 
Apart from the A. A. C. W. conven- 


tion, itself, will be held the third an- 
nual meeting of the National Association 
of Newspaper Classified Advertising 


Managers. 

This Association, while not a part of the 
A. A. C. W., holds its meetings at the 
same time and place and in various ways 
works in close co-operation with the 
A. A. C. W. and its newspaper depart- 
ment, the National Association of 
Newspaper Executives, in which pro- 
gram it has a prominent part this year. 


The A. A. C. W. international pro- 
gram committee, in completing its work, 
gives this final message to those who 


will attend the convention: 
“The International 
building this 


Committee in 
program has given more than 
the usual amount of time to departmental 
meetings, believing that it is especially im- 
portant this year that businéss men have op- 
portunity to bring their own problems into 
group meetings for a close-up study by those 
who attend each departmental or conference 
session. 


Program 


“We have endeavored not only to give you a 
‘brass-tack’ convention, but a convention that 
will touch every business man with an electric 
spark of enthusiasm and optimism and send 
him back home with a realization that this is 
the year to move forward into fields of larger 
business opportunities. 

“A greater vision, a mightier effort and a 
higher ideal in the matter of merchandising 
methods—these are the ideas that will dominate 
the convention. 

“You will do much to assure a full develop- 


(Continued on page 12) 
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NEWSPAPERS NOT PROFITEERING ON AD RATES 





Milline Rate of 283 Morning and Evening Papers, With 19,516,422 Average Daily Circulation, is $2.09, 
an Increase of 46 Per Cent Since 1913, Over a Period in Which Production Costs Have Doubled 





DVERTISERS use 

newspaper space at present-day 
rates and profit on the sale of the goods 
advertised, and that statement has been 
made in public’ several times in recent 
months, will find it advisable to examine 
their copy, their merchandise or their 
selling methods for the reason. Their at- 


who cannot 
rate of $41.08 per agate line, or $2.09 per 
line per million circulation. 

The increase in circulation is 23 per 
cent. 

The increase in advertising rate is 79 
per cent. 


tacks on the rates newspapers must The increase in the rate per line per 
charge to remain effective institutions million circulation is 46 per cent. ; 
will be fruitless. No other medium in Can any other advertising medium, with 


the world can give them access to so many 
prospective purchasers of advertised 
goods or service at so low a price as the 
daily newspapers of the United States 
and Canada. 

This conclusion is inescapable after ex- 
amination of the tabulation which is given 
on the following pages, comparing the 
rates and circulations of 283 daily news- 
papers as they were in 1913 and on Janu- 
ary 1, 1922, the latest complete statistics 
available when the compilation was made. 
The 1913 figures were compiled by the 
Hon. Thomas Rees, publisher of the 
Springfield Illinois State Register, were 
published in that year and have received 
wide circulation since that time. The cir- 
culations given for that year are for the 
most part sworn statements of the pub- 
lishers. The rates and circulations for 
the present year are taken from Eprror & 
PUBLISHER INTERNATIONAL YEAR Book 
for 1922, published January 28. The lat- 
ter circulations are to an overwhelming 
extent audited by the A. B. C. and the 
total of 19,556,741 copies daily is more 
than two-thirds of the total morning and 
evening circulation of American daily pa- 
pers. No Sunday figures are listed. 

Nine years ago these 283 newspapers, 
with 15,937,424 daily circulation, sold 
their space at the aggregate ‘rate of 
$22.91 per agate line, or at the rate of 
$1.43 per line per million circulation, 

Today, with costs about 100 per cent 
above those of 1913, these same papers, 
or their successors in some cases, sell 
space in 19,556,741 copies daily at a total 


lower rates of increase between those 
years, supply merchants and manufactur- 
ers with the blank paper on which to 
write their messages to as many millions 
of people at the same or lower price? 

Magazines can not. A casual inspec- 
tion of their rates, absolute and based on 
line per million circulation, will render 
futile attempts to show that they do. And 
magazines are available for only a small 
percentage of the advertisers who 
newspapers. 

3illboards need not be considered, nor 
painted signs, novelties, electric devices 
and other knick-knacks and jimcracks of 
publicity. They don’t get their message 
into the prospect’s hands, before his eyes 
at the moment he is thinking of his needs. 

Direct-by-mail?—let us __ see. The 
cheapest and simplest form of direct-by- 
mail advertising, not necessarily the most 
effective, however, is the penny postal 
card, with a printed or written message. 

Postal cards, white on both sides, cost 
$10 per thousand. Assume that the would- 
he advertiser can get his list of nineteen- 
and-a-half-million prospective purchasers 

which he can’t—and that he has facili- 
ties for printing and addressing such a 
number, which few have. Printing, ad- 
dresses and addressing can be assumed to 
cost $7 per thousand. a highly conserva- 
tive figure. That makes his total cost for 
a thousand printed and addressed post- 
cards $17, 

To reach 19,500,000 families with the 
message would therefore cost him*$331,- 
500, 


use 


By ARTHUR T. ROBB, JR. 


That gives him one chance at his pros- 
pect, with every probability that it will 
be swept into the waste-basket or tram- 
pled into illegibility on the addressee’s 
front porch without reading. More re- 
liable direct-by-mail methods have a lower 
mortality record, but their cost prohibits 
anv but the most limited employment, 
with results guaranteed. 

Take your pencil now and see what a 
national advertiser can do with that 
money in the newspapers listed, several 


groups of which would make excellent 
market units, incidentally. 
Start from scratch with the postal 


card, using five inches, 70 lines, on one 
column. He can buy the space for $2, 
785.60, compared with the $331,500 cost 
of the postal card barrage. The one piece 
of newspaper copy costs eight-tenths of 
one per cent of the postal campaign. 

Our advertiser can use one column of 
300 lines one time in every one of these 
newspapers for $12,324, or per cent 
of the postal campaign. 

He can use his post-card-size adver- 
tisements, 70 lines, once a week, for $144, 
851.20, or 43 per cent of what it would 
cost to mail the same message once, 
strong chances that it would 
read, or if read, forgotten. 

What additional proof is needed ? 

There is no advertising medium ex 
cept the newspaper which gets into the 
homes of people who buy advertised 
goods every day in the year, no other 
medium to which they regularly look for 
the advertised offers of for sale, 
no other medium in which an advertis 
er’s statements are accepted with 
question than in the daily newspaper. If 
daily newspaper copy doesn't sell, the ad 
vertiser as a rule will find the reason in 
the quality of his goods, his prices, or 
his methods of doing business. His com 
petitor is probably reaping the harvest 
that newspaper advertising has sowed 


+4 
dA 


with 


never be 


goods 


less 


With some exceptions, too, 
individual newspapers will be found to 
have advanced at the same pace as has 
the total rate. Newspapers in the big 
cities, of course, show smaller relative 
increases than do those in the smaller 
cities and towns, for a number of good 
reasons. 


the rates of 


Costs went up in every newspaper of- 
fice, large or small, during and after the 
war and have receded only slightly. 
White paper, forced to unheard-of prices 
in 1920 and 1921 by manufacturers’ 
propaganda has since become materially 
cheaper, but it must be remembered that 
newspapers did not set their rates on the 
basis of 14-cent spot market paper. Many 
of them were paying less than that for 
the greater part of their supply, and the 
rates were made largely when contract 
paper was about $140 a ton, f. o. b. mill. 
Those rates would not have been suffi 
cient had the panic period in the paper 
market continued, and most ne wspapers 
would have been forced to increase 
charges still further or go out of 
ness. 

With paper at $75 a ton, it is still 100 
per cent more expensive than it was when 
Mr. Rees compiled his table of circula- 
tions and rates in 1913, and there are no 
indications that it will approach closely 
to the 1913 level for several vears, if ever. 
and spot paper shows signs even now of 
rising. That reason alone would justify 
an advertising rate of 79 per cent above 
the 1913 price, if there were no other fac- 
tors 

There 


their 
bust- 


are other reasons, good 
too, for the advance in newspaper rates, 
leaving out of consideration the subject 
of wages to mechanical emploves. Thos« 
have been discussed and dissected to the 
distraction of all concerned, but they re- 
main at war-time levels and will remain 
so until living costs permit their reduc 
tion 
Sines 


ones 


the war, however, 


Continued on pag 
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CIRCULATIONS AND ADVERTISING RATES OF 283 DAILY NEWSPAPERS, 1913-1922 
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GEORGIA 
Circulation Rate Circulation Rate Circulation Rate 
*1913 **1922 *1913 **1922 "1913 **1922 *1913 **1922 *1913 **1922 "1913 **1922 
Birmingham Denver A taken 
Age-Herald 17,344 O4 Os Express fe) 16,813 O05 05 Constitution baat 11.885 15.180 nee 13 
NEWS ceccecccrccccee (e) 28,638 4 15 Post .... we eeeces (e) 134,060 09 20 Georgian ; 44.000 3020 608 12 
Montgomery Rock Mt. News (m) 30,418 O75 | IS Journal (e) 1,347 59.941 Og $ 
Adv BOA Py _ 08 Nc Faxeed caweyes (e) 32,499 80,424 oT § F 
AGVOPCIBCE occccccces (m) 16,940 17. eral : é Pueblo Potul 141.282 150.151 re a: 
eT etree . 62,922 95,940 115 .29 Star-Journal «+s fe) 15,906 9,522 .025 os Rate per line per million cireulation, 191 
tate per line per million cire i 913 y ! 
; tate per line per million circulation, rt ia oo ee 162.309 221.987 31 ‘7 
Rate per line per million circulation, 1913-—-$1.91 
ARKANSAS 1922—$2.12 ILLINOIS 
Little Rock CONNECTICUT Hloomington 
COMMING. soscictses .(m) 20,461 41,285 03 08 Hartford Vuntagrapl m) 15.890 17,599 02 05 
Rate per line per million circulation, 1913—$1.46. dot aie : - Chicago 
1922 —$1.93 Courant ......-- .-(m) =, 609 Oe OG & 
: : WM: cia dic cauenceees (e) 42,772 4 12 American (e) 325,000 895.427 60 
CALIFORNIA New Haven Herald-Examiner m) 212.784 358.217 5 
Fresno i a. oh tas aka as Tournal .(e) 140.000 115.406 2 
af Register aie .fe) 19 14 31,681 O32 08 Daily News . (@) 141.994 395,665 3 65 
Republican ......... (m) 17,029 28,445 0257 10 Times-Leader .(e) 18,458 17.958 on 06 Post (e) 64,000 42. GAG 12 12 
Los Angeles Union .. fe) 15.000 13.048 03 04 Lribune ua} 240000 183 . 6 2 
Examiner aoe hed kate (m) 106, 858 08 22 Total Pinseweee as 89,809 135,168 .162 a7 leoria 
te nigh, egies (e) 66,944 ye ~ Rate per line per million circulation, 1913—$1.80. Journal fe) 16.752 7.07 0? | 
Oe Rbeewmarbteian (e) 06 "10 1922 rrausertpt (m) 16,110 9490 o” 
PINE eas << (m) 10 18 DISTRICT OF COLUMBIA Star e) 21,230 22,390 06 
Oakland Washington Springfield 
MR Cecetiacscchs fe) 37,580 10,437 057 15 3 | (m) 27,321 06 10 State Register (e) 23,824 2 om 
Sacrame WOE? -cieckucd.cekons (m) 30,851 os 18 si ieee 
eee g 949 5 og Star fe) 63,392 10 .20 rotal 1,412,127 1,881,852 1.593 3.12 
tee » 23,7 38.242 . rave . . 
. ee ven baseeegoenyey| ce? — po rimes (e) 16,089 09 16 Rate per line per million circulation, 1913—$1.1 
San Francisco — _— — 199981 6 
Bulletin 73,335 .14 .20 Teta: ccdiescoth . 167, 65: a , = oe 64 
Call-Post ee 95,078 .14 .20 Rate per line per million circulation, 1913— 1.97. 
Chronicle 70.000 88.610 18 24 1922—$2.88. INDIANA 
Examiner 102,992. 148,141 .20 30 FLORIDA Evansville 
NOWE 2. .esccccvccecs 34,369 48,586 07 * ax? Jacksonville bg im) IS 580 23.108 oe 05 
a ‘ mnie" , eel ~~ _ ‘ort Wayne 
BOD sorb dvecvnanson 720,912 1,026,188 1.2427 2,29 Metropolis (e) 15,083 19,232 O4 07 a A — eee s 
sean doa Se ; 912 et Times-Union ...... (m) 26,010 31,608 05 08 Journal-Gazette —_ cae rei ” 7 
Rate per line per million circulation, 1913—$1.72. ; . 
1922—$2.23,. Tampa Indianapolis 
- ot - i eres. So (m) 17.593 19,775 025 05 SO ror e) 11 2 
*Compilation of 1913 by Hon. Tlomas Rees —— ein ne on. SAL cc cceeeeeees {m) -10 vio 
**1922 figures from EDITOR & PUBLISHER International Total ..... seeeceeees 58,686 = 70,615 as rivge, ar 
Year Book for 1922; Circulations of Oct. 1, 1921; Rates as of Rate. per line per million circulation, 191% $1 96 : on ear , . - 
Nov. 15, 1921. 1922—$2.55 WO cxivissunds (im) 20,697 22,01 04 07 
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INDIANA—Continued 
Circulation 
oie 
*1913 **1922 
Terre Haute 

i Sree (m) 20,165 22,753 
| eT eT (e) 15,000 21,847 
BO cccntovaorescpus 266,867 318,791 


Rate per line per million circulation, 











Rate 


| 
#1913 **1922 


-03 
025 


-365 


1913—$1.36. 
1922—$2.06. 











-06 
-06 


-66 


IOWA 
Cedar Rapids 
Republican-Times ..(me) 15,324 12,765 .02 05 
Council Bluffs 
eee (e) 15,120 14,413 .0225 .05 
Davenport 
Democrat-Leader (e) 18,876 14,478 .0258 .06 
ND scmcaseeccevias (e) 20,565 23,899 .035 OT 
Des Moines 
GOON ccccccscncents (e) 43,533 52,708 .06 14 
BOD. coccveccccecens (e) 37,562 34,309 .06 10 
i Ee (m) 35,263 62,196 .06 20 
DED. 0 ddcvavescces (e) 20,316 51,935 .0385f ° 
Sioux City 
eer (me) 39,275 50,074 .05 ll 
WED. Socsawesesae (me) 40,603 50,167 .05 ll 
eer Terr 286,437 366,945 .4133 .89 
Rate per line per million circulation, 1913—$1.44. 
1922—$2.42. 
KANSAS 
Topeka 
CL + ik Csawsese wee (m) 32,000 33,637 .05 -08 
State Journal ....... (e) 21,000 20,844 .04 06 
Wichita 
Ere eer (e) 23,556 39,058 .04 .10 
MD. ccvavsevaucce’ (m) 34,089 55,077 .05 15 
Total coccccccccccese 110,645 148,616 .18 -40 
Rate per line per million circulation, 1913—$1.62. 
1922—$2.69. 
KENTUCKY 
Louisville 
Courier-Journal ..... (m) 23,401 46,029 .07 mt | 
MMBAE  inwsvaccdeocew (m) 30,712 44,757 .05 -09 
PORE. ccvocccesecvcess (e) 41,847 39, —_ .06 -09 
ZAMS cccccsrsnccceve (e) 45,000 07 15 
REE, cictdcvinsesees ~ 140,960 190,121 -25 44 
Rate per line per million circulation, 1913—$1.77. 
1922— $2.31. 
LOUISIANA 
New Orleans 
BROT TTT te (e) 44,372 63,028 .08 15 
ORGS  oscocvccscecess (e) 30,513 38,899 .05 -10 
Times-Picayune --(m) 40,407 72,430 .14 15 
OEE ccnccsccuncvnes 115,292 174,357 .27 .40 
Rate per line per million circulation, 1913—$2.36, 
1922—$2.29. 
MAINE 
Portland 
Express & Advertiser (e) 17,625 ,213 = .028 -08 
Rate per line per million cciwiilaa a 30. 
922—$3.17. 
MARYLAND 
Baltimore 
American ........++. (m) 77,478 59,568 .10 \ 30 
MOWS cccccccceccce --(e) 179,146 118,800 .13 ? 
BER occccccce eseeee(Me) 119,453 216,089 .20 35 
Total nrcccvccessecss 276,077 394,457 .43 65 
Rate per line per million circulation, 1913—$1.55. 
1922—$1.64. 
MICHIGAN 
Detroit 
Free Press .........(m) 64,169 142,728 .09 -25 
DOUEMAL cccccsccccecs (e) 74,448 104,164 .14 -23 
OWS ccccccssweescee (e) 45,000 225,882 .13 40 
oo er yr (e) 39,998 32,792 .055 14 
Flint 
Journal ......-c00---(@) 17,439 27,683 .025 .08 
Grand Rapids 
Herald ...ccccccccce (m) 33,156 30,208 .04 .08 
DWE. cvescccccbeones (e) 18,496 13,380 .03 05 
DRO awcivsenssesd0 (e) 60,585 75,426 .07 -16 
Kalamazoo 
GRMBTE nw cccccveccese (e) 15,373 22,819 .02 -06 
Saginaw 
News-Courier ........ (e) 20,100 21,235 .03 .O7 
© Petal csccccccccsce 488,764 606,318 .63 1.52 
Rate per line per million circulation, 1913—$1.29. 
1922—$2.18. 
MASSACHUSETTS 
Boston 
Advertiser 60,000 .125 30 
American 258,678 .30 .50 
GODS oc cccsccccsees 282,549 .30 45 
BOSE cccccccccvcscose 400,009 .30 -60 
Pramacrigt  ..cseceves (e) 30,243 35,743 .15 .20 
Herald & Traveler (me) 221,750 235,165 .30 .40 
Lowell 
Courier-Citizen and 
Leader ........++ me) 18,584 19,889 .03 .06 
DER kdsccdccoccevcess (e) 15,242 18,083 .03 -05 
Lynn 
BOOM. ccccccseccscccee(S) 16,987 16,071 .03 .04 
New Bedford 
Standard-Mercury ..(me) 20,726 28,555 .03 07 


MASSACHUSETTS—Continued 





























Circulation Rate 
ance naetniain, 
*1913 **1922 1913 **1922 
Salem 
PE Hb sien scepecccuocs (e) 18,800 19,466 .018 07 
Springfield 
Republican & News (me) 16,578 55,894 .043 12 
SOG censivvcncucs (me) 28,430 56,611 .05 12 
Worcester 
Telegram-Gazette (me) 46,961 72,628 .082 -21 
TE nec vinvawsicanns 1,375,491 1,559,341 2.088 3.29 
Rate per line per million circulation, 1913—$1.52. 
1922—$2.10. 
MINNESOTA 
Duluth 
PERG ncccvovocccssct (e) 27,513 35,853 .04 11 
News-Tribune ....... (m) 20,807 18,517 .04 05 
Minneapolis 
SOUEME cessicvescoees (e) 78,119 100,396 .095 -20 
GWE cccccveccsvesess (e) 47,472 58,995 .08 12 
TrIPERO cccccccsce (me) 103,514 118,675 .10 22 
St. Paul 
Dispatch-Pioneer 
Press (me) 116,650 146,008 .13 25 
News (e) 67,340 79,680 .09 15 
WARE cosvccscccceses 461,415 558,124 .575 1.10 
Rate per line per million circulation, 1913—$1.24. 
1922—$1.99. 
MISSOURI 
Joplin 
GIRO beccccscecess (m) 15,139 22,516 .025 .08 
Kansas City 
SORE oc civcsvccses (m) 34,535 .09 11 
PEt. cccccvesevwesese (e) 21, 153,145 10 -25 
Star and Times....(me) 359,866 432,071 .275 -50 
St. Joseph 
Gazette ...cccccccess 18,963 13,913 .04 .06 
News-Press 39,249 37,761 .06 10 
St. Louis 
Globe-Democrat ..... (m) 124,619 181,189 .135 35 
Post-Dispatch ....... (e) 168,848 149.604 .17 .33 
DURE cccccccecvosecees (e) 76,000 101,751 10 -22 
SOMOS. Shasedsacsasces (e) 85,000 45,424 .09 -15 
er ree 1,091,665 1,171,090 1.085 2.15 
Rate per line per million circulation, 1913—$0.99. 
1922—$1.83. 
NEW HAMPSHIRE 
Manchester 
Union & Leader....(me) 16,498 26,687 .027 -06 
Rate per line per million circulation, 1913—$1.63. 
1922—$2.21. 
NEW YORK 
Albany 
Journal .cccccccccces e) 18,245 11.674 .035 .04 
Knickerbocker Press (im) 21,954 34,464 .04 .08 
Times-Union .......+- (e) 37,967 35,018 .06 -09 
Binghamton 
Press & Leader...... (e) 25,492 24,965 .04 .08 
Brooklyn 
CRHIBER. ccvccccccccces (e) 33,372 41,003.15 .12 
TNS cdcccvcscesesss (e) 42,000 .58.435 .16 -20 
Standard Union ..... (e) 64,598 68,908 .15 -20 
TIMES .cccccccccvcecs (e) 39,029 46,982 A0 12 
Buffalo 
Courier & Enquirer _- 77,722 84,260 .10 -22 
Express 50,268 38,078 .12 -10 
News 94,724 104,690 .14 21 
Times 60,000 77,086 07 15 
Elmira 
Star-Gazette ......... (e) 18,064 23,874 .03 07 
New York 
American 333,869 .40 .60 
OTL er re secs. (an 10 
Globe 177,066 .2625 .37 
Herald 189,816 .45 Al 
Journal 623,083 .60 1.25 
Mail .. 167,013 .28 36 
OE sncsone<sccaceenn K 182,279 .225 Al 
co eee (e) 126,000 111,965 .1875 .25 
ery re (m) 71,730 45,875 .15 -24 
err rrr (m) 200,000 323,813 .30 .553 
ae (m) 83,306 142,195 .285 30 
ar (m) 376,028 360,080 .40 44 
WERE oc ccccccesvsses (e) 411,473 288,948 .40 44 
Rochester 
Democrat-Chroniele ..(m) 62,280 51,209 .10 17 
oe ere, (m) 31,284 26,623 .05 .08 
Post-Express ........ (e) 21,076 13,979 .04 .058 
Times-Union & 
Advertiser -(e) 55,259 62,501 .085 18 
Schenectady 
GOMOO. cisincescine (m) 21,648 19,746 .04 .06 
Union-Star ........-. (e) 18,595 13,677 .025 05 
Syracuse 
HerAlE § cccccccccccces (e) 36,083 43,119 .06 13 
TOMER .cccccccesses (e) 39,410 44,875 .05 10 
Post-Standard ...... (m) 46,805 50,463.07 13 
Troy 
MecerE sccccccccces (me) 24,057 21,853 .035 0 
BESS ccccccccccseses (e) 17,060 16,6383 .025 04 
Utica 
Herald-Dispatch ..... (e) 20,965 19.683 .03 055 
Observer ....-.+-+++- (e) 18,397 16.337 .03 05 
BEGGS ccccccccccccecs (m) 16,006 25,172 .035 06 
errr eer te 3,847,952 4,031,309 5.87 8.626 


Rate per line per million circulation, 1913—$1.52. 
1922—$2. 


14, 


NEBRASKA 
Circulation 
*1913 **1922 
Lincoln 
BARE ncccccecceccces (e) 25,072 30,006 
Nebraska State 
SOREN 6 cwcccncee (me) 32,803 33,547 
Omaha 
dl a ace ceyeeaenes (me) 49,318 57,839 
eesecsccesocese (e) 67,986 71,557 
World: Herald ...... (me) 57,200 73,715 
Total ..ccccccecccece 232,379 266,664 


Rate 
Sh, 
*1913 **1922 


Rate per line per million circulation, a 37. 


NEW JERSEY 
Hoboken 
Hudson Observer...... (e) 37,298 41,169 
Jersey City 
Jersey Journal ......(e) 26,598 36,976 
Newark 
MOUS. ccccccccesceces (e) 76,524 104,889 
Star-Eagle .......... (e) 68,250 68,176 
Trenton 
TEMES cccccccccccccce (e) 20,751 32,089 
Total ascoccscccosecs 229,421 283,299 





Rate per line per million circulation, — 57. 


NORTH CAROLINA 


Raleigh 


News & Observer....(m) 


15,088 


22,540 


04 08 
-05 .09 
07 15 
.08 16 
.08 16 
32 (6h 
22—$2.40. 
.06 11 
.06 10 
-10 21 
.09 .16 
05 08 
36 66 
22— $2.33. 
.025 .08 


Rate per line per million circulation, 1913—$1.65. 
1922—$3.55.: 





OHIO 

Akron 

Beacon-Journal ...... (e) 16,025 
Canton 

Repository ........-- (e) 15,702 
Cincinnati 

Commercial Tribune (m) 40,527 

Hmquirer .cccccccese (m) 67,000 

BOSE ccccccccsccececs (e) 152,526 

Times-Star .......... (e) 145,338 
Cleveland 

NOWS nccccccceccccess (e) 65,000 

Plain Dealer ........ (m) 98,832 

DE iii decenccwaresee (e) 162,714 

Columbus 

CHEB ki vccccnsevecss (e) 45,414 

Dispateh .ccscoceccsss (e) 52,500 

Ohio State Journal. .(m) 50,058 
Dayton 

Herald 21,168 

Journal 21,250 

POUNG  cctvkseeses tenes 31,379 
Toledo 

BAGO occccccccoccces (e) 41,184 

News-Bee ....-.+.++: (e) 62,219 

TIMOR cccccccccccccs (m) 15,000 
Youngstown 

IE isa snticiaxs (e) 16,400 
Zanesville 

Times-Recorder- 

BASRA cccccccsves (me) 16,078 


Total 


32,587 


132, 182 


142,162 
181,765 
181,604 


40, 058 


87,519 
68,776 
20,620 


24,587 


27,161 


-02 


1,136,314 1,499,885 1.428 


07 


—_ 


Rate per line per million circulation, 1918—$1.26. 


OKLAHOMA 


Oklahoma City 


Oklahoman ......... (m) 


37,398 


55,696 


Rate per line per million circulation, ey 60. 


OREGON 
Portland 
Oregon Journal ..... (e) 45,019 
Oregonian seeeeese (mM) 51,189 
Telegram .....e.s0. (e) 36,211 
Dotal ccccccccce eseee 182,419 


70,066 
79,904 
58,112 


208,082 





Rate per line per million circulation, —_ 55. 





PENNSYLVANIA 
Erie 
TES. sc ccvctecesceses (e) 20,921 25,882 
Harrisburg 
Patriot-News ...... (me) 16,469 50,875 
Telegraph .........+. (e) 20,202 34,672 
Philadelphia 
Bulletin ........000+5 (e) 282,876 492,293 
Umqeirer wccccccsccce (m) 174,983 203,205 
North American ....(m) 160,000 143,911 
Public Ledger ..... (me) 84,000 253,809 
MesesE ccscccceccccs (m) 161,723 109,851 
Pittsburgh 
Chronicle-Telegraph ..(e) 94,891 90,511 
DitGRtGh § .sicccccoces (m) 66,048 56,857 
Gazette-Times ...... (m) 82,989 91,204 
Leader 
Post 
Press 
Sun 
Reading 
ERD. .ccccicseccsoses (e) 22,223 33,824 
Scranton 
DINGS cccccsccccccese 35,239 36,121 
Republican 26,830 80,644 





22—-$2.13, 
-06 15 
1922—$2.69. 
065 14 
-09 16 
05 14 
-205 44 
22—$2.11. 
-025 -08 
02 ll 
-03 -095 
-30 55 
25 35 
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CIRCULATIONS AND ADVERTISING RATES OF 283 DAILY NEWSPAPERS, 1913-1922 
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NEWSPAPERS NOT PROFITEERING ON AD RATES 


(Continued from page 7) 








publishers are giving more thought to 
and spending more money on their edi- 
torial and news departments. Foreign 
news is demanded by the 105,000,000 peo- 
ple of the United States and the news- 
papers are spending money to get it. 
Every one of the great news associations 
is puting forth its best efforts to secure 
news of important events in the United 
States and Europe and sparing no ex- 
pense to deliver that news as quickly as 
possible to American newspaper readers. 
One news service reported to Eprror & 
PustisHER last February that its in- 
creased expense between 1914 and 1921 
was 300 per cent for gathering and dis- 
tributing news. That increase was passed 
on to the newspapers. 

These increases and others were borne 
by all newspapers, large and small alike, 
but they weighed most heavily on the 
smaller newspapers which do not carry 
the advertising volume of the big city 
newspapers. The paper price increase 
was especially burdensome to the smaller 
newspapers and is still, as they buy in 
small lots from jobbers, rather dun from 
the manufacturer direct, pay the jobber’s 
commission, and are generally tied up for 
the entire year at one price. During the 
Present era, the price at the opening of 
the year is likely to be materially higher 
than it will at the close, but the smaller 
newspaper cannot benefit by price reduc- 
tions on the large manufacturer‘s news- 
print. 

For that reason it is not to be assumed 
that newspapers are profiteering if their 
Tate per line per million circulation is 
above that for the entire list. The rates 
may be higher, but response to advertis- 
ing of the right goods rightly priced is 


even more immediate and widespread in 
small cities than is that in many of the 
large cities with their great circulations 
and lower rates per line per million. In 
cities or towns with only one morning, 
or one evening paper, or one of each, the 
newspaper is the undisputed advertising 
medium and is free from competition of 
other media as well as from its own 
kind. Advertisers can well afford to pay 
the price that the small town or city 
publisher needs for his existence, with 
results practically guaranteed to well- 
placed copy. 

In the tables which follow are listed 
the 116 morning and 167 evening news- 
papers which Mr. Rees listed—the only 
reliable compilation of 1913 rates and cir- 
culation known to Epiror & PUBLISHER 
—with their circulation and rate data for 
that year and for 1922, the total circu- 
lations and rates and the comparative 
rates per line per million circulation for 
the papers in each state. 

Comparison with the April 1, 1922, cir- 
culations and May 15, 1922, rates, which 
are published elsewhere in this issue, 
was not possible until the following 
figures had been put in type and the dif- 
ference in totals was found to be so small 
as not to warrant junking of material 
which represented the result of many 
hours of work. Total circulations of the 
United States morning and evening 
papers listed increased from 19,403,085 
copies to daily to 19,874,819 copies, a 
gain of 470,734 copies over the October 
1, 1921, tabulation upon which the fol- 
lowing tabulation was based. 

Canadian dailies show a loss of ap- 
proximately 20,000 copies per day al- 
though evening papers gained. 


On the other hand rates have remained 
practically stable, the decreases offsetting 
the few increases. In fact, the total 
rates of the papers listed are about a 
cent and a half less now than they were 
November 15, 1921. 

In comparing these totals of 1913 and 
1922, it should be borne in mind that the 
great circulation increase has _ been 
effected in spite of price advances of 200 
to 300 per cent. The papers listed by 
Mr. Rees were for the most part sold for 
one cent daily. Now they are either two 
or three-cent papers, with a few one-cent 
issues at widely scattered points. 

It should also be remembered that in 
several cities newspapers listed by Mr. 
Rees have ceased to exist, due to suspen- 
sion or absorption by their competitors. 
Outstanding instances of this are found 
in Baltimore, where the Star was com- 
bined with the News over a year ago, 
and about the same time in Birmingham 
where the News bought the Ledger and 
suspended it. Early in 1920 the New 
York Sun and the Herald were combined 
and the Sun finally dropped out as a 
morning paper. here are numerous 
others, which are familiar to readers of 
Epitor & PuBLISHER and need not be set 
forth in this compilation, These have all 
had the potential effect of reducing cor- 
culations, but this possibility has in most 
cases been overcome by energetic promo- 
tion work and improved papers in the 
new combinations, with the result that 
the total circulations in the cities affected 
has increased within a short time after 
consolidation, as a rule. 

The rates in Mr. Rees’s tabulation were 
the minimum granted to general adver- 
tisers, with 10,000 lines the most favored 
quantity. It is this lineage which Eprtor 
& PuBLISHER is using as the basis for its 
compilation of present rates, as it is the 
one most in use today among newspaper 
publishers who do not operate on the 
flat rate basis. 


Telegraphers Want $60 Minimum 


The Commercial Telegraphers’ Union 
has notified the chief news services that 
it desires a conference to establish wage 
scales for the year commencing July 1. 
The present minimum wage is $42.50 
which the union demands be increased to 
$60. Members of this union work on 
the wires of the United Press, the Inter- 
national News Service, and the Universal 
News Service. The Associated Press, 
the Western Union and the Postal Tele- 
graph are all open shop organizations, 
as far as the telegraphers are concerned. 
It is understood that negotiations will 
commence before June 15. 





Wausau Tribune Not Yet Sold 
(By Telegraph to Epitor & PuBLISHER) 


Mapison, Wis., June 6.—There was 
held here this afternoon before Judge 
Lamb, referee in bankruptcy for the 
Wausau (Wis.) Tribune to decide the 
mode and time of sale of the plant of 
the Tribune. Appraisors will make their 
report June 12. J. A. Phillippi, the 
trustee, will have charge of the sale of 
the property which is believed to be 
heavily encumbered. 


To Buy Snap-Bean Farm 

The purchase of “Snap-Bean Farm,” 
part of the home site of Joel Chandler 
Harris has been decided upon by the 
Uncle Remus Memorial Association. The 
farm adjoins the “Wren Nest,” the house 
in which the noted author lived during 
the period in which he produced many 
of his Uncle Remus stories. 





World Changes Column Rules 


The New York World has changed 
its column rules from hairline to one 
point rules. 
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IC. M. A. AND “THREE-I” CIRCULATORS {se 0 700 377 ones cou 
TO MEET IN INDIANAPOLIS 





Both to Convene Next Week—I. C. M. A. Program Provides 
Careful Study of Trends and Tendencies— 
J. J. Lynch Probable Next President 





[X0! \NAPOLIS, Ind., next Tues- 
day, Wednesday and Thursday will 
be the scene of the annual convention of 


the International 


Circulation Man- 
agers’ Associa- 





tion, of which A. 
G. Lincoln, bus 

ness manager of 
the St. Louis 


Post-Dispatch, is 
president.. Prep- 
arations are be 
ing made by the 
local committee, 
headed by John 
M. Schmid of 
the Indianapolis 
News, for a large 
attendance, reser- 
vations having be President I. C. M. A 
de by representa 
tives of newspapers throughout 
United States and Canada. 
The “Three-I” Circulation 
Association of Illinois, Iowa and Indiana 
will also meet in Indianapolis in con- 
junction with the I. C. M. 








the 


Managers 


Special arrangements have been com- 
pleted with the New York Central Rail- 
road for a special Pullman for a train 
leaving Grand Central Terminal 4.39 
p. m. standard time Sunday, June 11 
This train will connect with the 2 p. m. 
B. & A. train from Boston at Albany, 
thus enabling the New England mem- 
bers to join the New York party and 
enjoy the comforts of the car. Other 
members from Albany, Syracuse, Roches- 
ter, Utica, Binghamton are planning to 


meet the New York Central train at 
points en route. About a dozen mem- 
bers from New York City alone have 
stated that they 

will go out on 

the New York 

Central train. 


\ splendid e€l- 


tertainment pro- 
gram has been 
arranged that 
will be a most 
refreshing diver- 
sion from the 
business meetings 
and still not in- 


terfere with them. 
\ pre-convention 





meeting of the 

board of directors J. J. Lynen 
will be held Mon- tnt Nice-President 
day evening and I. C. M 

the general ses- 


sion will open Tuesday morning and con 

tinue through to Thursday afternoon. 
The program is a heavy one—as Sid 

ney D. Long, of the Wichita Eagle and 
he 1. C. M. A, 


past president of t Says: 
“It shows hard effort and strenuous 
thought in its preparation. It antici 


pates the scientific in circulation; the 
sentimental: the enthusiastic; the me- 


thodical and the research and everlast- 


ing hustle. The men who are going to 
handle these subjects know them from 
top to bottom and from side to side, 
from experience, and will start real 


trains of thought among the circulation 
men; deep thoughts, and very likely will 
stir up some ‘powerful’ arguments. This 
might be termed a period of getting back 


to normal in circulation, but as I look 
over the circulation field I would say 


normal is going to be out-done in big- 
ger and better and perhaps what might 
be termed more © staid, substantial 
methods.” ; 

Inthe past conventions, each president 
of the I. C. M. A. has brought forth 
his new departure, something that has 
bee dear to him, either in practice or 
the-ry. Now comes President Lincoln 
and his program committee with a pro- 
logue entitled, “Discussion Brings Out 
the Truth,” and saying: 


Discussion Brincs Out THE TRUTH 











‘The 1922 Program has been compiled wit 
for brief, snappy treatises of the vari- 

ous assigned subjects, to be foilowed by ex 
tended discussion of the high lights developed 
by the speaker 

“This is the much preferred treatment as 
against long-drawn-out individual thesis. 

“In our judgment the story of the experience 
f the individual, even though he be an out- 
standing success in that branch of circulation 
practice under review, is not to be compared 
with the experience or even the opinions of the 
many. The research of the new student is 
ften the most exhaustive and the training 
many minds on topic, plan. or practice 
develop an angle or point new even to the 
speaker despite hs gieate f 
the subject 

“On this premise, and for the sake of tean 
work—to insure all t eling in the same dit 
t on—suggestions are offered under two heads 


“First, To SPEAKERS: 
“There is advantage in 
ductions, or statements of 
Say: ‘It 


advancing ideas, de 
fact that 


been my 


invite ds 


cussion. has experience 





that rural business obtained by salaried car 
vassers is gained at prohibitive cost, and I 
would like to hear frem any member who has 
been able to make a dollar of this character 
cf pay rell and expense cost produce more 
than $..... 

in new revenue, et 

Or: ‘in Xville we 

have found that 

rivalry and keen 

competition are de 

structive of co-oper 

itive treatment ot 


common problems 
by circulation men 


\ny 


has 


member who 
benefited fron 
membership in a lk 


cal associati« 





where selfish inter 


ests ar mutuall 











sacrificed for the 
commpn good should 


tell us what safe M. W. Frores 
guards are pro ad Vice-President 
vided against sel I ( M 
fish outbreaks,’ etc 
“Challenge the opposing view-—that’s 
“Seconp. To att ATTENDING MEMBERs: 
“Come to the convention prepared to give 
rather than to receive. Universal 


adopt 


this rule will insure that all receive 


than they give 





“Come with the courage of your own cor 
vicit.ons, and prepared to champion any cau 
thing in which you have faith and whic 
may be under fire at seme point in the pré 
ceedings Do this, not for the sake of the 


cause or thing; not 
the purpose of 


enlightenment 


pride’s sake; but for 
contributing to the mutual 


which is the mainspring 


convention’s purpcese 

“If you subscribe to this, come prepared t 
add to the sum of information on any or 
nany of the subjects assigned. 

“And if it be deemed presumpticus f: 

nan to thus imperiously parade such sugges 


tions before an assemblage of 





his peer 





gentle art of making two subscr bers grow 
where only one grew before, will you not at 
least take into account that the otiv is 
worthy? Duty seemed to point the necessity 


“Debate 


“Disc 


without acrimony 
dissension. 
“Chairman, Program Committee.” 


without 


Ission 


This has been a most successtul year 
for the I. C. M. A. The activities of 
the membership committee under the 


chairmanship of 
l. Cook ot the 
Scranton (Pa.) 
Republican, have 
carried out the 
state chairman- 
ship plan and 
gathered into the 
association fold 
an exceptionally 


large number of 
new members, 
most of whom 
will attend the 





Indianapolis con- 
vention. 


CLARENCE EyYSTER Paul Sergent, 
Secretary-Treasurer of the Baltimore 

- Co M. ¢ News, with his 
newsboys general 

welfare committee, has aroused much 


valuable interest in the newsboy and his 
trials and tribulations and successes, and 
gotten many new ideas established and 
on the road to great good for this little 
street salesman. 

Secretary-Treasurer Clarence Eyster 
has gathered in the news of the 
I. C. M. A. and issued the Official Bul- 
letin with clock-like regularity. One of 
the impressing features of the Bulletin 
during the year has been the letters by 
President A. G. Lincoln of the St. Louis 
Post-Dispatch. 

The convention program, as printed in 
full in Eprtor & PUBLISHER of May 27, 
comprises a careful study of the circu- 
lation thought of the present time. Its 
deductions will be valuable not only to 
every member of the I. C. M. A. but to 
the publishing business in general. 

The retiring officers of the I. C. M. A. 
are: President, A. G. Lincoln, St. Louis 
Post-Dispatch ; first vice-president, J. J. 
Lynch, Cleveland Press; second vice- 
president, M. W. Florer, Dallas ( Tex.) 
News; secretary-treasurer, Clarence W. 
Eyster, Peoria (Ill.) Evening Star. 


Directors, M. D. Treble, Buffalo 
(N. Y.) Times; Fred I. Cook, Scran- 
ton (Pa.) Republican; John T. Toler, 
\tlanta Constitution; John Eisenlord, 


Chicago American; Robert A. Weir, 
Syracuse (N. Y.) Journal; H. H. Fris, 
Kl Paso (Tex.) Herald; William Elder, 
Toronto Telegram; Charles Payne, In- 
dianapolis Star; Thomas J. Kavanaugh, 
Dayton (O.) News. 

\s it is the custom of retaining a 
president in office only one year, the 
probability is that LF J. Lynch of the 
Cleveland Press, first vice-president, will 
succeed President Lincoln at the Indian- 
apolis meeting. 


Three I Circulators’ Subjects 


\ddress of 


Welcome, Samuel Lewis Shank, 

Mayor of Indianapolis. 
“Wireless Talk,” F. Francis Hamilton, In 
dian*polis News—Ayres Hamilton Broadcast 


Station, W. L. 


(Continued on page 56) 





Dartmouth for his freshman year. 


country 


There is a big story 
chance. 
portunity. 


The big country that they sent him 
flowers bloom everywhere.—Some 


will find it in 





A CHANCE TO LIVE! 


That is not much to offer a youth of seventeen who is just ready to 


A CHANCE TO LIVE 


And that chance thousands of miles from home and friends; in a new 
a country big, free and easy. 
youth whose cheeks were pale and sunken. 


a newspaperman’s story 


It was only a chance to live but that boy made it a golden op- 
Now he is rosy-cheeked and 57. 


call it 
all there was a sick boy who had been given a chance to live. His chance 
was in the sand lots of Southern California. 
and now they call him a humdinger. 
of the Los Angeles Times reads like a leaf from a book of fiction. You 


EDITOR & PUBLISHER—Next Week 


enter 


That was not much to offer a 


of the kid that took that 


to has been turned into a big city; 
God’s country but back of it 


That was a long time ago 
The life story of Harry Chandler 











GOLFERS ARE READY 
FOR CHAMPIONSHIP 


Editor & Publisher Trophy to Be Played 
for at Rosyln, N. Y., Next Monday 
—Reception at Newspaper Club 


HE newspaper golf championship 

match to be held next Monday 
(June 12) over the Engineers course at 
Roslyn, L. L, for the Eprtor & Pvs- 
LISHER Inter-City Championship Cup, 
promises to be one of the biggest sport- 
ing events ever held by newspaper men. 
Besides the Epitor & PuBLisHER Cup, 
there will be prizes for each of the ten 
men on the winning team and a dozen 











THE INTER-CITY 


Cur 


Epitor & PUBLISHER 
CHAMPIONSHIP GOLF 


or more other prizes for competitors not 
members of the teams but members and 
guests of the four clubs. In these latter 
events, which will include matches be- 
tween fat men, flyweights, cartoonists, 
seniors and others, will be prizes for low 
gross and low net scores, kickers’ handi- 
caps, blind scores, etc. Every one of the 
one hundred or more newspaper men tak- 
ing part in the event will have a chance 
at from one to three prizes, giving the 
veriest of duffers an even chance with 
the finest of players. 

A committee from the New York 
Newspaper Golf Club and the newly 
formed Newspaper Club will meet the 
visiting players at the railroad terminals 


with automobiles and from there take 
them to breakfast at the Newspaper 
Club, No. 131 West Forty-first street, 
near Broadway. 

After breakfast the one hundred or 


more participants in the big event will 
pile onto automobiles and buses and will 
be driven to the course at Roslyn. Be- 
tween morning and afternoon rounds 
there will be a lunch served at the En- 
gineers Club and after the match is 
finished they will pile onto the machines 
again and be driven back to the News- 
paper Club. There in the evening a din- 
ner will be served for the participants, 
after which the Newspaper Club will 
take charge and put on a smoker and 
entertainment. ea 

There will be many ladies present at 
the match during the day as well as 

(Continued on page 64) 
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THEY ARE ALL IN THE DAY’S NEWS 





Photo by Paul Thompsen 


The man in the center in the act of pusHing 
the corkscrew back in his pocket is Christo- 
pher Morley, conductor of the Bowling Green 
in the New York Evening Post. The christen- 
ing of Frank Shay’s travelling bookshop, 
“Parnassus on Wheels” was an important 
event of a few days ago. Mr. Shay is shown 
at the left. The smiling individual nearest 
the upturned bottle is Charles Somervil'e, 
newspaper writer and novelist. 


KIN) 











Photo by International 


Sir Campbell Stuart, managing director of 
the London Times and one of Lord North- 
cliffe’s doers, was with us a few days this 
week on his way to that part of Newfound- 
land that the newsprint is going to come from 
with increasing tonnage as the years go by. 
ois, Dicture above was made as the Baltic 














Photo by P. & A 


Daughter and wife of an editor who fer 
sixty-one years added beavty and gave 
laughter and joy to this o'¢@ worl?—L‘llian 
Russell died at the home of her husband, 
Alexander P. Moore, of the Pittsburgh 
Leader, this week. This studio picture of 
the famous beouty was made in London a 
few weeks ago. 


It is perfectly proper, the bottle contains 
ginger ale, and Carroll Shaffer (right), editor of 
the Chicago Evening Post, is not hungry. He 
had to do this as an entrant in the Tooner- 
ville Trolley race at Culver Military Academy 
last week. 

Among the other Hoosiers who made the 
trip back to the home state last week as 
members of the Indiana Society of Chicago 
were the two business like appearing men 
shown below. Meet Wilbur D. Nesbit (left), 
poet and advertising men, and George Ade 
(right) humorist. 























Oh! Min! Look below, your Sid’s got a new car. 








Yep! Sidney Smith, little brother of 


The Gumps. He has just signed a ten-year contract with the Chicago Tribune and just 
to make it possible for him to keep the more than a million dollars mentioned in said 
contract in general circulation they threw in a Rolls-Royce as a bonus. Was Min sur- 
prised? Say, even Arthur W. Crawford (left), manager of the Tribune Syndicate Depart- 
ment, registered emotion when he congratulated Sid. 





& 
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ment of these ideas by a strict observance of 
the time set for the opening hours of the 
various sessions, especially the general session. 

“The sessions will start precisely at the hours 
indicated, and the doors will be closed during 
the speeches.” 


The international committee consists 


of Homer J. Buckley, chairman; Jesse 
H. Neal, John H. Logeman, John Sul- 
livan, Charles S. Frederickson, Charles 
S. Pearce and A. B. Cargill. 

Charles Henry Mackintosh, present 
incumbent, scems to be the leading con- 
tender for the 1922-23 presidency. In 


fact no other candidate has been directly 
put forth in opposition to Mr. Mackin- 
tosh, who stands especially strong with 
the small clubs of the A. A. C. i 
Others mentioned as presidential possi- 
bilities, however, are Edward T. 
Meredith, publisher of Successful Farm- 


ing, Des Moines, a former president of 
the A. A. C. W. and secretary of Agri- 
culture in President Wilson’s adminis- 
tration; E. S. Jordan, the Cleveland 
automobile manufacturer, and Saunders 
Norvell, chairman of the board of 
McKesson & Robbins. 
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SUNDAY, JUNE 11 
Morning—Advertising Sermons in Churches 
Wesley Methodist Episcopal Church, Grand 

Avenue and 25th Street. Roy W. Guild, ex- 
ecutive secretary, department of federation, 
federal council of Churches of Christ in 
America, New York City. 

Grand Avenue Methodist Church, Grand 
avenue, and 10th street. Rev. Christian F. 
Reisner, president Church Advertising depart- 
ment Associated Advertising Clubs of the 
World, New York City. 

Calvary Presbyterian Church, Grand avenue 
and 9th street’ W. F. McClure, director of 
publicity American Bond & Mortgage Com- 
pany, Chicago. 

Zion Evangelical Association, 11th and Har- 
mon streets. 'W. N. Bayless, Powers-House 
Advertisiitgs Company, Cleveland Ohio. 

St. Paul’s: Episcopal Church, Knapp and 
Marshall streets. Sir Charles F. Higham, 
member of parliament, London, England. 

Grand Avenue Congregational Church, 
Grand avenue and 22nd street. Duncan Clark, 
chief editorial writer, Chicago Evening Post. 

First Christian Church, Walker street and 
Seventh avenue. James W. Brown, president 
and editor of Epitor anp PusiisHer, New 
York City. 

Afternoon—Inspirational Meeting at Munic- 
ipal Aulitorium. 

3:00-3:30—Band concert by St. John’s Mili- 
tary Band. 

Temporary Chairman, Gen. Otto H. Falk. 

Invocation by Rev. Charles H. Beale. 

Community Singing, led by John P_ Hillis. 

Address of Welcome by Hon. Daniel Hoan, 
Mayor of Milwaukee. 

Response by Charles 
president A. A. C. W. 

Community Singing. 

Address by Sir Charles F. Higham, M. P., 
London, England. 

Community Singing. 

Address by Dr. Charles Aubrey Eaton, presi- 
dent American Educational Association. 

Community Singing—‘America.” 

Band Music by St. John’s Military Band. 

5:00-8:00 p. m.—Reception and tea for 
visiting lady members by local women’s com- 
mittee at Business Women’s Club, 411 Mil- 
waukee street. Mrs. James H. Hackett, chair- 
man. 


Henry Mackintosh, 


Evening—Advertising Sermons in churches 


Washington Park Presbyterian Church, 39th 
and Elm streets. Mearle Sidener, Sidener- 
Van Riper Company, Indianapolis, Ind. 

Kingsley Methodist Episcopal Church, 33rd 
and Walnut streets. Rev. P. B. Hill, D. D 
—First Presbyterian Church, San Antonio, 
Tex. 

Summesfield Methodist Episcopal Church, 
Cass street and Juneau avenue. Charles W. 
Meayrs, Cleveland Advertising Company, 
Cleveland, O. 

Asbury Methodist Episcopal Church, 3rd 
avenue and Washington street. W. N. Bayless, 
Powers-House Advertising Company, Cleve- 
land, Ohio. 


Westminster Presbyterian Church, Farwell 
avenue and Belleview Place. Duncan Clark, 
chief editorial writer, Chicago Evening Post. 

United Presbyterian Church, 0511 Elm 
street, West Allis. Rev. W. L. Young. First 
Presbyterian Church, Beaver Dam, Wis. 

Bethel Evangelical Association, Woodward 
and Conway streets, William Ganson Rose, 
executive secretary Chamber of Commerce, Co- 
lumbus, Ohio. 

First Baptist Church, Marshall street and 
Ogden avenue. Charles R. Weris, vice-presi- 
dent DeLong Hook & Eye Company, Phila- 
delphia. 

Tabernacle Baptist Church, 17th and Wells 
streets, Frank Barkhalter, publicity director, 
Southern Baptist Association, Nashville, Tenn. 

Salem Evangelical Association, Washington 
street and Sixth avenue, Roy W. Guild, exec- 
utive secretary, department of federation Fed- 
eral Council of Churches of Christ in Ameri- 
ca, New York City. 

The usual hour of the morning service at 
Milwaukee churches is 10:45, evening 7:40. 

For information on how to reach any of 
these churches or exact opening hour 
services, or any other information regard- 
ing services, make inquiry at any of the in- 
formation booths. 


MONDAY, JUNE 12 


Session at Municipal 

9:30 a. m.—Musical Program. 

9:55 a. m.—Invocation by Rev. Herbert C. 
Noonan, S. J., president Marquette University. 

10:00 a. m.—Announcements by Homer J. 
Buckley, chairman international program com- 
mittee. 

10:05 a. m.—Address—“‘The Spirit of the 
Convention.” By Charles Henry Mackintosh, 
president A. A. C. W. 

10:25 a. m.—Address—“The True Position 
of Advertising in Marketing American Manu- 
factured Products.” By W. M. Jardine, presi- 
dent Kansas State Agricultural College, Man- 
hattan, Kan. 

10:55 a. m.—Address — “Advertising — the 
Stabilizer in the Present Trend of Business.” 
By Howard W. Harrington, Moline Plow Com- 
pany, Moline, IIL. 

11:25 a. m.—Address—“Industry and the 
Public.” By James Emery, National Manu- 
facturers Association, Washington, D. 

11:55 a. m.—Address—“International Phases 
of Advertising—How They are Affected by 
Changing Conditions.” By J. Cunniff, 
The McCann Company, Toronto, Canada. 

12:30 p. m.—Adjournment, 

12:35 p. m.—Official photograph. 

12:45—National Commission meeting, 
Wisconsin Hotel. 

Afternoon—Departmental 
Sessions. 

Evening — Entertainment at 
main hall, Cedar street entrance. 

8:00 p. m.—A Trip Through Ad Land—An 
elaborate pantomimic pageant of 125-exquisitely 
trained children from the Lucille Stoddard 
School of Dancing will portray leading figues 
and trade marks. 

Animated Trade 


Auditorium 


at 
and Conference 


Auditorium, 


Mark Review—Nationally 


advertised trade marks will be brought to 
life—Cash prizes. 

9:00-12:00—Mystery Dance. 

Ladies’ Special Program 

10:00 a. m.—Reception for visiting lady 
members at Hote] Pfister. Mrs. James H. 
Hackett, chairman. 

12:00 m.—Luncheon 
Hotel Pfister. 

2:00-5:00 p. m.—Motor trip to nationally 
known industrial plants for visiting ladies. 

5:00 p. m.—Tea for visting ladies, at Mil- 
waukee Art Institute. 


TUESDAY, JUNE 13 


to visiting ladies at 


Morning — Departmental and Conference 
Sessions. 

Afternoon — Departmental and Conference 
Sessions. 


6:30 p. m.—Official dinner to club presidents 
in Fern Room, Hotel Pfister. 

8:00 p. m.—Vaudeville de luxe, music, danc- 
ing, refreshments—at Auditorium, main hall, 
Cedar street entrance. 

Ladies’ Special Program 

10:00 a. m.—Reception for visiting ladies, 
at Hotel Pfister. 

10:30 a, m.—Auto ride to Wisconsin’s beau- 
tiful inland lake region, within thirty miles 
of the city, for visiting ladies. 


1:00 p. m.—Visiting ladies’ luncheon at 
Brumder Estate, Pine Lake, as guests of Mrs. 
George Brumder, Sr., and the Milwaukee 
Herold. 


3:30 p. m.—Visiting ladies return to city. 


WEDNESDAY, JUNE 14 

General Session—Charles Henry Mackintosh, 
president A. A. C. W., presiding. 

10.00 a. m.—Address—“‘The Importance of 
Co-ordinating the Various Mediums of Adver- 
tising’”—(a) the National Campaign, (b) the 
Sustaining Effort, (c) the Intensive Follow- 
up, (d) the Checking of Returns and Circu- 
latton Audits’—by O. C. Harn, advertising 
manager of the National Lead Company, New 
York, and president of the Audit Bureau of 
Circulations. 

10.30 a. m.—Address—“‘Clearing the Decks” 
—by Anderson Pace, advertising manager 
Tin Decorating Company, Baltimore, Md. 

11:00 a. m.—Address—“‘Competition as a 
Stimulus to Business.” ~ By W. S. Ashby, 
advertising manager Western Clock Company, 
La Salle, Ill. 

11:30 a. m.—Address—“How Do You Find 
Business?—By Going After It.” By Edward 
F. Jordan, president Jordan Automobile Com- 
pany, Cleveland, Ohio. 

12:00 m.—Address—“‘The Truth in Advertis- 
ing Movement—How It is Affecting all Legiti- 
mate Advertising.” By Capt. John W. Gorby, 
director research and sales promotion Cyclone 
Fence Company, Waukegan, III. 

12:30 p. m.—Adjournment. 

12:30 p. m.—Nominating committee luncheon. 

1:00 p. m.—Entertainment—Juneau Park, 
foot of Wisconsin street. Neptune Frolic and 
water regatta under auspices of Milwaukee 
Civic Council, featuring special match race 
between St. Louis Advertising Club and Mil- 
waukee Advertising Council. 

2:00 p. m.—lInterdepartmental Session, 
Chairman: W. Frank McClure, chairman na- 
tional advertising commission. Doors closed 
during addresses. 

Plan of program: 


Each department will, at the close of its last 
session, select in its own way the best and most 
helpful address to which it has listened. This 
will be sent to the headquarters of the National 
Program Committee. 

The paper should bear the name, address 
and business connection of the speaker and 
the department before which presented. If the 
speech selected has been delivered extempor- 
aneously, the chairman of the department will 
submit the title, a memorandum of the char- 
acter of the address, the name, business con- 
nection and address of the speaker and the 
time required to deliver the speech. 

From these recommendations of the depart- 
ments, the committee will construct the Inter- 
departmental Program for this afternoon and 
Thursday morning, which will be announced 
in the Wednesday morning newspapers and on 
a specially printed slip to be distributed. 

The recommendations of the departments 
should reach the program committee not later 
than 6:30 p. m. Tuesday evening. 

In this way there will be brought together at 
the two interdepartment sessions the very pick 
and cream of the best thought of all depart- 
ments of advertising. It will demonstrate the 
fundamental unity of all forms of advertising, 
broaden the knowledge and perspective of each 
man or woman present and merge into one 
powerful. voice the answer of the convention 
as a whole to its central theme. 

7:00 p. m.—Advertising Exhibit Session. 
John H. Logeman, chairman National Exhibit 
Committee, presiding. 

Five-minute talks by representatives of each 
department exhibit, as follows: 

Community Advertising Association Exhibit, 
Charles F. Hatfield, president Community Ad- 
vertising Department. 

Graphic Arts Association Exhibit, Noble T. 
Praigg, secretary Graphic Arts Association. 

Advertising Specialty Association Exhibit, 
E. J. Barklow, president Advertising Specialty 
Association. 

National Association of Employing Lithog- 
raphers Exhibit, C. T. Fairbanks, vice-president 
Edwards & Deutsch. 

Outdoor Advertising Association Exhibit, 
Leonard Dreyfuss, United Advertising Corpora- 
tion. 

Associated Business Papers, Inc., Exhibit, 
Jesse H. Neal, executive secretary Associated 
Business Papers. 

Directory and Reference Media Department 
Exhibit, Reuben H. Donnelley, chairman Di- 
rectory and Media Department. 

Church Advertising Department Exhibit, 
Christian F. Reisner, D. D., president Church 
Advertising Department. 

Agricultural Publishers’ Association Exhibit, 
T. W. LeQuatte, advertising manager Success- 
ful Farming, Des Moines. 

Financial Advertisers Association Exhibit; 

. E. Holderness, secretary Financial Adver- 
tisers’ Association. 

Poster Advertising Association Exhibit, J. H. 
Brinkmeyer, president Poster Advertising As- 
sociation. : 

Retail Dealers’ Association Exhibit, Vern C. 
Divine, president Standard Advertising Com- 
pany,- Chicago. 

Industrial Advertising Association Exhibit, 
Keith J. Evans, ‘advertising manager Joseph T. 
Ryerson & Sons. : 

9:00 p. m.—Review of decorated and illumi- 
nated boats—fireworks display. 
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Program Committee Pres. Milwaukee Club Women’s Chairman. 























Ladies’ Special Program 
1:00 p. m.—Reception for visiting ladies at 
Hotel Pfister. Afterwards ladies will march 
in body to grand stand at lake front to wit- 
ness Neptune Frolic and motorboat regatta. 


THURSDAY, JUNE 15 

Interdepartment Session at Municipal Audi- 
torium—W. Frank McClure, chairman WNa- 
tional Advertising Commission, presiding. 

9:30 a. m.—Doors open precisely on time. 
Admission or departure only between addresses. 

Music, 

9:35 a. m.—Invocation by Rev. Arthur H. 
Lord, of St. James Episcopal Church. 

The program for this session will be an- 
nounced in Wednesday morning newspapers 


in accordance with plan set forth for the 
Wednesday afternoon and Thursday morning 
interdepartment sessions. 

2:00 p. m.—Final Business session at Mu- 
nicipal Auditorium. Opens precisely on time. 
Admission or departure only between addresses. 

Reports of officers. 

Reports of committees. 

Adoption of resolutions. 

Confirmation of selection of convention city. 

Awarding of trophies. 

Election of officers. 

Final adjustment. 

All day and evening—Open house at all 
Milwaukee Clubs for visitors. Those who de- 
sire to play golf will get into touch with James 
M. Allman, at the Wisconsin Hotel. 





COMPLETE DEPARTMENT AND CONFERENCE 
PROGRAMS 











ADVERTISING SPECIALTY 
ASSOCIATION 


Committee Room B—Municipal 
Auditorium 











Monday Afternoon, June 12th 

2:00—“The Place of Advertising -Specialties 
in National and Local Advertising Campaigns,” 
Harry Tipper, Automotive Industries, New 
York. 

2:30—“Cloth Specialties as Used in Advertis- 
ing,” E. B. Danson, president, Kemper-Thomas 
Company, Cincinnati. 

2:40—“Celluloid Specialties Used by Manu- 
facturers—Also Dealer Helps,” S. S. Hewitt, 
Chicago manager Whitehead & Hoag Company, 
Newark, N. J. 

2:50—“‘Art Calenders in Business,” Philo D. 
Clark, president Kenyon Company, Des Moines, 
Iowa. 

3:00—“‘Advertising Specialties Made of 
Paper,” Harry G. Huse, advertising manager 
Brown & Bigelow, St. Paul, Minn. 

3:10—“‘Advertising Signs and Their Uses,” 
Charles R. Frederickson, president American 
Art Works, Coshocton, Ohio. 

3:30—“The Value of Advertising Specialties 
in Connection with Other Mediums,” R. R. 
Shuman, president Shuman-Haws Advertising 
Company, Chicago. 

3:50—“Business Calendars—the Indoor Bill- 
board,” T. R. Gerlach, president Gerlach-Bark- 
low Company, Joliet, Ill. 

4:00—“‘Leather Specialties for Banks, Etc.,” 


G. S. Sultzer, president Red Wing Advertis- * 


ing Company, Red Wing, Minn. 

4:10—**Metal Specialties Used in the Auto- 
mobile, Hardware, Implement and Oil Indus- 
tries,” J. B. Short, general sales manager 
Whitehead & Hoag Company, Newark, N. J. 

4:20—“Thermometers as an Advertising 
Medium,” Charles Q. Petersen, president Ad- 
vertising Novelty Company, Chicago. 

4:30—“Specialties Used by the International 
Shoe Company and How They Were Used,” 
Bert Barnett, International Shoe Company, St. 
Louis 





AGRICULTURAL PUBLISHERS’ 
ASSOCIATION 


Men’s Rest Room, Municipal 
Auditorium 











Monday Afternoon, June 12th 


Executive Session to discuss departmental af- 
fairs, 


Presided over by B. Kirk Rankin, president. 
Open Session. 


Tuesday Afternoon, June 13th 
Presided over by T. W. LeQuatte, secretary. 


3:30—‘“‘The Relation of Farm Financing to 
the Business Prosperity of the Country.” Hon. 
Eugene Meyer, Jr., chairman Wars Finance 
Corporation. 

5:00—The Relative Value of the Farm 
Market Under Any Conditions.” Hon. E, T. 
Meredith, former Secretary of Agriculture. 





ASSOCIATED RETAIL 
ADVERTISERS 


Plankinton Hall, Municipal 


Auditorium 











Monday Afternoon, June 12th 


1:30—Greetings—Harry R. Walsh, chairman 
reception committee; advertising manager Gim- 


bel Bros., Milwaukee. 
Vice-Chairmen—Lewis S. McMeekin, ad- 
vertising manager Boston Store, Milwaukee; 


Thomas P. Collins, advertising manager 
Schuster’s, Milwaukee; Raymond Cerletti, ad- 
vertising manager Espenhains, Milwaukee; 
Miss Hazel Wendell, assistant advertising 
manager Rike-Kumler Company, Dayton; Mrs. 
Faith Sharratt, advertising manager John Tay- 
lor Dry Goods Company, Kansas City. 

Committeemen—D. R. Bardue, J. M. Biow, 
C. C. Blanchard, Don Cameron, R. J. Cupler, 
W. W. Davis, V. P. Hotz, E. A. Leman, E. 
S. Rusher and Thomas M. Roche, 

1:45—Call to order by Louis Blumenstock, 
president A. R. A., advertising and sales man- 
ager Stix, Baer & Fuller, St. Louis. 


Tue Retait Apvertisinc Man’s Future 


Program Chairman—Gordon Schonfarber, 
chairman of the board A. R. A., advertising and 
sales manager, Gladding Dry Goods Company, 
Providence, 

2:00—“Retail Advertising’s Future and the 
Advertising Man’s Part in,it.””—President Louis 
Blumenstock. 

2:45—“Selling the Advertising Department 
to the Organization,” Edward S. LaBart, di- 
rector of publicity Wilson Company, Chicago. 

3:15—“*Making Copy Sell More Goods,” 
Frank Irving Fletcher, New York. 

Discussion, 

3:45—“Putting Advertising in Sales-Clothes 
Behind the Retail Counter,” E, E. McCleish, 
United States Advertising Corporation, Toledo, 
cr 

4:20—““What Appeals to Mother and Me 
Down on the¢Farm,” Hon. C. D. McCaw, 
farmer-preacher-legislator, Kevil, Ky. 

6:00—Dinner, Gimbel’s Department Store. 

Program of the evening is intended purely 
as an opportunity for everyone to have a good 
time and get better acquainted with one an- 
other. 

6:05—Music. 

6:10—Remarks by President Blumenstock. 

6:20—Toastmaster, Edgar H. Enck, adver- 
tising manager, Mabley & Carew, Cincinnati, O. 

6:25—Introducing everybody. 

6:40—Music, 


6:45—A serious farce in one act—‘‘How the 
Adman Got His Salary Raised,” by Thomas 
M. Roche. The Advertising Manager—imper- 
sonated by Amos Parrish. The Boss—imper- 
sonated by Eddie S. Goldstein. 

7 :30—Music, 

Adjournment. 


Tuesday Morning, June 13th 


How Can We Repuce tue Cost or ADVERTISs- 
InG THRouGH MAKING 1T More Errective? 
9:00—Call to order, President Blumenstock. 
9:05—Secretary and Treasurer’s Report, Miss 

Hazel B. Wendell, assistant advertising man- 

ager Rike-Kulmer Company, Dayton, Ohio. 
9:10—Special Business. 
9:20—“Getting Department Store Publicity 

into the News Columns,” Miss Julia C. Coburn, 
advertising manager LaSalle-Koch Company, 

Toledo, Ohio. 
9:45—“The Men’s Wear Advertising of the 

Future,” Sherley Hunter, Erwin & Wasey Ad- 

vertising Agency, Chicago. 
10:30—“Getting Under a Boy’s Skin,” Hor- 

ace Wade, the boy reporter, author and adver- 
tisement writer, Chicago. 
10:45—“Making Ideas, Copy and Pictures 

Sell More Goods,” Amos Parrish, retail adver- 

tising and sales promotion, New York. 
11:30—"*Making the Layout and Type Sell 

More Goods,” J. L. Frazier, advertising man- 

ager Seng Company, Chicago. 

12:30 Noon—Retailers’ Luncheon—Plankin- 
ton Hotel. 


Tuesday Afternoon, June 13th 


Thirty Minutes of Business. 

1:30—Call to Order, President Louis Blumen- 
stock. 

1:35—Election of officers and directors, 

1:50—Announcements, 
RetaiL ADVERTISING Success, Bic anp LITTLE 

Program Chairman—Mrs, Faith G. Sharratt, 
vice-president A. R. A., advertising manager 
John Taylor Dry Goods Company, Kansas City, 
Mo. 

2:00—“New Kinks that Pay in Furniture 
Advertising,” George E. Helm, president King 
Mantel and Furniture Company, Knoxville, 
Tenn. 

2:30—“‘The Marshall Field & Company Idea 
of Advertising and How It Pays,” George R. 
Schaeffer, advertising manager Marshall Field 
& Company, Chicago. 

3:15—“‘How a Popular Price Store Is Try- 
ing to Improve Its Advertising—and Remain 
Popular,” Frederic A. Weston, 
manager Rothschild’s Department 
cago. 

3:45—“‘What a Mere Woman Thinks of Re- 
tail Advertising—Could be Improved.” Anna 
D. Olesen, candidate for U. S. Senate, Cloquet, 
Minn, 

4:30—“Greetings and God-speed to the A, 
R. A.,” Charles Henry Mackintosh, president 
Associated Advertising Clubs of the World. 


advertising 
Store, Chi- 





AMERICAN ASSOCIATION 
ADVERTISING AGENCIES 


Committee Room “A” Municipal 
Auditorium 











Tuesday Morning, June 13th 


10:00—American Association of Advertising 
Agencies. James O’Shaughnessy, executive 
secretary American Association of Advertising 
Agencies, New York. 

10:45—The Advertising Agency’s Part in the 
History of Modern Marketing. Mac Martin, 
president Mac Martin Advertising Agency, 
Minneapolis. 

11:30—Direct Mail Advertising as an Adjunct 
to the Agency. Homer J. Buckley, Buckley, 
Dement & Co., Chicago. 

Burridge D. Butler, Chicago. 

Jason Westerfield, New York. 

John Benson, Chicago. 


Tuesday Afternoon, June 13th 
2:00—Outdoor Advertising. R. L. Whitton, 


director of sales Thomas Cusack Company, 
Chicago. 
2:45—Advertising and the Banker. 
T. Mullally, president 
Inc., New York. 
3:30—Business Paper Advertising. Charles 
G. Phillips, the Economist Group, New York. 


William 
William T. Mullally, 





CHURCH ADVERTISING 
DEPARTMENT 


Y. M. C. A., 147 4th Street 











Monday Afternoon, June 12th 


2:00—Authority from the Bible for Advertis- 
ing Religion. Frank E. Burkhalter, publicity di- 
rector Southern Baptist, Nashville, ‘Tenn. 

2:20—Why Should the Church Advertise? 
Rowe Stewart, business manager Philadelphia 
Record. 

2:40—Rev. C. W. 
pastor Trinity M. E. 
Mich. 

3:00—What Led Me to Advertise. Rev. 
Robert Stansel, D. D., Pastor Grand Avenue 
Methodist Church, Milwaukee. 

3:20—My Experience in Church Advertising. 
Rev. W. L., Young, Pastor Presbyterian 
Church, Beaver Dam, Wis. 

3:40—A Denominational Church Advertising 
Program. Committee of Conservation and Ad- 
vance of the Council of Boards of Benevo- 
lences, M. E. Church, Chicago. 

4:00—The Problem of Publicity for Social 
Agencies. Elmer T. Clark, board of education, 
M. E, Church, South Nashville, Tenn. 

+:20—Church News from the Editor’s Stand- 
point. Duncan Clark, chief editorial writer, 
Chicago Evening Post. 

4:40—What the Church Advertising Depart- 
ment Has Done for the Newspapers. Herbert 
H. Smith, associate publicity director Presby- 
terian Church, U. S. 


MacKenzie, assistant 
Church, Grand Rapids, 


Tuesday Morning, June 13th 


9:30—Why the Church Advertising Depart- 
ment? Rev. Christian F, Reisner, D, D., 
Pastor Chelsea M. E. Church, New York. 
9:50—Securing Church Advertisements for 
Daily Papers. W. F. Dixon, advertising spe- 
cialist Milwaukee Journal. 
10:10—L. T. Carroll 
News, Indianapolis, Ind. 
Dettum, pastor Methodist 
Ill. 
10:50 
Program 


advertising manager 
Rev. Charles Van 
Church, Bushnell, 


How to Build an Actual Advertising 
for Your Church, W. N. Bayless, 
Powers-House Company, Cleveland, Ohio. 

11:10—A Correspondence Course in Religious 
Publicity. Dr. Charles A. McAlpine, Church 
Service, Inc., New York, N. Y. 

11:30—The Best Mediums for Church Adver- 
tising. E. E. Eliot, Christian Church, Kansas 
City, Mo. 

11:50 — Shuold 
H. Brinkmeyer, 


Churches Use Billboards? 
president Poster Advertising 
Association of America. 

12:10—Direct by Mail Methods for Church 
Advertising. Robert E. Ramsay, elitor, Re- 
flexions, New York, 

12:45 to 1:45—Department Luncheon. 


Tuesday Afternoon 


2:00—Getting Results from Church Adver- 
tising. Rev. P. B. Hill, D.D., First Presby- 
terian Church, San Antonio, Tex. 

2:20—A Class for the Study of Church 
Advertising. By Frank Leroy Blanchard, ad- 
vertising director H. L. Doherty & Co., New 
York 

2:40—Why I Am Interested in Church Ad- 
vertising. By James Wright Brown, president 
and editor Eprror & Pustisuer, New York. 

* 3:00—Why Advertising Helped Win the War. 
By Sir Charles F. Higham, M.P., London, 
England. 

3:20—Co-operative Church Advertising. By 
Rev. Frederick G. Behner, secretary Federation 
of Churches, Milwaukee, Wis. 

3:40—Selling a Young Men’s Bible Class to 
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Merle Sidener, 
Indianapolis. 


i Community By Sidener 


Van Riper Company, 


4:00—Raising $160,000 in Sixty Minutes by 
Advertising. ty Curtis B. Camp, Grace Epis 
copal Church, Oak Park, Chicago. 

$:20—-Securing a Sunday Night Audience 
By W. Frank MeClure, director of publicity 
American Bond & Mortgage Company, Chicago 

4:40—-The Radio as an Advertising Medium 
Rev. Herbert Cowley Carroll, Trinity Episcopal 
Chach, Hamilton, Ohio 





COMMUNITY ADVERTISING 
DEPARTMENT 











Gold Room—Wisconsin Hotel 
Monday Afternoon, June 12th 
or Address by president, Charles F. 
Hatfield, St. Louts, Mo, 


2:15—-Report of secretary-treasurer, A. W 
McKeand, St. Louis, Mo. 


30-—Appropriations by Municipalities for 


\dvertising N. Buckner, secretary, Ashville 
(N. C.) Chamber of Commerce. 

0— Discussion. 

0 Dinner and Luncheon Clubs and Their 


Effect Upon and Relation to Chambers of Com 
ind Commercial Clubs. Don. E. Mowry, 
president, Wisconsin Association of Commercial 
Sec Madison 


merce 


retaries and secretary Chamber of 


Commerce 


}:40— Discussion 
4:00—Tourist and Auto Camps as a Com 
munity Asset and Advertising Medium Harry 


N. Burhans, 
& Publicity 


executive secretary Denver Tourist 


sSureau 


4:20-— Discussion. 
4:40 \ppointment of committees nominating 
and resolutions 


4:50-——-Presentation to Question Box and 
Round Table Discussions. (Particularly as to 
best methods of community advertising with 
written suggestions as to best medium, news 
papers, booklets, letters, etc.) 


:15—-Adjournment. 


Tuesday Morning, June 13th 
The Neosho or Rule. By i 
“daddy,”” Gurney Lowe 
The Same—lIts Relation to the Railroad 
10:00-——J. M. Mallory, industrial agent Cen 
tral of Georgia Railway, Savannah, Ga. 


9:00 Golden 


s 


10:10--Luther D. Fuller, chief agricultural 
agent, Erie Railroad, Jamestown, N. Y 

10:15—W. H. Hill, industrial commissioner 
New York Central Lines, Chicago 

10:30—J. W. Pierce, Advertising Club, Clin- 
ton, Ind 

10:40—-The Neosho Plan in Dixie. Lee S 
Trimble, secretary, Advertising Club, Carroll- 
ton, Ga. 

11:00—-Villard E. Crandall, secretary Adver- 
tising Club, West Branch, Mich. 

Rural Meetings Feature of Neosho Plan. 

11:00--L. E. Mitchell, president, Neosho 
(Mo.), Advertising Club 


11:20-— Discussion 
12:00— Adjournment. 
12:30—Luncheon, Wisconsin Hotel. 


Charles F. Hatfield, chairman. 

Community Development By Wilham 

Bruce, toastmaster, past president Wis 

Manufacturers Association. 
Interrelationship of Town 

By Prof, B. H. Hibbard, 


mics University of 


George 
consin 
and Country Life 
department of econo- 
Wisconsin, Madison. 


Tuesday Afternoon 


?:00—Election of officers 

2:30--The Way to Meet Competition is to 
Meet It, Do the Job Better. What St. Lou's 
Has Done You Can Do. Edward T. Hall, 
president, Advertising Club of St. Louis. 

2:50—Do Large Conventions Pay? Frank 
Cleveland, secretary, bureau of conventions and 


publicity, Milwaukee 
3:10— Discussion. 


Association of Commerce 





4:10—Can We Standardize City Statistics So 
is to Make Comparison Accurate? M. A. Tan 
ock 
4:30— Discussion 
$:50—Opening of Question Box and Discus 
sions—Round Table. 
15——Adjournment. 
CLUB SECRETARIES 
CONFERENCE 
Trustees’ Meeting Room—Public 
Museum, 9th St., and Grand Ave. 











Monday Afternoon, June 12th 


President, Norman M. Parrott, Baltimore, 


presiding 
10:00—Registration of attendance. 
10:10—Reception to Charles Henry Mack 
intosh, president, Associated Advertising Clubs 
of the World 
10:20—Talk from the national president. 
10:35—“*Nudging Up a Little Closer to the 
Pins ant ters Office.’ Carl Hunt, manager 
A. A. ©. W, 
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| 1 REPUBLICAN HOLS 


“DOWN TOWN MILWAUKEE” 


WHERE DELEGATIONS CAN 


Atlanta, Ga.—Hotel Miller. 

Baltimore, Md.—Hotel Piste: 

Boston--Hotel Pfister 

Chicago—Plankinton Hotel, Hotel Pfister, Mary 
land Hotel, Medford Hotel. 

Cincinnati, Ohio.—Wisconsin Hotel. 

Cleveland, Ohio.—-Medford Hotel. 

Columbus, Ohio—Wisconsin Hotel 

Davenport, la.—Republican House. 


Dayton, Ohio—Hotel Charlotte-Clinton. 
Dubuque, la—Plankinton Hotel 

Fort Wayne, Ind Hotel Charlotte-Clinton. 
Grand Rapids, Mich.— Hotel Charlotte-Clinton. 


Hotel Astor 
New York Women 
Toledo Women 
Miscellaneous 
Hotel Charlotte-Clinton 


Grand Rapids, Mich. 
Fort Wayne, Ind. 
Madison, Wis 
Dayton, Ohio 
Miscellaneous 


Hotel Gilpatrick 
Rockford, Il. 
Miscellaneous 


Hotel Martin 


Miscellaneous 


Maryland Hotel 


Springfield, Ohio. 





Indianapolis, Ind.—Wisconsin H< te 

London, England—Hotel Pfister. 

Madison, Wis Hotel Charlotte-Clinton, 

Mexico City, Mex Hotel Pfister. 

Minneapolis, Minn.—Republican House. 

National Executive officers—-Wisconsin Hotel. 

New Orleans, La Hotel Pfister 

New York—Hotel Pfister; Women’s Delegation, 
Hotel Astor 

Philadelphia, Pa.—Plankinton Hotel. 

Pittsburgh, Pa Maryland Hotel. 


Providence, R. I 
Richmond, Va. 


Hotel Pfister. 
Hotel Miller. 


HOTEL DIRECTORY 


Maryland Hotel 
Chicago 
Texas 
Pittsburgh, Pa. 


Medford Hotel 
Cleveland, Ohio. 
Chicago 
Miscellaneous 
Hotel Miller : 


Atlanta, Ga. 
Richmond, Va. 
Miscellaneous 
Pfister Hotel 
New York 
Boston 
taltimore 
Providence, R. I. 
Ch cago 


New Orleans, La. 

















MEDFORD Cor 
HOTEL RANDOLPH 





Tried ond Bycomere Ben 
14 Thine Be 


ABERDEEN 900 Grand Avenee 
Sewers 


MOTEL 






AUDITORIUM 

CITY MALL 

PUPLIC LIBRARY ond MUSEUM 
POST OFFICE and — BLDG 
35 CHAMBER OF COPIMIE ® 
ASSOCIATION OF COMMERCE 




















BE FOUND 


Lit 
3% 
Rockford, Ill.—Hotel Gilpatrick 
St. Joseph, Mo.—Wisconsin Hotel. 
St. Louis, Mo.—Wisconsin Hotel. 
St. Paul, Minn.—Wisconsin Hotel. 
Springfield, Ohio—Maryland Hotel. 
Texas—-Maryland Hotel. 
Toledo, Ohio—Plankinton Hotel; Women’s 
delegation at Hotel Astor. 
Wright Directory Company—Plankinton Hotel, " 


Miscellaneous delegations will also be found 
at Hotel Martin, Hotel Medford, Hotel Gil- 
patrick, Hotel Astor, Hotel Charlotte-Clinton, 
Hotel Miller. 


Pfister Hotel 
London, 
Mexico 


England 
City, Mex. 
Plankinton Hotel 

Philadelphia, Pa. 
Wright Directory Co, 
Chicago 

Toledo, Ohio 
Dubuque, Ia. 


Republican House 
Davenport, Ia. 
Minneapolis, Minn. 


Wisconsin Hotel—National Executive officers. 
Columbus, Ohio 
St. Paul, Minn. 
Cincinnati, Ohio 
St. Louis, Mo. 
St. Joseph, Mo. 
Indianapolis, Ind. 


DEPARTMENTAL AND CONFERENCE MEETING PLACES 


DEPARTMENTS 


Agricultural Publishers’ Association—Mil 


waukee Auditorium, Men’s Rest Room, Ist 
Floor 

American Association of Advertising Agen- 
c1es Milwaukee Auditorium Committee, Room 
\, 2d Floor. 


\ssociated Retail \dvertisers— Milwaukee 


Auditorium, Plankinton Hall, 2d Floor. 
Church Advertising Department—Y. M. ( 
A., 147 Fourth street (half block south of 
Grand avenue). 


Community Advertising Department— Hotel 
Wisconsin, Gold Room 
Direct Mail Advertising Association-——Pub 


Hall. 


Reference 


Lec ture 
and 


lic Museum 
Media 


Committee 


Directory 
Milwaukee 
2d Floor. 


Department, 


\uditorium, Room TD, 


10:50—Questions and discussion 

11:00-—*'Co-operation by Club Secretaries in 
the Nation-wide Movement for Truth-in-Adver 
tising.” H. J. Kenner, director, National Vigi- 


lance Committee A. A. C. W. 
11:50—Questions 
11:25—“Club 

Hall, educational director 
11:40—Questions 
11:50 

Mahool, 
12:05—Questions and discussion. 

portion to be continued at 2:30.) 


and discussion, 

Educational Work.” J. A, 
A. A. C. W. 

and discussion 

“Women’s Clubs.” Miss Katherine H. 
Baltimore. 


(Unfinished 


Financial Advertisers’ Association—Milwau- 
kee Auditorium, Juneau Hall, Ist Floor, 

Graphic Arts Association—Milwaukee Aud- 
itorium, Ladies Rest Room, Ist Floor. 

National Association of Advertising Spe- 
cialty Manufacturers—Milwaukee Auditorium, 


Committee Room B, 2d Floor. 
National Association of 
Milwaukee 
Ist Floor. 
National 
Marquette 


Newspaper 
Auditorium, Kilbourn 


Execu- 


Hall, 


tives 


Association of Theatre Programs— 


University, Eleventh street and 
Grand avenue. 
National Association of Lithographers—Y. M. 


C. Re 
Grand 


147 Fourth 
avenue). 


street (half block south of 


Poster Advertising Association—Art Insti 
tute, Jefferson and Mason streets. 
Screen Advertising Association Milwaukee 


Auditorium, Committee Room C, 2d Floor, 


Tuesday Afternoon 


The order in which the following subjects 
and additions will be discussed will be deter- 
mined by vote of those present 


MEMBERSHIP 
(a) What limitations on members. 
(b) How members are secured. 
(c) Form of appllication. 
(d) Use of membership cards. 
Dves. 
of Initiation Fees 


(a) Advantage 


CONFERENCES 
Conference of 
ing Clubs, Public 


Conference of 
Public Musuem, 


Associated Junior Advertis- 

Library, Club Room. 

Advertising Club 
Trusees’ Room. 


Secretaries , 


Conference = on 
Knights of 
Grand 


Industrial Advertising 
Hall, 15th street and 
street entrance.) 


Columbus 
avenue (15th 
Educational Conferenc Public Service 
ing Hall, 3rd and Sycamore (one 
south of Grand 
National Association of 
tising Conferences—Hotel 
Student Organization 
University. 
Vigilance 
Women’s 
sin Club, 


Build 
streets block 
avenue). 

Teachers of 
Pfister. 
Conference 


Adver- 
Marquette 
rence—P 


Advertising 
Ninth street 


Confe thlic Lee’ -e Room. 
Conference—W iscon- 
and Grand avenue 


(b) 
(c) 


Initial payment with 
Methods of 


applic 
collection 


tien. 


FINANCES, 
(a) 
(b) 
{e) 


Function of Finance Committee. 
Advantage of Budget System. 
Methods of 


accounting § 


RESIGNATIONS 


(a) Should a member be asked for 


reasons 


emp ORD Series me. 


resigning? 
(b) What successful methods have been used 
to cause withdrawals of resignations? 








Her Crups ty Any Member Moves 


Editor & Publisher 


Response—J]. Martin Gardner, 





for June 10, 1922 
10) Fifteer te ch i on 
Increasing Sales Efficiency f Better 
Busines Dr. W. W. Charte Research Bu 
eau for Retail Training, Carnegie Institute of 
Fechnology 

4 Fifteen-minute dise ‘ 

4:40 Phe Trade Association ind setter 
Business John ©. Long, secretary educational 
department National Aut ile Chamber of 

ommerce 

10 Fifteer nute ! 

Appointment of ! ttee representing all 

interests t onside rogram te ordination 





N« Toronto, presi 
From Curry. lent Association of North American Directory 
» blis rs 
(Lup RecorDs Publishe 
° Response Henry H Burdick, New York 
(a) Minutes, of meetings , > 
pres dent Associated Business Directory Put 
(b) Membership roi. . iio 
(c) Record of withdrawals and removals Report Secretary-Treasuret J. H. Bragdon, 
(d) tet ng of bills New York 
) s ayi its, 
“ | —— * 7 — Report of Vigilance Committ |. H. Farr 
t a Z Prmorts 
, canmed ah : im, New Haven, chairman 
CoMMITTEES AND THetk FUNCTIONS 0OP.M “Presecution of Directory Faker 
(a) How appointed by the A. A. C. W H. J. Kenner, New York, 
(b) When and how they report director National Vigilance Committee, A, A 
(c) For what length of time appointed ( Ww 
T) MENTAI Discussion and unfinished busine 
LPE PART be 
(a) How do they function 
(b) Do they tend to decrease attendance at 
ther meetings 
(c) Do they assume the responsibility of any 
particular part of the club work 
PROGRAMS 
(a) For regular meetings 
(b) For educational meeting 
(c) For special occasions 
(d) How are they built 
(e) Are they submitted to the membership 
for approval? 
Keerinc THE Members INrorMep or Wat's 
GOING ON, 
(a) At: meetings 
(b) By Mail 
Crus House OrGan 
(a) By whom handled? 
(b) How matter is secured 
(c) Advertising. 


MEETINGS 


(a) Method of securing attendance 
(b) How continuous interest is maintained 
(c) Number of speakers at meetings 


(d) How are speakers secured? 
Advantages of running 
scheduled time. 

(f) Advantages and disadvantages of awards 


(e) meetings on 


Co-Operation, 


With 
With 


local organizatu ns. 
mov 


other 
national 


(a) 


(b) sments. 





DIRECT MAIL ADVERTISING 
ASSOCIATION 


Public Museum Lecture Room 











Monday Morning, June 12th 














Three new educational trophies that will be 


awarded by the Educational Department of 


he A. A. C. W. at the Milwaukee Convention 


Tuesday Afternoon, June 13th 


00 PF. MM “The Purchaser Wants to 
Know.” L. F. Boffey, New York, editor The 
Purchasing Agent. 

2:46 P. M “Reference Advertising from 
the National Advertiser’s Standpoint.” John 
Sullivan, New York, secretary-treasurer Asso 


ciation of National Advertisers. 

3:30 P. M “The Educational Program in 
Relation to Reference Media.” J. A. Hall, 
New York, educational director A. A. C. W 

Report of Educational Committee—< D 


Crain, Jr., Chicago, chairman 
Election of officers 
National Commission. 


and representatives on 





Joseph Meadon, presiding. 


2:00 to 2:30—"A Dummy Rehearsal.” John 
H. Clayton, Buckley, Dement & Co., Chicago. 

1:30 to 2:45—Questions from the floor. 

2:45 to 3:15—The Place of Direct Mail Ad 
vertising in the Sales Program. W. J. Hencke, 
advertising manager, Rothschild Bros. Hat 
Company, St. Louis. 

3:15 to 4:00—Questions from the floor. 

4:00 to 5:00—Hitting Where They Live. 


R. O. Eastman, R,. O. Eastman, Inc., Cleveland 

5:00 to 5:15—Questions from the floor. 

Tuesday Morning, June 13th 

John Howie Wright, presiding. 

10:00 to 10:30—How Two Cent Salesmen 
Win Million Dollar Markets. Capt. John W. 
Gorby, director of research, Cyclone Fence 
Company, Waukegan, Il. 

10:30 to 10:45—Questions from the floor. 

10:45 to 11:15—Analyzing Prospects Direct 
by Mail William Judson Kibby, Irving Na 


tional Bank, New York. 

11:15 to 11:30—Questions from the floor 

11:3$ to 12:00—Retail Sales People and 
Point of Sale. S. Wiggins, Wiggins 
Systems, Ltd., Coca-Cola Building, Winnipeg, 
Man. Robert E. Ramsay. 

12:00 to 12:15—Questions from the floor. 

Tuesday Afternoon, June 13th 


Louis Balsam, presiding 


Charles 


1:30 to 2:00—Men vs. Rules. Charles R. 
Wiers, De Long Hook & Eye Company, Phila 
delphia 

2:00 to 2:15—Questions from the floor 

15 to 2:45—Some Practical Aspects of 
Successful Direct Mail Advertising. Fred Y. 
Presely, Harvard Economics Bureau, Harvard 


University, Cambridge, Mass 
45 to 3:00—-Questions from the floor. 
3:00 to 3:30—Co-ordinated Localized Sell 
ing Dealer to Consumer. H. E. Erickson, 


Thomas Cusack Company, Chicago 
30 to 3:45—Questions from the floor 
45 to 4:15—The Postage 
Stanley Twist, advertising manager, 


Junior 


Stamp as a 
Salesman 
Ditto, Inc., Chicago 

4:15 to 4:4°--Questions frem the floor. 





DIRECTORY AND REFERENCE 
MEDIA DEPARTMENT 


Committee Room “D” 
Vunicipal Auditorium 
¢ 











2:00 P. M.—Opening address, George W. 
Overton, Chicago, president, Directory and Ref- 
erence Media Department, A. re W 


EDUCATIONAL CONFERENCE 


Public Service Building, 3d and 


Sycamore streets 











(SENERAI THEME —-CO-ORDINATION 01 


Forces ror Betrer Business 


Nur 


There are many agencies all working toward 
the same end—Better Business All of them 
have been doing a wonderful work for a great 


many years In spite of this fact, tests htat 
have been made show that 55 per cent of the 
people who enter retail stores leave without 


buying and the consensus of opinion seems to 
be that figures are very conservative. 
Other data that has been collected regarding the 


these 


expectancy of life for business concerns show 
the chances as being but little better than 4 
to 1 that any business will be dead in fifteen 
years. The object of the educational Depart 
ment of the Associated Advertising Clubs of the 
World is for a better understanding of better 
advertising and better selling for better busii 
ness, but in a nutshell, like all these other 
organizations, are for——better business There 
fore, representatives of many of the organiza 
tions working toward this san end, including 


trade associations, business papers, 
periodicals, of 


newspapers, 


chambers commerce, together 


with educational and personnel directors of 
schools, colleges and stores throughout the 
country, and, of course, representatives of ad 
vertising clubs, have been invited to attend 
our educational conference during the interna 
tional convention at Milwaukee, with the hope 
that a platform of objectives may result on 
which all of these forces will concentrate to 
the next twelve months in their aim for bette: 
business, and still further that in each orga 
zation represented a better advertising mit 
tee will be appointed whose object will be to 
secure a better understanding of better adver 
t sing in their field 
Monday Afternoon, June 12th 
2:00-—Frank E. Lowenstein, chairman educa 


tional advisory board, presiding 


?:10-——“An Opportunity and a Responsibility.” 
J, A. Hall, educational director A. A. C. of W 

2:40—“Advertising and Better susiness.”’ 
Charles Henry Macintosh, president A. A. ( 
of W. 

3:10-—“*What the Newspapers Are Doing to 


Build Better Business and How We 
Forces - 
manager, 


May Unite 
Bertrand L. Chapman, merchandising 
New York World. 


Tuesday Morning, June 13th 

10:00-—J. A. Hall, educational director A, A 
(. W., presiding 

10:10-—"The Busine Press and Better Busi 
ness.” S. H. Ditchett, editor Dry Good 
Economist 

10:40-—Fifteen-minute discussion 

10 “The Chamber of Commerce and 
Better Business.” 

11:25—Fifteen-minute discussion, 

Adjournment 

12:00-——Joint luncheon of national advertising 


commission and educational conference 
Speaker: Courtland Smith, secretary Motior 
Picture Producers & Distributors of America 
Inc., on “The Educational Value of the Filn 

Relating to Advertising.” 

2:00-——Marcellus E. Foster, publisher Hou 
ton Chronicle, presiding 

10 ‘Truth in Advertising as an Aid to 
Better Business.” William P. Green, field 
secretary National Better Business Bureau 


40-—Fifteen-minute discussion 
55—-“Co-operation Between Manufacturer 
ind Retailer for Better Business.” 
5 Fifteen-minute discussion 
3.40—‘Arousing the Community Spirit for 
fetter Business.”” Gurney R. Lowe, originator 
of Neosho PlAn. 
4:10-—Fifteen-minute discussion 
4:25—Report of committee on Co-ordination 


Fifteen-minute discussion 


Wednesday, June 14th 


12.30 p. m.—Luncheon ofe educational advi 
ory beard and educational conference to which 
officers and members of clubs are invited, es 
pecially educational committees of clubs 

Subjects “Successful Educational Courses 
and How We Put Them On in Our Advertising 
( lubs ag 

len-minute Talks, by 

Joseph P. Licklider, chairman educational 
committee, Advertising Club of St. Loui 

| I Newson, president Corsicana (Tex.) 
Advertising Club 

|. Fred Woodruff, president Adcraft Club 
of Detroit 

W. A. Medaris, chairman educational cor 

ittee Advertising Club of Rockford, Ill 

Fred S. McCargar, Merchants’ Associatior f 


Montevideo, Minn 


Discussion 





FINANCIAL ADVERTISERS’ 
ASSOCIATION 


Vilwaukee Auditorium, Juneau Hall 











Monday Afternoon, June 12th 
Dis« 


miitte 


Outline of of 
Chairman 
publicity 


National 


Scope ISsior 
A 


& Commercial 


program con 
manager, Continental 


Bank, Chicago 


Relation of Advertising to the Organizatior 
and to the New Business Department. W. W 
Douglas, vice-president, Bank of Italy, San 


Francisco. 

Institutional Advertising Considered in Rela 
tion to Its Influ Departments F 
Elisworth, vice-president, Hibernia Bank 
Trust Company, New Orleans, 


nce on 


& 


Ww. 





he of Adve g Re 
to Each Othe 
Newspape ind Mag I tird 
Wilson, Edwin Bird Wilson, | ; Yo 
Booklet boldes c ) 
Mail, et Carlton K. Mat [ de 
Hortor (ompar 1 | 
the Cleveland Trust ¢ pany, ¢ 
Outdoor, Window Display ( 
Paul H. Hardest I leit ‘ { 
rust Company, (hicag 
t—Direct Persona oli M 
Staker, manager publicity dep 
Trust Comy Kansas City, M 
Tuesday Morning, June 13th 
What the \dvertising Man S 
Benjamir Bill direct of ile \ 
Bond & Mortgage Compan Ch ue 
(renera Trust Advertising I 
Public and the Capacity of the { 
derstand Il. M. Morgar tant vice-y 
dent, St. Loui Unior rust Company 
Lo W 
Copy, Fo Iustratic E. L. Coleg 
publ.city department, Union Trust Compar 
Cle%eland, Ohio 
Wills and Lawyers.” Samuel Witting, 1 
busine department Continental & Cor € 
1! Trust & Savings Bank, Chicage 
Investment Value of Persistent Trust Ad 
vertising.”’ Alfred ¢ Flather, istant t 
president American Security & Trust Compar 
Washington, D. ¢ 
Ine.dents of the Reach and Influence of 
Trust Advertising.” Clinton | Serry, adve 
tising manager, Union Trust Company, Detroit 
What the Advertising Man Should Know.” 
Herbert B Mulford uivertising manage 
\ime Emerich & Co., Chicago 
“Formal Notices f Security Issue Syt 
cheate Advertising Fort Copy and Possible 
Improvement.” H. G. Hodapp, manager of 
publicity Wells-Dickey Company, Minneapolis 
Do Investment Bankers Owe the Public the 
Duty of Warning or Educating Against Fraud?” 
Roy Osgood, vice-president, First Trust & 
Savings Bank, Chicage 
Should a Savings Bank Have an Investment 
Department—Relations Between Savings and 


kK 


Second 


P 
War 


Investment.” Hammond, ardevtising 
manager 


Milwaukee 


Influence of 


d Securities Company, 


Publishers o1 Ad 


Investment 


vertising-—-Financial Departments of Magazines 
ind Their Relation to Advertising.” Edgar 
(,. Criswell, manager investment department, 
Quality Group, New York 

\dvice of Financial Editors on Invest 
ments.”” Frank P. Bennett, | editor, United 
Stat Investors Sostor 

Discussion 

Tuesday Afternoon, June 13th 

What the Advertising Man Should Know.” 
I W. Gehle, publicity manager Mechani & 
Metals National Bank, New York 

“News Relations of Business Situations and 
‘onditions to Advertising.” Walter S. Green 
ough, assistant to president Fletcher Savings & 


Trust Company, Indianapolis 


“Service in Support of Advertising.” Carl 
(iolde, advertising manager Merchants Loan 
* Trust Company, Chicago 

“Good Will Advertising and Nu sance Adve 

















tsing.”” Guy W. Cooke, advertising manager, 
First National Bank, Chicago 
“What Should Not Be Told.” C. H. Hander 
on, publicity manager Union Trust ¢ ompany, 
Cleveland 
“Small Checking Accounts—Their Value and 
Desirabil.ty.”* Walter Distelhorst, assistant 
manager commercial service department, First 
W msin Nation tank, Milwaukee 
7 
! ittee m amendment ¢ 
mstitution 
Report t ut ittee on resolutions 
Report f nom nating ce mittee 
INDUSTRIAL ADVERTISING 
CONFERENCE 
luditorium, Knight of Olumbus 
Hlall, 15th street and Grand avenue 
Monday Afternoon, June 12th 
( hairmar ft the Conference Keith J. Ev s 
Engineering Advertisers’ Associatior and i. 
rtising inager, Joseph T. Rye n & Sons, 
( hicago 
Associate Chairman: W. A. Wolff, Technical 
Publicity Association, ew York, N, Y 
00 What the I S. Department of Com 
erce Doing to Aid Inter-Industrial Market- 
ng By | M. Feike tormerly assistant to 
secretary ot Commerce Herbert Hoover, and 
vice-president McGr Hill ¢ pany, Inc., New 
York 
3:30 Marketing and Its Relation to Indus- 
trial Development.” By Sydney Anders (one 
gressman from Minnesota 
4:00-——“Advertising in Its Relatio: the 
Four Points of Contact in Industry.” By Ben- 
nett Chapple, directo rof publicity, Ame an 
Rolling Mills, Middletown, Ohio. 
4:30—Discussior An opportunity will be 





16 


given for questions from the floor regarding 
the broader phases of advertising in its rela- 
tion to the marketing of goods from industry 
to industry, also for the suggestion, of subjects 
to be discussed in the Round Table Conference 
the following afternoon. 


Tuesday Morning, June 13th 


9:30—Advertising the Technical Product to 
the Non-Technical Buyer.”” By Charles Henry 
Macintosh, president Associated Advertising 
Clubs of the World. 

10:00—“Selling to the Professional Man in 
Industry.” J. C. McQuiston, manager publicity 
Westinghouse Electric & Manufacturing Co., 
ittsburgh. 

10:30—“Expanding Markets for Raw Ma- 
terials.” By H. Colin Campbell, manager of 
publicity bureau, Portland Cement Association, 
€ hicago. 

11:00 — “Putting 
Ideas Into Industrial 
Advertising.” By 
Morris W. Lee, vice- 
president Frank D. 
Chase, Inc., Chi- 
cago. ad 

11:30 — Discus- 
sion. Another  op- 
portunity will be of- 
fered for questions 
to the speakers and 


general discussion of 
the subjects on the 
program, also for 





suggestions of subjects 
to be discussed in the 
Round Table Confer- 
ence in the afternoon 
session. 


Tuesday Afternoon, June 13th 


2:30—Round Table Discussion of Advertis- 
ing in Its Relation to Inter-Industrial Market- 
ing. General Subject: ‘“‘How To Do It.” 

How may we apply the ideas and sugges- 
tions of the principal speakers on the program? 

How may we use advertising to increase 
sales? 

How may we increase the effectiveness of 
industrial advertising? 

How may we co-operate to 
advertising better? 

Specific subjects which have been cuggested 
for discussion. 

Problems of the Industrial Advertising Man- 
ager. The appropriation, organizing the de- 
partment, building the plan, etc. 

Effective use of Mass-selling media; Indus- 
trial publications, popular magazines, catalogs, 
direct mail, house organs, newspapers, motion 
pictures, billboards, etc, 

Best Methods of checking results. 

Opportunity for the advertising agency in the 
industrial field. 

Building foreign markets for industrial 
products, and other topics will be developed. 

3:30 Business Session—Organization for the 
next conference. 


L. H. 


LEDERER 
Member 
Local Committee 


make industrial 


Consideration of plans for a permanent or- 
ganization, 

Election of chairman or officers. 

Appointment of committees. 

Resolutions, etc 

Adjournment 





JUNIOR ADVERTISING CLUBS 
CONFERENCE 


Public Library, Clubroom, 8th street 
and Grand avenue 











Monday Afternoon, June 12th 


1:30—Exchange of greetings. 
2:00—“Inspirational Talk on the Junior 
Movement.” Lou E. Holland, vice-president 


a. <.. w- 
2:30—Business Sesion: 
(a) Minutes of Atlanta meeting. 
(b) President’s report. 
{c) Report of activities from each club. 
<d) Appointment of committee on credentials. 
(e) Appointment of nominating committee. 
(f) Report of constitution and by-Laws com- 
mittee. 
(g) Open forum. 


Tuesday Morning, June 13th 

9:30—“Advertising’s History, 
and Possibilities as a Career.” 
messy. executive secretary, 
tion of Advertising Agencies. 

10:15—“Advertising’s Place in Business To- 
day.” J. A. Hall, educational director, A. A. 
cc WwW. 

11:00—“How Advertising Agencies Are 
Helping American Business to Hold Leader- 
ship.” Mac Martin, president, Mac Martin 
Advertising Agency, Minneapolis. 

11:45—“The Machinery of Advertising.” 
Joseph P. Licklider, D’Arcy Advertising Com- 
pany, St. Louis. 


Tuesday Afternoon, June 13th 


Development 
James O’shaugh- 
American Associa- 


2:00—“Advertising and Salesmanship.” By 
Edward Hall, St. Louis. 
2:45—“Looking Into the Future.” Ernest 


Editor & Publisher for June 10, 


C. Harriman, president, Columbus (Ohio) Ad- 
vertising Club. 

3:30—Business Session: 

(a) Report of nominating committee. 

(b) Election of officers. 

(c) Appointments of committees, reports and 
plans for coming year. 





NATIONAL ASSOCIATION 
LITHOGRAPHERS 


OF 


Y. M. C. A., 147 4th street 











Tuesday Morning, June 13th 


10:00—“Association Aims and _  Achieve- 
ments.” Earl H. Macoy, president National 
Association of Employing Lithographers. 

10:30—“Relation of the Lithographic Indus- 
try to the Advertising Profession.” Maurice 
Saunders, managing director, National Associa- 
tion of Employing Lithographers. 

11:00—“The Tariff and How Importations 
Affect the Lithographing Industry.” George 
Meyercord, president, Meyercord Company and 
past president Illinois Manufacturers’ Associa- 
tion. 

11:30—“Dealer Advertising and What the 
Lithographers Could Do to Help Increase its 
Value.” William Laughlin, advertising man- 
ager, Armour & Co., Chicago. 


Tuesday Afternoon, June 13th 


2:00—“Poster Advertising and What the 
Lithographers Could Do to Help Increase Its 
Value.” M. F. Reddington, vice-president, 
Poster Advertising Company, Inc. 

2:30—“How Market Analysis Increases the 
Value of Advertising.” R. O. Eastman, re- 
search expert, Cleveland. 

3:00—“‘Direct by Mail Advertising.” Charles 
L. Estey, president Estey & Co., Chicago. 

3:30—“The Psychology of Color.” Prof 
W. D. Campbell, department of art, board of 
education, Columbus, Ohio. 

4:00—“‘The Package and Labels as an Ad- 
vertising Factor.” Speaker to be selected. 





NATIONAL ASSOCIATION OF 
NEWSPAPER EXECUTIVES 


Kilbourn Hall, Municipal Auditorium 











Monday Morning, June 12th 
9:00 to 12:00—Joint session with agency 
men not members of American Association of 


Advertising Agencies 


Chairman, Frank T. Carroll, Indianapolis 
Ne ws 
Speaker: Oliver A. P. Clark, of Samson, 


Clark & Co., Ltd., London, England. 
Monday Afternoon, June 12th 
2:00 to 5:00—Joint with agency 
members American Association of Advertising 
Agencies. 
Chairman, 
Chronicle. 


session 


Marcellus E, F 


ster, Houston 


Opening of session with report on the gen- 


eral situation from the newspaper standpoint 
by the chairman 

Report from advertising agency standpoint 
by Collin Armstrong, national chairman com- 
mittee on newspapers, 4 A’s 

General discussion of the two reports by 
newspaper men advertising agency men and 
special representatives. 

“Tact and Tactics. By J. P. Hallman, 


H. K. McCann Agency, New York 

“If Newspapers Guarantee Circulation, Why 
Not Have Advertising Agencies Gparantee 
Contracts?” Frank D. Webb, Baltimore News. 
Discussion by Frank Lawrence of the George 
Batten Advertising Agency, and Frank Hermes 
of the Blackman Advertising Agency 

“If the A. B. C. Is Necessary for News- 
papers, Why Not Have a Yearly Audit and 
Report by the A. B. C. on Advertising Agen- 
cy Methods?” Speastione to be answered and 
discussed by William H. Rankin of the Rankin 
Advertising Agency, New York. 

“What Character of Co-operation Do You 
Consider Most Valuable to the National Ad- 
vertisers?”’ Frank Carroll, Indianapolis News, 
and Frank Kaus of the Federal 
Agency, New York. 

“Why a One-sided Guarantee on Newspaper 


Advertising 


Circulation If a Decline in Circulation Jus- 
tifies a Rebate in Rates, Why Does Not an 
Increase During the Life of the Contract 
Warrant an Increased Charge for Advertis- 
ing?” H. R. Young, Columbus Dispatch, and 


James O’Shaughnessy, New York. 
“Should Newspapers Have the Same 
for Local and National Advertisers?” Gen- 
eral discussion by newspaper men, advertis- 
ing agency men and special representatives. 


Tuesday Morning, June 13th 


9:00 to 12:00—Merchandising Service Divi- 
sion, B. L. Chapman, New York World, chair- 
man. 


Rate 


1922 


F. G. Hubbard, secretary of Barton, Dur- 
stine & Osborn, will speak on Standardized 
Newspaper Co-operation.’ 

William L. Agnew, service manager of 
Henri, Hurst & McDonald will discuss ‘*What 
Are Newspaper Merchandising Departments 
Trying to Do to Newspapers?” 

C. C. Loveless, advertising manager of the 
Wahl Company, will discuss ““The Ideal News- 
paper Merchandizing Service, from the Man- 
ufacturer’s Point of View.” 

Thomas M. Darlington, advertising manager 
of the San Antonio Express, will speak on 
“Co-operating with National Advertisers in 
Smaller Cities.” 

H. M. Alexander, vice-president of Critch- 
field & Co., will discuss “Helping and Pro- 
tecting the Small Retailer—the Only Insur- 
ance of Dealer Co-operation.” 


Tuesday Afternoon, June 13th 
2:00 to 5:00—Local Display Advertising Ses- 
sion. George M. 
Burbach, St. Louis 
Post-Dispatch, chair- 
man, 

“Church Advertis- 
ing,” Rev. Christian 
F. Reisner, D.D., 
Pastor of Chelsea M. 
E. Church, New 
York. 

“Full Copy Plan.” 
E. E. Hardwick, ad- 
vertising manager 
Wichita Eagle, Wich- 
ita, Kan. 

“Better 
Bureau Work 














Jusiness 
in Co- 


R. A. Turnguist 


Mcmber operation with News- 
Local Committee papers.” E, J. Bren- 
nan, St. Louis, rep- 


resenting National Vigilance Committee of the 
As he SG 4 


Wednesday Morning, June 14th 


9:00 to 12:00—Classified Advertising Ses- 
sion. L. J. Boughner, Chicago Daily News, 
who died suddenly June 7, was to have been 
chairman of this session. 

Mr. Boughner had worked out a rather un- 
usual and novel stunt, which was expected to 
prove interesting and instructive. He was to 
conduct his session in true judicial manner, 
having with him a “jury” of twelve classified 
advertising managers. Mr. Boughner was to 
temporarily forsake his character as a director 
of classified advertising and act as judge of the 


classified court. Members were expected to 
prepound to Judge Boughner classified prob- 
lems which they wanted solved. The judge 


in turn was to call on his “hand-picked” jury 
to answer. 


Wednesday Afternoon, June 14th 
2:00 to 5:00—Business Session. 
Discussion and reports of committees, recom- 
mendations, etc. 
Election of officers. 
Adjournment. 


Wednesday Evening, June 14th 
Newspaper 
newspaper 


7:00 Merchandizing Dinner. 
All mén attending the convention 
are invited to be present for a further discus- 
sion on newspaper service to the advertiser. 
W. J. Damm, of the Milwaukee Journal, is 
in charge and the newspaper men who plan 
to attend this dinner—to be held at a place 
to be designated at the convention—should 
immediately get in touch with him for reserva- 


tions. The program at the dinner will be 
divided into three parts: 

“How Far Should a Newspaper Go?” 

5 minutes—In making investigations and 


surveys. 

5 minutes—In making route lists. 

5 minutes—In acknowledging schedules and 
contracts to salesmen. 

A—When contract 
will be placed, but has not been received. 


correspondence shows 


B—On cancelable contracts. 

C—On non-cancelable contracts. 

5 minutes—In advertising trade regarding 
campaigns and schedules. 

A—Who should pay for service? 

B—Absolute abolishment of letters and 


broadsides. 
10 minutes—Making special reports. 
A—Where no name of client is furnished. 
B—Where name of client is furnished but 
no assurance of advertising is given. 
C—Where name of client and assurance of 
advertising is given. 





NATIONAL ASSOCIATION OF 
THEATRE PROGRAM 
PUBLISHERS 











POSTER ADVERTISING 
DEPARTMENT 


Art Institute, Jefferson and Mason 
streets 











Tuesday Morning, Jume 13th 

10:00 A. M.—Meeting of the Poster Adver- 
tising Departmental for the discussion of 
poster advertising problems and reports on 
other departmental meetings attended by the 
members. Members of the Poster Advertis- 
ing Association and their guests are urged to 
be present at this meeting. 


Tuesday Afternoon, June 13th 

J. H. Brinkmeyer, St. Louis, president 
Poster Advertising Association, Inc., presiding. 

2:00—“The Three Essentials of Modern 
Business.” S. N. Holliday, Poster Advertis- 
ing Company, New York. 

2:15—‘*How Can Our Public Schools De- 
velop Poster Artists?” Emily M. Dorn, director 
of art education, Milwaukee Public Schools. 


2:30—“‘Advancement in Poster Advertising 
During the Last Twenty Years.” Kerwin H. 
Fulton, president Poster Advertising Com- 
pany, Inc., New York. 


3:00—‘“‘Co-ordination of Advertising Media.” 
William Laughlin, advertising manager, Ar- 
mour & Co., Chicago. 

3:20—“‘How to Build Posters that Sell Mer- 
chandise.” M. F. Reddington, vice-president 
Poster Advertising Company, Inc., New York. 

3:50—“Economical Marketing.” John Sul- 
livan, secretary Association of National Adver- 
tisers. 

4:25—“The Necessity of Specialized Knowl- 
edge in Poster Advertising.” Herbert E. 
Fisk, Poster Advertising Company, New York. 

4:50—“Co-operative Marketing in Northern 
Europe.” T. O. Kilath, foreign trade commis- 
sioner, Copenhagen, representing Bureau of 
Foreign and Domestic Commerce. 





SCREEN ADVERTISERS’ 
ASSOCIATION 


Committee Room C. Municipal 
Auditorium 














Tuesday Afternoon, June 13th 


This meeting is for discussion of reorganiza- 
tion plans. No formal program. 


Monday Afternoon, June 12th 

2:00—The Advertising Film of Today— 
Its Production and Distribution.” By Harry 
Levey, president Screen Advertisers’ Associa- 
tion. 

2:45—“Slide-Vertize and Slide-O-Graf—What 
Do They Do?” By D. H. Harris, Standard 
Slide Corporation. 

3:30—“It’s Time for a Show-Down 
Film Business.” By H. V. Winn, 
Corporation. 

Discussion. 


in the 
De Vry 


Tuesday Morning, June 13th 

9:30—“Government Distribution Abroad of 
Industrial Films.” By D. C. Ellis, formerly 
of the Department of Agriculture, film divi- 
sion, 

10:15—“Short Length Films.” By Philip 
Davis, National Non-Theatrical Motion Picture 
Bureau. 

11:00—The Film’s Part in a Complete Ad- 
vertising Campaign.” By Henry C. Grant, 
secretary Screen Advertisers’ Association. 

Discussion. 


Tuesday Afternoon, June 13th 
2:00—“Short Length Films as a Sales Help.” 
By F. F. Watson, Ad-Photo-Scope Company. 
2:45—“The Ad Film in a New Field.” By 
J. Frankenberg, Innovation Films. 
3:30—“‘The Slide and Its Efficiency.” By 
H. A, Rosenberg, Standard Slide Corporation. 


4:15—“‘A Dealer-Help That Cements Co- 
operation Between Manufacturer and Merch- 
ant.” By Boyd St. Clair, Printz Biederman 


Company. 





STUDENT ADVERTISING 
ORGANIZATION CONFERENCE 


Marquette University, 11th street and 
Grand avenue 











Monday Afternoon, June 12th 


Joe B. Hosmer, conference chairman. 
A Round Table discussion of “What Can 
Advertising Do for the University?” under 
the leadership of Ira W. Brown, president 
student body, University of Missouri. The dis 
cussion will be divided into the following sub 
headings: 
a—How can a_ student 


advertising club 


help sell the university to the general public? 
b—What is the relation of a student advert 
tising club to student activities? j 
c—The function of student publications i 
the above. 
Election of officers. 


OE EIN 
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All Boils Down 


To One Coneise Fact 


17 














Can you afford 
to overlook it? 


The five principal and most 
prosperous trading areas in 
Connecticut (Hartford, New 
Haven, Waterbury, New London 
and Meriden) are today profit- 
able markets for advertised 
merchandise. The Connecticut 
5-Star Combination covers these 
areas most thoroughly and at the 
lowest possible cost. 


HARTFORD COURANT NEW HAVEN JOURNAL-COURIER 
—covers city and Connecticut River 
Valley better than any other 
medium. 


covers New Haven and trading 
territory so thoroughly it has no 
competition. 


WATERBURY REPUBLICAN AND AMERICAN 


—a new merger (for the sale of ad- 
vertising space) that leaves no part 
of this trading zone untouched. 


NEW FLONDON DAY MERIDEN -RECORD 
—reading this paper is simply part supreme in the silverware city 
of the day’s activities every day in and environs, and worthy of its 
Southeastern Connecticut. leadership. 


‘The 







ONNECTICUT 


FIVE ~ STAR 


OMBINATION 








GILMAN, NICOLL & RUTHMAN 


Representatives 
Canadian Pacific Building, Tremont Building, Tribune Building, 
New York Boston Chicago 

















TEACHERS OF ADVERTISING 














CONFERENCE 
Hotel Pfister. Jefferson and Wisconsin 
reels 
Tuesday Noon, June 13th 

1. Lunch 

\ chart tho of teaching media, leader 
I M. PFishe University of Wisconsi 

Method {t conducting a course im mew 
pape lve ing Leader—Prot M W 
8 { \ it f Chicago 

The collection ! ine for teaching advet 
tising campaigr 

Report of joint committee of western coun 

\ine n Association of Advertising Agen 


ociation of Advertising 

Mason Warner, Snitzler 
Chicago; Prof. EK, H. Gard 
t Wisconsit 


nd National A 





VIGILANCE CONFERENCE 











Plankinton Llotel 
Monday Afternoon, June 12th 

00-—Open to all interested in the detail 
of organization and operation of the Truth 
in-Advertising Movement 
Tuesday Morning and Tuesday Afternoon, 

une 13th 
Meeting of the National Better Business 


Commission, open to better business bureau 
comm SS1or manager nad ecretarics and to 
embers of local bureaus and commissions 





WOMEN’S ADVERTISING 
CONFERENCE 


Wisconsin Club, 9th Street 


md Grand Avenue 











Monday Afternoon, June 12th 


\)—Luncheon in the garden of the Wis 
consin Club for all women members of the A 
§ L.. OE 
Welcome to Milwaukee,” Mis Ethel B. 
Scully, vice-president Women’s Advertising 
Club of Milwaukee 
Toastmistress, Mr Edna J. Dunlop, presi 
dent Women’ Advertising Club of Milwaukee 
1:30 Adjournment to Conference Room, 
Wisconsin Club 
Opening remark by Mi Mary H. Wheat, 
chairman Women’s Conterence 
“Advertising by Word of Mouth,” Mrs 
George Gellhorn, St. Louis 
Reports of various women’s advertising club 
by club president 
Election of chairman for 1923 
Election of vice-president representing women 
the exectuttry committe 


\djournment 


& Publisher 


Editor 


Plankinton Hall, 
Auditorium, second 


general sessions will be in 


northeast corner of the 


floor 

Hotel Committee Headquarters. Wisconsin 
Hotel Here all information cen be had regard 
ing hotel accommodation 

Information Pooths Wisconsin Hotel rd 
street between Grand avenue and Wells street, 
ind) convention Auditorium, sth and Cedar 
treets These booths are in charge of member 
ot th niormation committee Informatior 
tation in charge of representative of the 
committee will be maintained at the following 


1dditional places; Hotel Pfister, Wisconsin and 


leflerson§ street 


Plankinton Hotel, West Water and Sycam 


treet 
in Hlouse, 3rd 
Astor 


Republic ind Ceda 


Hotel 


Streets 


Juneau 


ven ind Asto treet 
ind 

it all railway and imterurban station ind 
teamboat lock \t ill these hooth ind 
tations Boy Scout will be on duty to serve 
visitors, 

Milwaukee Athletic Club. Delegate und 
visitors may have Milwaukee Athletic Club 
privilege by obtaining guest cards from mem 
bet Club located at Broadway and Mason 
street 


Milwaukee 


house to all 


Elks’ 


delegate 


Clu. Will have ope 


Bowling, billiard room 


ind grill Located on Jefferson street,, between 
Mason and Oneida street 

The Official Badge Will admit wearer to 
il entertainment No. ticket necessary 
Pewaukee Lake. Only twenty-five mile 
from Milwaukee Interurban or auto service 
See the entertainment committes 

Press Bureau. North end of corridor, mai 
floor, Auditorium 

Program Committee. Headauart: inn the 


directors’ 2nd floor, Milwaukee Audi 


tortum 
Public 


nue between 


room, 
Library and Museum. (irand a. 
Sth and 9th street Ay 
pent in this building 
Colonial Roon 


interest 
ing hour may be 
Registration Headquarters. 
main floor, Hotel Wisconsin 
Seeing Milwaukee Trips. 
all of 
plants 


Milwaukee 


her 


want 


her visitor to see manufacturing 


daily 


many 


just as they operate \rrange 


ment have been made with manuta 


shown througl 
\ booth in chare 
ituated in the Audi 


make 


turers whereby visitors may be 


these their leisure 


plants at 
of Clifford A. Loew i 
tormim where visitors may and 
to be taken by 
these 


Ladies. 


register 
arrangements auto to isit one 
imstitution 


Headquarter it Hotel 


or more of big 
Visiting 
Pfister 
Wisconsin Club. 
und) 10th 
visitors to its beautiful club 
At the Sunday 
ing a certain number ot 
for 


scats 


enue betwe 
livite all 


house 


Grand av en 9 


streets 
afternoon Inspirational Meet 
seats will be 


o'clock 


up to } 
I 


ifter that 


il public 


visiting delegate Thes 
not be held 


to the 


will 


be given over wen 


delegate ind 


reserved 


hour but will 





NATIONAL ADVERTISING 
EXHIBIT 








ot the 


THR! IUGHOUT the five days 
A.A 


Milwaukee convention of the 





GENERAL A.A.C.W. INFORMA- 
TION AND CONVENTION 
NOTES 


C. W. the Advertising Exhibit, |} 
mann Hall, Auditorium Building, 
open to the public as well as to delegate 
and guests 
The exhibit 


ngel 


will comprise 











Automobile Committee W furnish aute 
les for side trips to our beautiful cit 
park Milwaukee has one of the largest zoo 
+} t een at Washington Park 


ti i mtr ‘ ‘ 
Calumet Club. Extends all privileges t 


gates and itors. Located on 9th stree 
between Grand avenue and Wells street 
Con_rete Roads. Phere ire hundreds ¢ 
mile of conerete roads in Milwaukee County, 


Get 


information re 
boot! 


leading in all directions. 


garding ide tri at the 

Wisconsin Hotel 
Office of Convention 

Wisconsin (first floor 
Convention Hall. 


imtormation 


Board. 
above main 


Milwaukee 


Suite 150, Hote 
floor.) 


Auditoriur 


will be 


fourteen of 


the nineteen departments of the National 
Advertising Commission and sixteen 
foreign countries, taking up altogether 


for June 10, 1922 
some 20,000 square feet of space. In 


addition to available wall space, both 
sides of upright panels each 3 feet by 6 
feet will be used 

The following departments of the Na 
tional Advertising Commission will par 
ticipate ; 


Specialty Association 
Publishers’ 
Papers, Inc 

National \dvertisers 


\dvertising 
\gricultural 
Associated 

\ssociation of 


\ssociation 
Business 
(In- 
dustrial Group) 
Advertising Association 

Advertising A 
and Reference 
Advertisers’ A 
Art 


Church 
sociation 
Media A 


sociation 


Community 
Directory ociation 
Financial 


Graphic Association 


National Association of Employing Litho 
graphers. 

Outdoor Advertising Association 

Poster Advertising Association 

Retail Dealers’ Association 

fhe National Theatre Program Association. 

None but exceptionally worthy ex 


amples have been chosen to represent the 


work of each department. Well in 
formed advertising experts will be = in 
attendance for all department exhibits. 

The exhibit committee has secured, 


through the kindly assistance of Herb 


ert Hoover, Secretary of Commerce, ex 
hibits from the following foreign coun- 
tries: 

\ustria Japan 

Belgium Holland 

China Peru 

Czecho-Slovakia Poland 

England South America 


that Advertising 
Business Condi 


the Part 
in Changed 


thought of 
Must Play 
tions, 

The Exhibit Committee is composed 
of John HH. Legeman, chairman; Guy 
secretary; Charles H. Hatfield, 
tayless and R. N. Fellows. 


Cooke, 


W.N. 





A.A.C.W. CONVENTION BOARD 
AND OFFICERS OF MILWAUKEE 
ADVERTISING COUNCIL 











Operating Committee 


General Chairman, Norman kL. 
Vice Chairman, A, B. Cargill 
Executive Norman 


McLean, 


Williams 


Secretary, T. 


Committee Chairmen 


Budgets, J. E. Fitzgibbons 


Finance, Walter Kasten 

Hotel Accommodations, Irving Gilpatrick 

Railroad Rates and Transportation, E.G 
Hayden 


\dvertising 
Creneral 
Entertainment 

I. Scully, 


Exhibits, Walter L 
Entertainment, W. I 
Women 


Distelhorst. 
Dittman 


Delegates, Miss Ethel 


Entertainment Women Visitors, Mrs. Jame 
Il. Hackett 
Meeting Places, Frank Bruce 


Vinton M, 
Stevens 

tadges, R. R, Johnstone 
National Relations, A. B. Car 


Registration of Delegates, 
Decorations, Mortimer I 
and 

Program and 
will, 


Pace 


Souvenirs 








Italy Spain Reception, Henry Petran 
Germany Switzerland Reception State Associate Chairman, Harold 
rance lurkey Smith 
: : : Information Booths, Charles W. Lamb 
The selection of all exhibits has been Publicity, Ralph Turnquist 
made with the general dominating Printing, Edwin D. Wolff 
- < g Ps 


—and 


for Food 





Average Net Paid Circulation of 
THE SUN 


Baltimore 


t 
sf 


1, For April, 1922 


230,324 


n 


t ind Cedar streets. This Auditorium is one Average Net Paid Circulation of 
of the largest and most complete in the world - ‘ e 

Convention Mail. For the convenience of : ] 

visitor the postal authorities have established THE SI NDAY SUN 
1 postal station in the Convention Hall with 

complete postal facilities All mail for dele 161, 601 

gate and other visitors should be addressed 

care the Advertising Convention, Auditorium, Everything in Baltimore Re- 
Milwaukee. The postmaster requests that all 1 A d 
convention mail be received and dispatched VOrves roun 


there 
Educational Exhibit. 
the southeast part of the 
Main floor 
Halls for General 


Hall 


Juildin 


Engelmann 
Auditorium 


Sessions. The 


Monday 


SUN 


Sunday 


iW \ 
. THE gets 


Morning Evening 





general session will be held in the main hall of 
the Auditorium. The Wednesday and Thursday 





WiITHt SUNDAY 


New York Office 
Dan A 
150 Nassau Street 


Carroll 








Paris Office 


5 rae Lamartine 





Washingtonians Dine Well 


wisely— 


The National Capital is a good market 
Products of merit 
they are delicacies or commodities. 
people here have the money to indulge 
their tastes and gratify their inclinations. 


whether 
Our 


Let our Statistical Department send 
you reports of notable successes. 
need is a good product and THE STAR 
to sell Washington. 


Che Lvening Stat 


All you 


MORNING EDITION 


WASHINGTON, D. C. 


Write us direct or through our 


Chicago Office 
J. E. Lats 
Tower Building 











deena: 


























6he POST- DISPATCH = 
in May, 1922, Broke 
all of its former May 
Circulation Records 


i 


Ns Ness Nees & 





cc 


i™ 





Noss [83 


DAILY 


May, 1922 ... . 184,132 
May, 1921 ... . 199,437 


GAIN . . 28,695 





6s 





SUNDAY 
Mw, 1002. wtC wt(‘as SS 
May, 1921 . . . . 300,884 


GAIN . . 26,444 





o establish in May, 1922, a New High Circulation Record which exceeds 


all previous May circulations both for Daily and Sunday issues—even those 
price caused circulations to soar to hitherto unknown heights—is an achieve 


newspaper. 


The S. C. BECKWITH, Special Agency 


National Representative 


m=. LOUIS POST-DISPATCH= 
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Automobile Service, T. C. McMillen. 

Civic Co-operation, Frank B, Schutz. 

Dress-Up Roland E. Stoelting. 

Restaurants, Irving Buntman, 

Telephone and Telegraph, H. F. Ziese. 

Advertising Milwaukee Trips, Clifford A. 
Loew. 

Advertising Wisconsin, E. F. Dunlop. 

Church Co-operation, Rev. F. G. Behner, 


Executive Finance Committee 


General chairman, Gen. Otto H. Falk. 
Vice-chairman, Felix Lowy. 
Vice-chairman, J. E. Fitzgibbon. 
Secretary, H. B. Mortimer. 


Other Members 


Nat Stone Walter Johnson 
Charles S. Pearce H. S. Hadfield 
Frank Rost Frank R. Bacon 
Walter Kasten N. L. McLean 
Edward Freschl Phil A. Grau 


Galbraith Miller, Jr. 
W. R. McGovern 
Harry Grant 
Robert Baird 

E. D. Adler 


Walter Davidson 
Paul Stern 
Luddington Patton 
John Poppendieck, Jr. 
J. H, Lederer 


Advertising Council 
Chairman, Nerman L. McLean. 


Vice-chairman, Walter K. Distelhorst. 
Secretary, Frank Cleveland. 


Wheeler Retires from Hour 


Arthur C. Wheeler, for the past 21 
years president of the board of directors 
of the Norwalk (Conn.) Hour, has re- 
tired and has been succeeded by Edward 
J. Thomas, treasurer and general man- 
ager, who becomes president and general 
manager. William J. Brown becomes 
treasurer and Victor Wood Ferris, for 
many years city editor, becomes editor- 
in-chief and secretary of the company. 





Printers Strike—Papers Come Out 


By means of photo-engraving, the 
Sioux City (Iowa) Tribune and Sioux 
City. Journal were able to issue their 
morning and evening editions June 3, 
after all news printers walked out be- 
cause they did not get an increase in 
wages. The papers ‘offered to continue 
the wage scale in force. 





I. R. Bacon Not a Suicide 


Irving R. Bacon, the newspaper re- 
porter who underwent the rejuvenation 
operation of having monkey glands 
grafted into his system last Fall and later 
was thought to have committed suicide at 
Atlantic City, is now known to be in 
Los Angeles, where he is the tutor to 
some wealthy children, 





Roto for Cincinnati Enquirer 


The Cincinnati Enquirer, a charter 
member of the National Newspapers, 
Inc., announces the inauguration of an 
eight page Rotogravure section to begin 
with its issue of Sunday, July 16. Three 
pages will be devoted to advertising. 





Editor & Publisher for June 10, 
TWO, MAYBE THREE, 


1922 
DAILY SESSIONS FOR 


N. A. N. E. AT MILWAUKEE 





Forty Speakers Scheduled to Present Vital Subjects of News- 
paper Advertising—Meeting With Organized and Un- 
organized Agents Promises Interesting Discussions 





By RALPH PERRY 


HREE days of two and possibly 
three sessions 


each; two. score- 
speakers from every section of the United 
States, Canada, 


England and 
Australia, and a 
possible attend- 
of more than one 
thousand news- 
paper executives, 
representatives of 
affiliated and non- 
affiliated advertis- 
ing agencies, and 
public utility 
heads describes in 
a lengthy sentence 
the gathering 





which will as- 

A. L. SHoman semble Monday 
President N.A.N.E. morning in Kil- 
bourne hall, Milwaukee, for the an- 
nual convention of the National As- 
sociation of Newspaper Executives. At- 


tendance at this section of the big con- 
vention is estimated to be nearly one 
quarter of the four or five thousand men 
and women who will be in the city dur- 
ing the four-day A. A. C. W. meeting. 

Every conceivable angle of newspaper 
activity will be discussed, problems pre- 
sented and solved; new ideas inaugu- 
rated; old ones discarded or re-worked 
and in the executive sessions between 
agencies and executives, several impor- 
tant matters will be threshed out for the 
purpose of bringing closer together 
members and policies of those two or- 
ganizations that spell better business, 
and prosperity. 

Back of the fixed sessions which carry 
the formal pro- 
gram will be com- 
mittee meetings 
and reports of far- 
reaching impor- 
tance. Another 
matter which wiil 
be brought up, 
which it is not per- 
mitted to divulge 
now, one of the 
most important 
matters to be 
brought before the 
delegates and mem- 
bers for action, and 
a special meeting 
of directors and 
Officers has been called for Sunday eve- 
ning, prior to the opening of the general 


Grorce M. Bureacu 

Chairman Display 

Advertising Section 
N.A.N.E. 








280 Broadway 





By GENE BYRNES 
The greatest comic in the world. 
The new paper this week is: 
EL DIA, HAVANA, CUBA 
And Still They Come 


Furnished full page matrices, black, alone, 
black and red and black and three colors; or, 
as the first page of a printed comic section. 


HERALD-SUN SYNDICATE 


New York City 











ME. PERRY conducts in Eprror & 

PusiisHer each week (under the 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be 
sent to the office of the president of 
the N. E., Star-Telegram, Ft. 
Worth, Tex. 











sessions, that it may be discussed and pre- 
pared for presentation early in the for- 
mal sessions. 

Formal sessions will open nine o’clock 
Monday morning with President A. L. 
Shuman, Fort Worth Star-Telegram, 
presiding. Appointment of committees, 
etc., is expected to occupy a large part 
of the morning session, after which an 
executive session with non-affiliated 
members of advertising agencies will 
be called to order by Frank T. Carroll 
of the Indianapolis News. 

Oliver A. P. Clark, of Samson, Clark 
& Co., Ltd., of London, England, will 
be the principal speaker at this session, 





and while he has been called on to dis- 
cuss the betterment of the American 
agency system, he has intimated in a 
letter to Mr. Carroll that he believed 
that he had better discuss another sub- 
ject, as deep down in his heart he felt 
that the betterment of agencies in his 
own country should have been his topic. 

The afternoon session, presided over 
by Marcellus E. Foster of the Houston 
Chronicle, will be executive with mem- 
bers of the American Association of Ad- 
vertising Agencies. It is anticipated 
into the evening as many vital matters 
are on the calendar. Mr. Foster will 
that the session may possibly last well 
make a brief report on the general situ- 
ation from the newspaper viewpoint and 
Collin Armstrong will speak along the 
same lines for the A. A. A. A, as chair- 
man of its national newspaper commit- 
tee. . 

Frank D. Webb, of the Baltimore 
News will suggest that if newspapers 
are compelled to guarantee circulation 
advertising, agencies also be compelled 
to guarantee contracts. 

William H. Rankin of the Rankin Ad- 
vertising Agency will have for his topic 
“If the A. B. C, is Necessary for News- 
papers, why not have a Yearly Audit 
and Report by the A. B. C. on Adver- 
tising Agency Methods?” 

Frank T. Carroll who presides at the 
morning session will be called on to pre- 
sent the topic, “What Character of Co- 
operation do you Consider most Valu- 
able to the National Advertiser?” 

Harvey R. Young, of the Columbus 
Dispatch and James O’Shaughnessy, of 
New York, will present and discuss, 


(Continued on page 44) 
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But One Medium Need 
Be Considered 
In Detroit 


Hendrick Van Loon in his “History of 
Mankind,” after relating some of the dra- 
matic stories of civilization, 
question, “Why read Fairy Tales?” Truth 
is ever stranger than fiction. 
the great power of the metropolitan news- 
paper as an advertising medium. 

News, or truth, is the first and chief 
function of a newspaper. 
should be, but the metropolitan news- 
paper is something more than a town 


The Detroit News, for example, gives 
to its readers the best of current fiction. 
Such writers as George Ade, Ring W. 
Lardner, and Geo. S. Chappell are regular 
contributors—all writers sought after by 
the leading magazines of the country. 
Arthur B. Reeve, Angelo Patri, W. L. 
George are a few more whose work at 
present appears in The Detroit News, 


As the result of its excellent fiction and fea- 
tures, domestic helps and special articles, to- 
gether with its unusual news service, The News 
has become for a great portion of the Detroit 
public the source of practically all its informa- 


Daily and Sunday The Detroit News reaches 
more than 90% of all the homes in Detroit and 
It precludes the necessity for using 
any other medium to cover the Detroit field. 


The Detroit News 


Largest Circulation Daily and Sunday in Michigan 
Member of National Newspapers Incorporated 


“Always in the Lead.” 


asks the 


Therein is 


That is as it 
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Don’t Ship Ice-Boxes 
to the Eskimos— 








Get an intelligent, dependable report on the market you propose 


to invade—and assure yourself effective co-operation before you 
march. 


The Chicago Daily News Merchandising Service will report to 
any reliable advertiser the extent and condition of the Chicago 
market for his product. 


The Daily News Merchandising Service does not sell for the ad- 
vertiser, but it will route, advise, direct his sales force to the end of 


giving him the maximum of market saturation with the minimum 
expenditure of time and effort. 


The Daily News Merchandising Service, combined with Daily 
News advertising completes and perfects a circle of commercial 
efficiency that is unsurpassed in any city in America. 


The Daily News Merchandising Service stimulates dealer ac- 
ceptance for the manufacturer. 


The Daily News advertising stimulates consumer acceptance 
for the dealer. 


The co-operation is friendly, beneficial and efficient throughout 
—proved by the incontestable testimony of results. 








THE CHICAGO DAILY NEWS 


First in Chicago 
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in the Thirteenth Century, the 
great English Guilds of Gold- 
smiths and Silversmiths placed 
their hall-mark upon every 
article as an assurance that it 
measured up toa sterling stand. 
ard of fineness. 








*“aTruth in Advertising” — the 
A. A. C. of W. mottoy—is a 
modern stamp of advertising 
integrity. It represents the 
crystallized effort of leading 
business men to govern all 
advertising by the rule of 
Honesty.” 





In the Twentieth Century, Ad- 
vertisers, Advertising Agencies 
and Publishers established the 
Audit Bureau™of Circulations 
in order that the circulation of 
publications might be accu- 
rately venhed rok in addition, 
that an analysis of the circu- 
lation might be profitably 
employed by its members 
The A.B C. Trade-Mark 
symbolizes integrity \ 





The Publisher, the Advertiser and the Ad- 
vertising Agency today are all included in 
the membership of the Audit Bureau of 
Circulations; all are proud to guide and be 
guided by its audited reports. Thousands 
of these audits have been made and their 
honesty never has been impugned. They 
represent a fixed and sterling integrity of 
which the Bureau is proud. 


The publisher is glad to show his A.B.C. 
reports. They certify his circulation and 
indicate where it goes, and to whom it goes. 


The advertiser eagerly studies his A.B.C. 
reports. They help him to extend his mar- 
ket, to select new and profitable sales fields 
and to buy white space economically. 


The Advertising Agent,in his varied labors, 
has learned to look upon A.B.C. reports as 
the most conclusive and effective help in 
selecting white space in publications which 
will, most economically, give his client good 
merchandising results. 


There is no boundary line between the 
United States and the Dominion of Canada, 
insofar as the work of the A. B. C. is con- 
cerned. Canadian publications and the pub- 
lications of the United States alike subscribe 
to its high principles. 

England, Australia and the lands beyond 
the sea are raising the standard of certified 
circulations and before long the principles 
of the A.B.C. will be world-wide in their 
scope. 








No more remarkable revolution in any branch of 
business has ever been effected thanthat achieved 
since the banner of “‘Truth in Advertising” was 
raised by the A. A. C. of W., and the banner of 
“Truth in Circulations”’ was raised by the A.B.C. 
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CIRCULATIONS AND ADVERTISING RATES OF 2,017 
U. S. ENGLISH LANGUAGE DAILIES 


Eighth Semi-Annual Listing By Editor & Publisher and Barbour’s Advertising Rate Sheets Also 
Includes U. S. Business Dailies and Newspapers of Canada and Newfoundland 
Rates Are Those of May 15, 1922 


MHERE were fewer daily and Sun- 

day newspapers in the United 
States April 1, 1922, than there were last 
October—6 less morning papers, 5 less in 


evening field, and 2 less on Sunday 
total circulations of each of 
three classes show an increase for the six 
months’ period. Total morning, evening 
and Sunday circulations on April 1 aver 

red 48,914,775 copies per day, an increase 
of 1,449,642 copies daily—about 3 per 
cent—over the average for the six months 
ending October 1, 1921. There are 421 
morning, 1,596 evening and 543 Sunday 
papers. These conclusions are drawn 
from the eighth semi-annual listing by 
Eprror & Pustisuer and Barbour’s Ad 
vertising Rate Sheets, Inc., of the circu- 
lations of morning, evening and Sunday 
English language newspaper and business 
daily papers of North America, their na- 
tional advertising space rates, with a 
complete space-buyers’ chart, summary 
and analysis of the detailed figures. 

For the first time, also, there is pre 
sented detailed statistics and a summary 
of the circulations and advertising rates 
of the morning, evening and Sunday 
newspapers of the Dominion of Canada, 
and of Newfoundland. 

United States circulations are the av- 
erage net paid for the six months ending 
March 31, 1922, as filed with the Post 
Office Department and the Audit Bureau 
of Circulations. 

Advertising rates are the 5,000-line and 
minimum agate line charges as filed 
with Barbour’s Advertising Rate Sheets, 
Inc., as of May 15, 1922. 

On this page is printed a box entitled 
“Basic Facts for the Buyers and Sellers 
f Newspaper Advertising Space,” giv 
ing a comparative analysis of the num 
ber of morning, evening and Sunday 
newspapers, with circulations, joint mini 
mum advertising rates, and rates per line 
per million circulation, as of May 15, 
1922, November 15, 1921, May 15, 1921, 
November 15, 1920, and May 15, 1920. 

On the following page is presented a 
detailed analysis by States and nationally 
for the United States and by provinces 
and nationally for the Dominion of Can- 
ada, of populations, newspapers, circula 
tions and advertising rates. The same 
data is given for the four Newfoundland 
dailies, 


but these 


MorninGc Papers, Unitep States 


Morning papers, according to the sum- 
mary, have decreased between October 
1, 1921, and April 1, 1922, from 427 to 
421, not counting business dailies. Their 
circulation on April 1 was 10,299,245 av 
erage daily, and a joint minimum adver- 
tising rate of $26.271. 

This circulation is an increase since 
October 1, 1921, of 144,985 average daily 
copies, and since April 1, 1921, of 404,- 
552 copies daily. 

The joint minimum advertising rate 
almost kept pace with the circulation in- 
creases, rising from $25,952 to $26.271, 
between October 1 and April 1. This is 
an increase of 31.9 cents for the six 
months, but only 9.3 cents over the rate 
of April 1, 1921, 


EvENING Papers, Unitep STATES 
_ Evening papers decreased in numbers 
trom 1,601 on October 1, 1921, to 1,596 
on April 1. Their average circulations 
totaled 18,899,420 copies per day and 


their joint minimum advertising rate was 
$61.055, 


Increases in circulation over the Oc- 








tober 1, 1921, statements for these pa- 
pers are noted as 619,940 copies per day, 
and over the April 1, 1921, statements, 


as 936,539 daily. 
Joint minimum advertising rate for 
evening papers rose to $61.055 from $60 


0OO9 on October 1, 1921, and from 
$59.995 on April 1, 1921. The increase 
for the six months was 94.6 cents and 


for the year was $1.06, 


SuNDAY Papers, Unirep States 


Sunday newspapers, numbering 543 on 


April 1, show a decrease of 2 since the 
last tabulation. Their circulation aver 
age 19,716,110 copies per Sunday and 


their joint minimum advertising rate was 
$44.412. , 

Sunday circulation has shown a great 
gain both for the six-month and the year 
periods. These newspapers circulated 
674,697 coipes each Sunday more than 
during the six months ending October 1, 
1921, and 767,932 more than during the 
period ending April 1, 1921, 

The joint minimum advertising rate of 
the Sunday newspapers, $44.412 on May 
15, carries an increase of 15.9 cents over 
the November 15 rate and of $1.024 over 
the May 15 rate of a year ago. 


MoRNING AND EVENING, U. S. 


Interesting, too, is the comparison of 
the combined morning and evening cir- 
culations and rates with those of six 
months and a year ago. The table on the 
next page lists the total number of these 
papers as 2,017, with aggregate circula 
tions of 29,198,665 copies per day, and a 
joint minimum advertising rate of $87.326 
per line. Six months ago there were 
2,028 morning and evening papers, cir 
culating 28,423,740 copies daily, and sell 
ing space at a joint minimum advertis- 
ing rate of $86.051 per agate line. A year 


had 


then 


28,133,082 irculation and 
rate was $86,173 
words, there 

now than 
and 21 les 
tinuinge the tendency of the 
The casualties have 
on the total circulations, 
creased 774,925 copi« 
in the six month 
past year 

The joint advertising rate 
increased distribution 
$1.275 per agate in the period when 
circulations climbed 774,925 — copies 
higher, and only $1.153 when the year’s 
growth of over 1,000,000 copies is con- 
sidered. Advertisers are getting this new 
circulation at a rate never known in this 
country, according to this, despite the 
fact that publishers are fighting as never 
before to hold their circulation and to 
increase it steadily in order to give full 
value for the advertising rates that their 
costs compel them to charge. 


izvgregate ¢ 
jot 

In other 
paper 


are 11 fewer daily 
months 
con 


there were 1X 


than a year ago, 
past tive 
had no effect 
which have in 
average pet 


1,065,583 in 


years, 


and the 
to cover this 
has advanced 
line 


MornNInc, Eventne, Sunpay, U. S. 


The combined morning, evening and 
Sunday newspapers number 2,560, 13 
less than six months ago and 14 less than 
a year ago. This total is the lowest that 
has appeared in the eight listings of this 
data by Eprror & Pustisner. Total cir- 
culations, on the other hand, set a new 
high mark, 48,914,775 copies. This is a 
gain of 1,449,622 copies over the total of 
October 1, 1921, and of 1,833,515 copies 
over the April 1, 1921, figures. 

Joint advertising rate on the other hand 
has increased to $131.738, an advance of 


$1.434 cents per line—for a million and 
a half copies since October 1l—and of 
$2.177 per line for the gain of over a 


million 
year. 


during the 
offered a bet 


and three-quarters 
No advertiser ever 





ago the 2,038 daily papers then existing ter bargain than that. 
BASIC FACTS FOR THE BUYERS AND SELLERS 
OF NEWSPAPER ADVERTISING SPACE 
Morning Papers 
Total Rate 
Number Total Net Agate Per Line Difference in Rat 
of Paid Line Per Million Per Line Per Million 
Period Papers Circulations Rate Circulation Circulation as of May 15, 192 
5/15/22 421 oe, RR AR ee ree ie we 
11/15/21 427 ~=10,144,260 25,952 2.558 Decrease $0.008 0.3% 
5/15/21 432 9.894 693 26,178 2.645 Decrease 0.095 3.7% 
11/15/20 437 . 9,827,775 26.141 2.659 Decrease 0.109 42% 
5/15/20 449 9,712,916 24.268 2498 Increase 0.052 2.0% 
Evening Papers 
5/15/22 1,596 18,899,420 61.055 3.230 ......... Pree esas 
11/15/21 1,601 18,279,480 60.099 3.287 Decrease 0,057 1.4% 
5/15/21 1,606 18,238,389 59.995 3.289 Decrease 0.059 1.5% 
11/15/20 1,605 17,962,881 58.477. 3.105 Increase 0.125 3.8% 
5/15/20 1,612 17,986,224 52.323 2.909 Increase 0.321 99% 
Sunday Papers 
5/15/22 543 19,716,110 EE Oe dwdeccsee «anaes ar 
11/15/21 545 19,041,413 44.253 2.324 Decrease 0.072 3.2% 
5/15/21 536 = 18,948,178 43.388 2.289 Decrease 0.037 1.6% 
11/15/20 522 17,083,604 41.107 2405 Decrease 0.153 6.7% 
5/15/20 508 17,037,794 36.499 2.142 Increase 0.110 48% 
Total Morning, Evening and Sunday Papers 
S/IS/Z2.. ZS60 ABSIAI7S  ASLTSR ZOD. cecssnce avons nike 
11/15/21 2,573 47,465,153 130.304 2.745 Decrease 0.052 1.9% 
5/15/21 2,574 47,081,260 129.561 2.751 Decrease 0.058 2.1% 
11/15/20 2,564 44,874,260 125.725 2801 Decrease 0.108 4.0% 
5/15/20 2,569 44,736,934 113.090 2.527 Increase 0.166 6.1% 











day 


\s Canadian new 


paper ‘ ( never 
been compl tel tabulated until now 
(with the exception of the statistics ap 
pearing im Epiror & Pus HER INTER 
‘ATIONAL YEAR Book f 1922, when 
pressure of time kept the list from being 
100 per cent complete) comparisons are 
not available 
CANADIAN DAILies 

It is shown on the next page, how 
ever, that there are 27 morning newspa 
pers, with a circulation of 500,478 copies 
per day, and a joint minimum advertis- 
ing rate of $1446 per line; 91 evening 


papers, circulating 1,262,511 copies daily, 
at a joint minimum advertising rate of 
$3.497 per line; and 7 Sunday editions, 
with a circulation of 266,939 copies and a 
joint rate of 59.3 cents per line. The 
combined morning and evening circula- 
tion of 118 papers is 1,762,989 copies and 
the joint rate is $4.943 per line. There 
are no Sunday papers in Alberta, Mani- 
toba, New Brunswick, Prince Edward Is- 
land, Saskatchewan or Yukon Territory. 
NEWFOUNDLAND 

The Dominion of Newfoundland has 
one morning and three evening papers 
with a morning circulation of 6,525 copies 
and a rate of 14 cents, and evening cir- 


culations totaling 19,378 copies and a 
joint rate of 4.6 cents. The combined 
morning and evening circulation is 25,903 
copies and the joint advertising rate 1s 
6 cents. There are no Sunday newspa- 
pers 

Rates Per Line Per MILLion 


Advertisers who like to argue that the 
newspapers did their best to wreck other 


people’s profits while sacrificing none of 
their own will no doubt dwell lovingly 
on the column in the box on this page 
which shows increases in rates. Other 


advertisers who don't want to waste time 
arguing when bargains are to be bought 
will let their eyes travel to the four col 
umns at the right of the box, where the 
line 


rates per per million circulation are 
analyzed 

United States morning papers with 
their 10,299,245 copies per day at a joint 


minimum advertising rate of $26.271 per 
agate line, are selling the 
line in a million copies for $2.55 


advertiser one 
This 
is eight-tenths of one cent less than the 
price on November 15, 1921, a decrease of 
three-tenths of per cent; it is 95 
cents, or 3.7 per cent, below the rate per 
line f 


one 


per million of a year ago. It is a 
decrease of 10.9 cents, or 4.2 per cent 
from the rate effective November 15, 


1920, and an increase of only 5.2 cents 

2 per cent—over that of May 15, 1920, 
when the paper barons were fairly 
started on their invasion of publishers’ 
treasuries. 

Evening papers of the United States 
have a rate per line per million circula 


tion of $3.23. This is a decrease of 5.7 


cents, or 1.4 per cent, from the rate of 
last November. It is a decrease of 59 
cents from that of last May, the drop 


being represented by 1.5 per cent. It is 
an increase of 12.5 cents or 3.8 per cent 
over the rate on November 15, 1920, and 
an increase of 32.1 cents—9.9 per cent— 
over the May 15, 1920, rate. 
Sunday papers distributing 
copies each week sell their space at 
$2.252 per line per million circulation. 
Here the decreases are especially marked. 
The present rate is 7.2 cents, 3.2 per cent, 
less than that of November 15, 1921, and 
3.7 cents, or 1.6 per cent, less than that 
(Continued on page 42) 


19,716,110 
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READY RECKONER GIVES AT A GLANCE COST OF NEWSPAPER 
CAMPAIGNS BY STATES OR FOR THE ENTIRE NATION 











ae ERTISERS will find this summary of 3,426,861 people of the Golden State are served total cost for the campaign would be $83,040, 
the circulation and rate data of American, by 40 morning newspapers with 587,049 circula For t 


195,659,100 reproductions of his message over 
the sake of further illustration, assume his name and address, at an average cost of 


Canadian and Newfoundland newspapers pre- tion and a joint advertising rate of $1.979; 97 that the advertiser wanted 100 per cent cover-  six-tenths of one cent per reproduction. Smaller 
sented on the following pages of great value in evening papers with 885,555 circulation and a age of the English-reading population of the space used more often will correspondingly 
estimating the cost of a campaign to cover any joint minimum advertising rate of $3.489 per United States. He finds awaiting him 421 expand the number of reproductions and will 
market in English-speaking North America agate line; and 42 Sunday papers with 1,033,896 morning 1,596 evening and 543 Sunday papers, reduce the cost of each. 

through the daily newspapers. For each Ameri- circulation and a joint rate $2.836 per line with aggregate circulations of 48,914,775 copies Similar calculations can be made for any 
can State and Canadian province is listed be- He can put his 10,000 lines into the 40 morn- 


low the number of morning, evening and Sun- ing papers for $19,790; his campaign in evening 
day newspapers, with circulations for each class papers would cost him $34,890, and if he used his 
and for morning and evening combined, and the Sunday papers, his space cost would be $28,360. 
joint advertising rate of the newspapers. If he wanted to be absolutely certain of reach 

With these figures as a working basis, an ing every newspeper reader in the state with 
gdvertiser who is planning to use a 10,000-line his 10,000-line message, in four full-page ad- 
-Omppaign, say in California, will find that the vertisements in each paper, for example, his 


teen quarters, would cost $1,317,380 in all. If find it easy to do so by reference 


and in 78,864,440 ) er issues—a total of advertisers. 











per issue, and a joint total advertising rate on state or province or for any geographical group. 
10,000-line contracts of $131.738 per line. Thus Advertisers who want to estimate the cost of 
four full pages, or eight half pages, or six- campaigns in individual cities or towns will 


to the de- 


he used full pages in each paper, his announce- tailed figures on the pages that follow. Rates 
ment would appear in 41,196,980 copies of are quoted for 5,000-line contracts and for the 
morning papers; in 75,597,680 evening editions, minimum on 10,000-line campaigns of national 
























































Number of Joint Minimum Advertising 
Engi | anguage Dailies Total Net Paid Circulation Rate Per Line Per State Sunday 
Population A -— aaa ————_—_—— ———____A~— — _ ——_— 
“State Census 1920 “Morning Evening Total Morning Evening Total “Morning Evening Total “ Number c irculs ation Rate 
BAR, Sk ceevsaxesdecnets 2,348,174 3 20 23 60,970 159,472 220,442 21 712 .922 10 178,420 601 
aie rere 334,162 8 11 19 32,587 28,694 61,281 254 298 .552 9 37,767 .292 
Arkansas Kid etaaten eet re 1,752,204 6 29 35 63,219 74,175 137,394 215 521 .736 8 109,884 .344 
ee Pee ee i 3,426,861 39 96 135 631,660 910,542 1,542,202 1,99 3.493 5.483 41 1,103,211 2.897 
ce ee Terre Cer eee 939,629 8 28 36 58,188 233,383 291,571 .262 826 1,088 11 295,537 .656 
Tet. ae ee re 1,380,631 6 27 33 88,473 275,476 363,949 30 .912 1.212 7 160,597 45 
Oe RCE e et ee = 223,003 1 2 3 8,253 31,617 39,870 04 an 15 1 13,782 06 
District of Columbia ......... 437,571 2 3 5 112,745 206,089 318,834 .30 54 84 4 319,213 .76 
0 eee eer 968,470 11 18 29 90,931 81,172 172,103 375 485 86 13 120,087 465 
PS. a ab ania ewe han ee 2,895,832 8 22 30 117,085 194,453 311,538 .383 767 1.15 17 375,435 .939 
DNS iy asd vawen ee ke pene 431,866 4 8 12 24,569 27,838 52,407 133 219 .352 6 39,955 .199 
EN er err ek ae 6,485,280 15 105 120 1,008,568 1,463,035 2,471,603 ~~ 1.655 4.064 5.719 21 1,789,662 2.71 
eS eet er iy ree 2,930,390 21 103 124 262,349 590,812 853,161 773 2.457 3.23 20 358,088 1.021 
ERE niin cs aw ones bee eae Reon 2,404,021 5 44 49 125,268 489,395 614,663 .28 1.77 2.05 11 295,431 835 
eNOS - 6k cans hase souwaen 1,769,257 10 52 62 129,301 231,171 360,472 415 1.186 1.601 15 224,552 67 
ReetGthkey a3 esas excnaessenas 2,416,630 9 21 30 131,274 176,287 307,561 .384 .668 1.052 10 183,043 -505 
ee rere 1,798,509 Zz 11 13 99,095 143,267 242,362 21 44 65 4 285,213 46 
PEMING ic asians vedankhas nave 768,014 5 7 12 66,377 65,852 132,229 .20 .202 402 2 44,428 12 
ee ET ee eee 1,449,661 5 8 13 189,659 247,843 437,502 395 446 841 3 342,113 .70 
Massachusetts .........- ra 3,852,356 10 59 69 720,070 1,251,040 1,971,110 1.54 3.468 5.008 13 1,439,081 2.593 
RON. 55's. s po sient aisle ere 3,668,412 6 54 60 183,674 839,718 1,023,392 439 2.39 2.829 11 542,596 1.114 
ANeeeGOR . , ci sakueadeee> 2,387,125 6 32 38 158,242 532,955 691,197 352 1.458 1.81 8 484,944 919 
EMO. <.. .. sccexacse ase 1,790,618 3 11 14 10,229 38,005 48,234 07 .249 .319 3 24,049 13 
SUR “5-0 a eae wee Ss 3,404,055 10 57 67 503,872 844,631 1,348,503 .942 2.207 3.149 17 1,159,064 2.107 
ee ee PAROS feet hte eee 548,889 11 6 17 59,606 25,170 84,776 .39 178 .568 11 79,830 475 
ee EO ee ore 1,296,372 6 19 25 111,601 228,427 340,028 .264 .787 1.051 8 272,324 .714 
ee er 77,407 3 5 8 6,969 9,105 16,074 055 li? 172 3 6,969 .055 
New Hampshire ............ 443,083 4 10 14 20,811 45,176 65,987 .074 187 Ss) aes, beth sonra mae 
Me or ree 3,155,900 7 29 36 93,861 491,868 585,729 .299 1.466 1.765 8 152,091 49 
Meer GEOIIDS  .. 5.6 biSaceaes. 360,350 1 5 6 8,374 12,902 21,276 03 .097 127 2 16,344 .06 
ee Se ee 10,385,227 30 97 127 2,244,341 2,728,988 4,973,329 4.519 7.514 12.033 30 3,893,094 6.454 
Worth Carolina <2 .06<6s00..% 2,559,123 9 27 36 96,705 92,076 188,781 381 .607 .988 13 138,136 5.26 
North Dakota. 2.5. csvccccaes 646,872 2 8 10 21,447 37,464 58,911 085 .228 .313 2 23,945 12 
tt eee ner re 5,759,394 19 118 137 509,064 1,623,468 2,132,532 1.372 4.523 5.895 25 981,360 2.364 
Rg. sce Vas ne eawes 2,028,283 10 43 53 128,243 218,412 346,655 475 1.236 1.711 24 216,082 .943 
DM os a driatkG aban Riek 783,389 7 21 28 98,788 214,940 313,728 .302 755 1.057 10 228,416 .557 
ne ee 8,720,017 36 134 170 1,026,726 1,864,131 2,890,857 2.608 4.891 7.499 21 1,681,859 3.375 
Ne eee eer 604,397 2 8 10 33,956 155,016 188,972 092 457 .549 3 70,579 235 
Benth (CAPOUNG oases ccisesne 1,683,724 6 10 16 55,126 55,409 110,535 213 275 488 8 81,122 .308 
Sieh CPRMOO: ....%5aeenaeenene 636,547 4 12 16 22,323 52,940 75,263 114 316 43 4 23,864 .139 
RMREDDE 5 60:00 Kone atatewans 2,337,885 5 13 18 165,625 220,568 386,193 ae .659 1.009 9 274,043 65 
ER og os xa we sink cna BEGe oe 4,663,228 22 79 101 269,749 509,011 778,760 1.077 2.375 3.452 49 672,030 2.347 
errr er rer 449,396 1 4 5 38,725 59,061 97,786 08 .228 .308 3 109,155 27 
ee SOTTTEE CC re Eee 352,428 2 8 10 19,760 33,135 52,895 .09 139 .229 ee Comedie aie 
RE Sees: see 2,309,187 9 20 29 105,648 176,457 282,105 333 .704 1.037 ll 146,713 .593 
MRM hos Guede Breaks 1,356,621 9 21 30 135,415 336,078 471,493 505 1.106 1.611 11 296,796 89 
Wieet WME .«ccles anes ne 1,463,701 9 20 29 87,659 84,123 171,782 .298 453 751 11 120,271 435 
NS ey eee 2,632,067 2 45 47 54,451 469,653 524,104 088 i70e 40° «Cee 7 291,895 .765 
WOOO (paces cavasmsanens» 194,402 2 6 8 7,614 18,920 26,534 .06 161 221 3 13,040 10 
1U.S. English Language 
oan Daily + are ennal AEE RR Ty 421 1,596 2,017 10,299,245 18,899,420 29,198,665 26.271 61.055 87.326 543 =19,716,110 44.412 
| ee ee ee errr rer re 50 35 85 220,674 224,521 445,195 3.76 1.93 | 5.69 5 ® .607 
ERCRUOEY, OF FRQWOT 0 5oi56 0 cc ks's 0s ation ss0e 1 1 2 7,862 11,477 19,339 05 05 10 1 7,862 .055 
Epeststens OF GOMER x6 ois cence ase sindoswce 28 94 122 507,003 1,281,889 1 788, 892 1.46 3.543 5.003 7 266,939 .593 
Grand Total as of Apel 1, TCE. .cidccsacs 500 1,726 2,226 226 _ 11, 034,784 20, 417, 307 — 3! 452, 091 31.541 66.578 98.119 556 20,043,300 45.667 
For Comparative Purposes* 
Newspapers as of March 31, 1922.......... 421 1,596 2,017 10,299,245 18,899,420 29,198,665 26.271 61.055 87.326 543 19,716,110 44.412 
Newspapers as of Sept. 30, 1921........... 427 1,601 2,028 10,144,260 18,279,480 28,423,740 25.952 60.099 _— 86.051 545 19,041,413 44.253 
Newspapers as of March 31, 1921.......... 432 1,606 2,038 9.894.693 18,238,389 28,133,082 26.178 59.995 86.173 536 =18, 948,178 43.388 
Newspapers as of Sept. 30, 1920........... 437. 1,60£ 2,042 9,827,775 17,962,881 27,790,656 26.141 58.477 84.618 522 17,083,604 41.107 
(*)These figures cover the English Language Daily Newspapers, of general circulation, published in the United States. 
DOMINION OF CANADA 

ye a ae Ee aN eS Wie 2 5 7 21,883 53,585 75,468 .075 215 .29 Sind i ods Ghee = 
ay KN aay EKG Flaw SE Slee Soele 4 7 11 38,600 97,569 136,169 158 312 47 3 47,886 173 
INN 25 inn Sous Calg oad ean seed aa SS 1 5 6 23,585 95,819 119,404 075 .266 .341 WERE Pree as oe 
GD (MROUMNEON, 96 55 Sra cas wiciaioomnwliooss whe eins 3 5 8 33,312 34,263 .67,575 105 122 .227 ices = “Sac sebee habe 
eS EO ae er: ee 3 11 14 27,393 49,878 77,271 123 .209 .332 1 5,640 05 
eS ee ee ears orn eae ae 7 37 44 263,519 475,904 739,423 585 1.22 1.805 2 208,283 34 
nes Dera TOO ons ime evden sated 1 2 3 5,669 6,414 12,083 025 03 ey ere errs ees 
RE sich nee onstage + hea SERN abe 4 14 18 65,920 396,264 462,184 215 925 1.14 1 5,130 .03 
nnn ee Ea ae OA et eRe 5 OR OPE 2 4 6 20,597 47,303 67,900 085 155 24 Pe ee ee od ae 
NED 32 Sic cece ee ae oe 0 1 ee 5,512 5,512 Ae: 043 ME. a. seh nin un aaa 
EN ee er OF Pe 27 91 118 500,478 1,262,511 1,762,989 1.446 3.497 4. 4.943 7 266,939 .593 
SD OEE ORE LT ET ETL CE 1 3 4 6.525 19.378 25.903 014 .046 .06 re 





For explanation and interpretation of this chart see preceding page. All rights reserved by Editor & Publisher and Barbour’s Kdvertising Rate Sheets, Inc. 
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NEW HAVEN 


Connecticut’s Largest City 








In New Haven, Conn.— 


The New Faven Register. 
FIRST and FOREMOST 


Every night The Evening Register has a larger circulation than any two 
other New Haven papers combined—a concentrated circulation — 91% 
of which is within ten miles of the New Haven city hall. 





The average daily and Sunday combined circulation of The 
Register for the six months period ending April Ist, 1922, 


was per issue 


32,537 Copies Net Paid 


All Special Extras: Excluded 





The Register fulfills every requirement in quantity and quality as the best 
advertising medium in Connecticut’s largest city. .It covers the field com- 
pletely and the wise advertiser will insist that The Register is on his list 


whenever advertising may be done in this field. 


During the above six months The Register printed 5,052,785 lines of advertising. 


A Lead of 1,461 ,690 lines in excess of any paper in New Haven. 


Che New Teaven Register. 


Quality and Quantity circulation. It covers the field. 


REPRESENTED BY 


The JULIUS MATHEWS SPECIAL AGENCY, Boston, New York, Chicago, Detroit. 
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ENGLISH-LANGUAGE DAILY NEWSPAPERS OF U. S. AND CANADA WITH CIRCULATIONS AND RATES 


Circulation Figures are the Average Net Paid for the Six Months’ Ending April 1, 1922, as filed with the Audit Bureau of Circulations or the Government—The Advertising Rates are 
the 5,000-Line Rate and the Minimum Agate Line Rate on 10,000-Line Contracts—Column to Right—As Filed with Barbour’s Advertising Rate Sheets, Inc., as of May 15, 1922. 


Copyright, 1922, by The Editor & Publisher Company and Barbour’s Advertising Rate Sheets, Inc. 








ALABAMA 


POPULATION— 2,348,174 
Net Paid 
Pop. City Paper Circulation 
7,652 Albany Albany-Decatur 
Dail) (r) 2,850 
17,734 Anniston Star (s) 4,882 
sunday Edition (m) 
178,270 Birming- 
ham *Age-Herald (b) 123,399 
*Sunday Edition (m) 126,213 
6 mos. audit 3-31-22 
*Neu (r) 158,954 
*Sunday Edition (m) 163,954 
6 mos. audit 3-31-22 
Post (r) 119,975 
10,034 Dothan beagle (r) 
4,939 Futaula Citizen tr) 
10,529 llorence ¢ (r) 3,269 
14,737 Gadsden “Journal (r) 3,331 
*limes-News (r) 5,210 
6 mos. stat. 9-30-21 
8,018 Huntsville 7 elegr (u) 3,096 
Sunday Edition (m) 
Times Cu) 3,129 
Sunday Edition (m) 
60,777 Mobile *News-item (r)  t10,392 
* Register (b) 20,299 
“Sunday Edition (m) 132,442 
43,464 Montgom- 
ery * Advertiser (b) 17,272 
*Sunday Edition (m) +19,074 
6 mos. stat. 9-30-21 
*Journa! (r) 118,586 
*Sundav Edition (m) _ 118,068 
6 mos. stat. 9-30-21 
Time (r) 8,745 
4,960 Opdika Nex (r) 2.510 
15,589 Selina Times-Journal (s) 3,812 
Sunday Edition (m) 
6.682 Sheffield Tri-Cities Daily (r) 
6.546 Talladega Home (r) 
5,696 Troy Messenger (r) 850 
11,996 Tuscaloosa Vews & Times- 
Gazette (u) 3,750 
Sunday Edition (m) 
ARIZONA 
POPULATION—-333,903 
$,205 Bisbee Ore (r) 1,800 
Review (c) 4,027 
sunday Edition (m) 
9,916 Douglas Dispatch (c) 2,315 
sunday Edition (m) 
International (r) 2,336 
7,044 Globe Arizona Kecord (c) 2,500 
Sunday Edition (m) 
3,036 Mesa Tribune (r) 1,685 
6,689 Miami Arizona Silver Belt (r) 2.000 
Bulletu (r) 2,475 
5,199 Nogales Democrat (c) 1,877 
Sunday Edition (m) 
Hevala (r) 1,760 
29,053 Phoenix “Arizono Gazette (r) 8.400 
*Arizona Kepublican cb) 14,600 
“sunday Edition (mm) ¢5,419 
4,380 Prescott Arizona Journal 
Miner (c) 1,824 
Sunday Edition (m) 
Courter tr) 2,314 
1,963 Tempe Vews (r) 
1,178 Tombstone Prospe ’ (r) 876 
20,292 Tuscon *Ari tar (d) 14,113 
“sunday Edition (m) 14,554 
a ’ (r) 14.048 
*sSunday Edition (m) +3,920 
4,237 Yuma Sun tc) 1,331 
unday Edition (m) 
ARKANSAS 
POP ULATION—1,752,204 
3,311 Arkadel 
pina \ t (r) 770 
Stftings Herald (r) 
4,299 Batesville ,uar (r) 
3,238 ( t “ (r) 
4,564 (> y g Cabin Democrat (r) 1,088 
20,000 Fl Dorado News (c) 3,145 
inday Edition (m) 
iribune (r) 
2,429 Eurcka 
prings TJimes-Echo (r) 520 
§,362 bayett 
ville Ni, rat (r) 1.300 
28,811 Fort Smith* Southwest American (d) 112.149 
"2 day Edition (m) 12,761 
on stat. 9-30-21 
"71 s-Kecord (t) 19,879 
*sunday Edition (m)_ 111,216 
3,477 Harrison (r) 600 
9,112 Helena orl (t) 
sunday Edition (m) 
4,790 Hope drkansas Herald (r) 1,071 
Ster of Hope (r) y21 
11,695 Hot Spgs. New Era (r) 3,482 
wi Sentinel-Record (c) 3,448 
Sunday Edition (m) 
9,384 Jonesboro Swn (r) 1,736 
Tribune (r) 
64,997 Little Rock’ 4, 1¢ Democrat (rr) 119,301 
*Sunday Edition (m)_ 122,873 
“Arkansas Gazette (b) 139.816 
*Sunday Edition (m) 150,480 
Fr Neu (r) 
3,864 Malvern Record (r) 
700 Mammoth 
springs Daily (b) 
3.441 Mena Star (r) 785 
3,771 Newport Independent (r) 700 
6.306 Paragould Press (r) 
19,280 Pine Bluff imercial (r) 5,744 
Graphic (c) 3,961 
Sunday Edition (m) 
2,691 ‘Prescott News (r) 
Post (r) 


3,318 Rogers 

















Agate | 
Line Rate | 
5,000 Min. 
-021 .021 
-03 .03 
03 -03 
-08 08 
10 = .10 
15 15 
AS 15 
045 045 
026 026 
018 018 | 
025 .025 | 
025 .025 | 
025 .025 
.02 02 
.02 02 
025 .025 
025 .025 
05 05 
07 07 
085 .085 
06 .06 
-07 .07 
06 = .06 
.06 .06 
06 .06 
014 O11 
025 .025 
-025 .025 
025 .025 
021 .021 
014 014 
036 .036 
036 .036 
-032 .032 
-035 .035 
035 .035 
-029 .029 
0.9 .029 
029 .029 
036 036 
036 .036 
25 .025 
029.021 | 
021 .021 
021.021 
021 021 
.021 021 
05 05 | 
06 .06 
-06 06 | 
019 018 
O19 =.018 
021.021! 
O15 OLS 
025 .025 
03 03 | 
03 «03 | 
.035 8 
038 038 
025 .025 
025 .025 
014 014 
012 O12 
01 ON | 
O11 On 
09 009 
035 .03 
035 .03 
036 .036 
007 .007 
O18 019] 
05 05 | 
-05 05 | 
045 .045 
O41) O45 
O11 ON 
02 018 | 
021 .019 | 
O14 04) 
O11 01! 
02 .02 
036 «016 
036 .016 | 
O14 014 
014 O14 
06 .06 
06 06 
08 -08 
10.10 | 
.03 -03 
021 021 | 
O14 = .014 
Ott ON 
014 014 
014 014 
025 .025 
025° .025 | 
025.025 | 
.007  .007 | 
014 


ARKANSAS—Continued 


Net Paid 
Pop. City Paper Circulation 
2,836 Searcy Citisen (r) 525 
2,569 Siloam 
~prings Kegtister (r) 600 
4,522 Stuttgart Irkansawyer (r) 835 
8,257 ‘lexarkana lour “tates Press 
(Including & Conrier 
Texarkana, (See lexarkana, Tex.) 
Texas, 
19,737.) Texarkanian (r) 2,426 
CALIFORNIA 
POPULATIO 3,426,861 
28,806 Alameda d ” ingus (ft) 3,997 
7,500 Anaheim ilera (r) 3,130 
roy “) 
I n Dealer (r) 2,731 
18,638 Bakersfield’ ornian (r) 17,933 
al (d) {3,832 
ay Edition (m) 14,335 
56,036 Berkeley Californian (h) 
(No Dat. edition) 
(College year only) 
Ga t (r) 7,286 
1,622 Blythe Pa lerde Vatley 
Review (r) 2,000 
§,392 Drawiecy News (r) 1,585 
6,223 Calexico Chronicle (r) 1,325 
9,339 Chico */-nterprise (r) 12,035 
Record (c) 2,226 
inday Edition (m) 
2,934 Coalinga Record (r) 909 
4,282 Colton Courter (r) 1,127 
1.846 Colusa Sun (r) 1,260 
1,449 Corning Observer (r) 600 
4,129 Corona Independent (r) 838 
3,400 inuba Sentinel (r) 1,436 
§,464 El Centro Jinpernal Valley 
’ress & Progress (1) 2.081 
1,789 FEscondide Times-Advocat (r) 550 
12,923 Eureka Humboldt Standard (r) 4.587 
* Times (d) 14,426 
*Sunday Edition (m) 14,650 
44,616 Fresno Herald (r) 12,532 
*Republican (b) 129,154 
*sunday Edition (m)_ 130,531 
4,415 Fullerton 7Tribunc (r) 1,/00 
13,536 Glendale News (r) 3,014 
Press ‘r) 3,800 
4,006 Grass 
Valley *Union (d) t1,944 
*sunday Edition (m) t1,936 
1,636 Gridley Glove tr) 
§,888 Hanford Journal (c) 1,782 
Sunday Edition (m) 
Sentinel (r) 1,754 
2,412 Healds- 
burg Tribune (r) 675 
2,751 Hollister \dvanec (c) 1,327 
unday Edition (m) 
Free Lance (r) 942 
75,000 Holly 
wood Citizen (r) 3,444 
‘ (r) 
(News is circulated with the Los Angeles 
1.347 Holtville me (r) 
1.885 Imperial Luierprise wr) 605 
55,939 Long 
Beach °Press (r) 42,372 
Sunday Edition (m) 
Telegras 4 (r> %12,2,2 
Sunday Edition (m) 
576,673 Los 
Angeles *Examiner (b) 127,033 
*sunday Edition (m)° 261,229 
3 mos. stat. 3-31-22 
*Earpress (r) 83,008 
3 mos. stat. 3-31-2 
*Herald (r) 1150,463 
3 mos. stat 31-2 
Record (r) 50,062 
*Times qb) ttt0,190 
*Sunday Edition (Cm) 1165,396 
3 mos. stat. 3-31-22 
3,444 Madera Mercur (c) 1,760 
Sunday Edition (m) 
Tribune (r) 1,525 
3,858 Martinez Guzett (r) 750 
Stan/ard (r) 1,221 
5,461 Marysville Appeal (c) 1,657 
nday Edition (m) 
f ovrat (r) 1,882 
3,974 Merced Star (c 1,520 
uday Edition (m) 
Sun (r) 1.934 
9,241 Modesto “Herald (ad) 3,492 
*Sunday Edition (m) 13,606 
ws (r) 14,881 
5,480 Monrovia ‘ (r) 1.250 
5.479 Monterey Cypress & American (r) 
6,757 Napa Journal (c) 1,103 
unday Edition ¢m) 
r (r) 1,200 
216.261 Oakland *Post-Enquirer (r) 33,097 
7 tat 3.39.22 


(Post-Enquirer circulation in combination with San 
Call & Post) 
*Tribune (r) 51.776 
*Sunday Edition (m)_ 54,514 
8,000 Ocean Park Bulictin (r) 
(see Santa Monica 
Ontlook) 
7,280 Ontario Report (r) 2,325 
4,884 Orange Nou (r) 2.067 
3,340 Oroville Mercury (r) 1,018 
Register (b) 1,490 
4.417 Oxnard Courier (r) 1,210 
2,974 Pacific 
Grove Rersew (r) 605 
5.900 Palo Alto Tunes (r) 1,772 
45.354 Pasadena *Post (r) 110,304 


(P. 


3 mos. stat. 3-31-22 


st circulation in combination with Los Ar 
*Star-\ ewes (r) 
6 mos. stat. 9-30-21 


igeles E 
112,945 








Agate 
Line Rate 
5,000 Min 
007 007 
014 014 
014 014 
-026 .025 
025 .025 
025 .025 
025 .025 
04 «04 
035 .035 
035 .035 
043 .036 
045 .035 
029 .025 
02) 021 
018 = .0:8 
025 .025 
018 O18 | 
018 = .018 
025 = .025 
021.021 
021.021 
018 = .018 
021.02! 
025 .025 
032.032 | 
014 «=.014 
03 = .03 
0 03 
-03 -03 
045 .045 
10 =.10 
10 10 
021 021 
03 -03 
03 .03 
018 = .018 | 
018 018 
006 .056 
018 = .018 
018 = .018 | 
018 .018 
Om on | 
O18 =.018 
O18 .018 
015 015 
043.036 
4 oO 
| Kpre ’ 
021 021 
02) .014 
| 
05 05 
04 o4 
05 05 | 

| 

— 
A5 45 | 
15 15 
24° 24 | 
10 =.10 
26'* 38 
25 86.28 
025 .025 

025 .025 
025 .025 | 
014 ‘4 
021 .021 | 
.02 02 | 

02 02 
018 =.018 | 
025.025 | 
025 .025/) 
025 .025 
035 .035 
-035 .035 
035 .035 
018 018 
O18 .018 
Olt ON 
Ol ON 
018 = .018 
tt Ht 


Francisco 


15 8.05 
15 15 
021 .021 
018 018 
O11 On 
018 018 
021 .021 
014 014 
036 .036 
05 .05 
“xpress) 





(See Explanatory Note and Key Letters on Page 40) 


CALIFORNIA—Continued 


Agate 
NetPald Line Rata 


Circulation 5,000 Min. 


Pop. City Paper 
6,226 Petaluma irgus (r) 
Courter (c) 
Sunday Edition (m) 
1,650 Vlacerville pi an (r) 
13,505 Pomona Bulletin (d) 
sunday Edition (mn) 
*Prog (r) 
4,097 Porterville Messenger (c) 
unday Edition (m) 
Kecorcer (r) 
3,104 Red Bluff ° ir) 
2,962 Kedding Courier-Free Press (+) 
earchlight (ec) 
unday Edition (m) 
9,571 Redlands = Faets (r) 
16,843 Richmond Jndependent (r) 
Record Herald (c) 
sunday Edition (Cm) 
19,341 Riverside Ent rprise (a) 
Sunday Edition (m) 
*Press (r) 
65,857 Sacra- 
mento *Bee (r) 
Star (r) 
Union (b) 
Sunday Edition (m) 
4,308 Salinas Index (r) 
Journal (c) 
Sunday Edition (m) 
18,721 San 
Bernardino" Sun (b) 
*Sunday Edition (m) 
Telegram and 
nuenr ° (r) 
74,683 San Diego" Sun (r) 
"Tribune (1)418,756 | (e 
*Union (b)+17,295 5 e) 
*sunday Edition (m) 
506,676 San 
Francisco* Bulletin (r) 
"Call & Post (r) 
*Chronicle (b) 
*Sunday Edition (m) 
“Examiner (b) 
*Sunday Edition (m) 
Journal (a) 
Sunday Edition (m) 
*News (r) 
39,604 San Jose “Mercury I[lerald (b) 
*Sunday Edition (m) 
News (r) 
5,895 San Luis TJeclegram (r) 
Obispo Tribune {c) 
Sunday Edition (m) 
5.979 San Mateo News-Leader (r) 
15,000 San Pedro News (r) 
Pilot (r) 
15,485 Santa Ana News (r) 
*Register (r) 
19,441 Santa 
Barbara “News & 
Independent (r) 
*Press (d) 
*Sunday Edition (m) 
10,917 SantaCruz News (r) 
Sentinel (c) 
Sunday Edition (m) 
3,943 Santa 
Maria Times (r) 
15,252 Santa Outlook, Ocean Park 
Monica Bulletin, Sawtelle 
Call and Venice 
Herald, sold only 
as a group (r) 
8,758 Santa Rosa l’ress lemocrat (c) 
Sunday Edition (m) 
Republican (r) 
3,500 Sawtelle Call (r) 
(see Santa Monica 
Outlook) 
Stanford Dinly Pato Alto (t) 
University (college year only) 
40,296 Stockton Independent (a 
Sunday Edition (m) 
Record (r) 
3.317 Taft Midway Driller (r) 
3,539 Tulare Advance (c) 
Sunday Edition (m) 
Register (r) 
3.394 Turlock Farmers’ Daily Jri (r) 
21,107 Vallejo *Chronicle (r) 
News (r) 
Times (r) 
10,385 Venice Herald 
(see Santa Monica 
Outlook) 
Vanguard (r) 
4,342 Ventura Free Press (r) 
*ost & Democrat (c) 
Sunday Edition (m) 
5,753 Visalia Delta (c) 
Sunday Edition (m) 
*Times (r) 
5,013 Watson- 
ville Pajaronian (r) 
Register (c) 
Sunday Edition (m) 
7,997 Whittier News (r) 
2,190 Willows Journal (r) 
4,147 Woodland Democrat (r) 
Mail (c) 
Sunday Edition (m) 


COLORADO 


POPULATION—939,629 


DVemocrat-limes 
Camera 
News-Herald 
4,551 CanonCity Record 
30,105 Colo. Spgs.* Gazette 
*Sunday 
*Telegraph 
*Sunday Edition 


2,500 Aspen 
10,989 Boulder 


Edition 





(r) 
(r) 
(r) 
(r) 
(b) 
(m) 
(r) 
(m) 


2,235 
1,300 


325 


13,149 
1,021 


2.732 
$3,004 
1,420 


4,125 
15,036 


139,469 
7,756 
9,655 

11,628 
1,239 
1,278 


16,264 
$6,432 


11,846 
+b7,917 


$36,051 
126,766 


175,444 
194,067 
185 668 
+ 28,506 
$450,557 
$299,341 
18,468 


$45,073 


5,347 
3,796 


5,145 


15,296 
3,495 
912 


1,020 
1,993 
12,145 
1,672 
1,843 


3,125 
1,035 
1,250 


1,665 
11,495 


1,430 
1,580 


2,408 
1,008 
1,535 
1,300 


555 
1,940 
1,975 
1,621 

$5,692 
17,124 
17,287 
16,834 


-021 
018 
O18 
Ot 
.025 
025 
.02 
021 
021 
021 
oO 
014 
018 
018 
025 
-025 
25 
025 
025 
.025 
-025 


-08 
-035 
05 
06 
018 
O18 
018 


04 
04 


o 
Ss 


88 


nSrhesese 


eek 


O16 
Bit 
Dit 
2 


-035 
035 
06 

03 

018 
018 
014 
029 


018 
025 


025 


018 
018 
021 


‘021 


036 
018 
-018 
018 
018 
012 
014 
014 


021 
-018 


018 


On 
014 
014 
02 


621 


021 
021 


oa 


O14 
018 
-018 


C25 


025 
-025 


025 


-025 
025 
-025 


-08 


035 


05 
06 


018 
018 
-018 


4 


4 


-025 


-018 
018 
021 


-02t 


-018 
018 
018 
018 
018 


014 
014 
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Things Are Humming Again In 


Birmingham 


“THE payrolls are up to normal. Practically all labor is em- 

ployed. The labor agents are scouting in other sections for 
additional skilled workmen. The blast furnaces are lighted. 
The steel mills are operating day and night. The coal and ore 
mines are busy. The outlook is the brightest Birmingham has 
known in years. 


NE hundred thousand tons more coal was mined in the immediate Bir- 

mingham district in May than in January. Eleven more blast furnaces are 
in operation than in January. Thirty thousand tons more steel was produced 
in May than in January. More than 100,000 tons of surplus pig iron, accumu- 
lated in the yards, has been disposed of in the last sixty days. Furnaces today 
have orders booked for all the pig iron they can make between now and 
October. 


Dee's line of business is feeling the impetus. This is the time to cash in on 
the famous Birmingham payrolls, and there is but one way. 


The Birmingham News 


The South's Greatest Newspaper 





Dominates in Alabama 


Dominates in Circulation—-Dominates in Advertising 


Dominates in Influence! 


Average Net Paid Circulation for May 1922 


DAILY SUNDAY 
65,293 71,510 
A Gain of 9,583 Over May, 1921 A Gain of 12,661 Over May, 1921 


wraerat KELLY-SMITH CO. “322 


Foreign Representatives 
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t—The Advertising Rates are 














1,600 
4,147 


4,439 


$2,147 
$2,913 
1,764 


$5,036 
14,348 
115,275 


4,654 


2,530 
13,932 
6,025 
2,849 


$5,817 
17,666 


+17,838 


12,104 
$2,107 


13,689 . 


13,890 
2,395 


1,310 


2,930 


$4,835 


$9,588 
19,540 


2,907 


$415,056 
39,167 
1395,861 
+729,735 
117,483 
$397,584 
142,219 
$499,725 
1827,028 


15,289 


$2,012 
12,008 
1,263 
+17,661 
10,790 


$18,674 


$8,406 

1,150 
17,741 
17,646 


3,647 


1,692 . 


12,313 


$5,018 
15,078 


$16,547 
$16,255 
5,732 


5,535 
16,051 
13,464 

2,748 


2,711 


1,055 


021 
-03 
-03 


03 
Ais) 


015 


-025 


see gery 


88 § S88 § 


017 


-031 
031 


Agate 
Net Paid Line Rate 
Cireulation 5,000 Min. 


BReeasea: 


Rsg2R8 a2 238 


B2kg 


essS222R3 


< o 
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Circulation Figures are the Average Net Paid for the Six Months Ending 4 age 1, 1922, as filed with the Audit Pyven. <f Circulations or the Governmen 
the 5,000-Line Rate and the Minimum Agate Line Rate on 10,000-Line Contracts—Column to Right—As Filed with Barbour’s Aavertiing Rate Sheets, Inc., as of May 15, 1922. 
COLORADO—Continued ae FLORIDA IDAHO—Continued 
gate . : 
Net Pald Line Rate POPULATION—968,470 
Pop. City Paper Circulation 5,000 Min. et Paid Rm a Pop. City Paper 
2,325 Cripple a4 3,956 Moscow Star-Mirror (r) 
: Pop. City Paper Circulation 5,000 Min. , 
reek Times & Victor 2407 Cissswater Sun (r) 1,282 .018 .018 7,621 Nampa __‘ Free Press (c) 
Recor (r) 1,145 .018 .018 9 ’ . " Sunday Edition (m) 
256,491 Denver Express (r) 15.103 .05 05 5,445 Daytona Journal (c) 2,387 .02 .02 7 y 
4 *Post (r): 134,997.20 _20 Sunday Edition » .02 02 15,001 Pocatello Tribune (r) 
*Sunday Edition (m) H91.24 2.25 , Edition Ga) Kiet 4 r — Walls *News (r) 
Record-Stockman (r) 064 .064 3,324 Deland e ( 1,450 102 .02 *Times (r) 
*Rocky Mountain 3,678 Fort on Bs ; s ; 2,816 Wallace _—‘ Press-Times (c) 
Tae ong | Ce) 160082 18 Ate Myers Press (r) 871.018.0418 Sunday Edition  (m) 
*Sunday Edition (m) 157,124 .13 13 5,286 =. nig (r) «1,592 018.018 
4,116 Durango eet Editi ba ond pi Sun S (a) 1,320 .015 .015 ILLINOIS 
PB ae ay ition a oars yer onses Jackson. Sunday Edition (m) 015 .015 POPULATION—6,485,280 
ry ogee Citizen (r) 750 .014 .014 ville hai oo pase ped (r) 19,055 .07 .07 24,682 Alton Fn tala 
Collins Courier (r) 1,610 *Florida iota oe 36,397 Aurora “Beacon-News (r) 
(g) 4,308 .035 .035 a a 
——- co) & 1698 (m) 035.035 Union (b) 32,784 .08 .08 — Edition im} 
unday Edition (m _— “Sunday Edition (m) 137,125 .09  .09 ar 
a dinign Dhan (=) 1280 ow o18| 18,749 Key West Citizen Qo 1 2 2) Meee. 
a . ° akelan tar c , : . own tnotan-Star (r) 
8,665 a en (c) 3,861 .018 .018 Sunday Edition (m) 015.015 24.823 Belleville “Advocate (r) 
‘ Sunday Edition (m) 018.018 ~ae aoa (=) ages = = 790 mesa ewe Denedan (r) 
Sentinel 3,687 .02 .02 29,549 Miarni Heral eae (b) o : ; elvidere = Kepublican (r) 
*Trib.-Rep.(b) 41,220 *Sunday Edition (m) 116,294 .06 .06 28, 725 Blooming- 
10,883 Greeley oT rHb. i (r)42. 583 hee) $3,803 .025 .025 "Metropolis tr) mo = od ton "Bulletin i (t) 
4,914 Ocala tar Tr : : *Sunday Edition (m) 
4,964 La Junta Democrat (r) 730 .014 .014 9.257 Orland * 
Atte ¥ o Florida Post (r) 049.036 Pantagraph (b) 
2,512 Lamar News (r) 793 014 .014 Reportee-Star (r) 2,618 .025 .025 15,203 Cairo *Bulletin tb) 
4,959 Leadville Herald-Democrat (a) 3.114 .025 .025 * d $3,292 .025 .025 0 a 
Sunday Edition (m) -025 .025 — Edition hon $3,577 “025 “025 ‘ae? Edition yt 
¥ *Sunday 1ti0 , : S itizen r 
ee (1) ars ‘ove cove| 5102 Palatka «News Ge) 1090 015 015 | 10.928 Canton *Ledger (r) 
Y : 2 Sunday Edition (m 5 . “Register (r 
5,279 Loveland ——. re ean i, a Pensacola *Journal 0 om Ss os cana «ye ’ 
“i tadaceal . : < *Sunday Edition (m ’ 5 : ale ree Press (r) 
3,581 Montrose Enterprise (r) oe a = 6 mos. stat. 9-30-21 §,212 Carlinville Enquirer (r) 
s eChiettai (r) - lage eg “News r) 14,795 .03 03 12,491 Centralia Courier (r) 
42,908 Pueblo Chieftain (b) 7,017.04 .04 “Sunday Edition (m) 18:28! 08 6 * Sentinel tr) 
f *Sunday Edition (m) 18,862 .04 .04 6,192 St. Au- : 7 3 mos. stat. 3-31-22 
"SiSunday Edition Ga) 0185 os 0s é gustine Record G) 226 SB 2g. se0 Cham 7 
6005 tenting Atecee (r) 3.243 036 1036] 14-237 pt Independent (r) «5,048 023.023 paign- *News-Gazette (t) 
1,618 Telluride Journal (r) 607 .01 01 imes (c) 5,392 .025 .025 Sunday Edition (m) 
10,906 Trinidad Chronicle-News (s) 2,554 .02 .02 Sunday Edition (m) 025 025 Illini (See U hans, Ill.) 
Sunday Edition (m) 02 .02 5.588 Sanford Herald (r) 1,151 .c2t .021 6,600 Charleston Courier (b) ) () 
Picketewire (r) 7s 2 5,637 Tal’hassee Democrat (r) 1,230 .018 .018 —- * 3 ‘ 
51,608 Tampa  *Times | ies ss News (r) 5 © 
CONNECTICUT *Tribune Co) 1270 oe tg | 2701,705 Chicago *4merwan Me) 
POPULATION—1,380,631 Sunday Edition (m)_ 132, ¢ Drovers Journal (r) 
17,643 Ansonia *Sentine! (r) 76,598 .025 .025 8,659 West Palm 2 04 04 *Herald & Examiner (b) 
143,538 Bridgeport*Post  (r)+29,079 ) Beach Palm Beach Post (a) 3,972 : *Sunday Edition (m): 
‘Teleg’m (b) $13,954 { (€) 143,083.14 14 Sunday Edition (m) 04.04 Psa yE a 
*Sunday Post (m) 118,395 .08 .08 “News (r) 
tar (r) 14,454.04 .04 GEORGIA *Post ir) 
Sunday Herald (m) 06 .06 ~OPULATION—2,895,832 *Tribune (b) 
Times & Farmer (tr) 15,106 .035 .035 POPULATION—2,895, *S Editi 
20,620 Bristol Press (r) 3.292 .025 .014 11,555 Albany Herald (r) 5,190 .03 .03 PS nrg ition (m) 
22,325 Danbury News (r) 6,751 .018 .018 9,010 Americus Times-Recorder (r) 2,487 .02 2 (So. Chicago) (r) 
138,036 Hartford *Courant (b) 29,490.07 .07 16,748 Atirens ery pads aan (j) 3,998 .035 .035 Journal of Commerce 
‘* ‘ ; 
‘Tine me @ yeaa? ie *Sunday Edition (m) 13.534 035.035 and Daily Fin’l 
18,370 Manches- : News (u) 2,078 025.025 ieee tes tea 
ter Herald (r) 3,818 .018 .018 Sunday Edition (m) 025.025 gg Phe cw. 
34,739 Meriden *Journal (r) 5,990 .03 .025| 200,616 Atlanta *Constitution (b) 155,033 13.13 bay nday 
4 wats (b) 46.634 103 025 ’ *Sunday Edition (m) 164,725.13 .13 edition—published 
22,129 Middle- "Georgian ia (r) 45,557.12 12 5,898 Clinton qi year only) 
sown Press (r) 7,161 .03 — .025 *Hearst’s Sunday f *Sunday Edition (m) 
15,051 Naugatuck News r 2.210 .02 .02 American a 7105,817 155 y m 
59,316 New. a "Journal (x) 162813 «1414 | 33 750 Danville *Cominercial-N ( 
Britain *Herald (r) ‘7,758 .03 © .03 *Sunday Edition (m) 189,600 .14 .14 ’ ae oe NEWS as 
Record P (r) 7,414 .036 .029 52,548 Augusta *Chronicle ns b) 110,490 .045 .045 Sontlay Edition A 
ee i a ae Se sz | 648818 Decatur “Herald Cb) 
sec Edition (m) ; (085 .08 “Herald — Ba pny “ 4 te Edition - 
*Times-Leader $18,550 .06 .06 *Sunday ition (m) ’ A : pee _ 
Union re 13,066 .05  .04 14,413 Brunswick Banner (r) 1,463 02.02 1871 De Keb Chen Edition (m) 
Sunday Edition (m) .05 04 Jews te) 1,450 .025 .025 y eae I a (r) 
Yale News (college Sunday Edition (m) 025 025 8,191 Dixo oT eletnue 7 (r) 
year only) (b) 043 .038 31,125 Columbus *Enquirer-Sun (b) 4,111 03  .03 7285 D n elegrap (r) 
25,688 New *Sunday Edition (m) $4,366 .03 .03 66,740 dh gg Call (r) 
London *Day, The (r) 10,334 .045 .045 3 mos. 12-31-21 stmt. et — (t) 
Globe (r) 1,950 .025 .O01 *Ledger 18,798 .04 .04 is ri — a Edition (m) 
27,700 Norwalk “Hour (r) 14,594 .025 .025 *Sunday Edition (m) 18,736 .04 .04 unday 1 
South Norwalk 6,538 Cordele Dispatch (u 1,300 .018 .018 6 mos. stat. 9-30-21 
Sentinel (r) 2,875 .014 .014 Sunday Edition ( 018 018 5,336 Edwards- : 
29,685 Norwich Bulletin (b) 11,629.05 .05 7,707 Dublin Courier-Herald (r) 1,600 .018 .018 ville Intelligencer (r) 
Record (r) 3,599 .03 .025 6,272 Gainesv’e Eagle (r) 018 018 4,024 Effingham Record (r) 
40,057 Stamford *Advocate (r) 18,251 .035 .03 8,240 Griffin News & Sun (r) 1,185 .021 .014 5,004 Eldorado Journal (r) 
22,055 a 17,038 La Grange ——— a = 916 = 014 27,454 Elgin Courier 8 
Register (r) 4,213 .02 .02 Sunday ition (m) 021.021 ews r 
91,410 Waterbury? American (r) ( 075.07 52,995 Macon *News (r) +i8,348 .06 .06 37,215 Evanston News-Index (r) 
*Republican (b) e) 3 ¥ *Sunday Edition (m) f18,482 .06 .06 Northwestern (No 
‘emer Republican (m) 045 .04 "Telegraph (b) 120,378 .06 .06 Sat., Sun. or Mon. 
(American and Republican consolidated 5-1-22; previous net paid : “Sunday Edition (m) 121,837 .06 06 edition, published 
A. B.C. circulations were: American, $8,529; Republican, 6,789 Moultrie Observer (r) 1,600 .014 .014 college year only) 
411,010, Sunday Republican, 411,754) 13,252 Rome News kine (u) 3,404 4 .025 ie a — fe) 
*Democrat (r $7,878 .035 .035 Sunday Edition (m) -025 .025 alena az 
Suen wk. 9-30-21 ‘ Tribune-Herald (c) 3,183 .025 .025 23,834 Galesburg *Mail 
Sunday Herald (m) 06 .06 Sunday Edition (m) 025 .025 _  “Republican-Register & 
12,330 Willi- 83,252 Savannah *News (b) 20,497 05.05 7,125 Harris- a aS 
mantic Chronicle (r) 3,100 .024 .014 *Sunday Edition (m) 123,140 .06 .06 burg Illinois Miner (r) 
8,248 Winsted Citizen (r) on oe 8,196 Th sch veins it” waa 5,451 Hoopeston Cie nice Herald ®) 
, omas- 5 
DELAWARE ville Times-Enterprise (r) 1,400 .014 .014 15,713 Jackson- p 
POPULATION—223,003 3,005 Tifton Gazette (r) 1,126 .014 .014 ville *Courier (r) 
110,168 Wilming- 10,783 Valdosta Times (r) 2,509 .02 .02 6 mos. stat. 9-30-21 
ton “Every Evening (r) $12,902 05.05 18,068 Waycross Journal-Herald Cr) —- 3100 025.025 ee <d) 
*Evening Journal (r) +18,715 .06 .06 3,839 J “Sunday Edition (m) 
*News (b) $8,253.04 £04 y ersey- 
oRenkey Star (m) 113,782 .06 .06 IDAHO $8,406 J ville aoe re 
POPULATION—431,866 , oliet erald-News _ r 
DISTRICT OF COLUMBIA 21,393 Boise Capital News (r) 11,446 .04 .04 ro a Edition ™), 
POPULATION—437,571 Sunday Edition (m) 11,201 .04 = .04 Sund Edition (m) 
437,571 Wash- “Idaho Statesman (b) 14,491 .05 .05 3 Kankek woe ay E a) 
ington *Herald (b) 49,326 .12 12 *Sunday Edition (m) 14,958 .05  .05 16,753 Kankakee Le Pad 
*Sunday Edition (m) 138,362 .12 .12 5,106 Caldwell News (r) 025 .025 16.026 Kewance Fy vy sate r) 
News (r) 18.18 6,473 Coeur " 5 5 ‘ 
*Post (b) 63,419 .19 .18 D’Alene Press ifr) 013.013 13,050 La Salle F<. a — (r) 
*Sunday Edition (m) 181,613 .21 .20 8,064 —_ 
*Star (r) 489,876 .20 .20 alls Post (r) 3,493 .026 .026 Press (r) 
*Sunday Edition (m) 190,192 .20  .20 Sunday Edition (m) 3,718 .026 .026 5,080 Lawrence- 
*Times (r) 166,213 .16 16 6,574 Lewiston Tribune (a) 4,170 .029 .023 ville Record (r) 
*Sunday Edition (m) 1109,046 .24 .24 Sunday Edition (m) .029 .023 2,279 L ewistown Record (r) 











(See Explanatory Note and Key Letters on Page 
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Tr Figures are the Average Net Paid for the Six Months Ending aoe 1, 1922, as filed with the Audit Bureau of Circulations or the Government—The Advertising Rates are 
the Minimum Contracts—Column 


the 5,000-Line Rate and 





ILLINOIS—Continued 
Pop. City Paper 

11,882 Iincoln *Courier-Herald (r) 

3 mos. stat. 3-31-22 
*Stur (r) 

3 mos. stat. 3-31-22 
6,215 Litchfield News-Herald (r) 
nion (r) 
6,714 Macomb By-Stander (r) 
Journal (r) 
9,582 Marion Post (r) 
Republican (r) 
3,391 Marseilles Press (r) 


13,552 Mattoon *Journal-Gazette & 


Commercial-Star (r) 


30,709 Moline *Dispatch (r) 
8,116 Monmouth Atlas (r) 

Review (r) 
4,505 Morris Herald (r) 


7,456 Mount 


Carmel Republican-Register (r) 
1,806 Mount 
Carroll Mirror-Democrat (r) 
9,815 Mount 
Vernon Herald (r) 
Register-News (r) 
10,703 Murphys- 
boro Independent (r) 
Republican-Era (r) 
1,800 National 
Stoc! 
Yards 


National Live Stock 
(r) 


4,491 Olney Mail (r) 
10,816 Ottawa Free Trader-Journal (r) 
*Republican-Times (r) 


6,122 Pana Palladium (r) 
7,985 Paris Beacon (r) 
Gazette (d) 
Sunday Edition (m) 
News (r) 
3,033 Paxton Record (r) 
Thurs. (Weekly) 
12,086 Pekin Times 
76,121 Peoria *Journal (r)+20,404 
*Transcript 
(b) 410,589 
*Sunday jcurnal- 
Transcript yo 
*Star 
*Sunday Edition Pt 
8,869 Peru News-Herald (r) 
6,664 Pontiac *Leader (r) 
35,978 Quincy ‘*Herald (r) 
*Whig-Journal (t) 
*Sunday Edition (m) 
3,368 Robinson News (r) 
65,651 Rockford "Register-Gazette (r) 
*Republic (r) 
*Star (d) 
*Sunday Edition S 
35,177 Rock ° 
Island “Argus & Union (r) 
§,237 Savanna Jines-Journal (r) 
3,568 Shelby- 
ville Union (r) 


59,183 Spring- 
field “Illinois State 
Journal (b) 
“Sunday Edition (m) 
*Illinois State 
Register (r) 
“Sunday Edition (m) 
11,109 Sterling& 
Rock Falls *Gazette (r) 
14,779 Streator *Free Press (r) 
“Independent-Times (r) 


5,806 Taylor- 
ville “Breeze (r) 
Courier (r) 
10,244 Urbana Courier (r) 
lini (d) 


Sunday Edition ro 

(College year only) 

19,226 Waukegan News (r) 
First issue 1-24-22 

*Sun & Gazette (r) 

8,478 W. Frank- 

fort American (r) 


INDIANA 


POPULATION—2,930,390 
4,172 Alexan- 


dria News (r) 
Times-Tribune (r) 

29,767 Anderson *Bulietin (r) 
*Herald (d) 

*Sunday Edition (m) 

3,392 Attica Ledger-Tribune (r) 
4.650 Auburn Star (r) 
8,963 Bedford Democrat (r) 
Mail (r) 

7,635 Ricknell *News ° (r) 


11,595 Bloom 


ington Indiana Student (d) 
(College year only ) 

Telephone (r) 
World (r) 
§,391 Bluffton Banner (r) 
News (r) 
9,293 Brazil Times (r) 
10,962 Clinton Clintonian (r) 

3,499 Columbia 
City Commercial-Mail (r) 
ost (r) 
8,990 Columbus //eral:d (r) 
Liovger (u) 
Sunday Edition (m) 
Republican (r) 

9,901 Conners- 
ville *News-Examiner (r) 

10,139 Craw- 
ords 

ville “Journal (r) 
Review (b) 


+2,367 
1,623 


2,197 
1,152 
1,976 
4,043 
1,275 
2,152 


+4,701 
$9,165 
3,145 
3,009 
2,475 


2,910 
1,060 


4,124 
5,218 


2,735 
2,650 


10,032 
1,526 
4,603 

$4,432 
1,200 
1,897 


2,483 
900 


2,502 
130,993 


$20,103 
$23,589 
tt,,009 
2,694 
13 236 
t.2.674 
$16,350 
+18,097 
1,351 
t0t,754 
18,326 
t11,153 
114,057 


+10.022 
1,708 


1,256 


+26.001 
120,966 


$25,049 
121,328 


15,166 
13,390 
3,063 


$1,602 
3.987 
3.210 


3,100 


$3,577 


1,484 
1,196 
16,338 
16,381 
17,944 
2.000 
1,800 
950 
2,992 
12,365 


3,170 
2,358 
2,531 
4,439 
2,875 


1,450 
1,318 


3,297 
3,325 
+3,845 


72,951 
14,788 


Agate Line Rate on 16,000-Line 


Agate 
Net Paid Line Rate 
Circulation 5.0.0 Min 
-02 


02 


025 


015 
-015 


03 
014 


014 
02 

021 
025 
025 


.025 
03 
018 


018 


015 
014 
-025 
02 


-021 
014 
ON 
02 

-025 


-025 








INDIANA—Continued 


Pop. City Paper 
4,762 Decatur Democrat (r) 
2,379 Dunkirk News (r) 
2,376 Edinburg Courier (r) 
24,277 Elkhart *Truth (r) 
10,790 Elwood Call Leader (r) 
Press (b) 

85.264 Evans- 

ville yy ee (b) 
*Sunday Edition (m) 

*Journal 


t 
*Saturday Edition (y) 
*Sunday Edition (m) 
Press (r) 
86,549 Fort 
Wayne *Journal-Gazette (b) 
*Sunday Edition (m) 
*News & Sentinel (r) 
*Sunday Edition (m) 

3 mos. stat. 3-31-22 
Press (r) 

3 mos. stat. 3-31-22 

11,585 Frankfort Crescent-News (b) ) 
Crescent-News (r) § (e) 
Times fc) 
Sunday Edition bm 

4.909 Franklin Star 

55,378 Gary *Post & Tribune «) 


9,525 Goshen Democrat (r) 
*News-Times 
3,780 Green- - 
castle Banner (r) 
Herald (r) 
4.168 Green- 
field Reporter r 
5.345 Greens- (r) 
burg News (r) 


Times (r) 
36.004 Hammond Lake County Times (t) 
Saturday Edition (y) 
6,183 Hartford 

ity Nowe (r) 
Times-Gazette (b) (e) 
Times-Gazette (r) j . 
14,000 Hunting- 
ton *Herald (r) 
*Press (d) 

*Sunday Editio 
314,194 Indian- . pa es 


apolis “Indiana Times (r) 
Live Stock Journal (r) 
*News (r) 
*Star (h) 


*Sunday Edition (mn) 
10,098 Jefferson- 


ville News (r) 

5,273 Kendall 
ille News-Sun (r) 
30,067 Scheme Dispatch (c) 
Sunday Edition (m) 
*Tribune (r) 


26,323 Lafayette *Journal-Courier } 
(b) 76,821 (e) 
*Journal-Courier 
(r) 411,636 } 
Purdue Exponent (d) 


Sunday Edition (m) 

(College year only) 

15,158 La Porte Argus (r) 
Herald (r) 

6,257 Lebanon Reporter (r) 
5,845 Linton Citizen (r) 


21,626 Logans- 


port *Pharos-Tribune (r) 

res —_ d) 

Sunday Edition (m 
6,711 Madison *Courier - ( 
Herald (r) 
23,747 Marion *Chronicle (r) 
*Leader-Tribune (d) 


*Sunday Edition (m) 
4,895 Martins. 


ville Reporter (r) 
19,457 Michigan 

City Dispatch (r) 
News (r) 

2,536 Monti- 
cello Journal (r) 

5,284 —— 
rnon Democrat (r) 
36,524 Muncie Press (r) 
*Star (b) 


*Sunday Edition (m) 
22,992 New Al- 
bany 


Tribune (r) 

Thurs. (Weekly) 
14,458 Newcastle *Courier (r) 
Times (r) 
4.758 Noblesville Ledger (r) 
12,410 Peru Chronicle (r) 
Journal (b) \(e) 

Journal (r) j 
Tribune (r) 
4,338 Plymouth Democrat (r) 
Republican (r) 
5,958 Portland Com’! Review (b) ee) 

Com’l Review (r) 5 
Republican (r) 
Sun (r) 
7,132 Princeton *Clarion-News (r) 
Democrat (r) 
2.912 Rensselaer Republican (r) 
26,765 Richmond *Item (d) 
*Sunday Edition (m) 
*Palladium (r) 
3,720 Rochester Republican (r) 
Sunday Edition (m) 
Sentinel (r) 
5.498 Rushville Republican (r) 
7.348 Seymour Tribune (r) 

9.701 Shelby- 

ville Democrat (r) 
Republican (r) 





3,151 


1,600 
19,613 
3,040 
1,700 


$22,938 
#21,392 
$12,958 
$9,215 
+13,681 
17,084 


$22,741 
$24,085 
$31,508 
132,008 


715,054 


3,842 
5,800 
2,548 
$8,953 


2,390 
13,155 


1,850 
1,750 


2,080 
3,072 


2,004 
11,897 


2,404 
2,340 


+3,430 
$3,425 
13,714 


$50,226 
2,384 


$115,634 


191,672 


T119,065 


1,000 


1,975 
6,912 


18,834 


$18,457 


2.600 
3.721 
3,005 
2,731 


$10,065 
16,755 
16,800 
$2,852 
1,140 
7,624 
t7,527 
18,085 


1,525 


2,734 
3,670 


1,165 


1,080 
10,027 
$22,676 
114,828 


1,522 


$3,837 
2.840 
3,070 
3,290 


3,315 


3,200 
1,494 
1,546 


2,337 


2,345 
2,325 
T1899 
1,980 
675 
19,386 
$9,765 
T11,623 
1,256 


1,407 
2,707 
2,351 


3,634 


(See etetieien Note and Key Letters on Page 40) 


Agate 


Ol 


015 
-023 


-015 


014 


015 


014 
014 
-014 
014 
-013 
-045 
-045 
05 

-014 
021 
014 
015 
018 


02 
017 


Net Paid Line Rate 
Circulation 5,000 Min. 
-025 
.007 
02 
04 
013 
O11 


-025 
09, 
02 
-04 
013 | 
01 


05 
-05 
04 


04 
-04 


-032 
-032 


-012 


018 
-018 


01! 


.O'8 
-023 
' 


015 


014 | 


07 
07 


015 


-021 
014 
015 


018 | 


02 


017 | 


6,518 Valparaiso Mec 
Vi 














INDIANA—Continued 


. City Paper 
70,983 S. Bend *News-Times 
(b) 78,464 | fa’ 
*News-Times , 
(r) 48,058 | 
*Sunday Edition (m) 
*Tribune (r) 
Sunday Edition (m) 
4,489 Sullivan Times (r) 
66,083 Terre 
Haute Post (r) 
*Star (b) 
*Sunday Edition (m) 
*Tribune (r) 
*Sunday Edition (m) 
4,507 Tipton Ti nes (r) 
Tribune (r) 
4,940 Union City /i nes (r) 






senger (r) 


‘ (r) 
17,160 Vincennes* Commercial (d) 
*Sunday Edition (m) 
Sun (r) 
9,872 Wabash Piain Dealer (r) 
Times-Star (r) 
Warsaw Times (r) 
Union (r) 
5 Washing- 
ton Democrat (r) 
Herald (r) 


IOWA 


POPULATION—2,404,021 





Ames Tribune & Times (rr) 

Atlantic News-T clegraph (r) 

Boone *News-Republican (r) 

Burlington*Gacette (r) 

*llawk-Eye (d) 

*Sunday Edition (m) 

Cedar Falls Record (r) 
Cedar 

Rapids *Gazette (r) 

*Republican-Times (t) 

*Sunday Edition (m) 


Centerville Jowegian & Citizen (r) 
Charles 


City Press & Intelligencer(r) 
Clinton * Idvertiser (r) 
*Herald (r) 

2 Council 
Bluffs *Nonparcil (t) 
*Saturday Edition (y) 
*Sunday Edition (m) 
Creston Advertiser (r) 


Davenport*Democrat & Leader (t) 
*Sunday Edition (m) 
*Times (r) 


126,468 Des Moines*C capital (r) 


*Sunday Edition (m) 
ews (r) 
* Register (b) +66,049 )} (e) 
"Tribune (r)+56,025 § © 
*Sunday Edition (m) 
Dubuque *-! serican Tribune  (s) 
Sunday Edition (m) 


to Right—As Filed with Barbour’s Advertising Rate Sheets, Inc., as of May 15, 1922. 


Agate 
Net Paid Line Rate 
Circulation 5,000 Min. 


05 


-05 
055 


.055 
015 


-20 
05 


05 


(Religious daily—no Monday issue) 


6 mos. stat. 12-31-21 
*Tclegraph-Herald (t) 
*Sunday Fdition (m) 
*Tines-Journal (t) 
*Sunday Fdition (m) 
6 mos. stat. 9-30-21 


Fairfield Ledger-Journal (r) 
Fort Dodge* Messenger & 
Chronicle (r) 
Fort 
Madison *Democrat (r) 
Iowa City *Press-Citizen (r) 
Keokuk *Gate City & Constitu- 
tion Democrat (r) 
Marshall- 
town *Times-Republican (r) 
20,065 MasonCity*Glohc-Gazette & 
Times (r) 


85 Missouri 


Valley Times 
Thurs. (Weekly) 


Mount 
Pleasant News (r) 
Muscatine */ournal & News 
ribune (r) 
Newton *News 


6 mos. stat. 9-30-21 





5 Oclwein (r) 

27 Oskaloosa (r) 

Ottumwa (r) 

(r) 

2 Perry (r) 
Shenan- 

doah World (r) 

First issue 5-19-22 
Sioux City*Journal (b) 27,387 } fe) 
. ) 


Journal (r)*#23,417 
*Sunday Edition (m) 
Live Stock Record (tr) 
*Tribune (b) 411,522 


*Tribune (r)+37,002 | (e) 
Vinton Cedar Valley Times (r) 
Washing- 
ton *Journal (r) 
Waterloo * rier (r) 
Tri’ me (d) 
*Sunda dition (m) 
Webster 
City Freeman-Journal (r) 
KANSAS 
POPULATION—1,769,257 
5 Abilene Chronicle (r) 
Retlector (r) 
Arkansas 
City News (r) 
Traveler (r) 
Atchison *Globe (t) 


Sunday Edition (m) 


055 
-055 
05 
05 
02 
04 


025 
035 


-033 


-035 


7 


014 


-035 
-025 


-021 
-029 


029 
-025 


-032 


tt 
025 


ft 
.03 


05 
035 
-035 


018 


Ott 
Ol! 


02 
-023 


.03 


-03 


018 
014 


015 
-055 


-05 
-02 


025 
-035 
-035 


055 
-055 


05 


019 


02 
-035 


-022 


035 


017 


021 
Ht 
03 


02 


-035 
-035 


018 


Oli 
Oil 


.02 


03 
.03 
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ENGLISH-LANGUAGE DAILY NEWSPAPERS OF U. S. AND CANADA WITH CIRCULATIONS AND RATES 


Circulation Figures are the Average Net Paid for the Six Months Ending Apri’ 1, 1922, as filed with the Audit Bureau of Circulations or the Government—The Advertising Rates are 


the 5,000-Line Rate and 





the Minimum Agate Line Rate on 


10,000- Line 

















KANSAS—Continued 
Agate Agate 
Net Paid Line Rate Net Paid ules Rate 
Pop City Paper Cireulation 5,000 Min. Pop. City Paper Circulation 5,000 Min. 
4,219 Augusta Gazette (r) 2.378 .018 .018 8,041 Middles- 
3,315 Beloit Call (r) 2,163 011 O44 boro News (r) 1,993 018 .018 
Thursday (Weekly) 014 014 21,055 Owensboro" / nquirer (t) 14,454 .02 .02 
2,236 Turlington Republican (r) 2.237 O11 O11 *Sunday Edition (m) 14,578 .02  .02 
3,427 Caney Chronicle (r) 1,042 .014 .014 *Messenger (d) 16,385 .025 .025 
10,286 Chanute Tribune (r) 2.911 .023 .015 *Sunday Edition (m) 16,402 .025 .025 
Timesett (r) 025 .025 24,735 Paducah News-Democrat (c) 5,921 .032 .C25 
4,698 Cherry- Sunday Edition (m) 032.025 
vale Republican (r) 1,350 .015 015 *Sun (r) $5,636 .032 .025 
3,715 Clay ’ 5,622 Richmond Kegister (r) 029.029 
Center Dispatch-Republican (r) 1,421 014 .014 7,866 Winches- 
13,452 Coffey- ter Sun (r) 4,110 021 .02! 
ville Journal (r) S175 .024 .021 | 
News (c) 4487 .02 02 
Sunday Edition (m) 02.02 LOUISIANA 
3,155 Columbus Advocate _ (r) O11 On POPULATION—1,798,509 
4,705 Concordia Blade-Empire (r) S00R Rt Rt 17,510 Alexandria Town Talk (r) 4,666 .025 .025 
2,857 Council b 21,782 Baton 
Grove Guard (r) 014 014 Rouge State Times (r) 5,150 .032 .025 
§,061 Dodge City Globe (r) 2.409 025.025 6,108 Crowley Signal (r) 850 .014 .014 
10,995 El Dorado Times (r) L1ey 6 3,824 Jennings Times-Record (r) O14 = .014 
11,273 Emporia “Gazette 2 (r) 4,379 025.025 7.855 Lafayette Advertiser (r) 1,404 .015 015 
10,693 Fort Scott Tribune-Momitor (r) 3,262 025 .025 13,088 Lake 
1,314 Frankfort index (r) 1,250 .014 .014 . Charles Arerican-Press (r) 3,397 .025 .025 
3,954 Fredonia Herald (r) 015.015 12.678 Monroe News-Star (r) 2,800 .029 .025 
4,712 Galena Times (r) 1,185 .014 .014 387,219 New 
4,460 Great Bend Tribune (r) 3,250 .029 .019 Orleans *Item (r) 165,131 15.15 
Rg a World (xr) 3108 22 *Sunday Edition (m) — AB ~ 
23.6 utchin- * State 45.478 .10 . 
son “Gazette mans (d) f9.921 03.03 *Sunday Edition 3 155,796 .10 10 
oa, nunday Edition - neon _ os *Times-Picayune (b) +73,965 .15 15 
News r . : . *Sunday Editio $96,066 18 18 
11,920 Indepen- . 3.389 Ruston I ae sages wins j 007 = .007 
dence Free Press ae (c) 2,507 .014 014 43,874 Shreveport* Journal (r) 12,841 04 .04 
= unday Edition (m) O14 014 | *Times (b) 425.130 .%6 06 
~ porter of 2,995 ae me | “Sunday Edition (m) 137,773.06 .08 
e wv r ’ Old 
8,513 lola “Register (r) $3,614 .025 .025 
7,516 ae MAINE 
City Union “> “Ee POPULATION—768,014 
101,177 Kansas -. 
a- 7 *Ke vec Jo r 9,722 .04 4 
City Kansan (r)  +21,388 .07 07 14,114 Augusta Kennebec Journal (b) 
*Sunday Edition (m) 21,540 .07  .07 25,978 Bangor Commercial cr) NASD OS 8 
eee > / News (b) 19.936 .045 .045 
1,539 Kiowa Record (d) 009.009 a . ; ; 
Sunday Edition (m) 009 .009 | 14,731 Satir eae (r) 2,724 018 013 
12,456 Lawrence *Journal-World (r) 5.231 .025 .025 18,008 Biddeford Journal (r) 4,727 .02 .015 
University Dail Record (r) 2,605 .018 .O11 
Teé Sot) y ’ 
Kansan (t) 1,800 .018 .018 6,191 Houlton froostook News (r) 3,528 .02 013 
(College year only) 31,791 Lewiston *Journal (t) 12.375 .04 .04 
*Saturday Edition (y) 15,040 .045  .045 
16,912 Leaven- ec i 12.536 .04 03 
worth Post (u) 5,895 03.03 9272 P . nun . (b) ane 6 
Sunday Edition (m) 03 °.03 69,2 Portland *Fx press & + 
Times (c) 6,924 .06 .03 Si A ivertiser (r) van ane 08 07 
Sunday Edition (m) 06 § .03 om Sunday 1 sree (m) 25.906 08 67 
2,516 Lyons News (r) tAG® O16 .014 a fiers fi ion & rage r~ por 
4,595 McPherson Republican (r) 1,144 .018 .014 ’. a ory neem . 
7,989 Manhattan Chronicle (d) 021 .021 13,351 Waterville Sentinc | (b) 5.721.028 .02 
Sunday Edition (m) 021 021 
Mercury (r) 1,460 .014 .014 MARYLAND 
itionalist (r) 1.965 .021 .018 ae 7 " 
3,943 Neodesha Sun (r) 1,125 .014 .014 _  POPULATION—1,449,661 
9.781 Newton san-Republican (r) 2,800 02 02 11,214 Annapolis Cafital-Md, Gazette (r) 2,400 .014 .014 
2.186 Norton Telegram (r) 1,540 .015 .015 733,826 Baltimore * American 1 | 
9.018 Ottawa * Herald (r) 14,320 .025 .025 (b) 460,277 } (e) 175,723 .30 =.39 
16.028 Parsons Republican (c) 5.227.021 .021 "News (r)t115,446 | 
Sunday Edition (m) 021.021 *Sun. Amer. 798,610 } 
Sun (r) 4,826 .025 .025 *Sunday ‘ (m) 1187,811 .35 .35 
18,052 Pittsburg *//cadlight (r) 19.196 .03 .03 News #89201 | : 
Sun (c) 4,659 .03 03 *Sun h)4#116,079 } 
Sunday Edition (m) 03 = .03 *Sun (r) t105,854 { fe) 122100s 25 8 
5,111 Pratt Tribune (r) 1,546 .025 .025 *Sunday Edition (m)- t154,302 .35 i 
15,085 Salita *Journal (r) 15,278 .025 .025 7.467 Cambridge Banner (r) 1.245 .O11 .009 
Union (s) 4,933 .025 .025 29.837 Cumber 
Sunday Edition (m) 025 .025 land News (b’ 7.039 .03 .03 
50,022 Topeka *Capital (b) 133,616 .09 .09 Times (r) 11,522 .04, .04 
*Sunday Edition (m) 135.221 .09 .09 11,066 Frederick ‘ News (1r)3,649 ) 
* State-Journal (r) 119.934 .06 .06 Post (b)2,698 § (e) 6.347 03 .08 
7,048. Wellington News (r) 2,025 .018 018 28,066 Hagers- 
72,128 Wichita *Beacon , (r) 142.013 .10 10 town Globe (r) 2,610 .021 .018 
*Sunday Edition (m) 142,497 .10 .10 *Herald (b)+3,566 )} 
*Eagle (b) 159.560 15.15 “Mail (r)$5,117 5 °°) 18683 08 8 
*Sunday Edition (m) 170,736 .15  .15 
Stockman (r) 02 .03 
7,933 Winfield *Couricr (r) 1,898 L018 .01F MASSACHUSETTS 
"ree Press (r) 1,940 .014 .014 POPULATION—3,852,356 
KENTUCKY 10,036 Amesbury News (r) 2,300 .018 .018 
19,731 Attleboro *Sun (r) 4.9/9 .023 .018 
POPULATION—2,416,630 22,561 Beverly vs + a 4 4.941 cy my 
14,729 Ashland “Independent (t) $4,599 .03 .03 748,060 Boston “Sunday Edition dm 416.349 155.55 
“Sunday Edition (m) 14,740.03 .03 * American (r)° 243,631.50 .50 
9,638 Bowling C leriation Science ‘ : 
Green Park City Daily Monitor —« (r)-—« 28.125 8080 
News (r) 2,851 .02 02 Financial News (r) 263 1238 
Times-Journal (r) 1,400 .018 018 *Globe (b)+112.969 ) " 
57,121 Covington Kentucky Post (r) 19,441 .055 .055 *Globe (r)t171.755 | (©) $284,724 45.45 
5,034 Danville “ lvoecate bal nyo — ro ite + pa —— (m)° 1322,907 .55 .55 
Messenger r 5 : : *Heral 
9,805 Frankfort State Journal (c) 3,173 .025 025 Cb) “— 307 | 
Sunday Edition (m) 025 025 °Trave | (e) 233,841 40 40 
3,415 Fulton Leader (r) 014 .014 (r) ae 534 | 
12,169 Henderson* Gleaner ; jn 3 om 025 025 *Sundav Edition (m) f114,710 .30  .30 
Sun. Gleaner-Jrl. (m 3.382 04 .04 N Bureau (b) 
Journal (t) 1,250 015 .015 Nous Bure ~ ( r) (e) 14,354.35 .25 
9,696 Hopkins- * Pos (b) £380,796 .60 “60 
ville Kentucky New Era (r) 3475 018 018 ae BE Edition (m)° 1401.797 .55 55 
41,534 Lexington *Herald (b) 15.129 .05 .05 Telegram (r) 145,113) 20.20 
*Sunday Edition (m) 116,08: 05 05 *Transcript (t) H.172 .20 .20 
*Leader (r) 115.621 05 .05 *Wed. Edition 25 «25 
*Sunday Edition (m) 115.36 .05 .05 *Saturday Edition (y) %55.603 .3) .30 
234,891 Louisville *Courier-Journal (b) 150,420 18 wt 66,138 Brockton ; nterprise (r) 20,894 .065 .065 
*Sunday Edition (m) 167,628 .15  .15 Times (r) 10,039 .045 .045 
*Herald (b) 143.651 .09 09 109,694 Cambridge Harvard Crimson (b) 2,500 .05 .06 
*Sunday Edition (m) 155.569 .09 .09 (College year only) 
*Post (r) 136.697 .09 .09 43,184 Chelsea Record (r) 2.790 .021 .018 
*Tines Cr) 158432 .15 .15 12,979 Clinton *Item (r) 12,694 018 .013 
4,945 —* 120,485 Fall River Globe (r) 7.273.025 .025 
Messenger (r) 1,925 .014 .014) 6 mos. audit 
6,583 Ma ecld Messenger (r) 2.390 .021 .021 | *Herald (r) 12,905 .035 .035 
Times (r) 1,985 018 018) *News (r) 16,152 .02 .02 
6 W7 Maysville Poutletin (b) 1.375 014 014) 41,013 Fitchburg *Sentimel (r) 10,426 .045 .035 
ndependent {b) 2,350 02 .02 17,033 Framing- 
Public Ledger (r) 1,548 014 .014 ham News (r) 021.021 
(See Explanatory Note and Key Letters on Page 40) 


KENTUCK Y—Continued 




















MASSACHUSETTS—Continued 


Contracts—Column to Right—As Filed with Barbour’s Advertising Rate Sheets, Inc., as of May 15, 1922. 


Agate 
Net Paid Line Rate 


Pop City Paper Circulation 5,000 
16,971 Gardner News (r) 3,814 .017 
22,947 Glouces- 
ter Star (r) .025 
*7Times (r) 16,583 .025 
15,462 Greenfield Recorder (r) 2,830 .018 
53,884 Haverhill *Gazette (r) 15,380 .05 
Sunday Record (m) 13,180 .05 
60,203 Holyoke Telegram ww) 9,495 .03 
Transcript (r) 13,024 .05 
7,607 Hudson i . ¥) 41,908 (r) O15 
94,270 Lawrence “Eagle  (b) 901 | 
*Tribune (r) 415,178 § Ce) 117.078 48 
Sun American (r) -065 
Sunday Sun (m) -065 
*Telegram (r) $8,128 .035 
19,744 Leomin- 
ster Enterprise (r) 3,851 .02 
112,759 Lowell Courier- 
Citizen (b) 16,485 
(e) 20,419 .06 
Evening 
Leader (r) 3,934 
Sun (r) 19,033 .055 
Sunday Telegram (m) 17,745 .045 
99,148 Lynn *Item (r) 16,273.05 
*Telegram-News (r) 17,217 .05 
*Sunday Edition (m) _ 114,906 .05 
49,103 Malden Neos (r) 8,344 .036 
15.028 Marlboro Enterprise (r) 3,261 021 
18,204 Melrose News (r) 029 
13,471 Milford News (r) 4,580 .016 
121,217 New Bed- 
ford “Mercury (b) 76, 249 | 
* Standard (e +30,627 .07 
(r) 24,378 
*Sunday Standard (m) 124,848 .07 
Times (s) 5,272 .021 
Sunday Edition (m) 021 
15,618 Newbury- 
port "News & Herald (r) $5,326 .02 
22,282 N. Adams Herald (r) 3,222 025 
“Transcript w) 18,692 .028 
21,951 Northamp- 
ton *Hampshire Gazette (r) 16,301 .03 
9,238 North 
Attleboro Chronicle (r) 1,765 .013 
41,751 Pittsfield Berkshire Eagle (r) 15,845 .032 
Wednesday Edition .037 
47,876 Quincy Patriot Ledger (r) 5,619 .029 
Telegram (r) 2,286 .018 
42,529 Salem *News 19,685 .08 
129,563 Springf’ld *News (1) +46,098 
*Republican 158,656 .12 
(b) 412,558 
*Sunday Edition (m) $23,092 .075 
*Union (b)+t32,336 
*Union (r)424,478 § (e) 156,814 .12 
*Sunday Edition (m)_ 132,535) .12 
7,873 Stoneham Enterprise (r) 400 .018 
37,137 Taunton ‘*Gaszette (r) 8,238 = .035 
13.025 Wakefield Jtem (r) 2.595 .015 
30,915 Waltham Free Press-Tribune (r) 4,150 .036 
lews (r) 4,500 .015 
16.574 Woburn Ti nes (r) 3.235 .025 
179,754 Worcester “Gazette (r) #33, 153 } 
*Telegram (e) 70,622 .22 
(b) $37,469 | 
*Sunday Edition (m) 142,740 .16 
‘ost (r) 127,154 .085 
MICHIGAN 
POPULATION —3, 668,412 
11,878 Adrian *Telegram (r) 19,646 .035 
8,354 Albion Recorder (r) 2,267 .018 
11,101 Alpena *News (r) t2,938 .02 
19,516 Ann Arbor Michigan Daily (d) .026 
Sunday Edition (m) 026 
(College year only) 
Times News (r) 7,676 .035 
36,164 Battle Ck. *Enquirer & News (t) 11,259 .045 
"Saturday Edition (y) 18,352 045 
“Sunday Edition (m)_ 110,726 .045 
Moon-Journal (r) 6,548 .025 
47,554 Ray City "Times Tribune (r) 116,334.05 
12,233 Benton 
Harbor News-Palladium (r) 4,500 .025 
4,558 Tig Rpds. Pioneer (r) 2,203 .015 
10,390 Cadillac News (r) 3,537 .025 
22.379 Calumet News (r) 2,463 .025 
5.642 Cheboygan Tribune (r) 2,722 .02 
6.114 Coldwtr. Reporter (r) 3,050 .02 
993,678 Detroit *Free Press (b) 125,704 .25 
*Sunday Edition (m) 173,291 .30 
*Journal (r) t129,319 .23 
*News (r) 1225,301 .40 
*Sunday Edition (m) 243,238 .40 
*Times (r) 162,342 .17 
5.440 Dowagiac News (r) 2,089 .018 
13,103 Escanaba Mirror (r) 014 
‘ress , (c) 4,298 .021 
Sunday Edition (m) 021 
91.599 Flint *Journal (r) 28,539 .08 
7,224 Gr. Haven Tribune (r) 1,652 .014 
137, 634 Gr. Rapids Herald (b) 31,397 .08 
Sunday Edition (m) 26,509 .08 
*News (r) 113,380 .05 
6 mos. stat. 9-30-21 
ress (r) 79,610 .16 
4,304 Greenville Call (r) 980 .007 
7.527 Hancock Copper Journal (r) 3.759 .025 
5.476 Hillsdale *News (r) 14,489 .025 
12,166 Holland Sentinel (r) 1.738 014 
4,456 Hougitton Mining Gazette (c) 6,218 .029 
Sunday Edition (m) 029 
6.935 Tonia Sentinel-Standard (r) 2.750 .02 
8,251 Iron Mt. News (r) 2,385 .015 
4,295 Iron River Reporter (r) 025 
15,739 Ironwood Globe (r) 3,006 .021 
48,374 Jackson ‘Citizen Patriot (t) 120,401 .06 
*Saturday Edition (y) +16,185 .06 
*Sunday Edition (m) 119,059 .06 
News (a) 10,024 .04 
Sunday Edition (m) 04 


Min. 
017 


025 
025 
015 
04 
05 
03 
04 
O15 


05 


065 
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03 


07 


07 
018 
018 
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Circulation Figures are the Average Net Paid for, the Six Months Ending April 1, 1922, as filed with the Audit Bureau of Circulations or the Government—The 


Advert R 
the 5,000-Line Rate and the Minimum Agate Line Rate on 10,000-Line Contracts—Column to Right—As Filed with Barbour’s Advertising Rate Sheets, ot Mer 5, a 





Fae. nee 














Inc., as of May 15, 1922. 
MICHIGAN—Continued one MISSOURI MONT AN A Contininad 
Net Paid Line Rate POPULATION— 3,404,055 Net Paid Line Rate 
7K = eer > waaee — ry Net Paid i Pop. City Paper Ciroulation 5,000 Min. 
is 48 Vs amaz0o* -, al Edition iy) +20.645 .06 .06 Pop. City Paper Circulation 5,000 Min. 12,037 Helena Inde pondens - (a) 5,622 .035 .035 
> ’ > ‘ ‘ Sditic m ( 
*“Sunday Edition (m) 123,682 .06 .06 3,575 Aurora Advertiser (r) 700 O11 O11 *Re oa | Bary ” “ 5,599 4 y 
57,327 Lansinf? "Capital News (r) 19,914 .035 .035 4,665 Boonville Republican (r) 1,562 .018 .014 5,147 Kalispell Inter Lake (r) 2.291 .018 .018 
*State Journal (r) 127,583 07.07 6,304 Brookfield Argus (r) 2,351 014.014 9,200 Lewistown Democrat-News (a) 6.018 .03 .03 
8,810 Ludington ® ns st xt) Ss & 2,702 Butler Democrat (r) 425 088 O11 Sunday Edition (m) 03 03 
Sunday Edition (m) 13,339 02.02 3,248 Cameron News-Observer (r) 014 014 6,326 Livingston Enterprise (c) 2,039 .025 .025 
9,690 Manistee News-Advocate (r) 3,228 .02 02 10,252 Cape Gi- Sunday Edition (m) 025.025 
12,718 Marquette Mining Journal (b) 6,033 .03 .03 rardeau *So’east Missourian (r) 14,714 03 .03 7,937 Miles City Star (a) 2,625 .03 .03 
4,270 Marshall Chronicle (r) 2,368 02 .02 Sun (c) 2466 018 .018 ; Sunday Edition (m) 03 =««.03 
8,907 Meno’inee Herald-Leader (r) $496 .021 .02 Sunday Edition (m) 018 018 12,668 Missoula *Missoulian 
11,573 Monroe News (r) 4,183 .025 .025 3,218 Carrollton Democrat (r) 575 .009 .009 (b) 44,511 } (ce) 16.971 04 04 
9,488 Mt. Clem. a eader (r) 3,275 .025 .025 10,068 Carthage Democrat (d) 018 014 *Sentinel (r)t2,460 
36, ott raarere = c) “ae om A : Sunday Edition (m) 018.014 *Sunday Edition (m) 16,539 .04 .04 
7, iles Sr UN r . , : ress (r) 2,982 .021 .01 
12,575 Owosso Argus-Press (r) 6,437 .03 = .025 3,384 Charleston Index ir) 1,802 .036 ~ NEBRASKA 
5,064 Pe toskey News & Resorter (tr) cotans on 013 6,525 Chillicothe Constitution (r) 1,925 .018 .018 
$0273 Benties ‘ we - Steveld or pnp re .~ nae ci ribune (r) 2.350 .021 .014 POPULATION— 1,269,372 
uron  ¢ sm , : 5, clinton Democrat (r) 680 O18 ON 3 do — ( 2.500 .02 .02 
65,648 Saginaw NOWede dan, ssaaatea”™ —a a =] 10,379 Columbia * Missourian (r) = 2,809 .025 .025 a a = te) 3,636 .025 .025 
excepting Monday) 4,167 Excelsior Tribune (r) 12,764 021 .021 : Sunday Edition (m) 025 .025 
*Monday Edition 417,937.07 = .07 , "Ss Call ( J ; 5,410 Columbus Telegram (r) 025 .025 
*Sunday Edition (m) 122.212 .07_— .07 >prings e r) 021.021 4,930 Falls City Journal (r) 2,187 019 + .019 
' a) Standard (t) 021 .021 N (ce) 1.700 .024 .021 
7,251 St. Joseph Herald-Press (r) 2,976 02 .02 E News oe ‘ q 
12,096 Sault Ste. . Sunday Edition (m) _ 024 021 Sunday Edition (m) 024 021 
‘ Marie News (r) 4.087 .025 .025 5,595 Fulton — robs 1,658 yo ,~ 9,570 Fremont *7ribune (r) 16,095 .04 .04 
3,829 So. Haven Tribune (r 1,623 015 .015 oan : 5 13,960 Grand 
5 ) P : e 
5,995 Sturgis Journal (r) 2,720 .02 .02 eo Henetiet Courier-Post (r) 15,037 03.03 Island ‘*/ndependent (r) = *5,818 03 = .03 
§,209 Three , ndepen- , Z 11,647 Hastings *7ribune (r) 15,724 .04 os 
Rivers *Commercial (r) 2,300 .02 .02 dence Examiner (r) 2,905 .02 .02 7,702 Kearney Hub (r) 2.930 .025 .025 
10,925 Traverse News (r) 016.016 54,934 Lincoln *lournal (b)+20,491 | ‘ 
City Record-Eagle (r) 4,688 03 03 | «14,490 Jefferson Journal (r)7is,442 § (¢) 195608 20 40 
7,413 Ypsilanti Ypsilantian-Press  (r) 2,295 .02 .02 City Capital News (c) 3,450 .025 .025 *Sunday Edition (m) 126,105 .09  .09 
Sunday Edition (m) 025 .025 Nebraskan (No Sat. 
MINNESOTA Democrat Tribune (r) 2,100 012 012 issue ) (d) 1,700 .029 018 
Post (r) 3,000 .02 .02 (College year only) 
POPULATION—2,387, 125 29,855 Joplin *Globe (d)#21,921 } * Star : " (r) *34.178 08.08 
8,056 Albert Lea Tribune (r) 3,417 .025 .025 *News He veld (Gj) 32,469 16 tt 7 *Sunday Edition (m) 125,004 .06 .06 
10,118 Austin Herald (r) 2,510 014 .014 (t) 710,548 6,279 Nebr. City Nebraska Press (c) 2,660 018 018 
7,086 Bemidji Pioneer (r) 2,840 .025 .025 *Sunday Edition (m) .09 Sunday Edition (m) 018 §=.018 
9,591 Brainerd Dispatch (r) 2,142 .018 .018 (In May the Globe — Ne = Herald were brought under one News (r) 1,583 014 014 
6,825 Crookston Times ( 3.728 .025 .025 | Management A Saturday edition has been established for the 8,634 Norfolk “News (r) 18.775 .05 .05 
98,917 Duluth *Herald ir) $35,587.12 tt News Herald and the two Sunday papers consolidated. ‘Ihe net | 10,466 No. Platte Telegraph (r) 1.470 .02) .021 
*News a (b) 17,783 05.05 —_ ay af ne paw Globe was ¢22,997 and the Sun- 191,601 Omaha * Be e (b) 143,260 l (e) #63.879 .15 15 
*Sunday Edition (m) 127,955 .06 .08 | “8¥ “ws erald f10, ) Bee (r)#20,619 § 
4,630 Fairmont Independent (r) 2,512 .019 .019 324,410 Kansas D Tel pomaee | tition (m) 166,729 .16 .16 
Sentinel (r) 2,507 .021 .021 City rovers Telegram (r) 30,372 .09 .09 Jrovers Journa 
11,089 Faribault News & Republican (r) 3,086 .025 .025 *Journal Sade (b) 151.499 .18 wt _ Stockman (r) 24,275 08 .06 
7,581 Fe eee *Sunday Edition (m) _ 167,064 .12  .12 *News f (r) 77,474 .16 16 
alls Journal (r) 4,226 021 .021 *Post ees (r) 152,853 .25 .25 *Sunday Edition (m) 71,857 16.16 
15,089 Hibbine News (c) 1,850 .029 .029 *Sunday Edition (m) 165,289 .275 .275 *World-Her ~! = 
S editi *Sts (b)#218,253 (b) #39,85 
Tribune? rare ©) 3.02 09 08. Star ()4222,329 j (©) 140,582 50.80 *World-Herald ee ae 
3,448 Intern’l *Sunday Edition (m) 224,756 .35 .35 (r) 438,575 | 
Falls Journal (r) 897 .015 .015 7,213 Kirksville Express (r) 2,760 .02 .02 4,190 Platt *Sunday Edition (m) 174,633 16 .16 
5,500 Little , News (r) 2.82) .021 .021 , atts 
Falls Transcript (r) 1,832 .02 .02 2,255 Lamar Democat (r) 009 =.009 re mouth Journal (r) 975 O11 O11 
12,469 Mankato “Free Press (r) 15.204 .03 .03 4,695 Lexington I/ntelligencer (r) 14 014 6,912 Scotts 
380,582 Minne- - 4,060 Louisiana Press-Journal (r) Ot Ort = bluff Platte Valley News (r) 1.447 .025 .025 
apolis “Journal (r) 101,188 .20 .20 3,549 Macon Chronicle-Herald (r) 2.937 018 .018 2,592 4 ymore Arbor State (r) 210 .007 .007 
*Sunday Edition (m) tt#2,709 .20 .20 5,200 Marshall Democrat News (r) 2.200 .018 018 5,388 York News-Times (r) 2.425 .02 02 
ay Daily (d) 2,000 .032 .025 4,711 Maryville *Democrat-Forum (r) 2,603 «018 = .018 
(College year only) Tribune (r) 2,250 013 .013 
yr Star (r) 40,283 .12 12 6,013 Mexico Intelligencer (r) 800 «O11 01 NEVADA 
ews (r) 158,996 .12 12 Ledger (r) 1,190 .018 018 POPULATION —77,407 
* Tribune (b) 64,510 | ,., 12,808 Moberly Democrat (u) 2.750 .018 .014 1,685 Carson 
*Tribune (r) 52,970 § -) he a = Sunday Edition (m) 018 = .014 City Apre al (r) Om ot 
Sunday Edition (m) 1160,301 .22 .22 Monitor-Index (r) 3410 .02 ,02 New (ec 525 O11 On 
4,419 Monte a 
. — . 4,206 Monett Times (r) 1.120 014 014 . Si unday Edition (m) Ort ON 
Bw Americon (r) Oe, Me 3,968 Neosho = Democrat (r) Oh OW 2,090 Ely Times (r) 650 021.02 
pi 4 ene News ? .~o & yoo 7,139 Nevada _ Mail & Post (7) 2.218.018 .018 1,558 Goldfield Tribune (r) 1,114 .039 032 
’ Dwatenna Peoples Frew | c) os 8,042 Pop. Bluff American (r) 2,397 018 .018 12,016 Reno *Gazette (r) $5,649 035.035 
Sunday Edition 025 .025 5 : . - - f oat : 
637 R . . 018.018 2,261 Rich Hill Review (r) 005 005 Nev. State Journal (a) 274 035 .03 
8, ed Wing coon, an(d) $35) 1,600 .01 8,503 St. Charles Banner-News (r) O13 O11 Sunday Edition (m) 035 .03 
) nic c 7 
Republice yg i 2,039 { rm 2,574 .025 .025 : coamee Monmttor (r) O11 = .009 4,144 Tonopah Bonanza (*) 192 .018 018 
Sunday Edition (m) 025.025 77,939 St. Joseph* Gazette (b) %4080 28 08 Times (c) 1,170 .014 014 
: - y ‘ e F editi +13,367 .07 = .07 
13,722 Rochester Bulictin (r) 4,263 .021 .021 fy - Apa () ps 4 4 Sunday Edition (m) 014 014 
Post & Record (r) 4,019 02.02 Steck Yard ry 
¢ Stock Yards Journal (r) 6,063 .025 .025 
St. ) . F : 
15, 873 St. Cloud - ie ress ¢} 4,126 .025 .025 772,897 St. Louis *Globe-Democrat (b) +177,342 .35 35 NEW HAMPSHIRE 
4,180 .025 .025 , 
234,680 St. Paul “Dispatch (+) 184, 816) op ee — (m) —— * y4 POPULATION—443,083 
4 $155,984 .26 *ost-Dispatch (r) . : Be Chose ‘eats 
“eupiiia (Lyin. 138 | - *Sunday Edition (m) 1346,708 42 .40 antes — nt — (r) pipes Orn .08F 
*Sunday Edition (m) 1128,966 .22 .22 *Star ; (r) 199.843 .22  .22 F ee *p, voreat } ay — 
3 mos. stat. 3-31-22 *Sunday Edition (m) 171,300 .22  .22 opemies : £4 big e) $5,099 025 .025 
ee atten, . ure r 
*News (r) 184,735 1515 *Times Cr) 147,483 17S - ; ‘ Aan 
“Sunday Edition (m) 148,290 .12 112 *Saturday Edition (y) 153.435 — a os “ , ’ ~ mocrat 4 2,802 O14 O11 
6.860 I ».. mos. stat. 3-31-22 21,144 Sedalia Capit: 4 Ed & 02 02 ue ri Caines pane only) iad 
. S. St. Paul* Reporter (r) #5,029 .033 .025 Sunday Edition m) 02 02 11,210 Keene Sent —— om . 
et coe a ’ Sentinel (r) 3.312 .027 .02 
mic i" wes et aida Go) SME RS | MAID Manche 
. Virginian (r) 2,262 021 .021| 39,631 Springf’ld *Leader (r) 117,018 06 05 ad wLeader (+)414.058 | (e) $28,142 075.08 
19,143 Winona ‘*Republican-Herald (r) 18,408 .035 .035 *Sunday Edition (m) 116,964 .05 .05 \ ang 414,088 § ° 
*Republican (d) fHtLtSt 208.08 aapeet x _ (b) } (e) 7.179 .05 06 
*“Sunday Edition (m) ft1,412 .04 04 wror cr Am. (r) 
MISSISSIPPI 6,951 Trenton Republican & Trib. (1) 1.526 .014 .014 > pot eng Telegraph (r) 4,922 .036 .025 
POPULATION—1,790,618 Times (r) 710 O11 =.ON ores : g 
19,094 Biloxi Herald (r) 1,537 40E Warren as an dein cei — 2 D) Sg08 oes ea 
of Gulf Herald 784. PF surg Star-Journa r ¢ wg . . 
wee (2.247 (r) = = mad 7,807 Webb City Sentinel (r) 800 011 «=O Times (r) 3.785 015.015 
7,552 Clarks- 3,178 W. Plains Quill (r) 900 018 = 018, w 
ale Register (r) 2,600 032.018 NEW JERSEY 
5,498 Corinth Corinthian (r) 1,060 .021 .018 MONTANA POPULATION—8.108 
11,560 Gr’nville Democrat-Times (r) 1,694 018 .018 : 4 PULA . » 155,900 
7,793 Greenw'd Commonwealth (r) 1,650 .029 .021 POPULATION—-548,889 12,400 AsburyPk. "Press a (r) 7,976 .025 .025 
13,270 Hatties- 11,668 Anaconda * Standard (b) 7,100.06 = .06 *Sunday Edition (m) 14,486 .025 .025 
burg American (r) 4,762 .035 .03 *Sunday Edition (m) 110,098 07 .07 50,682 Atlantic 
22,817 Jackson *Clarion-Ledger (d) 43,870 .03 .03 3 mos. stat. 12-31-21 | City Gazette Res iew (a) 7.143 .03 .03 
*Sunday Edition (m) 14,043.03 .03 15,100 Billings ‘Gazette (b) 46,5601 /., Sunday Editior m) 035 .035 
3 mos. stm’t. 12-31-21 °Gasette (r) 12,5905 °°) "See oO OS “Press tb 113.646 | (e) $18,017 065 .o8 
*News (r) 15,686 .03 .03 *Sunday Edition (m) 19,476 .065 .065 "Union ; j ; . 
*Sunday Edition (m) 15,386 .03  .03 6,183 Bozeman Chronicle c) 2.115 .025 .025 76,754 Bayonne News & Review (r) 10.540 .035 .035 
13,037 Laurel Leader (r) 3,464 .025 .025 Sunday Edition (m) 025 .025 *7Times (r) 110.459 04 4 
23,399 Meridian *Star (r) 18,127 .03 = .03 41,611 Butte *Miner (b) 110.370 .06 .06 14,323 Bridgeton News (r) 5.563 .025 .025 
*Sunday Edition (m) 18,261 03 .03 *Sunday Edition (m) 121.340 .08  .08 *ioneer b) 1698 O18 On 
12,608 Natchez Democrat (c) 3,385 .02 02 *Post (r) 18.973 .05 .05 9,049 Burlington Enterprise r) 4,804 02 .02 
Sunday Edition (m) 02 02 24,121 Gt. Falls *Leader (r) 13.313 03) .03 | 116,309 Camden ‘*Coewrier (r) 120,483 .055 .055 
17,931 Vicksburg Herald (c) 2.974 02 .02 *Tribune (b) ftlt.t29 05 05 ’ost-Telegram (r) 15,593 .05 05 
Sunday Edition (m) 02 *Sunday Edition (m) 112.446 05 05 | 95,682 Elizabeth */ournal (r) 18.779 07 8.7 
*Post (r) $3,932 .02 .02 5,429 Havre Promoter (c) 1.517 .025 .025 | Times (s) 7.943 04 04 
4,400 W. Point Times- Herald (r) 1,026 .021 014 Sunday E dition (m) 025 .025 Sunday (m) “o #8 








(See Dime Note and Key Letters on Page 40) 
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NEW JERSEY—Continued 


NEW YORK 





1, 1922, as filed with the Audit Bureau of Circulations or 
Agate Line Rate on 10,000-Line Contracts—Column to Right—As Filed with Barbour’s 





NEW YORK—Continued 








Net Pald 

Pop. City Paper Circulation 

388,723 Schenec- 

tady “Gazette (b) 19,581 
*Union-Star (r) _t!2,579 
115,960 Staten Is- ® 
land * 4dvance 2 $8,778 
171,717 Syracuse *Herald $43,587 
*Sunday Edition in $83,157 
*Journal $44,875 
6 mos. stat. 9-30-21 
Orange 2,000 
(College year only) 
*Post-Standard (b) $50,931 
*Sunday Edition pe 147,062 
11,734 Tarrytown "News t1,942 
72,0 013 Troy Seeerees (Sunday " (m) 9,800 
*Record (b) 45,019 
*Record (r)+17,604 | (©) 122,623 
Sunday Budget (m) 
Times (r) 17,033 
94,156 Utica *“Observer-Dispatch  (r) 
"Sunday Edition (m) 

(The Herald-Dispatch and The Observer were cot 
about May Ist—previous net paid A.B.C. circulatio 
Herald-Dispatch, 120,264; Observer, 116,256) 

“Press (b) 126,353 

31,285 Water- 

town Standard (r) 10.636 

*Tines (r) 14,649 

5.046 Wellsville Keporter (r) 1,835 
21,031 White 

Plains Reporter (r} 5,316 

100,176 Yonkers “Herald (r) ttt.56t 

Statesmen& News (4) 4,500 


NORTH CAROLINA 


POPULATION—2,559, 123 


Agate 
NetPald Line Rate 
Pop. City Paper Circulation 5,000 Min. 
17,667 Hacken- 
sack Bergen Record (r) 6.635 .03 .03 
68,166 Hoboken *Hudson Observer (r) 41.253 .18 Att 
297,864 rd 
ity *Jersey Journal (r) 37,280 .10 .10 
13,521 L — 
Branch *Record (r) 4,472 .021 .018 
14,691 Millville Republican (r) 2,500 .018 .014 
12,548 Morris- 
town Jerseyman (r) 2,016 .02 02 
Record (r) 3,698 .02 .02 
414,216 Newark “Ledger (b) 30,022 .10 .10 
*Sunday Edition (m) 121,622.10 .10 
3 mos. stat. 3-31-22 
*News (r) 108,468 .28 .21 
3 mos. stat. 3-31-22 
*Star-Eagle (r) 169,718 17 .16 
3 mos. stat. 3-31-22 
*Sunday Call (m) 166.099 .14  .13 
3 mos. stat. 3-31-22 
32,779 New 
Brunswick Home News (r) 10,269 .04 8.04 
Sunday Times (m) 8,883 .04 .04 
63,841 Passaic *Ferald (r) fines .-4— 04 
“News (r) 10056 .04 .04 
135,866 Paterson *Call (hb) 15.390 .05 = .043 
*News (r) 11.423 04 = .04 
*Press-Guardian (r) 12,064 04 .°4 
*Sunday Chronicle (m) 112,023.04 .04 
41,707 Perth 
Amboy *News (r) 79,301 .045 .045 
27,770 Plainfield *Couvrier-News (r) 8,370 .03 .03 
§,917 Princeton Princetonian (b) 029 .029 
(College year only) , aan an fe 
289 Trento State Gazette (b) 273 
oa *Times (r) 132,857 .08 .08 
*Sunday Times- 
Advertiser (m) 23.292 OR AAR 
20,651 Union Hill Hudson Dispatch (b) 13,689.04 .04 
P. O. Weehawken 
; 6,799 Vineland acini (r) 2,207 .018 = .018 
5,801 Woodbury Times (r) 2,375 .021 .021 
NEW MEXICO 
POPULATION—360,350 
15,157 Albu- 
querque Herald (r) 5,129 .025 .025 
Sunday Edition (m) 7,970 .03 .03 
Journal (a) 6,374 .03 .03 
Sunday Edition (m) 03 .03 
4,304 East Las 
Vegas Optic (r) 02 02 
7,062 Roswell News (r) 2.060 .018 .013 
Record (r) 968 018 .018 
7,236 Santa Fe New Mexican (r) 2,185 .032 .621 
NEW YORK 
POPULATION—10,384,829 
113,344 Albany *Journal (r) 12,038 .04 .04 
*Knickerbocker Press (b) 131,950 .09 .09 
*Sunday Edition (m) 147,041 .t1 tI 
*Sunday Telegram (m) 122.776 .06 .06 
*Times-Union $35,018 .09 .09 
6 mos. stat. 9-30-21 
33,524 Amster- 
dam *Recorder&Democrat (r) 16,619 .04 .04 
36,192 Auburn Ad:ertiser-Journal (r) 4,135 .03 .03 
Citizen (r) 6,702 .035 .035 
4,103 Ballston 
Spa Journal (r) 1,020 .011 .O11 
13,541 Batavia “News (r) 6.410 .03 .03 
10,996 Beacon Herald (r) 2.177 .014 .014 
Journal (r) 2,053 .018 .018 
66,800 Bingham- 
ton *Press & Leader (r) 126,936 .06 .68 
Sun (b) 14,337 .05 .05 
2,022,262 Brooklyn Citizen (s) 41,137.12 .12 
Sunday Edition (m) a 
“Eagle (r) 161.561 .20 .20 
*Sunday Edition (m) 75,566 .20 .20 
*Standard-Union (r) 71.495 .20 .20 
*Sunday Edition (m) 140,899 .20  .20 
Times (r) 46,987 .12 .12 
Sunday Edition (m) 12 12 
506,775 Buffalo Commercial (r) 22,833 07.07 
“Courier (b) 153,854.13 13 
*Sunday Edition (m) 120,554 .22  .22 
*Enquirer (r) 132,003 .09 .09 
*Express (b) 38,099 .10 .10 
*Sunday Edition (m) 158.205 .14 .14 
Live Stock Record (r) 021.021 
*News ks $105,964 .21 .21 
*Times (r) 183,664 .15  .15 
*Sunday Edition (m) 100,230 .15  .15 
7,356 Canan- 
daigua Messenger (r) 3,150 018 
4,728 Catskill Mail (r) 2,035 .016 .014 
3,533 Chautau- 
qua Chautauquan (b) 04 «=.04 
(July and August only) 
22,987 Cohoes American (r) 04 =.04 
2,725 Coopers- 
town Glimmerglass (r) 014.014 
(July and August only) 
15,820 Corning *Leader (r) 17,364 .04 .04 
13,294 Cortland Standard (r) 5,307 .035 .035 
4,681 Dansville Breeze (r) 1,300 .018 .018 
19,336 Dunkirk ‘*Observer (r) 3,613 .025 .025 
45,305 Elmira Advertiser (b) 9.917 04 .04 
*Star-Gazette (r) 123,766 .07  .07 
Sunday Telegram (m) 36,324 .12  .12 
15,000 Flushing Journal (r) 5,500 .03 .03 
Times (r) 4,050 .04 03 
8,599 Freeport Review (r) 5,200 .025 .025 
14.648 Geneva *Times (r) 5,117 04 04 
16,638 Glens 
Falls *Post-Star (b) 7,122: 03.03 
Times (r) 6,012 .023 .023 | 
22,075 Glovers- 
ville *Herald (b) 15.066 .03 §.03 
*Leader-Republican (r) 16.295 .03 .03 





Agate 
Net Paid Line Rate 
Pop. City Paper Circulation 5,000 Min. 
10,453 Herkimer Telegram (r) 3.015 O11 .O01 
15,025 Hornell Tribune-Times (r) 6,874 .035 .035 
11,745 Hudson *RKegister (r) 12,802 .018 .018 
“Republican (b) = 12,849 + .018 .018 
17,004 Ithaca Cornell Sun (b) 036 .036 
(College year only) 
*Journal-News (r 17,280 .04 .04 
89,000 Jamaica Long Island Press 
& Farmer (r) 05 .05 
38,917 Jamestown" ournal (r) 7,032 .025 .025 
*ost (b) 9,542.03 .03 
26,688 Kingston *reeman (r) 17.220 .03 .03 
Leader ({b) 2,864 .025 .025 
17,918 Lacka- 
wanna Journal (r) 2,026 .025 .025 
13,029 Little 
Falls Times (r) 3,714 015 .015 
21,308 Lockport *Union Sun 
& Journal (r) 7,058 +~.04 = .035 
469,042 Long Is- 
land City* Star (r) 16,583 .07 .07 
7,556 Malone Telegram (r) 4,578 .027 .02 
8,166 Mechan- 
icsville Hudson Valley 2 
Times (r) 600.018 .018 
6,237 Medina Journal (r) 2,014 021 .021 
18,420 Middle- 
town Herald (u) 3,261 .02 .02 
Sunday Edition (m) 02 = .02 
*Times-Press (r) 16,398 .03 .03 
42,726 Mount 
vernon “Argus (r) 8,005 .04 .04 
Examiner (r) 04 =.04 
30,366 Newburgh * News & Journal (r) 10,301 .05 .05 
Star & American (r) 3,872 .03 .03 
36.213 New Ro- 
chelle Standard (r) 4,927 .03 .03 
Star (r) 3,900 02 .02 
5,620,048 New York * American (b) +352.387 .60 .60 
*Sunday Editién  (m)t!,092,239 1.25 1.25 
Call (b) 13.10 
Sunday Edition (m) 13 (40 
Columbia Spectator (b) 2,500 .043 .039 


(No Sat. issue—Col- 


lege year only) 
*Commercial (b) 10,508 .27  .24 
*Daily News (b) 441,662 .72 .67 
*Sunday Edition (m) 268,061 .47  .43 
Financial America ® 2,574 15 .62 
Financial News 


"Globe & Com’l Adv’r = $149,882.39 


*Herald (b) 174,267 48 41 
“Sunday Edition (m) 1t194,269 48 41 
“Journal (r) 654,967 1.25 1.25 


*Journal of Commerce 


& Com’l Bulletin (b) 26,729 .27. .2%4 


*Mail (r) 147,760 .405 .38 
North Side News (r) 14.105 
Sunday Edition (m) 14 105 
ost (t) 30,732 .34 «21 
Saturday Edition (y) 155,644 .34 21 
Sun (t) $184,019 .48 41 


Satur. Edition (y) 1157,592 


*Telegram (r) £104,177. .29 .25 
"Sunday Edition (m) 120,457 .29 .25 
Telegraph (a) 45,875 .285 .2% 
Sunday Edition (m) 333.28 
*Times (b) 344,596 .637 .553 
“Sunday Edition (m) 542,039 .735 .638 
*Tribune (b) 1137,011 .38 §©.30 


“Sunday Edition 
Wall Street Jri.(b) 
Well Street Jri.(r) 
World 


(m) 1141,973 .38 .30 
} ce) 19,196 .34 25 


(b) 350.046 .59  .44 


Mary Edition (m) 1998,437 .59, .44 


Worl (r) 1280,152 59 .44 
50,760 Niagara 
Falls “Gazette (r) 114,196 .05 05 
5,927 No. Tar- 
rytown “iota News 
ee Tarrytown, N.Y. 
25,550 No. Tona- en ) 
wanda “News (r) 2,944 .02 .02 
8,269 Norwich Sun (r) 2,681 .02 .02 
4,444 Nyack eum (r) 2,200 .018 .018 
News 1,350 .025 . 
14,609 Ogdens- «) 
burg News (c) 3,345 .025 .021 
Sunday Edition (m) 025 .021 
*Republican-Journal (b) 3,931 .025 .025 
20,506 Olean *Herald (r) 2,793 02.02 
*Times (r) = 5,854 025.025 
11,582 Oneonta Star (b) 6.457 .03 .03 
10,739 Ossining Citizen-Sentinel (r) 1,750 .025 .025 
23,626 Oswego Palladium (r) 5,211 .025 .025 
E Times (r) 3.261 .018 .015 
15,868 Peekskill Union (r) 3,000 .025 .025 
10,909 Plattsburg —_ (b) 3,634 .032 .02! 
epublican b d 
16,573 Port Ches- ‘ need wring 
ter *Item r 13,770 d 
10,171 Port Jar- «) —_— 
vis Gazette (r) 2.195 .0F 01 
Union (r) 2,244 018 .015 
35,000 Pough- 
keepsie Fagle-News (b) 6,134 03 .03 
“Star & Enterprise (r) 11,260 .05 .05 
Suuday Courier (im) 13,268 .05 05 
295,750 Rochester “Democrat & 
Chronicle (b) 53.539 .18 .17 
*Sunday Edition (m) 159,247 .21 .20 
*Herald (b) 122,531 .08 .08 
*Sundav Edition (m) ft19,451 .08 .08 
Post Express (r) 13,979 .058 .058 
*Times-Uniton & 
Advertiser (r) 163,707 .18 18 
26,341 Rome Sentinel (r) 5.884 .035 .035 
9,276 Salamanca Republican Press (r) 2,050 .02 .012 
13,181 Saratoga 
Springs Saratogian (r) 8,224 .04 .04 
3,928 Saugerties Post 690 014 


(r) 014 








(See Explanatory Note and Key Letters on Page 40) 





28,504 Asheville *Citizen (b) -t10,280 
*Sunday Edition (m) 18,932 
Times (r) 16,683 
*Sunday Edition (m) 15,795 
46,338 Charlotte °N ews (r) $10,813 
“Sunday Edition (m)  ¢9,649 
*Observer (b) 20,794 
*Sunday Edition (m) _ ¢24,676 
9,903 Concord Tribune (r) 1,702 
21,719 Durham *Herald (d) 6,495 
*Sunday Edition (m)  ¢6,629 
un (u) 5,294 
Sunday Edition (m) 
2,777 Edenton News (r) 
8,925 Elizabeth 
City Advance (r) 1,601 
8,877 Fayette- 
ville Observer (r) 2,846 
12,871 Gastonia Guzette (r) 2.783 
11,296 Goldsboro Argus (r) 1,800 
19,861 Greens- ° 
boro *News (b) 18,408 
“Sunday Edition (m) 125,856 
Record (r) 5,263 
5.772 Greenville Reflector (r) 2.189 
5.267 Henderson Dispatch (r) 2,018 
5,076 Hickory Record (r) 1,762 
14,302 High Point Enterprise (r) 2,795 
9,771 Kinston Free Press (r) 1,890 
News (c) 1,575 
Sunday Edition (m) 
13,811 Leaksville Tri-City Gazette (r) 
12,198 New Bern New Bernian (c) 2,833 
Sunday Edition (m) 
un-Journal (r) 2.974 
24,418 Raleigh *News & Observer (b) 24,005 
“Sunday Edition (m) 128,190 
*Times (r) ‘8,130 
12,742 Rocky 
Mount Telegram (r) 2.860 
13,884 Salisbury Post (r) 4,643 
2,061 Scates 
Commonwealth (r) 650 
7,895 Statesville Daily r 1,100 
4.568 Tarboro Southeraey re 1,240 
6,166 =e 
ews (r) 1,641 
33,372 Wilming- 
ton - Dispatch (s) 
Sunday Edition (m) 
Star (b) —- 5,889 
“Sunday Edition (m)__ t7,7 
10,612 Wilson Times (r) 2,300 
48,395 Winston- 
Salem *Journal (b) = 6,426 
*Sunday Edition (m) 17,406 
*Twin-City Sentinel (r) 110,425 


NORTH DAKOTA 


POPULATION—645, 680 
6,951 Bismarck *Tribune (r) 
5,140 Devils 
Lake Journal (r) 
21,961 Fargo *Courier-News (d) 
*Sunday Edition (m) 
*Forum (r) 
14,010 Grand 
Forks “Herald (d)#8,989 ) (i) 
*Herald (r)+5,693 | “ 
*Sunday Edition (m) 
6,627 Jamestown Alert (r) 
4.336 Mandan Pioneer (r) 
10,476 Minot News & Optic 
Reporter (r) 
4,686 Valley City Times-Record (r) 


OHIO 


POPULATION—5,759,394 


208,435 Akron *Beacon Journal (r) 
*Press (r) 

*Times (r) 

*Sunday Edition (m) 

21,603 Alliance *Review & Leader (r) 
9,249 Ashland Times-Gazette (r) 
22,082 Ashtabula *Star & Beacon (r) 


13,244 


2.400 
+12,458 
113,745 
t17,784 


114,682 


$10,200 
1,410 
1,823 


3,910 
1,200 


$35,084 
20,706 
+18,904 
21,873 
$8,943 
4,925 
6.404 


the Government—The Advertising Rates are 
Advertising Rate Sheets, Inc., as of May 15, 


1922. 


Agate 
Line Rate 
5,000 Min, 


06 .06 
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04 04 
13 443 
18 1B 
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043 


14 
14 3 
-025 
035 


.05 
05 

4 8. 
09 = .09 

055 .055 
isolidated 
ns were: 


045 .045 
045 .045 
04 =.04 
04 =.04 
03 = .03 
03 = .03 
06 .06 
07 7 
018 018 
04 
04 = =.04 
025 .025 
025 .025 
Ol Ot 
018 .018 
025 .025 
021 .018 
018 = .018 
05 .05 
06 .06 
025 .025 
025 .025 
02 62 
012 012 
025 .025 
O15 .015 
021.028 
021.021 
014 014 
025 .025 
025 .025 
025. 025 
06 .06 
06 .06 
03 .03 
"s 018 
02 = .02 
014 .014 
014 014 
014 014 
025 .025 
03 = .03 
3 .03 
04 04 
04 £04 
029 .028 
04 .04 
04 104 
05 05 
03 .03 
025 .625 
05 .05 
05 05 
05 .05 
07 07 
07.07 
02 02 
02 02 
03 .03 
018 018 
085 .085 
085 .085 
06 .06 
07.07 
4 
023 .023 
03 _& 
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Editor & Publisher for June 10, 


Agate 
Net Paid Line Rate 


OHIO—Continued 
Pop. City Paper Circulation 
6,418 Athens “Messe»ger (r) 19,775 
15,061 Bellaire Leader (r) 4,107 
9,336 Bellefon- 
taine Examiner (r) 4,407 
Index-Republican (r) 3,369 
5,776 Bellevue Gazette (r) 2,000 
5,788 Bowling ’ 
Green ‘*Sentinel-Tribune (r) $2,554 
10,425 Bucyrus Forum (r) 2,993 
Telegraph (r) 3,751 
13,104 Cambridge*Jefersonian (r) 7,920 
87,091 Canton News (s) 18,768 
Sunday Edition (s) 
“Repository 125,585 
* Saturday Edition ress 123,498 
*Sunday Edition (m) _ 122,454 
4,226 Celina Standard (r) 1,925 
15,831 Chilli- 
cothe News-Advertiser (r) 3,224 
Scioto Gazette (r) 3,225 
401,247 Cincinnati Commercial Tribune (a) 50,110 
Sunday Edition (m) 
Enquirer (a) 73,120 
Sunday Edition (m) 
ost (r) 167,782 
*Time — a (r) 136,884 
9 Circleville oe rale ») } 
- Herald (ry (= a8 
Unton-Herald (r) 
veland Commercial (b) 
TIRESS Clave Live Stock News (t) 1,000 
“News (r) 1146,467 
*Sunday News- 
Leader (m) 179,529 
*Plain Dealer (b) 180,460 
*Sunday Edition (m)° 1219,619 
*Press (r) 179,161 
237,031 Columbus *Citizen (r) 75,968 
ispatch (r) 72,317 
Sunday Edition (m) = 74,654 
Ohio State Journal (a) 47,081 
Sunday Edition (m) 
Ohio State Lantern (t) 
(College year only) 
9,343 Conneaut News-llerald (r) 3,094 
10,847 sa naaamealilala ad & Times 
(r) 16,085 
“Seared Edition (m) 16,028 
182,559 Dayton “Herald (r) 29,507 
*Journal (b) 27,025 
*Sunday Edition (m) 140,356 
News (r) 42,390 
*Sunday Edition (m) _ 140,583 
8,876 Defiance Crescent-News (r) 3,327 
8,756 Delaware *Gazette (r) 12,176 
Journal-Herald (r) 1,349 
5,745 Delphos Herald (r) 1,352 
§,524 Dennison Paragraph (r) 1,711 
8,101 Dover Reporter (r) 4,410 
21,411 East _ ' : (46,448) 
erpoo *Review r)t6, 
: *Tribune (b)+5,365 § (e) 111,506 
5,750 East Pal- 
estine Leader (r) 1,450 
20,474 Elyria *Chronicle-Telegram (r) +7,091 
17,021 | indlay Counter (r) 3,056 
*Republican (b) +7,515 
9,987 Fostoria Review (r) 3,100 
limes (r) 3,1.2 
12,468 l'remont 3 Alessenger (r) 2.533 
"News (r) 13,736 
7.374 Galion Inquirer (r) 2,445 
6,070 (iallipolis Tribune (r) 802 
3,081 Geneva Free Press (r) 1,420 
7,104 Greenville 4: cate (r) 3,435 
News (r) 1,425 
] ribune (r) 2.945 
39,675 Uamilton */ovrnal (r) 18,418 
"News (r) 7,912 
14,007 Ironton irontonian (c) 3,150 
Sunday Edition (m) 
Register (r) 3,200 
7,690 Kenton Democrat (r) 2.4.0 
News-Republican (r) 2,900 
14,706 Lancaster Lugle (r) 4,002 
Gazette (r) 4,134 
41,306 Lima *News & Times- 
Democrat (r) 15,072 
Monday Edition +12,624 
*Sunday Edition (m)_ 114,671 
*Republican-Gazette (d) +10,237 
*Sunday Edition (m)_ 110,472 
3,113 Lisbon Journal (r) 
37,295 Lorain Journal (r) 4,569 
*Times-llerald (r) 16,501 
27,824 Mansfield *News (r) tit 200 
A *Sunday Edition (m)_ ftll.170 
15,140 Marietta Register-Leader (r) 3.569 
*Times (r) 16,160 
Sunday Edition (m) 
27,891 Marion ‘*Star (r) $10,724 
Tribune (r) 5,565 
11,634 Martins 
Ferry “Times (r) +7,576 
3,635 Marysville Tribune (r) 1,607 
17,428 Massillon */ndependent (r) 7,075 
1,470 Mechanics- 
burg Telegram (r) 540 
23,594 Middle- 
town Journal (u) 5,037 
Sunday E dition (m) 
ews-Signal (r) $4,376 
9,237 Mount 
Vernon Banner (r) 2.815 
*Republican-News (r) 4,022 
26,718 Newark * Advocate (r) 7,043 
American Tribune (r) 6.573 
10,718 New Phil- 
adelphia ee (r) 6,018 
13,080 Niles (r) 1,400 
7,379 Norwalk leads Herald (r) 3,744 


5,0u0 Min. 
03 = .03 
02 02 
018 .018 
014 014 
014 014 
015 015 
O18 018 
015 .015 
03 03 
045 .045 
045 .045 
055 .055 
055 .055 
055 .055 
Ol =.Ot 
015 .015 
014 = .014 
4 «4 
16 16 
7? 87 
35 8«=.35 
23.28 
26 = .26 
016 .016 
a 
25.25 
043 .036 
30.30 
32 .32 
32.32 
37.37 
35.35 
14 «14 
4 14 
4 «4 
00 88 
tt. i 
025 .021 
O18 .018 
025 .025 
025 .025 
07 6.07 
06 .06 
07 =«.07 
10 8.10 
085 .085 
018 .018 
Oil .ONt 
O11 Onn 
O13 .013 
014 .014 
02 = .02 
04 «04 
014 014 
035 050 
Ot OL 
025 .025 
O14 013 
O13 .0! 
O13 OF 
015.015 
013 0 
009 .0.9 
O18 018 
018 018 
014 014 
O18 = .O° 
035 0: 
04 =.04 
018 O19 
018 O16 
02 .02 
O14 =.O14 
O15 = .015 
O18 = .0'4 
O18 §=.O10 
6% .05 
0 .05 
05 -05 
035 .035 
035 .035 
O14 O14 
-025 .025 
03 .03 
o4 04 
04 oO 
025 .025 
025 .02 
025 .025 
04 
02 «02 
03 8 =.03 
013 .013 
03 .03 
014 014 
021 .021 
021 .021 
02 .02 
015 = .015 
015 = .015 
-023 .023 
025 .025 
02 .02 
Ol O11 
018 .018 























Pop. 
7,272 
15,044 


4,294 
33,011 


22,897 
5,578 
8,590 

60,840 


28,508 


14,375 
243,109 


4,684 
7,260 
6,428 


3,708 


7,621 
8,100 
5,295 
27,050 


7,962 
6,687 
5,037 


8,204 
9,110 


132,358 


29,569 


8,012 
3,912 
14,181 


14,417 


7,174 


3,460 
10,179 
3,435 
6,460 


3,463 


7,340 ! 
7,737 
16,576 


3,822 
11,757 
5,889 


2,936 
6,368 


3,067 
2,447 


8,930 


12,095 
6,802 


30,277 


2,533 


April 1, 





0) HIO—C ontinued 





(See Explanatory Note and Key 


Net Paid Line Rate 
City Paper Circulation 5,000 Min. Pop. City Paper Circulation 5,000 Min. 
Painesville Telegraph (r) 3,017 .02 .02 5,004 Norman bert. Daily P (t) 959 = .025 
Piqua Call & Press- (College yr only.) 
, Dispatch (r) 6,039 .025 .025 4,471 Nowata Star "3 (u) 1,850 .021 .021 
; Sunday Edition (m) 024.028 
naw News (r) 2,112 .O1f Ot 91,258 Oklahoma 
, 
‘mouth *Times (x) 13,219) — eee a 
Sis ti t (e) 06 .06 Oklahoma Leader (r) A= a. =. 
*Sunday Edition (m) 10,058 .04 .04 cOkiahoman, (hy. 185.004 18S 
St. Marys Leader (r) 2,400 .013 .083 *sunday Edition (m) 174.466 .18  .18 
Salem *News (r) 73,091 .015 .015 *Times (r) 148,064 .12 12 
Sandusky *Register (d) 18,840 .025 .025 17,430 Okmulgee Devwiocrat (u) 5,046 .036 .036 
*Sunday Edition (m) 9,725 .025 .025 Sunday Edition (m) 036 03% 
*Star-Journal (r) 18,163 .025 .025 *Times (d) 15,373 .035 6. 
Shelby Globe (r) 1,950 .O11 O11 *sunday Edition (m) $5,427 .035 .035. 
Sidney Journal (r) 550 014 014 6,414 Pawhuska Capital (r) 2,750 .02@5 .025 
News (r) 3,518 .02 .02 3,154 Perry Sentinsl (r) 018 018 
Sp’gf'ld "News (r) 15,936 .05 .05 . Thurs. Edition 021 024 
“Sunday Edition (m) [14,127 .05 = .05 7,051 Ponca 
*Sun (b) 12,767 .035  .035 City Ness (r) 3,702 .029 .029 
“Sunday Edition (m)_ f!1,816 .035  .035 11,634 Sapulpa American (d) 03 = 03. 
Steuben- unday Edition (m) 03 = .08 
ville “Gazette (r) 3,985 .025 .025 Herald (r) 2,780 .027 .021: 
Herald-Star tr) 10,016 .03 .03 15,348 Shawnee News (c) 4,710 .03% 03 
Tiffin * Advertiser 3,202 .021 .62! sunday Edition (m) a 
Tribune & Herald ee 3,027 .018 O10 4,701 Stillwater Press (r) 018 018 
Toledo “Blade (r) 95,683 .24 .23 72,075 Tulsa */ribune (r)  #24,540 .08 = .08 
*Friday Edition 2606.25 *sunday Edition (m) 122,439 .08 .08 
*News-Bee (r) 70,189 .20 .20 *World (b) 34,942 .08 .08 
Times a) 20,780 .06 06 * unday Edition (m) 137,112 .09 .09 
‘ Sunday Edition (m) — .@ 5,010 Vinita Journal (r) 018 018 
oronto Tribune (r) 1,092 011 O11 
Troy News (r) 2,565 .014 .014 OREGON 
Uhrichs- POPULATLON—783,389 
ville Chronicle (r) 2,807 .015 .05 4,840 Albany De aocrat ds) 2,480 .025 .025 
Upper | Edition (um) 03 .03 
San- Her ld (r) 2,260 .025 .025 
dusky Chief (r) 2,917 015 .015 4,283 Ashland (rn) 1,731 .022 .022 
Union (r) 2,058 .O11 O11 14,027 Astoria As torian (d) 2.963 .021 .021 
J * uday Edition (im) 3,240 .024 .028 
Urbana "Cc itizen (b) 3141 (e) 3.850 .02 .02 rite ar oi oe ee 
Democrat(r) 3,536 § 2 7 “ 
Van Wert Bulletin (r) O12 .012 7,729 Baker Democrat se) a = 
Times (r) 1,984 013 .013 | day Edition (m) 025.025 
Wapako- | *Herald (r) 1,930 .025 .025 
neta News (r) 3,271 .014 014 | 5,415 Bend *Bulletin (1) F1,068 018.018 
Warren Chronicle (r) 6.405 .025 .0? §,752 Corvallis Ga Times (r) 2.229 .021 021 
*Tribune (r) 7.019 .035 .035 10,593 Lugene Guard (r) 4,943 .021 2i 
Washing | *Kevister (d) 4,220 .025 .0°5 
ashing- : inday Edition (m) 44,295 .025 .(25 
ton C. H. | year = } (e) 3,081 .016 .016 | 3,151 Grants 
Wellston Sentinel (r) O11 009! 4 goy Klama .. (r) ae ae 
Wilming- | . be 
tae Nemedownal 3m ae am] gang Lititnde Bete, OR 
Wooster Record - (r) 5.216 .025 .025 | 4,034 Marshtield Coos Bay Times (r) 2,984 .026 .021 
Xenia Gazette (r)3,706 | 5,267 .025 .025 | utl stern 
Republican (b) 1,561 { S¢? : : : inipcees 
, ( gon News (r) 1,140 .021 .021 
Youngs- 5,756 Medford Mail Tribune (r) 3,352 .03 .025 
town *Telegram (r) 123,976 .07 .07 Sunday Sun (m) 03 .025 
*Vindicator (r) 24,063 67.07 | 5,686 Oregon 
*Sunday Edition (m) 125,220 07 .07 City Enterprise (c) 1,781 .021 .021 
Zanesville Disp ttch 7,765 .025 .025 | Sunday Edition (m) 021 021 
"Signal (r) 78,328) } 7,387 Pendleton *East Oregonian (r) 12,786 .021 .021 
*Times-Recorder pr (e) 28,172 07 .07 | lribune (c) 1,769 .02 .02 
(b) 719,844 |} Sunday Edition (m) 02 .02 
Sunday Times 258,288 Portland *News (r) 130,400 .065 .065 
Signal (m) 035 .035 Oregon Journal (r) 75.484 014.14 
“Sunday Edition (m) 193,893.16 .16 
OKLAHOMA *Oregonian (b) 180,745 16 16 
® > ditt t ti 
POPULATION—2,028,283 = = Edition = prea = 
Ada (r) 2.351 .02 02 | 4,381 Roseburg News-Keview (r) 3.950 .021 .028 
Alva Re ei ae ourter (r) 1,825 .028 .021 17,679 Salem *Capital-J ournal (r) 15,204 .03 .03 
Ardmore Ardmor (u) 5449 03.03 *Oregon Statesman (c) 15,159 03 .0& 
Sunday Edition Co») 05 } miday Edition (m) -03 -03 
Press (c) 3,841 023 .025 | §,807 The Dalles* Chronic re t1,676 .021 .025 
Sunday Edition (im) 025 .025 
Bartles- PENNSYLVANIA 
ville Enterprise (s) 4.025 3 .03 POPULATION—8,720,017 
Sunday Edition  (m) 03.03 73,502 Allentown *Call (b) 126,224 .09 .09 
*Examiner (d) 13,042 .03 0 *sSunday Edition (m) 115,479 .09 .09 
*Sunday Edition (m) 13,169 .03 03 *Chronicle & News 
Blackwell Tribune (c) v h) 3,164 032 032 ning Item 79,986 .04 .04 
Tribune (t) j ader (r) 015.015 
: Sunday Edition (m) 032 .032 Record (b) 4,963 .025 .025 
Bristow Record (r) 029.021 60,331 Altoona irror (r) 124,067 .06 .06 
Chickasha Evpress (r) 2,319 024 C21 | lribune (b) 12,000 .05 -05 
Claremore Progress (r) 1,500 .018 .013 | 6,666 Ashland t (r) 1.757 .018 .014 
Drumright Derrick (r) 036 .036 Telegram (r) 1,162 014 .014 
Post (r) O18 = .018 | 5,402 Bangor Nex (r) O16 .016 
Duncan Banner (t) 025.025 | 4,135 Beaver *Times (r) t4,018 .025 .025 
Sunday Editio (m) 025.025 12,802 Beaver 
I (t) 025.025 Falls Tribune (r) 4,810 .025 .025 
i Sun ” ay Edition (m) 025 .025 12,181 Perwick Enterprise (r) 2.295 .021 .028 
Durant Democrat (r) 1,816 .021 018 50,358 Bethlehem Globe (r) 8.066 04 =. 
El Reno Democrat (r) 2,850 .02 .02 Times (r) 4,613 .025 .018 
Enid Eagle (u) 5,170 025.025 7,819 Blooms- 
Sunday Edition (m) 025.025 | burg Press (b) 6,316 .029 .029 
News (u) 4,612 .025 .025 20,879 Braddock News-Herald (r) 02 015 
Sunday Edition (m) 025 .025 | 15,525 Bradford Era (b) 3.907 .02 .02 
Ductaviote Leader (r) 2,061 .021 .021 | Star & Record (r) 3,812 .014 .014 
Guthrie Leader (r) 12,286 .05 .05 10,273 Bristol Courier (r) 1,300 .017 .017 
Henryetta Free Lance (t) 018 = .018 2,502 Browns- 
Sunday Edition (m) 018 018 ville Telegraph (r) 2.712 018 .014 
Hobart Democrat-Chief (r) 1440 .018 .018 23,778 Butler Eagle (r) 10,583 .03 .03 
Hugo News (t) 018 018 10,632 Canons- 
Sunday Edition (m) 018 §=.018 burg Notes (r) 014 014 
Idabel News (r) 018 = 011 
Kingfisher FE ree Press (r) 1,190 .016 .016 18,640 Carbon- 
‘Imes (r) O18 .018 dale Leader (r) 5.672 .05 .025 
Lawton Constitution (u) 2,928 .029 .029 10,916 Carlisle Sentinel (r) 3,625 .024 .028 
Sunday Edition (m) 029.029 13,171 Chambers- 
News (c) 2,854 .029 .029 burg Franklin Repository (r) 4,362 .021 .02% 
Sunday Edition (m) 029 .029 Public Opinion (r) 4.624 .025 .025 
McAlester * N ews-( apital (r) 3,363 .025 .025 Valley Spirit (r) 9068 .018 .018 
Miami News (u) 4,043 .025 .025 11,516 Charleroi Mail (r) -O1f .088 
Sunday Edition (m) -025 .025 58,030 Chester *R (b) t1.436 02 .02 
Record-Herald (u) 4,258 .025 .025 *Times (r) 13,13 .04 06 
Sunday Edition (m) 025 .025 8,529 Clearfield Progress (r) 3,613 .021 .02 
Muskogee * Phoenix (b) 113.835 05 .05 14,515 Coatesville Record (r) 5,436 .021 .02 
*Sunday Edition (m) 115,092 .05 .05 10,836 Columbia News (r) 3,034 .029 .029 
*Times-Democrat (r) 10,383 .05 = .05 13,804 Connells- 
Newkirk Eagle (r) 465 .O11 O11 ville *Courier (r) $5,652 .018 .018 
Reporter (r) 576.018 011 News (b) 4,565 .018 .018 


Agate 
Net Paid Line Rate 


1922 


1922, as filed with the Audit Bureau of Circulation 
Line Contracts—Column to Right—As Filed with Barbour’s Advertising 
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Circulation 


are the Average Net Paid for the Six Months Ending s or the Government—The Advertising Rates are 
the 5,000-Line Rate and the Minimum Agate Line Rate on 10,000- 


Rate Sheets, Inc., as of May 15, 1922. 
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Circulation Figures are the Average Net Paid for the Six Months Ending April 1, 1922, as filed with Circulations or the Government—The Advertising Rates are 


arbour’s Advertising Rate Sheets, Inc., as of May 15, 1922. 
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PENNSYLVANIA—Continued SOUTH CAROLINA 
Agate Agate POPULATION—1,683,724 
Net Paid Line Rate Net Paid Line Rate Agate 
Pop. City Paper Circulation 5,000 Min. | Pop. City Paper Circulation 5,000 Min. Net Paid Line Rate 
7,228 Corry Journal (r) 2,562 .018 018 Phila. = Star (r) —: Pop. _—City Paprr Circulation 5,000 Min. 
6,952 Danville News (r) 2,576 .018 .018 delphia Sunday Item _. Gm) 37,760.20 .20 10,570 Anderson Mail (r) 4.116 .025 .025 
14,131 Donora Herald (r) 2,476 .018 .018 (Cont’d) Sunday Transcript (m) 125.125 : Tri 
3'837 Dovl 3,900 Phillips Tribune (c) 4,310 .023 .023 
¢ oyles- dias ’ , se Sunday Edition (m) 023 .023 
town Bucks County burg Journal (r) 2,000 011.041 67,957 Charleston* American (b) $4,706 .03  .03 
Daily News (r) 1,651 .014 .014 10,484 Phoenix- < lay Editi ( +7,713 .03 03 
Intciligencer (r) 4,018 .014 .014 ville Republican (r) 3,125 028 .021 on naay Edition (m) ° ‘ , 
: Sah cigdaiaai . : a 19 News & Courier (b) 18,414 04 = .04 
13,681 Du Bois Courier (b) 4,367 021 .018) 588,193 Pittsburgh* Chronicle Tele- 9. *Sunday Edition (m) 110221 104 04 
Express (r) 2,900 011 009 graph (r)#91,216 (e) 175,268 3 mos. stat. 12-31-21 
33,813 Easton *“Expressand Argus (r) 115,668 .05 = .05 *Gazette Times *Post (r) t11.552 .04 © .04 
’ "Free Press (r) 12,147 05.05 (bh) #84,052 9 = =6.19 37,524 Columbia eRe a ir) +06.408 ro yo 
Sunday Call (m) 021 .016 *Sunday Gazette (m) 193.143 19.10 *Sunday Edition (m) 14,632 .05 05 
4,855 East Times m wwrey - *State (b) 120,298 .06 .06 
Strouds- *Dispatch (b) 150008 215 0S “Sunday Edition (m) 121,760 .06 .06 
bure Press (b) 3,019 021 .02! *Sunday Edition (m) 163.804 = — 10,968 Florence - Times (r) 1,950 .021 .021 
8,958 Ellwood se ee Leader (r) 88.000 Sis. | 23,127 Greenville *News (b) 12,039.04 .04 
City Bring cil (r) ;. hee” 6 Sunday Edition (m) ° : “Sunday Edition (m)  t11,880 .04 .04 
102,093 Erie gr nae 5 el SP al Live Stock Journal (r) 024.024 °iNedmeat (r) 18.759 04.08 
a ee 1 Th Seca a sn oin *Post (b) 767,798 } le) tease 15 415 8,703 Greenwood /ndex-Journal (s) 4,185 _ = 
t spat anc er ak ere co + (e i ‘ ? Sditi ; J 
ee fe ee ee cee eee "Sun (r) 74,518 = = 8,809 Rock Hill Herald “ite” “ 1,600 .018 .018 
i 8 eee 2 tated were Dispatch $10,342; *Sunday Post (m) 1116,735 18 18 22,638 Spartan- 
eralid 75,45. 7 . 
! , — “Pres (r) 144,643.20 .20 burg Herald (b)#5,359 2 /. j 
Times a oe ee ee “Sunday Edition (m) 1173.439 ‘20 20 "Journal (r)+4,167 § (©) 19.828 08.08 
15.586 Farrell News (r) 1,970 .019 019 18.497 Pj reer y (r) 1,076 .025 .025 *Sunday Herald “(m) 16,421 .04 = .04 
9,970 Franklin = News-Herald ? aoe my ny 17,431 ner jp se (r) 1,590 .025 025 9,508 Sumter Item (r) 1,892 .021 .018 
Mer Gettysburg /imes (r) 3,1 A ‘ , ‘News (b) +6.846 .025 .025 6.141 Union Times (r) 2'780 .018 .018 
15,033 Greens- — 21,876 Pottsvill Ch »nicle (r) 014 014 
o Record 3,967 .02 02 ei, ottsville Chronicle n 
am ‘S aed tb 6.584 02 02 Journal (r) a a = SOUTH DAKOTA 
Tribune (r) 4,620 .024 .024 10.311 I *Kepublican ay WO ae POPULATION— 636,547 
‘oon é Becerd 2,003 .018 .018 , >unxsu- : 14,537 A *Americ’n (b) 44,465 
oars lis “ “y R , ord-Herald res 2,574 018 .018 tawney Spirit (r) 1,000 .025 .025 ee ” —_ 7 G +3 003 te 7A 
re Sum (r) 5,244 .025 .025 107,784 Reading *Eagle lav Editi tf —— r ro *Sunday American- 
7 Harris- . Sunday ee m ’ a . News (m) 16,006 .05 .05 
75,917 are Courier (Sunday) (m) 4,980 .05 .05 Herald-T eleg 9427 | Journal (r) a 
"News (r) 435,928.) seosag tt on Times ¥7,427 | (ey) $13,440 05.05 2,403 Deadwood Pioncer-Times (c) 1,375 .021 021 
ep e , . . News mes S - r diti J 
nate iat DY ae j ‘oo ek deni cae LoS : (b) $6,013 as ae Bh venom Edition od ats y~ rr 
2,277 Hazleton Plain Speaker (r) 8.624 .025 .025 > oe tet 652 .016 .016 8,302 Huron Huronite (r) 4,908 .03 .03 
sesetalioaan Standard-Sentinel (b) 8,593 025.025 6,037 peony Record ~ 5,013 Lead Cali (r) 1.418 .018 .018 
20,452 Homestead Messenger (r) 3,373 .025 .025 ‘ne eevess (r) 4,144 Madison Leader (r) 1,040 013 .013 
7,051 — Journal (r) 015 .015 (Sold only in combination with Tarentum, Pa., Legs eng eel Edition (r) 850 ne pH 
7.043 Indiana Gasette (r) 021.021 6,967 St. Mary’s Press (r) pore a “02 8,478 Mitchell *Republican (r) 15,160 .035 .035 
10,627 Jeannette News-Dispatch (r) 4,000 .035 .035 8,078 Sayre Times thane babk 025) oo 3,209 Pierre Capital-Journal (r) 850 .018 .018 
6,103 Jersey Herald (r) ~— 137,783 Scranton ee © unday (b) 30,014 10.40 5,777 Rapid City Journal aed (c) 2,362 .032 .018 
Shore era r A ‘ a ! dl (Sun.) (m) 36.471 05505 J Sunday Edition (m) 032 .018 
67,327 Johns- Scrantonian (oun, ) 137,401 110.10 25,176 Sioux 
town Democrat (b) 10,435 .05 .05 *J7imes (r ’ > a ae Falls * Argus-Leader (r) 19,937.07 .07 
Ledger (b) 12,219.05 .05 21,204 Shamokin Dispatch (r) 4,060 . : Press = (c) 14,121.05 .05 
; 018 .014 ; . 
Sunday Edition (m) 05 = .05 lerald (r) ‘ ¢ Sunday Edition (m) 05 .05 
Tribune (r) 25,966 .07 .07 *“News (r) $3,334 .025 .021 9,400 Watertown*Public Opinion (r) 6,585 .035 .035 
7,283 Kane = Republican (r) 2,369 .018 .018) 21747 Sharon *Herald (r) 4,888 = :— 5,024 Yankton Press & Dakotan (r) 2,963 .025 .025 
7,153 Kittanning Simpson's L’r-Times (r) 4,629 .021 .021 *Telegraph (r) 14,558 .021 . 
- aster / mine x a 
——— aia () ae or gg | 2786 Stem (r) «4,315 -.025 021 TENNESSEE 
*Intelligencer 2.929 Sp sdale Tribune (r) POPULATION—-2,337,885 
: (5 411,850 so ieee coat Pwr oom sumilnaslan with Tarentum, Pa., Telegram) 57,895 yo Nes (r) ware 00 
*News Journal » : 7 a a News r + d .06 
” (bh) #10,522 §,278 Strouds- ; *Times (b) = 21,209.07, .07 
' , burg Record & Times- “Sunday Edition (m) 23,053 .07  .07 
9,625 Lansford Record ee. Democrat en aes aan | S100 Claskweilie Leaf-Chronicle (r) 2.193 02 02 
9,484 Latrobe pulleten oc 8.860 1035 035 15,721 Sunbury Daily (r) 3.918 021 .018 5,526 Columbia Herald (r) 2,000 .021 .018 
a Re port rs 4,035.02 02 764 —_ **) F ; ; 3,775 Greenville Democrat-Sun (r) 3.272 .032 .032 
EPO ‘ : . ,764Susque- ‘ ¥ Ss ¥ , 
limes (b) -009 = .006 . sel Transcript (r) = oe o meNrmaaE Gunieg Edition hiss} sa = = 
6,102 Lehighton Leader (r) yt ry a 12,363 Tamaqua Courier (r) a my ‘02 12,442 Johnson : 
9,849 Lewistown Sentinel (r) : . . 8,925 Tarentum Telegram | (ec). Soe ‘ tity Chronicle (c) 3.318 .025 .025 
557 Lock Ha- » includes an insertion in Russellton-Curtisville Express, 4 ee : . ‘ 
8, (Rate i 4 Sunday Edition (m) 025 .025 
ven Express (r) 2,830 021 .018 Springdale Tribune, and Tarentum Telegram) cont £18 .8te Staff (u) 3,890 03 03 
15,599 Mahanoy . Valley News (r Vv sae at Sunday Edition (m) ; ‘03 03 
seites eA Record-American (r) 4173 025.025 (Rate includes = nti in the Tarentum Valley News, 77,818 Knoxville *Journal & Tribune (b) 124,938 06 .06 
A Mauc , and the Natrona Press *Sunday Editi 122,922 .06 
a Baie aie 2e | g.4s2 Titusville “Herald (b) 14,698 032.029 ee 
45.975 McK eas ptrmastinnd Gt BR (b) 5.120 03.03 “Sentinel (r) 125.793.068.086 
r MchKees- ¥ a ral 2,200 .014 014 Sunday Edition (m) 26,472 .06 .06 
lew Tyrone Herald (r) . y : ) , 
port News (r) 11,206 .096 .098 9.088 : n Genius (r) 6,337) a Sunday circulation figure is publisher’s 
ae Sunday Record (m) 043.036 15,692 Uniontow eeald (by 9812} (© 16,149. .03 sworn statement for 6 months average. 
14,568 Meadville *Kepu! — 42,397 ‘ ‘ News Stenderd (r) 012.012) 162,351 Memphis aed iepeal & 183,013 15.15 
2 23 (e) 7,582 .036 .032 *Mirror (b) 43,531) "Sunday Edition (m) 110,907 .18 .18 
Thine es... ii 14,256 Warren “7 fae. (r) +4400 ( (¢) 17,931 .036 .036 "Mems-Sctmiter tr) — = ~ 
’ hi i i r A A e 
4,688 Mechanics- 21,480 a ing *Observer (b)+9,855 L¢ $15,148.05 .05 5,881 Morris- . 
burg Journal > 8 ss *Reporter (r)+5,293 § ©? M® 8 town —_ Mail (r) 029.029 
5,920 Middle- 9,720 Waynes- 118,342 Nasbville *Banner (r) 143,874 .10 10 
town Journal (r) 1,436.01 = 01 , ae Press : (r) 1,752 011.008 “Sunday Edition (m) 144,204 11.11 
8,638 Milton Standard (r) 5,023 .025 .025 Record-Herald (r) 2,736 .021 .021 *Tennesseean 
18.179 Monessen Independent (r) 1,865 .016 .016 11,717 West or, (b) +33,047 (e) 151,628.00 .09 
8,688 Mononga- . : Chester Local News (r) 14,010 03.03 ennesseean , ; ; 
hela Republican (r) 2,863 .014 .014 : (r) +18,581 
17,469 Mt.Carmel*Item ‘" 3.706 sas 021 73,833 — a ) igen my a “Sunday Edition (m) 134,655 .09 .09 
> ede ‘ ° “Record 3 . y 
— L rcemegmas Review al -— _ _ *Sunday Independent(m) —o rm = TEXAS 
t na ress ¢ ms iy é d 
(Rate iaabedes an insertion in the Natrona Press, and the 36,198 Williams- *Times-Leader (r) 120 POPULATION—4,663,228 
Tafentum Valley News) ‘ port Gazette & 10,274 Abilene Reporter . (t) 4,586 .035 .035 
9,361 New Bulletin (b) 9,220 .03 .03 ; Sunday Edition (m) 4,862 .035 .035 
Brighton Beaver Valley ) 4.290 .014 .o14 un (r) 117,105 .05 = .045 15,494 Amarillo pl want 3 5,973 - - 
4 News r ° ¢ ‘ Dispatch (r) 16,549 .045 .045 Sunday ition (m 5 - 
44,938 New 47,512 York ne & Daily (b) 16,614 .045 .045 *Tribune (r) 4,768 .036 .036 
, Castle Herald } one 024 .023 *Sunday Edition (m) 15,089 .036 .036 
“News r . -036 .036 6 mos, stat. 9-30-21 
11,987 New Ken- RHODE ISLAND 3,276 Athens —_ Review (r) 545.011 .011 
sington Dispatch (r) 3,655 .02 .02 POPULATION—604,397 34,876 Austin “American (b) 7,492 04.04 
32,319 Norristown Herald pa on 025 .025 - Sunday Edition (m} ye 05 = .05 
*Times r) . 035.035 00 Arctic Pawtuxet Valley statesman r 4,604 .04 .04 
21,274 Oil City Blissard (r) 2.751 .018 .014 000 Ase Tones (r) 2,475 .021 .021 *Sunday Edition (m) 15.428 .04 .04 
: *Derrick (b) 16,088 .035 .035] 39255 Newport Herald (b) 02.012 exan iw (c) 4,100 .045 .04 
LAER T79 Pie. *Bulleti (r) 1494499 55.55 see (ry 1200s ee, 0 cae yore org 
delphia {Bulletin 4 ie 64,248 Pawtucket *Times (r) 124,063 .06 ’ ollege year ot 
*Inquirer (b) Mevierg 35-35 | 237595 Providence Brown Daily Herald (b) 029.029 2,767 Ballinger Ledger (r) 729 009 .009 
*Sunday Edition (m) 1382814 .50  .50 , (College year only) 3,454 Bay City Tribune. r O11 .009 
“North American ) $140,460 .30 .288 *Bulletin (r) $59,767 .135 .135 40,422 Beaumont *Enterprise os (b) 24,267.08 = .08 
“Sunday Edition (m) 192,698 .40  .388 *Journal (b) 130,662 .08 08 Sunday Edition | (m) 131,409 .09 .09 
Pennsylvanian (b) 1,800 .036 .029 aa a $54,629 12.12 6 mos, stat. 9-30-21 
(College year only) Sunday Edition (m) . ; : *Journci (r) £9,620 .05 05 
*Public Ledge “News (r) Y22A0s .08 08 6 mds. stat. 9-30-21 
— (by $98,983 *Tribune (r) 22,501 .09 09 Neue : * 08.03 
*Public Ledger Kee) 1261,845 .50  .50 *Sunday Edition (m) 11,382 .09  .09 Sunday Edition (m) 03.03 
(r)+162,892 J 9,952 Westerly *Sun (t) $4,531 .025  .025 5,098 Belton News (r) 1,000 .021 .021 
*Sunday Edition (m) 1226,786 .40 .40 “Sunday Evening (m) 14,568 .025 .025 6,008 Bonham Favorite (r) 1,550 O11 .O11 
*Record (b) 110,288 .25 25 43,456 Woon- 1,846 Brecken- ; 
*Sunday Edition (m) 117,666 .30 .30 socket *Call (r) 13,024 .04 .04 ridge American (r) 2,963 .035 .035 











(See Explanatory Note and Key Letters on Page 40) 
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Erie, Pa., is a Typical 
City for Test Campaigns 


1. Population (100,000) large enough to be both 
profitable and representative; small enough to 
eliminate excessive selling costs. 


2. Typical American manufacturing city; manu- 
factures so diversified as to insure a more than 
ordinary industrial stability. 


3. Easily merchandised from Buffalo, Cleveland 
and Pittsburgh. Within normal selling zones 


of salesmen traveling New York, Ohio, Penn- 
sylvania. 


4. Advertising cost cut to minimum because only 
one paper is needed for complete coverage. The 
Erie Daily Times, an evening paper, reaches 
practically everybody; its city circulation fre- 
quently exceeds the number of homes. Check 


A. B. C. circulation figures against census for 
confirmation. 


ERIE DAILY TIMES 


A. B. C. Member Evenings Except Sunday 


Representatives: 


E. Katz Special Advertising Agency 


Established 1888 


New York Chicago Atlanta Kansas City 


San Francisco 
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LABOR ANI 


More than 50,000 people draw each week salaries and com- 
missions from the Hearst newspapers and magazines. 


Any policy that affects Labor, therefore, affects the owner 
of the Hearst publications as immediately and as vitally as 
any individual employer of labor in America. 


These 50,000 employees are on payrolls of the forty-two 
different companies that make up the Hearst Organi- 
zation. 


The annual turnover of these companies aggregate more 
than $100,000,000! 


The figures given above do not include those of the English edition of Good Housekeeping (recently started) 




















H ere is a list of the Hearst Publications with the latest A. 
Sunday Morning 
| The New York American 1,092,239 The New York American 350,350 N 
| Chicago Herald and Examiner 737,722 Chicago Herald and Examiner 396,871 C 
| The San Francisco Examiner 150,557 ! 
_ The Boston Sunday Advertiser 422,184 , T 
| The San Francisco Examiner 299,341 The Los Angeles Examiner 126,054 T 
| , Boston Advertiser (Tabloid) 90,175 
| The:Los Angeles Examiner oaeieere Seattle Post-Intelligencer 54,520 ; 
| Seattle Post-Intelligencer 113,429 ” : T 
| The Washington Times 110,574 } ins chal a a ia te 
_ Atlanta Sunday American 108,035 papers) total circaltion 3,242,857, which i not figured 
| The Milwaukee Telegram 102,305 ail 
. o—_ I 
Total — 3,242,857 Total 1,168,527 











— 


More than Three Million families read 
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D CAPITAL 


Any policy, therefore, which affects Capital affects the 
owner of the Hearst publications more vitally, perhaps, than 


it affects any other individual business man in the entire 
United States. 











Since the Hearst Organization is, on one hand, one of the 
largest employers of Labor and, on the other, one of the 
greatest investors of Capital, there is nowhere in America 
any group of publications so firmly committed to that nice 
balance of well-judged liberality towards Labor and in- 
telligent conservatism towards Capital that combine to 


the marked benefit of both in the best industrial standards 
of our day. 


started) nor of Nash’s Magazine (London), which has the largest high-priced circulation in all England 























t A.B. C. or Publishers’ Statements of Net Paid Circulation 
Evening Magazines 
550 New York Evening Journal 654,952* Cosmopolitan 1,012,365 
371 Chicago Evening American 415,056* Good H a 764.283 
557. The Boston American 258,751 sane: all Was ag 307 83] 
)54 The Detroit Times 97,000 carst . nternationa , 
75 The Washington Times 66,070 Harper's Bazar 102,981 | 
20 The Wisconsin News 59,243 MoToR 42.130 
The Atlanta Georgian 50,394 eee a 19.763 
| ie itacss tousaat PL peer a eee ; Orchard & Farm 46,236 
*The Home Journal, recently started, sells for 5c (part o ’ . 
Saturday issue). New Y ork 808,329—Chicago 469,464 Nash’s Magazine ( London) 251 067 
- Gross figures—not used in totals. Good Housekeeping (London) 150,000 
— | es) 
527 Total 1,601,466 Total 2,696,662 








-ad The American WeekKly each Sunday 
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TEXAS—Continued 
Agate 
Net Paid Line Rat» 
Pop. City Paper Circulation 5.000 Min. 
5,066 Brenham Banner-Press (r) 1,326 .014 .0%.. 
11,791 Browns- 
ville Herald (s) 2.916 .925 27 
Sunday Edition (m) ww2d 02. 
8,223 Brown- 
wood Bulletin (r) 1,833 .025 .623 
6,295 Bryan Eagle (r) 1,165 018 .013 
7,422 Cisco News (u) 2,500 .63 
Sunday Edition (m) 03 
12,820 Cleburne Enterprise ( 2.593 2 
~unday Editon (m) 
Review (c) 2.679 "3 
Sunday Edition (m) ‘4.6! 
3.842 Commerce Journal (r) i 
19,522 Corpus 
Christi Caller (: 33 
1 ida ‘ ” 
lines (r) 235 0 
11,356 Corsicana Sun a 9 Af { 
3,671 Cuero Recerd (u) ns 
Su y Edi » (Mm) ! 
158,976 Dallas Dis; i (r) 25 69 7 7 
*Jour.ai (r) 41.8°9 ) 
News (b) *656'6 .I5 13 
*Sunday Edition (m) 37,579 .f 16 
Tia lieral (s) 48,875 .11 tt 
unday Edition (m) Ht tt 
17,065 Denison ’ (u) 6.292 68° 283 
Sunday Edition (ini 03 =f? 
7,626 Denton *Record-Chronicl (r) $1,804 .018 .018 
5,765 Eagle Pass Gai (t) 550 .018 .018 
9,368 Eastland Oil Belt News (u) 1,150 .021 .021 
Sunday Edition (m) 021 .021 
77,543 El Paso *Herul (t) = T19,788 .08 = .08 
*Saturcdayv Plitien (vy 730,726 .08 .08 
Saturday Edition cir- 
culates chiefly as a 
Sunday newspaper 
*Times (hb) t14,00l 107 .07 
*Sunday Edition (m) 119,375 .08 .08 
7,224 Ennis News (r) 013.013 
106,482 Fort 
Worth, Live Stock Reporter (r) 2,097 .035 .035 
North Fort Worth 
Sunday News (m) .035 .035 
Press (r) 7,704 .04 .04 
*Record (b) 421,784 .10 10 
“Sunday Edition (m) 24,721 .10 .10 
*Star-Telegram (r) 482.811 .16 16 
“Sunday Edition (m) 100,424 .18 .18 
8,648 Gainesville Hesperian (d) 011 .011 
Sunday Edition (m) O11 017 
Register (r) 1,650 .018 .018 
44,255 Galveston * News (b) 10,796 .09 .07 
*Sunday Edition (m) 15.925 .10 .08 
*Tribune (r) $8,807.05 = .05 
3.128 Gonzales Inquirer (r) 490 .O11 .O11 
12,384 Greenville Banner (r) 5,190 .026 .02 
Herald (c) 5,233 .025 .02 
Sunday Edition (m) 026 £2 
6,952 Hillsboro Mirror (r) 1270 At cery 
138,076 Houston *Chronicle (r) 479% 112 42 
“Sunday Fdition (m) 160,409 .14 i4 
6 mos. stat. 9-30-21 
#P, a th) 442710) 18 it 
*Sunday Edition (in) 447.417 04 it 
6 mos. stat. 9-30-21 
Press (r) 25,169.07 .67 
3,723 Jackson- : 
ville Progress (r) 014.0! 
2,107 Lampasas / vader (r) 360 .007 .007 
22.710 I.aredo Times (c) 018 = .04f 
§.713 longview Times-Clarion (r) 1,226 .021 C2 
4,878 |ufkin News (r) 025.025 
5.331 McAllen Press (r) 021.021 
kw Grande Sun (d) 015 0: 
Sunday Edition (m) 015 ic 
6,677 McKinney Cowricr-Gazette (r) 1,690 .014 .914 
4,310 Marlin DPenocrat (r) 021 02° 
14,271 Marshall Messenger (r) 1,985 .016 .016 
News (c) 3,804 .026 .°°6 
Sunday Edition (m) 036 .036 
3,105 Mart Herald (r) 450 .0'2 .012 
3,482 Mexia News (r) 800 .043 3 
Sunday Edition (m) 043 .043 
7,890 Mineral 
Wells Index (r) 1,071 017.017 
3,546 Nacog- 
douches Sentinel (r) 920 .O11 .ON 
5,060 Navasota Examiner-Review (r) 700 =.013 .013 
9,212 Orange Leader (r) 1,735 .025 .025 
11,039 Palestine Herald (r) 1,364 .011 O41 
Visitor (r) 013.018 
15,040 Paris Dinner Horn (r) 036 926 
News (c) 4,292 .035  .035 
Sunday Edition (m) -035 .035 
22,251 Port 
Arthur News (s) 4,008 .03 .03 
Sunday Edition (m) 03.03 
16,205 Ranger Times (s) 2,531 .035 .035 
Sunday Edition (m) .035 .035 
10,050 San 
Angelo Standard (u) 2,624 .027 ..027 
Sunday Edition (m) 03 .03 
161,379 San 
Antonio * Express (b) 129,049 .10 .10 
Sunday Edition (m) 51,008 .11 .t1 
a & ight (t) 20,707 .08 .08 
*Saturday Edition (y) t+45,964 .08 .08 
*Sunday Edition (m) 125.236 .09 .09 
*News (r) 28,313 .07 .07 
5.070 San Benito Light (r) 1,476 .022 .022 
15,031 Sherman Democrat (u) 3,570 .025 .025 
*Sunday Edition (m) 025 .025 
5,558 Sulphur 
Springs Gazette (t) 01 088 
Sunday Edition (m) O11 O11 
News-Telegram (t) 014 .012 
Sunday Edition (m) -014 .012 
4,307 Sweet- 
water Reporter (t) 02 .02 
Sunday Edition (m) 02 .02 
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- TEXAS—Continued 
Agate 
Net Pald Line Rate 
Pop. City Paper Circulation 5,000 Min. 
5,965 Taylor Democrat (r) 1,025 .018 .018 
ress (r) 2,177 .02 018 
11,033 Temple Mirror (Sunday) (m) 025 .025 
*Telegram (d) 76,493 .04 .04 
*sunday Edition (m) 17,048 .04 .04 
8,349 Terrell Transcript (r) 1,956 .025 .025 
Tribune (s) 2,054 .018 .018 
Sunday Edition (m) 018 + .018 
11.480 Texarkana*Four States Press (b) +4,150 .03 .03 
a icluc ling *Sunday Edition (m) $4,530 .03 .03 
\rkansas, Terarkanian (See Tex- 
19.737) arkana, Arkansas) 
1:56 Unaneon. Times (r) O11 01 
2 085 Tyler Courier-Tines (r) 2,291 .021 .02! 
457 \ ictoria {ut ocate (t) 840 .014 .014 
Sunday Edition (m) 018 = .018 
4.500 Waco Colored Observer (hb) 004 001 
*News-Tribune (b) +12,788 05) | O05 
*Sunday Fdition (m) 142.258 .05 = .05 
Ti imes- Herald «s) 10,731 .035 .035 
nday Edition (m) 04 = .04 
ae _ 
7,958 — Light (r) 2,210 .072 .032 
6.203 Weather- 
0 wer Herald (r) 0:4 .014 
40,079 Wichita 
Falls Record News (a) 6,924 4.04 
Sunday Edition (m) 04 = .04 
*Wichita Twines (r 8.591 .05 = .05 
*Sunday Edition (m) 18,818.05 .03 
6,184 Yoakum Herald (r) 800 013.013 
Ti s (No Sat. 
; toon 6 (d) O12 .A12 
Sunday Edition (m) 012 .012 
UTAH 
POPULATION —449,396 
9,439 Logan Journal (r) : = — ry 
32.804 Ogden *Standard-Exvamniner (r) 0 °9 » 2 
ine - *Sunday Edition (m)_ 1!0,890 .06  .06 
eee “—" *Deserct News (r) #25.239 07.07 
*Saturday Edition (y) 03 = =.0} 
*Telegram (r) 121,695 .03 .C3 
*Sunday Edition (m)  #2..421 .09 09 
@T-thune (b) +38.725 .08 = .08 
*Sunday Edition (m) $70,844 .12 .12 
VERMONT 
POPULATION—352,428 
10,008 Barre *Times (r) $6,644 .025 .02 
9,982 Benning- 
ton Banner (r) 3,003 .015 .01 
7,324 Brattle- 
horo Reformer (r) 3.016 .018 .015 
22,779 liurlington* I ree Press (b) 110.889 .05 .05 
ews (r) 7,082 .04 -.04 
7,125 Montpelier Irgus (r) 3,109 .0°6 .CI3 
14.954 Rutland “4 " rald (b) 18,871 .04 6.04 
\ nas (r) 4,063 .018 .013 
7.582 St. Albans Messenger (r) 3,103 .018 .013 
7,163 St. Johns- 
bury Caledonian & 
Newport Record (r) 3,124 .021 .015 
VIRGINIA 
POPULATiON—2,309, 187 
18,000 Alexandria Gazette (r) 3,600 .025 .025 
14,776 Lristol lieraid-Courier (a) 7,336 .04 .04 
Sunday Edition (m) 04 04 
10,688 Charlottes- 
ville Progress (r) 3,622 .036 C21 
6.150 Clifton 
Forge Review (r) 1.290 .013 .O13 
5.623 Covington | irginian ‘ (r) 1,632 .015 .015 
21,539 Danville Bee (r) 6.953 ) 
Register (c) 5.039 5 (8) "4.982.045 .045 
Sunday Edition (m) 045 .045 
5.882 Freder- 
icksburg Star (r) 1,715 .014 .O1 
5,875 Harrison- 
burg *News-Record (b) +6,771 .025 .025 
1,000 Hot 
Springs Day Letter (r) 05 .04 
ets (r) $5,855 
bur *Advance (r . ‘ 
© News (d)48 698 \ (i) $14,553.05 .05 
*Sunday Edition (m) 110,502 .05 .05 
35,596 Newport 
News *Pre ss (d)75,529 
*Times-He ve (i) 114,570 .05 = .05 
r)79,041 
ined Editien (m) 79,187 .05 .05 
115,777 Norfolk *Ledger-Dispatch (r) 139,715 .10 .10 
*Post (r) 74,849 .04 .04 
*Virginian-Pilot (b) 434.937 .08 .08 
*Sunday Edition (m) 140,033 .10 .10 
3,068 Norton Coalfield Progress (r) 018 .018 
Sunday Edition (m) 018.018 
31,002 Peters- 
burg Progress & Index 
Appeal (s) 7,936 .0°5 .045 
Sunday Edition (m) 05 05 
54,387 Ports- 
mouth Star (s) 2,944 .04 .04 
Sunday Edition (m) 04 8.04 
§,282 Pulaski Southwest Times & 
News-Review (r) 1,427 .018 .018 
171,667 Richmond * Dispatch (r) 18,836 .07 .07 
*News Leader (r) 48,767.11) tt 
“Times-Dispatch (b) +22.969 .07 .07 
*Sunday Fdition (m) 43,945 .1f  .tf 
50,842 Roanoke *Times (d)#10, wal F 
*World-News 721,420 .06 .06 
(r)#11,240 te 
*Sundav Edition (- 414.560 06 





(See Explanatory Note and Key Letters on Page 








VIRGINIA—Continued 
Net Pald 
Pop. City Paper Circulation 
10,623 Staunton *Leader (r)1,998 
*News-Leader 76,187 
(d)+4,189 
*Sunday Edition (m) $4,231 
6,883 Winches- 
ter *Star (r) 8,587 
WASHINGTON 
POPULATION—1,356,621 
15,337 Aberdeen *// orld (r) $4,416 
25,570 Belling- 
ham Herald (r) 11,641 
Reveille (c) 9,822 
Sunday Edition (m) 
8,918 Bremerton News-Searchlight (r) 
7,549 Centralia Clronicle (r) 3,025 
3,810 Ellensburg iecord (r) 2,325 

27,644 Everett “Herald (r) 12,746 

News (c) 3,974 

Sunday Edition (m) 
10,358 Hoquiam Washingtonian (c) 3,200 

Sunday Edition (m) 
8,537 Olympia Olympian (c) 1,005 

Sunday Edition (m) 
Pocarder (r) 1,610 
Standard (r) 1,825 

5,351 Port An- 
geles He veld (r) 1,800 
(r) 2.290 
315,652 Seattle *Post- Intelligencer (b) $51,669 
“Sunday Edition (m) — +93.179 
*Stur (r) $73,567 
*Times (r) $56,852 
*Sunday Egition (m) 184,795 
Union Record (r) 39,157 
Uni ersity of Wash- 
ington Daily (t) 
(College year only) 

104,427 Spokane * Chronicle (r) +39 496 
Press (r) 10,604 
*>pokesman-Review (b) 42.669 

*Sunday Edition (m) 50.838 

96,965 Tacoma “ledger (bh) 13,839 

*Sunday Edition (m) 32,192 
*News-Tribune (r) 32.304 
Times (r) 17,250 
12,637 Vancou- 
ver Columbian (r) 3,759 
15,503 Walla 
Walla “Bulletin (r) $5,377 
*Sunday Edition (m) +5,299 
*Union (b) +3.300 
*Sunday Edition (m) 13.368 
6.324 Wenatchee*!!’orl:/ (r) 17,084 
18,539 Yakima ‘lIlerald (d) $5,937 
*Sunday Edition (m) 79,124 
*Republic (r) 16,510 
WEST VIRGINIA 
POPULATION—1,463,701 
15,282 Bluefield Telegraph (c) 6.566 
Sunday Edition (m) 
39,608 Charleston* Gazette (b) £18,394 
*Sunday Edition (m) 121,914 
*Mail (r) +10,370 
*Sunday Edition (m) 8,930 
27,869 Clarks- 
burg Exponent (c) 7,879 
Sunday Edition (m) 
*Telegram (r) +7,597 
*Sunday Edition (m) t9,832 
6,788 Elkins Inter-Mountain (r) 
17,851 Fairmont *Times (b) $6,881 
Pay Edition (m) $5,403 
“West Virginian (r s 
8.517 Grafton Sentinel = ‘oo 
3,912 Hinton News (r) 920 
50,177 Hunting- 
ton * Advertiser (r) 10.201 
*Sunday Edition (m)  +10.123 
*Herald-Dispatch (b) —##2,523 
“Sunday Edition (m) 412,559 
6,003 Keyser Mineral News (r) 1,500 
3,673 Manning- : 
ton Leader (r) 
12,515 Martins- - 
urg ournal r t 
12,127 Morgan- bs eases 
town New Dominion (b) 4,129 
ost r 4,26 
10,669 Mounds- as , 
ville Echo (r) 2,056 
Journal (r) 
20,050 Parkers- 
burg News (a) 5,568 
Sunday Edition (m) 
*Sentinel (r) 16,419 
3,059 Point 
Pleasant Register (r) 1,086 
3,238 Sisters- 
ville Review (r) 1,025 
4,918 Wellsburg Herald (r) 974 
56,208 Wheeling <igeeiligeneer (b)  t11,536 
Jews (r) 13,569 
"*Sunday Edition (m) _ 17,314 
egister (a) 14,183 
¢ eaten: 4 Edition (m) 
elegrap (r 7,123 
6,819 William- : ns 
son News (r) 2,348 
WISCONSIN 
POPULATION—2,632,067 
8,451 Antigo Journal (r) 3,350 
19,561 Appleton *Post-Crescent (r) 19,153 
11,334 Ashland ress (r) 2,850 
5,538 Baraboo News (r) 1,350 
Republic (r) 1,000 
7,992 Beaver 
Dam Citizen (r) 2,217 
21,284 Beloit *News (r) 18,776 


Agate 
Line Rate 
5,000 Min. 
03 .03 
03 .03 
02 .02 
03 = .03 

035 .035 

03 .03 
035 .035 
025 .025 

021 .021 

O18 .018 

035 .035 

026 .026 

026 .026 

035 .035 
035 .035 

02 =««.02 
02 .02 
02 .02 
021 .018 

018 .0'8 

021 .621 

16 16 

25 25 

4 «4 

16 8 =.16 

20 = .20 

18 ly 
02.02 

10 " 

035 .035 

ott 

4 «4 
06 .06 
09 .09 
09 .09 
05 05 

025 .025 

03 =.03 

03 .03 

029 .029 

029 .0°9 

03 .03 

035 .035 

035 .035 
-035 .035 

025 ct 
025 .02 

06 = .06 

06 

0 

05 8 .05 

032 .% 
-0382  .u3 

035 .035 

035 .035 
018 .018 
03.13 
03 = .03 

03 = .03 
021 .021 

007 .007 

035 .035 

035 .035 

035 .035 

035 .035 
018 .018 
O1l .O8 
03 = .03 
025 .025 
025 = .025 
Ol OF 
Ol Ot 
025 .025 
025 .025 

03 .025 
-O1l Ot 

O15 .015 
021.011 

033 .033 
05 .05 

07 «07 

04 = .04 
045 .045 

021 .021 

018 .018 
02 018 
035 .035 
014 .014 
O18 OLN 
O11 O81 
014 012 
-045 .045 


are 
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WISCONSIN—Continucd 











BRITISH COLUMBIA—Continued 














Agate Agate 
Net Paid Line Rate Net Paid Line Rate 
Pop. City Paper Circulation 5,000 Min. Pop. City Paper Circulation 5,000 Min. 
4,400 Berlin Journal (r) 1,025 .014 .014 116,700 Vancouver* Province (r) 160,153.11 10 
9,130 Chippewa b #22,541 .06 .06 
Fa ls Choeows Herald = (r) 3,294 .021 .02! “Sunday Edition Gn) $33,203 10 © 10 
(r) 1,717 .018 018 Wi (t) 49.702 .07 .07 
20,880 Eau Claire*Teader (d) 75,457 a A oll Edition (y) +26,386 .07 .07 
*Telegram 70,508 035 . 38,775 Victoria *Colonist (d) 10,001 .055 .055 
. (r) 13,129 *Sunday Edition (m) _ 12,283 .055 .055 
‘ *Sunday Edition “(m) 5.531.035 .035 "Times (r) 8,809 .05 .05 
.427 Fond du 
ers ‘tee *Commonwealth (r) +6,012 .035 .035 
*Reporter G) ar MANITOBA 
31,017 Green Bay* Press-Gazette (r) , 5 0 OPTI sae 
18.293 Janesville *Gazette (r) 110,068 .045 045 pain eniesitiaamaan Paps 
40,472 Kenosha *News 17,288 .04 04 we - sacra Sun (r) 025 .025 
*Trib d. 5 ortage La 
a oe ee © Lester tr) #12,372 .05  .05 Prairie Graphic (r) 016.016 
*Sunday Edition (m) T1180! .05 -05 178,364 Winnipeg* |! ree Press 
38.378 Madison *Capital Times (r) 12,794 .035  .035 (b)#23,585 
Cardinal (d) 2.536 .029 .029 *Free Press Evg. (e) 168,697 15.15 
Sunday Edition (m) 2,536 .029 .029 Bulletin | e , . . 
College yr. only) (r) 445,112 
swine ame 4 > Grain mips e News S 
Journal (r) 417,592 .05 -05 Live St Jri. (r) 05 .05 
*Sunday Edition (m)  1!6,193 05 a *Tribune (r) 739,182.10 .10 
17,563 Manitowoc Herald-News 8? — r “929 
Times r) eo “ 
13,610 Marinette Eugile-Star (r) 3,894 .025 025 NEW BRUNSWICK 
7,394 Marshfield News (r) ree ren ye POPULATION—351 ,889 
\214 Menast ‘ecord (r) 5 ; p gre? 
5068 Merrill. Herald (r) 3.008 02 2 — yn gd Gleaner (r) .035 .026 
457,147 Milwaukee*Journal * ir) T111,862 20 .29 Mail (r) "018.011 
*Sunday Edition : (m) $87,593 .20 20 11,345 Montton rinses (b) ‘O15 085 | 
6 mos. stat. 9-30-21 ; 47,166 St.John Transcript (r) 015.015 
Ecader (r) 48,221 12.12 ; ms Globe (r) 03.03 
Sentinel (b) $48,994 ] <tandard (b) $15,229.04 = .04 
’ ; e 78,973 .14 .14 *Telegraph & Sun (b) 15,232 .04 .04 
*Sentinel(r) 429,979 ) STimeeSiter (r) “007.007 
*sunday kLdition (m) 62,548 14.14 aka ; 
S$ lay Tel (m) 1100,229 .25 -25 
“6 mes. stat. 9-30-21 é NEWFOUNDLAND 
gd mame oh " (r) 57,303 .16 16 POPULATION—260,922 
mos. stat. 9-30-2 A ‘ 
4,788 Monroe Journal (r) 885 O11 .Ort 32,250 St.John’s !dz-ocate (r) 021 014 
ines (r) $2,361 025.025 News (b) 03.025 
7,171 Neenah News (r) 2,035 .016 .016 Star (r) 02.014 | 
33,162 Oshkosh *Nortliwestern (r) 12,949.05 .05 Telegram (r) 05.05 
5,582 Portage Register-Democrat (r) 1,700 .021 .021 
58,593 Racine *Journal-N ews (r) 7,440 .045 .045 NOVA SCOTIA 
60th tite Times-Call (r) 17,329 .045 .045 POPULATION—492,338 
; lander News (r) 018 .018 ny Amherst ows (r) O11 011 
30,955 Sheboygan*Press-Telegram (r) 79,958 .045 .045 18, Glace Bay Gazette (r) 015 .015 
11,371 Stevens 65, 378 Halifax Acadian Recorder (r) 02 = 015 
Point Journal (r) 3,144 .025 .025 *Chronicle (b)  Ttt.t47 06 = .06 
§,101 Stoughton Cowrier-Hub (r) ‘ 1,342 = = *Echo in (r) = 19,424 05.05 
39,624 Superior *Telegram (r) 18,332 5 .055 *Herald (b)+13,265 ) A F 
Wisconsin Sunday ¥ * Mail (r) 715,289 § ~ yaya a 7 
Times m) d -04 *Sunday Leader (m , : 
9,299 Watertown Times (r) 3,102 .027 .026 3 mos. stat. 12-31-21 
12,558 Waukesha Freeman (r) 1,975 .025 .025 2,681 Lunenburg Melagash News (r) .009 .009 
18,661 Wausau *Record-Herald (r) $5,383 .03 .03 8,000 New 
7,243 Wisconsin . Glasgow News (r) 013.013 
Rapids Tribune (r) 2,503 .021 .021 5,418 North 
Sydney Herald (r) Ol 011 
~y yy *?TD. > 
WYOMING a oe oe is ) 43,527 025.025 
POPULATION— 194,402 Record (r) 015 = .015 
11,447 Casper Herald (c) 3,750 .03 .03 6,107 Truro News (r) AO 007 
Sunday Edition (m) 03 .03 
*Tribune (r) $5,423 .04 04 
13,829 Cheyenne *State Trib.-Leader (r) 15,426 .04 .04 ONTARIO 
6 108 tent P Sunday Edition Vn, 04 04 POPULATION—2,523,274 
’ ander ost (r) 018 = .018 74 Rellact OTROS 
6,301 Laramie Boomerang (r) 018 012 9,876 Belleville ce ilige gated 84 . .~ = 
: Republican (r) 1,788 .025 .021 35,000 Brantford *Espositer saa * - 
9,175 Sheridan = oF} = 2 ~ 9,057 Brockville *Recorder & Times (r) 13,991 018.013 
Sunday Edition (m) 03.03 12,000 Chatham tan (r) aa 
*lanet (r) d d 
26,500 Ft.William* 7imes-Journal (r) $5,277 .025 .025 
TERRITORY OF HAWAII 13387 Galt *eporier Maur om ate 
17,000 Guelph era r 015 01 
POPULATION—255,912 _ *Mercury (r) 4,167 .025 .02 
Agate 113,894 Hamilton Herald (r) 05.05 
Net Paid Line Rate “Spectator — (r) 131,280 .07 .07 
Pop. City Paper Circulation 5,000 Min. 18,874 Kingston “British Whig (r) 16.518 .03 .03 
83,327 Honolulu Advertiser (a) 7,862.05 .05 Standard (r) 15,397.03 .03 
Sunday Edition = 055 .055 a ‘ 3 mos. stat. 3-31-22 
Star Bulletin (r) 11,477 .05 05 23,500 Kitchener *Record (r) $5,889 .018 .015 
Satur. Edition (y) 055.055 Telegraph (r) 015.01 
7,542 Lindsay ‘Post (r) 2,228 «018.018 
60,685 London * Advertiser 
CANADIAN DAILIES © Adeseces, Co) 119655 | (ey $25,862 .08  .08 
Advertiser 
(r) 46,207 
ALBERTA *Free Press 
fone (b) #23,511 
POPULATION—500,000 fuape °F ree Fiiens t (e) 134,676 .06 .08 
Net Paid Line Rate : (r) F11,165 
Pop. City Paper Circulation 5,000 Min, | 11,000 Niagara . 
63,117 Calgary *Albertan (b) $16,562.05 .05 Falls Review (r) 015.013 
7E «Bate (x) 128573 00 08 | aL Ottawa *Cithen (b) $9,858) emi 
58,627 Edmonton *Bulletin (b 2 . ttawa *Citizen , 
*Bulletin Or art (e) 16,668 .05  .05 “Citizen (r) 719,272 § - 120.130 08 08 
*Journal t) 21,184 .07 .07 : ? *LeDroit ae r) 78,301 .035 .035 
* Satur. Edition (y) 126,517.07 .07 (This paper is printed entirely in French) 
11,055 Lethbridge*Herald (r) 5,524 .025 .025 *Journal an a 
8,900 Medicine (b) 74,956 
, ae “J I Daili (e) 127,046 .08 .08 
Hat News (r) t1,957 .015 .015 ournal Laiites f 
saste 2 . (r) 422,090 J 
‘ ’eterbor- 
BRITISH COLUMBIA ough *Examiner (r) $6,091 025.023 
. 11,220 Port 
POPULATION—392,480 Arthur News-Chronicle (r) 025 .025 
8,306 Nanaimo Free Press (r) 02 .02 5,092 Port Hope Guide (r) 013 .009 
Herald (d) 02 018 17,500 St. Cath- 
Sunday Edition (m) 02 018 arines *Standard (r) 79,160 .03 .03 
4,476 Nelson *News (b) $3,658 .025 .025 18,000 St. Thomas* Times-Journal (r) 78,513 .03 .025 
14,000 New West- : 12,000 Sarnia Canadian Observer (r) 025 .019 
minster British Columbian (r) 029 .029 18,000 Sault Ste. 
6,080 Prince i Marie *Star (r) $4,282 .025 .025 
Rupert Empire (r) 018 .018 12,946 Stratford *Beacon (r) $2,515 .018 .015 
*News (r) $1,444 025.025 *Herald (r) —-#2,968 ~.018 .015 





(See Explanatory Note and Key Letters on Page 40) 


ONTARIO—Continued 

Agate 
Net Paid Line Rate 
Pop. City Paper Circulation 5,000 Min. 
519,290 Toronto “Globe (b) £100,598 .20 .20 
*Mail & Empire (b) 199,319 .20 .20 
*Star (r) 167,008 .17 «17 
*Sunday Edition (m) T4484 .17 .17 


*Toronto Sun. World (m) 
*Telegram (r) 
*Boraer Ci ities Star (r) 


166,799 .17 = .17 
7106018 .17  .17 


51,441 Windsor 718,902 .06 .06 








Telegram (r) 02 .02 
10,000 Woodstock*S¢ ntinel-Review (r) 6,026 .02 .02 
PRINCE EDWARD ISLAND 
POPULATION—93,728 
11,203 Charlotte- 
town *Examiner (r) ti.414 .015 015 
6 mos. stat. 3-31-21 
*Guardian (b) 75,669 .03 .025 
6 mos. stat. 9-30-21 
Patrict (r) 015 015 
QUEBEC 
POPULATION—2,002,712 
9,000 Levis Quotidien (r) 015 015 
(This paper is printed entirely in French) 
712,909 Montreal *Canada, Le (b) 78,102 .07 .06 
(This paper is printed cntirely in French) 
De ir, Le (r) $12,232 .06 .04 
(This paper is printed entirely in French) 
*Cazctte (b) $29,333 .09 .08 
Herald (r) 113,132 .06 = .06 
Nationaliste, Le (m) 04 .03 
(This paper is print d entirely in French) 
atric, La (r) ti7,796 .09 .08 
(This paper printed in French, in two editions—Canadian Edi- 
tion and U. 3S. Edition. Above circulation and rates cover both 
editions) 
*Pairie, La (r) 12,604 .068 .06 
(This p: paper printed in Il'rench—above circulation and rates 
cover U. 5S. E lition only) 
Presse, La (r) 116,936 .17 16 


(This paper printed in 
tion — U. 5S. Edition; 
dian Edition only) 


French in two editions—Canadian Edi- 


above circulation and rates cover Cana- 


*Presse, La (r) 21.702 .0S .¢6 
(This paper is printed in French in two editions—Canadian 
Edition and U. S. Edition; above circulation and rates cover 
U. S. Edition only) 
* Standard (y) 174,312 .15 15 
3 mos. stat. 12-31-21 
*Star (r) 110,843 .18 16 
100,000 Quebec Action Catholique (r) 06 .05 
(This paper is aame entirely in French) 
Chronicle (b) 035 .025 
Evenement L’ (b) 114,485 .05 .05 
3 mos. stat. 3-31-22 
(This paper is printed entirely in French) 
*Soleil, Le (r) 143,726 .10 .10 
(This paper is a d entircly in French) 
cavern (r) 04 0 
25,000 Sherbrooke "Re co (r) 79,932 .04 .04 
*Tri cee a (r) 76,534 .04 .04 
(This em r is printed entirely in French) 
13,69 hree 
Rivers *Nouvelliste, Le (r) 3,243.03 .03 
(This paper is printed entirely in French) 
SASKATCHEWAN 
POPULATION—650,000 
17,000 Moose Jaw* Ties (r) 79,098 .05 .05 
10,000 Prince 
Albert ‘Herald (r) 12,699 .02 .02 
40,000 Regina *Leader (b)718,048 . ,. 
*Post (r) 13,007 5 (©) 134-085 09 08 
S *Pho b) #2, 
SANS Cedneteee ee ae) mn ee 
YUKON TERRITORY 
POPULATION—8,512 
3,013 Dawson News (r) 054 .043 


BUSINESS, TRADE AND PROFES- 
SIONAL DAILIES OF THE 
UNITED STATES 


CALIFORNIA 
Agate 
NetPaid Line Rate 
Pop. Paper Circulatién 5,000 Min. 
Bakevofield Report (b) 015 015 
Los An- 
geles Journal (b) 1,107 .054 .029 
Oakland  Inter-City Express (b) 021.021 
Sacra- 
mento Recorder (b) 015 .015 
San Diego 7 ranscript (r) 015 .015 
San Fran- 
cisco Commercial News (b) 120 .107 
Journal (b) 18,468 .14  .13 
Sunday Edition (m) 19.18 
News Bureau (r) 018 .018 
Pacific Builder (b) 1,010 .03 03 
Recorder (b) 043.029 
Stockton Keport (b) 161 .018 .018 
COLORADO 
Colorado 
Springs Transcript (r) 018 .018 
Denver Mining and Fin. 
Record (t) 036 .036 
Saturday Edition (y) +125 .125 
Record Stockman (r) -064 .064 
DISTRICT COLUMBIA 
Washing- 
ton Cockrell’s Transcript (b) 014 .014 
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Circulation Figures are the Average Net Paid for the Six Months Ending April 1, 1922, as filed with the Audit Bureau of Circulations or the Government—The Advertising Rates are 
the 5,000-Line Rate and the Minimum Agate Line Rate on 106,000-Line Contracts—Column to Right—As Filed with Barbour’s p< AB Rate Sheets, Inc., as of May 15, 1922. 
BUSINESS, TRADE AND PROFESSIONAL | BUSINESS, TRADE AND PROFESSIONAL BUSINESS, TRADE AND PROFESSIONAL 

DAILIES OF THE UNITED STATES—Continued | DAILIES OF THE UNITED STATES—Continued | DAILIES OF THE UNITED STATES—Continued 

Agate Agate Agate 
Net Paid Line Rate Net Paid Line Rate Net Paid Line Rate 
Pop. City Paper Circulation 5,000 Min. Pop. City Paper Circulation 5,000 Min. ~~ y Cn Bt mcnd Circulation 5,000 Min. 
GIA MINNESOTA . Y. City eporter (b) -107 .036 
— Duluth Financial Record & Continued Wall Street 
Atlanta Fulton County Lew Balictia (r) 025 .02 Journal (b) 
Report (r) 025 025 a . . seas (e) 19,006 34 .25 
apolis Finance & atl Street 
. wage seed Commerce (b) O71 .054 ” Journal (r) 
Chicago Drover’s Journal (r) 39,166 .13 .13 Majuet Mucend (r) 2,900 (075 .05 Women’s Wear (r) 24,077 .24 20 
x rod Cpeetene South St. ’ : : . 6 — stat. wae 
aily Fin. * Rechester Recor 021 .014 
Times (b) 15,289 255.19 Paul Reporter (r) $5,029 .033 .025 owe 
aed Cons vd = MISSOURI Cincinnati American Racing 
Record (r) 10.05 Kansas : Record b) 10.05 
Nat. Hotel Reporter (b) "10.10 City Advance Construction Court Index (b) 082 .029 
Racing Form (d) 179.125 Reports (b) 025 .025 Cleveland Legal News & 
Sunday Edition (m) 179.125 Drovers Telegram (r) 30,372 .09 .09 ecorder (b) oie 05 .043 
Nat. Stock s St. Joseph Stock Yards Journal (r) 6,083 .025 .025 Live Stock News (t) £4,780 7 ro 
Yards Nat. Live Stock Se Tacks Reond (b) 2,212 .06 .04 Metal Trade (t) : -061 
Reporter (r) 10,032 .06 = .06 : . 6 mos. stat. 12-31-21 
NEBRASKA Columbus Reporter, Law Jour- 
_ INDIANA nal & Legal News (b) 0 .05 
ndian- maha = Drovers Journal- 
apolis Commercial 1,078 .05 .05 ° «or Regma (r) 24,275 08.08 Otitis OKLAHOMA 
Live Stock Journal @ 2,384 .071 .06 Record (b) 007 .007 City Le egal Py ews (r) 025.02 
IOWA tive Stoc ews (r) 029 .029 
ma R 8 Buffalo Li xe ng (r) 921.02 nypreriee 
Moines ecord 35.021 = .018 uffalo sve Stoc ecor r x 021 P R d Ab , 02 
Sioux City Live Stock Record ° 3,984 .025 .021 Racing Form (c) 10,163 .179 .125 — Shipping ion 9 400 7} ae 
KAN Sunday Edition (m) é +179 .125 PENNSYLVANI 
. SAS New York American Metal Mar- ‘ A 
Topeka Legal News (b) 312 .025 .025 ket & Daily Iron Pittsburgh Law Bulletin (r) 025 .02 
Wichita Stockman (r) 03 = .03 & Steel Report (t) 5,487 .093 .071 Live Stock Journal (r) 029.024 
KENTUCKY Bond Buyer (b) 25.04 TENNESSEE 
Louisville Record (b) 025.025 Bond News (b) 30.30 Memphis Daily News (b) 2,500 .043 .029 
LOUISIANA *Commercial (b) 10,508 .27 24 TEXAS 
New Or- Pi Sunday Edition in) sia | Commercial Daily (r) 025.025 
= " or 
wane emai (b) sendin Financial America (b) 2,574 15.12 Worth Live Stock Reporter (r) 2,097 .035 .035 
MARYLAND Financial News (b) 2175.15 San An- 
: * tonio Com ial 
Baltimore Record (b) 07.07 Pasehet Seana i ae 2 @ es 
MASSACHUSETTS Bulletin (b) 26,729 .27  .24 Sunday Edition (m) 036 .018 
Boston Financial News (r) -263 .238 Law Journal (b) 20 .20 WASHINGTON 
News Bureau (b) Metal Reporter (d) Seattle Journa! cf Commerce 
E (e) 14,354 .35 25 | Mill Stock Reporter (d) & Daily Bulletin (b) 057 .035 
News Bureau (r) News Record (b) ‘18,033.24 = .20 Produce News (r) __ 029. .025 
GAN 6 mos. stat. 12-31-21 Tacoma Inder (r) 455 .025 .0:3 
i P apres Racing Form (c) 24,726 .179 .125 WISCONSIN 
a hee eee es ae ae Sunday Edition (m) 179-125 | Milwaukee Reporter (b) O71 983 





(For Rustlidieanie Note and Key Letters, See Below) 





Explanation of Key Letters and Markings in Preceding Pages 





The bold face population 
figures are from the 1920 Census ; E ; 
Reports. (a)—Every morning. 


The light face figures are Co) —orning except Cuatay. 


from N. W. Ayer & Son’s (c)—Morning except Monday. 
American Newspaper Annual 


(d)—Morning except Sunday and Monday. 
and Directory, 1922. 


(e)—Morning and evening weekdays. 
The list of papers is corrected 


months’ period ending March Sunday. 
31, 1922, as reported to the 

or to the United States Govern- Sunday. 
ment. Only A. B. C, Figures 


are reported for Canada. Saturday and Sunday 
The agate line rates (14 


agate lines equal one inch) are 
the 5,000 agate line and the (q)—Every evening. 
minimum agate line space-rates 
applying to general foreign ad- 
vertising in effect, or an- 
nounced, May 15, 1922, andin- (t)—Evening except Saturday and Sunday. 
clude all changes in rates re- 
ceived by Barbour’s Advertis- 
ing Rate Sheets, Inc., up to 
that date. 


(m)—Sunday exclusively. 


(r)—Evening except Sunday. 


(s)—Evening except Sunday, and Sunday morning. 


(y)—Saturday exclusively. 





The circulation figures are (g)—Morning except Monday, and Evening except Sunday. 


hn: Matias al Chadian (i)—Morning except Sunday and Monday, and Evening except 


(u)—Evening except Saturday and Sunday, and Sunday morning. 


The asterisk (*) preceding 
the name of a paper indicates 
membership in the A. B. C. 
All figures represent the aver- 
age net paid circulation for the 
six months ending March 31, 
1922, except those set in light- 
face, which cover the six 


to May 1, 1922 (f)—Morning and evening Weekdays and Sunday morning. months’ period ending Septem- 


ber 30, 1921. 





the average net paid for the six (h)—Morning except Monday, and Evening except Saturday and Rate figures set in light face 


type indicate that the rate has 
been estimated. 


Because there is no question 


(j)—Morning except Sunday and Monday, and Evening except 5 to what the A. B. C. figures 


actually represent, A. B. C. 
figures are used in preference to 
Government figures whenever 
available. 


Roman type indicates morn- 
ing papers; Italic type, evening 
papers. 


The dagger (+) indicates that 


the figures have been taken 
from A. B. C. Statements. 

















ein. 


— 
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An Announcement 


To the A. A. C. of W. Convention 





The NEW 8-PAGE 


ROTOGRAVURE 


SECTION OF THE 


CINCINNATI 
ENQUIRER 


Starts SUNDAY, JULY 16th 


With the Enquirer’s present circulation of 175,000, which will grow rapidly, a 
prospective audience of 700,000 readers may be reached. If you have a message 


to place before a responsive audience of such splendid proportions you should not 
overlook this great opportunity. 


July 16th Issue Closes June 28th 


Only three pages will be available for advertising. Reservations will be made by 
the calendar—it is suggested that you act without delay. 





For Reservations or Information Write or Wire Us or Representatives 


NATIONAL ADVERTISING REPRESENTATIVES 


Eastern—lI. A. Klein, Western—l. A. Klein, Pacific Coast—R. J. Bidwell Co., 
50 East 42nd St., New York City. Ft. Dearborn Bank Bldg., Chicago, Ill. 742 Market St., San Francisco, Cal. 


THE CINCINNATI ENQUIRER IS A CHARTER MEMBER OF NATIONAL NEWSPAPERS, INC. 











ls 
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CIRCULATIONS AND ADVERTISING RATES OF 
2,017 W. S. DAILY PAPERS 


(Continued from page 23) 








of a year ago. It is a decrease of 15.3 copies per issue, have the unusually low 
cents from the rate of November 15, rate per line per million of $2.22. 
1920-—6.7 per cent—and an increase of 11 Morning and evening Canadian dailies 
cents—4.8 per cent—over the May, 1920, combined have a milline rate for 1,762,- 
rate. 989 copies of $2.80. Morning, evening 
Morning and evening papers combined and Sunday combined, with a total cir- 
sell their 29,198,665 copies daily at the culation of 2,029,928 copies per issue, 
rate of $2.99 per line per million circu- have a million rate of $2.07. 
lation. This is a decrease of 7.1 cents While the data on Newfoundland is so 
2.3 per cent—from the rate of November slight as to afford no equal basis of com- 
15. It is a decrease of 7.3 cents—2.4 per parison, it is included for the sake of a 
cent—from that of a year ago; a de- complete survey. The single morning 
crease of 5.4 cents, or 1.7 per cent from paper has a milline rate of $2.13. The 
that of November 15, 1920, and an in- three evening papers’ milline rate for the 
crease of 22.9 cents over the rate of May 19,378 copies daily, is $2.37. The simil- 
5, 1920. arity between the rates of the four news- 
Morning, evening and Sunday papers papers in this Dominion and those of the 
of the U. S. combined, selling 48,914,775 larger groups in the United States and 
copies per issue, with a joint minimum Canada, as shown in the following pages 


rate of $131.738 have a rate per line per 
million copies of $2.693. This is 5.2 cents 
1.9 per cent—less than in November of 


and in the comparison of 1913 and Oc- 
tober 1, 1921, circulation and_ rates 
printed elsewhere in this issue, is re- 


last year. It is 5.8 cents—2.1 per cent markable. It is proof to the Newfound- 
under the rate of a year ago. It is 10.8 land newspapers that they are not charg- 
cents—4 per cent—below the rate of No- ing too much, or as much as they should, 


vember 15, 1920, and 16.6 cents—6.1 per 


for the space, and it gives American and 
cent above the rate that prevailed May 15, 


Canadian publishers a kind of laboratory 


& Publisher for June I0, 


1922 


Taken as a whole, this summary is ad- 
ditional proof of the statement in Epitor 
& PuBLisHER of January 28, 1922, when 
a similar tabulation was published: At 
that time comment on the tables included 
this paragraph: 


“These figures establish definitely that 
the period of great changes in_newspa- 
per advertising rates is over. Compara- 
tively few decreases are to be noted i 
the detailed tabulations of circulations 
and rates on the following pages, and 
those which have taken place are of small 
magnitude. There may be some adjust- 
ments of rate by newspapers whose 
charges are too far out of line with the 
average for their class, but the tendency 
of newspaper rates in the next few years 
will be gradually upward, as increased 
circulations warrant.” 


That can be said again, without the 
change of a line. Reduction of costs will 
be a long and tedious process, with no 
sign of cheaper paper this year and no 
signs of extensive wage reductions for 
even a longer period. Cost to the adver- 
tiser will be lessened by giving him a 
better medium in which to place his mes- 
sage and more readers for it. Newspa- 
pers are supplying the reader more and 
more for his money and they are gain- 
ing circulation—most of them—at the two 
and three-cent prices that high cost paper 





TWO NEW SUNDAY PAPERS 


Scranton, Wilkes-Barre and Elmira Tele- 
grams Form New Trio 


New Sunday papers made their first 
appearance in Wilkes-Barre and Scran 
ton, Pa., on June 4. Each is called the 
Sunday Telegram and published in con- 
junction with one another and the El- 
mira (N. Y.) Sunday Telegram, by local 
corporations of which Herman Suter, 
publisher of the Elmira Sunday Tele- 
gram, is president and treasurer; Chaun- 
cey H. Derby, former city editor of the 
Scranton Republican, vice-president, and 
Joseph J. Gorman, secretary. The com- 
bination will be known in the national 
advertising field as the Telegram Trio 
and will be represented by the S. C. 
Beckwith Special Agency. 

The new Scranton and Wilkes-Barre 
papers are outgrowths of editions that 
for the past 40 years have been issued 
for those cities and surrounding terri- 
tories by the Elmira Telegram. Their 
first editions consisted of two twelve- 
page news section, a 16-page tabloid in 
two colors, and four pages of colored 
comics. 

The Wilkes-Barre Sunday Telegram 
has already secured a home in one of 
the most prominent spots in the city, at 
42 West Market street, next to the 




































































~~ hej : ‘TI Times-Leader office. Its executive per- 
1920. check on their own costs _ rates ; te compelled. And it is healthy circulation, sonnel consists of Joseph J. Gorman, 
Rate Per Line Per MILLion—CANnaDA difference ~ rigged = the ewfound me not punk,, Advertisers can afford to pay editor and general manager; Frank A. 
a 3 ers is probably to be accounted for by well for space in publications of good ge advertising manager, and 
_ Morning papers of Canada have a mill- the lower freight rates that prevail on character, they are doing so, and from all John J. Gorman, circulation manager. 
ion rate for their joint daily circulation newsprint and the fact that living is simp- appearances the sun of the newspaper as The Scranton Sunday Telegram’s 
of 500,478 copies, of $2.88. The evening ler and less costly and wages are there- the premier advertising medium of the office is in the Burr Building, and Chaun- 
papers, with 1,262,511 copies per day, sell fore lower on the Island than in other present civilized world is still far below cey H. Derby is in charge as editor and 
their space at $2.76 per line per million. parts of the continental United States its zenith. general manager 
The seven Sunday papers, with 266,939 and Canada. 
DVERTISERS are not the only Illinois, Indiana, Iowa, Michigan and 
people who will be interested in Ohio. Illinois, with 108,671 copies in- 
knowing where the bulk of circulation crease, led her 47 sister. commonwealths. 
gains were made, both on daily and on Pennsylvania had the greatest Sunday MUSKOGEE LEADS ALD 
~ 2 ae ° e . ° ; 3 slok Ds 2 
Sunday newspapers. Publishers and gain, with 75,27 8 copies. [Illinois has - 
supply houses_ will find in the table be- four new evening newspapers, Indiana Survey of Federal Reserve District 
low an analysis by States showing how gained two morning and two Sunday Awards Us Palm 
the number of morning, evening and papers, Oklahoma gained one morning Muskogee led all cities of the 
Sunday papers have changed since Oc- and two Sunday editions, while Texas tenth federal reserve district in both 
tober 1 and that more than one-third of lost four evening and gained one Sun- huilding permits and banking in- 
the 774,925 daily average increase since day paper. Statistics for the entire creases. during the nmronth of April. 
that date is grouped in the States of Union follows: ‘The Monthly Review, bulletin is- 
M&E Ci lation Sunday Circulation sued by the federal reserve bank of 
a Q - rculatio e da atior - : 
: - Kansas City. shows that Muskogee 
State M | Ss . - —_ so “ - y. Nv 
4 Increase Decres ase ‘Increase Decrease took all honors with an increase of 
kbd +1 6.808 4.949 52.4 percent in the volume of bank- 
Arizona ica toons Accs ae Ree yt tee tapas 1.476 ing deposits over that of April, 1921, 
Arkansas Put eetene : a aN Rea ; ss 1,560 1,818 and an increase of 578.2 percent in 
California si re 1 ~1 ~1 | eee 69,315 a building permits. 
a tees vee tees tees teeese 14 15.59% April was Muskogee’s banner 
oo ss ae 4 we i 96 sated i36 month in building permits in the en- 
District of Columbia 14 Pee 8.527 tire history of the city. For the 
Florida rie “= 14 ee } I oe 12,242 first time the permits were carried 
EEE on ods na dced pas ern aga a a Te eae over the million ‘dollar mark. 
Idaho ¥ 2.205 The majority of the cities in this 
einats Pamcbivesaals ; a +¢ Pe ae ~~ eee opt district show a material increase in 
ndiana ee oe oerteee T <é ~L & #3 oe £=£UeF7VO -e«sesee YO ». j 
Seal ispaghcie ei er" " a... Ce 30°689 business over last year, 
Kansa ASE FS sean 1 ee bt eee ~ - 
UNIS <2; ccsczontece ak vis a: re 9,756 MEMBERED WOUNDED VET 
ee eee L i» wine , SRe® secase St eee 
Maine .. <> 0 eel = SRR, See 4,359 
Maryland « diss! © gems) ee Guibonas 9,102 
Massachusetts .......... 1 oa 27,804 
Michigan ........ ian mi 1 Saw | * ME ennens 27,957 
Minnesota ee Se ebe oe 1 ee wan * AED @ 6 mation ieee “evenrs 
OS eae ; 4 1 836 119 
EE: << teucésunme ae 48,225 
ee oe, «soo 3,438 
Nebraska SS ee Pe e 
Nevada Tre rT : . inks dmatoe ~ ae 258 50 ltd Yi d 
New Hampshire....... ' ne + ire BED sctewe ~ | “eovaes 7 his advertisement 
New qereey See ioa5 ; sn Ane 12,088 10,045 
New Mexicc ek, whsiwics tay Sat gia 279 . 
New York............ * aa tay Oe 34,478 paid for by the 
North C arolina. se ode a ‘ 1 1 be i ee eae > 
North Dakot: ;: as sis is <a ipa 5,040 2,370 . 
Ohis ren aia ea laos we eer saab 80,852 25,824 
Oo. ce a aute ek OS +1 +2 SO ere 9,208 
a rr ee 1 — -1 Mee © n2880s 16,355 
Pennsylvania ........ 1 +1 +1 ST BOR. scwess 75,278 
OGD ROOM. co iccccwcss < ie wee nes Bie! “cb duds LOSS — 055% 
South Carolina........... 1 Afed x 1 ¥- ; eee Sew aus .684 
South Dakota......... ES + A ee 665 OGEE, 
5 as 545-005 ee hnt . fs er 6,030 MUSK OKLA. 
REED. nis nares Os) bree 4 +1 8,053 17,501 
Oe eee 3,613 
NE | adi did ce Whwamke ee ot o 73 Aca Pete acaba 
Virginia ...... cent Be i a teen es C708) ..35, John M. Branham Co. 
Washington . Kat xe ein 1 ae 14,356 een 25,473 E Pi . 
A Oo Sere Sig ios cast er ere i. re Special Representatives 
Wisconsin Fee a or 1 sawn eee. Soc Sargon Ses 158 
0 a ee ae 378 
6 5 a... ene *674 697 ? 


signifies increase. Minus sign indicates decrease. 
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The Utmost in 
Merchandising Service 


The Indianapolis News 


New York Office 


Dan A. Carroll 
150 Nassau Street 


GENCIES and advertisers who 
avail themselves of the merchan- 
dising service of The Indianapolis News 
expect and receive the utmost in intel- 
ligent helpful co-operation. 


The Indianapolis News subscribes 
whole-heartedly to the Standard of Mer- 
chandising Practice for mewspapers 
adopted by the National Association of 
Newspaper Executives and approved by 
The American Association of Advertis- 
ing Agencies. 


News merchandising service is de- 


’ pendable and honest. It is of the highest 


value alike to agency and advertiser. It 
is tendered to the users of advertising 
because it is a direct service to the adver- 
tiser and a tangible contribution to the 
business of advertising as a whole. 


The Indianapolis News is never a 
party to extreme or unsound promotion 
measures. It promises no wild and ex- 
traordinary “push” merchandising. It 
will not undertake to sell an advertised 
product to the dealers. The work of a 
sales department is not the legitimate 
function of a newspaper. 


Frank T. Carroll, 
Advertising Manager 


The merchandising depart- 
ment of The News endeavors to 
assist the advertiser to expend 
his appropriation in the India- 
napolis Radius to his best advan- 
tage, upon the basis of accurate 
market statistics. IF THE 
MARKET IS NOT READY 
FOR THE PRODUCT, OR 
NOT SUSCEPTIBLE TO 
PROFITABLE CULTIVA- 
TION, THE NEWS REC- 
OMMENDS THAT THE 
ADVERTISER NOT AD- 
VERTISE. ONLY THUS 
CAN THE NEWS SERVE 
THE BEST INTERESTS OF 
THE ADVERTISER AND 
OF NATIONAL ADVER- 
TISING. 


Always the merchandising de- 
partment of The Indianapolis 
News renders the utmost in 
merchandising service—always 
it follows the Standards of Prac- 
tice which time and experience 
have proved to be right. 





Chicago Office 
J. E. Lutz 
The Tower Bldg. 














USE NEWSPAPERS ON A THREE-YEAR BASIS 




















PROGRAM FOR N. A. N. E. 





(Continued from page 20) 








“Why a One-Sided Guarantee on News- 
paper Circulation; If Decline in Circula- 
tion Justifies a Rebate in Rates, why 
Does not an Increase During the Life of 
the Contract Warrant an _ Increased 
Charge for Atdvertising?” 

Another matter due for discussion will 
be, “Should Newspapers Have the Same 
Rate for Local and National Advertis- 
ers?” This matter will be brought up 


for general discussion by the newspaper ’ 


men, agency men and special representa- 
tives who have been invited to bring 
forward all questions which bother 
them. 

Merchandising will be an important 
matter for discussion at these sessions 
and Tuesday morning will be given over 
to Bertrand L. Chapman of the New 
York World, who will preside. Of all 
matters which have attracted the atten- 
tion of newspaper executives the past 
year, that of merchandising has been the 
most important for many problems have 
arisen which must by necessity be given 
a thorough airing. 

The list of speakers for this session 
include F. G. Hubbard, secretary of 
Barten, Durstine & Osborn who will 
speak on “Standardized Newspaper Co- 
operation.” William L. Agnew, service 
manager of Henri, Hurst & McDonald, 
will speak on “What are Newspaper 
Merchandising Departments Trying to 
Do to Advertising Agents ?” 

That there is such a thing as an ideal 
merchandising service is the belief of 
C. C. Loveless of The Wahl Company, 
who will outline it in his talk, followed 
by Thomas M. Darlington, national ad- 
vertising manager of the San Antonio 
Express, who will discuss “Co-operating 


with National Advertisers in Smaller 
Cities,” 
H, M. Alexander, vice-president of 


Critchfield & Co., will discuss “Helping 
and Protecting the Small Retailers as the 
only Insurance of Dealer Co-operation.” 

To George M. Burbach of the St. 
Louis Post-Dispatch has been assigned 
Tuesday afternoon’s session devoted to 
the discussion of local display advertis- 
ing. 

“Church Advertising,” which has be- 
come an important source of revenue 
for newspapers in the larger communi- 
ties will be discussed by Rev. Dr. 
Christian F. Reisner, pastor of the 
Chelsea M. E. Church, New York. Dr. 
Reisner will have a valuable message 
to expound and will offer some valuable 
suggestions for the development and 
value of this class of copy. E. E. Hard- 
wick, advertising manager of the Wich- 
ita (Kan.) Eagle will offer a solution 
for a full-copy plan, which has been 
bothering executives materially where 
there are two or more papers in a com- 
munity. 

Another speaker who will be listened 
to with interest will be E. J. Brennan 
of the St. Louis bureau of the National 
Vigilance Committee, who will discuss 
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“Better Business Bureau Work in Co- 
operation with Newspapers.” Another 
speaker with a mighty important topic, 
which should show executives the de- 
sirability of developing a new source 
of copy revenue, will be Bernard J. Mul- 
laney, head of the service bureau of the 
People’s Gas, Light & Coke Company of 
Chicago, who will have for his topic, 
“Profitable Advertising in Newspapers by 
Public Utilities.” 

Classified advertising will be given an 
entire half-day session on Wednesday 
morning, when L. J. Boughner of the 
Chicago Daily News will offer a plan 
for the stimulation of discussion and the 
solution of the various problems of 
classified. Mr. Boughner has _ selected 
12 classified advertising managers of the 
various sized newspapers throughout the 
country to serve as a jury, and through 
himself acting as judge will designate 
the members of the jury to answer such 
questions as may be propounded by mem- 
bers present. The jury has been an- 
nounced as follows: 

John Irvin, Des Moines Register and 
Tribune; M. P. Goodfellow, Brooklyn 
Eagle; C. T. Har- 
din, Columbus 
Dispatch; E. T. 
Lockhart, Grand 
Rapids Press; J. 
H. Butler, Hous- 
ton Chronicle; 
R. E. Seiler, Los 
Angeles Exam- 
iner; 5 : 
Schultz, Dan- 
ville Commercial 
News; W. A. 
Griffin, Indianap- 
ous. Sur: KK. 
Palmer, London 
(Ont. ) Adver- 
tiser; J. W. Wie- 
gand, St. Louis 
Post-Dispatch; A. J. Combe, New Or- 
leans Times-Picayune; J. J. Tierney, 
Spokane Spokesman-Review. 

It will be noticed that Mr, Boughner 
has representation from morning papers, 
evening paper, Eastern papers, Western 
papers, Northern papers, uthern 
papers, big papers, and small papers. All 
questions will be answered by one or 
more of the jury. 

Although the Wednesday afternoon 
session will be largely devoted to busi- 
ness, arrangements have been made for 
an address by S. E. Thomason, of the 
Chicago Tribune who will present some 
pertinent points covering the objects and 
plans of the American Publisher’s Con- 
ference. The remaining portion of the 
afternoon will be given over for discus- 
sion, the recommendations of commit- 
tees, and election of officers. 

Present indications are that the atten- 
dance will be the largest in the history 
of the association and from various por- 
tions of the country various complete 
trains are being run, for the special ben- 
efit of those attending the convention. 
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HAT radio broadcasting by news- 
papers is materially aiding circula- 
tion is the opinion of many publishers. 





LEDGER 


SYNDICATE 


NEWS AND FEATURE SERVICES 


Maintain Prestige—Create Circulation—Attract Advertising 
NEWS SERVICES 
(Via leased wire or laid down in New York, Washington, Chicago, 


Cleveland, D. 


Francisco or Los Angeles.) 


allas, Seattle, San 
PUBLIC LEDGER COMBINATION NEWS SERVICE. 
PUBLIC LEDGER FOREIGN NEWS SERVICE 
PUBLIC LEDGER DOMESTIC NEWS SERVICE. 
PUBLIC LEDGER BUSINESS NEWS SERVICE. 
FEATURE SERVICES 


COMICS: ‘‘Somebody’s Stenog.’’ 

(Dunn), ‘‘Dumb-Bells’’ (Dunn), 
Show’ (Hanlon), Weekly; 
Mystery Serials; 
FEATURE: ‘‘Radio in the Home’’ 
“Things for Boys to Make,”’ 
in Good Taste,’’ ‘‘How to Save When Shopping,’’ 
of Famous Women,’’ 
Hour,”” ‘‘H 


(Hayward), 
“The Crossing Cop’’ 
“Children of Adam’ 


(Daily). 


“Sharpening | up Your Memory,’’ 
listory of Your Name,’ 

Good For?” ‘“‘Making More Money,”’ 
acter.” HOME PAGE FEATU RES: 
Queen Victoria’s cook, ‘‘As Woman to Woman,”’ 
‘‘Wise Tennis Tips’’ (Tilden). 


LEDGER 


INDEPENDENCE SQUARE 


MIDGET FEATURES of stick length: 
‘‘The Housewife’s Idea Box,”’ 
‘Cultivating Your Charm,’’ 
“*Guess Who?’’ 
““Who-Why-What-When-Where?”’ 
**Daily Fun Hour,’’ 
“A Daughter of Eve,” 


“Can You Tell?’’ 


‘Dreamland Adventures.’ 
PUZZLES, CUT-OUTS, TRICKS and MAGIC. 


SYNDICATE 


WEEKLY MAGAZINE PAGES IN MAT: Personality Page, Special Feature Page, Science Page, Short Story Page. 
“That Reminds Me’’ 
(John). 
(Rehse), 
Hazel Deyo Batchelor’s Daily Love-Problem Serials; 


(Collins), ‘“‘And Then He Changed His Mind’ 
CARTOONS: Sykes’ Daily; ‘‘Follies of the Passing 
Daily FICTION: Daily and Weekly Detective and 
Daily and Weekly Short Stories. RADIO 
“Things You'll Love to Make,”’ 
“‘After-Dinner Tricks,” ‘‘The Home 
‘‘Famous Ghosts,’’ ‘‘Favorite Recipes 
“Pam's Paris Postals,’’ ‘‘The Children’s 
“Human Curios,”’ ‘‘Sportfolio,’” ‘‘What Are You 
‘Correct English,’’ ‘‘Read Your Char- 
(Paris Fashions), ‘‘Home Cooking,”’ by 
SPORTS COMMENT: ‘‘The Sport Reel,”’ 


“What's What,’’ 


“The Latest’’ 


PHILADELPHIA, PA. 
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They all agree that from a circulation 
standpoint it is one of the best endeavors 
brought forth for a long time. While 
radio programs are accepted as amuse- 
ment, direct results in increased circula- 
tion have been found through the broad- 
casting of news notes during certain 
hours of the day. 

Just as newspapers use bulletins in 
front of their plants, so does the radio 
carry to the hundrede +f thousands of 
listeners, a brief summary of “what’s in 
the paper.” I know of one particular 
instance where a certain news item was 
broadcasted practically at the same time 
a certain edition was on the street. With- 
in two hours every available copy had 
been sold. Returns or unsold copies 
were absolutely eliminated. The broad- 
casting of baseball scores and other 


sporting events is another big factor in 
circulation building, 


because the fan 
wants to know 
how it happened, 
and it is a ten to 
one shot that he 
will get a sport- 
ing extra as soon 
as he is within 
hailing distance 
of a newsboy or 
stand, 

Musical pro- 
grams where lo- 
cal talent is used 
instead of records 
creates wonderful 
interest in the 
paper, not only 
among those who 
“perform” before the broadcasting ap- 
paratus for the first time but among 





Rateu Perry 
Secretary N, A. N. E. 


their friends, and the inevitable sale of 
papers follows. 

But, aside from circulation, the ele- 
ment of good will building is another im- 
portant thought that newspaper execu- 
tives are appreciating. That radio 
broadcasting is valuable. is understood, 
and it would appear that it is only a 
matter of time when all of the larger 
papers will be virtually compelled to fol- 
low the lead of others, particularly 
where there are two or more papers in 
a community. 

* * * 


EALER publications used by many 

newspapers are due for a big re- 
vision and general shakeup in the opinion 
of many members of the N. A :. 
who have been studying the problem of 
dealer education and who have found 
that the average house organ is not 
developing the results anticipated. 

A glance over a dozen or more such 
publications, ranging from the mimeo- 
graphed sheet to the more pretentious 
newspaper-size publication, will show 
largely a conglomerate mass of stereo- 
types and what not, used apparently to 
fiil space and to prove to the national 
advertiser that “he is being given ade- 
quate representation in our dealer 
paper.” 

From my first-hand knowledge of the 
dealer, whether he be a _ grocer, a 
druggist, or a dry goods merchant, he 
is a busy individual. Not only does his 
store take most of his time, but he 
is being everlastingly bombarded with 
printed matter. It makes one wonder 
how long the paper supply can possibly 
last, with such indiscriminate, absurd 
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BINGHAMTON 


The Gateway to New York’s 
Southern Tier 


Binghamton — with Johnson City and Endicott, N. Y., the home 
of the great Endicott-Johnson shoe factories, forming a thrifty com- 
munity of 110,000 people, lies in the center of this rich Southern Tier 
section of New York State. 


It’s the first city in New York State on the Lackawanna and Erie 
railroads out of New York, and the largest city in the Southern Tier 
Market, which includes Elmira, Corning and. Ithaca. 


Here in this valley are 110,000 people—33,000 of them wage- 
earners—all with money, ready to buy your product. 


The Binghamton Press is read in more than 92% of the homes in 
this community. Its 28,000 subscribers believe in it. They have con- 
fidence in its policies and in its news. And this confidence extends 
also to the goods that are advertised in its pages. 


It blankets the territory, carries the great bulk of national adver- 
tising, and stands “ace high” as the medium with which to back up your 
sales plans. 


Are you using the 


BINGHAMTON PRESS 


“our Strong, Aggressive Evening Newspapers Dominate 
the Southern Tier 


BINGHAMTON PRESS ELMIRA STAR-GAZETTE 
Representatives: Representatives: 
JOHN BUDD CO., J. P. McKINNEY & SON, 

g East 37th St., New York City 334 Fifth Ave., New York City 
CORNING LEADER ITHACA JOURNAL-NEWS 
Representative: Representatives: 

FRANK R. NORTHRUP, J. P. McKINNEY & SON, 
350 Madison Ave., New York City 234 Fifth Ave., New York City 
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and useless use of white paper and print- 
ing. 

| have been in stores all over the coun- 
try, early in the morning and late in the 
afternoon, and conspicuous above 


every= 











thing else is, the waste basket, genera!ly 

overloaded with printed propaganda, un- 

opened circulars, wri apped newspapers 

magazines. It has been said that an 

I two p cent results are se- 

( direct-by-mail advertising on 

nominal lists | believe that this 
s nt com ear hitting the trutl 

| t ib i pt ublic ation, tne 
most ticeable defect which | have run 
act 1S r typography. \ny old 
| t makeup, and as little ink as 

1 it is usually de 
n a mann that 
< peraton rather 

n me dp cal co-operation. 

1 rh 

} ife< is 

t r | ( ts 

I " even the eftort 

i) g \ of iu n many iustances 

t comes t 1 knowl dee 

ind it goes di ey the waste basket 
with examination 

Newspapers are learning that more 
care m1 t « n the handitaz of 
lealer publication and that before the 
dealer is placed the mail list he 
should be given a “selling talk,” an 
ns npg 78 of its purposes and how it 
can be of value to him. 

"Ne wspapers are learning that close 
dealer co-operation means larger adver- 
tising contracis cd that real deaier co- 
operation enhances display copy many 
fold. The advertiser who develops n- 
quiries o! he deaer, but loses 2 wi “ts 
because the dealer 1s not stocked <¢ is 
indifferent to the commodity, .s injuring 
himself by causing the advertiser: to be- 


come dissatisiled. : 
More and more is attention being given 
to dealer co-operetion, which, while ex- 
tensive, is stil without that sort of ad- 
justment necessary for maximum _ re- 
sults 
x x * 
QWHER E are the big automobile sec- 
tions of yesterday; the movie 


theatre pages. which used 





pages and the 
to be so full of news (sic) and other 
special pages carrying two Preto of 
advertising and four and five columns of 
news? Gone, say the editors and the 
yusIness managers, into the realms ot 
oblivion where they belong. While now 
and then it is possible to see such spec- 
tacles, it is as rare as the little old 
brown bottle that used to fuzz and foam 
yn polished bars and tables 

If ne wspapt rs gt —_ nothing else, 
thev have at least last few years 
dealt old King Face ‘ ublicity an awful 
swat, and the vast mass of mez iningless 
articles which appeared in the daily and 
Sunday press as news are no more. — 

The curtailment of the free publicity 

! led slowly but satis- 
great bulk of it has been 


concerted effort and the 
have been eliminated. 











e of the most successful 
accomplished late years by 
yapers. : 

The problem now 1s_ to discourage 
further the daily avalanche of requests 
for free publicity, offered under the old 
ui f news, doctored and hashed and 
submitted through all sorts of channels. 
Agencies no longer find that “you run 
this or we won't run that” attitude will 
work. Once in a while some enterprising 


results of 
‘ec copy. will try to hornswoggle the 
il r more free repeat in- 
main, the nuisance is 
blishers glad 


that their united efforts 


with the 


ied 


t 


are 


have ac- 


Prints Two-Cent Sunday Paper 








The Brooklyn (N. Y.) Standard Union 
on Tune 4 changed the price of its Sun- 
day paper from 5 cents to 2 cents. The 
new 2-cent Sunday paper consisted of 
a 20 page news sections; a 12-page section 
devoted to news of organizations, boy 
scouts. “girl scout, and theatre, and the 
only feature in the paper, a complete 


storv: besides an 8-page roto section. 
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CLASSIFIED ASSOCIATION HAS DONE 
MUCH IN TWO YEARS’ LIFE 





Convention in Milwaukee Next Week Will Be Attended by One 
Hundred from Almost Every State in Union— 
Started in Indianapolis with 12 Members 





By C. L. PERKINS 


Executive Secretary Associat ‘ New 
()> every hand there are evidences 
of an awakening to the possibilities 

in Want-ads. Among the public this 
aw ake hing 1S 


shown by a great 


er realizatiol 


the fact that 
Want-ads are a 
service a service 
that in economic 


importance ranks 
with such utilities 
as the telephone 
and electric light 

Want-ads ire 


to the labor 





mar 
ket what the New 

York Stock Ex- 

change is to the 

C. L. Perxins security market. 
Through them 

employers and employees are brought 
together quickly and economically. The 
people find most of their homes, whether 
they be hall bedrooms or mansions, 
through Want-ads. The automobile in 
dustry, through Want-ads finds an effi- 


cient medium for disposing of used cars. 

Many small business houses begin tl heir 
advertising in the Want-ad columns and 
through the power of this advertising 
grow into large establishments using dis- 
play advertising. The general growth 
of classified all over the country during 
the past few years indicates that the pub- 
lic is becoming more and more aware of 
the fact that Want-ads can be used to 
satisfy wants of most every kind. 

Among 
signs of an 


publishers there are decided 
awakening, particularly to 
the facts that the volume of classified 
can be greatly increased, that it can be 
sold at a higher rate and thus return 
a handsome profit and that the securing 
f is no boy's task. Most pub- 
lishers a few years ago and some of them 
today refer to Want-ads as the “little 
ads” with the attitude that they 
something that must be tolerated. 
ever realize the fact that 
worthwhile service to 
readers and therefore 
a profitable figure. 


classified 


are 
How- 

they 
ad- 
can 


many 
render a real 
vertisers and 
be sold at 
Ten ve 
all the cl 
try in 
papers 
was 


ars 
assitied 
ten 

with 


one 


ago memorize 
in the coun 
a1} 


rate on 


anyone could 
rate cards i 
minutes, for the ; 
about a score of exceptions 
cent a word. This meant an 
average rate of five or six cents per line. 
Today the rate over the country 
_about twelve cents with dozens 
ot paper above twenty-five cents per 
line 

And in another 
will realize that 

t and 
per line 
above fifteen 





average 


ten or 


year or two 
the smallest 
easily a minimum of ten 
and the average will be 

cents. When this condi 
tion arrives classified. will one of the 
most profitable departments of news- 
papers 


Classit 


publishers 
paper can 


ied advertising 
growing in 
not 


managers ar¢ 
knowleége that Want 
small just hecause the 
age unit is five or six line 
are not using classified as a 
a sort of primary grade from 
they hope to graduate into display. 
are realizing that to develop c 
much or more intelligence 
than to develop display. 
manager at most has not 
hundred prospects to every three 
thousand of the classified man- 
ager. And the display manager knows 
his prospects, can list them 

On the other hand, everyone is a 
Want-ad prospect yet it is impossible 
to tell just who will be in the market 
for space tomorrow. The display man- 
ager retails advertising while the classi- 
fie] manager has the more complex task 


also 
ads are aver 
Today 
school 
which 
They 
ed 
and 
The 
more 


the y 


classit 
takes as 
ingenuity 
display 
than 

or four 





paper Classified Advertising Managers 


wholesale. Because he 


of selling it at 
| iv this, he is 





in giving more 
tl to his business—taking it more 
The result is that he is earn- 
) ‘ater profits for his publisher and 
is earning more tor himsett 
One of the causes of this awakening 
the Association of Newspaper Classi- 
ed Advertising Managers, which is now 
rting on its third year. Two years 
avo a dozen classified managers from 
middle western states formed this organ 
ization and held their first annual meet- 





The sudden death of President L. J. 


Boughner of the Classified Advertising 
Managers’ Association on June (as noted 
on another page of this issue) makes some- 
what uncertain the convention schedule of 
the association’s Milwaukee meeting. As 
presented herewith, the program was ar- 
ranged under the personal supervision of 
Mr. Boughner. Undoubtedly, it will be fol- 
lowed out as closely as possible to Mr. 


Boughner’s plans. 











ing in Indianapolis. About twenty-five 
were present at that time. 

The second annual meeting was held 
in Atlanta last year with fifty delegates 
representing papers from the Pacific to 
the Atlantic. This year’s convention, 
to be held in Milwaukee June 12-15, 
will be attended by one hundred from 


almost every state in the Union and rep- 
resenting most of the larger papers in 
the country well as many smaller 
publications, 

During the past year, the association 
in addition to issuing a Digest of more 
than 100 pages on the Atlanta convention, 
has sent to members about 100 bulletins 
dealing with various classified problems. 
The Digest of last year was the most 
complete book that had ever been pub- 
lished on the subject and the one to be 
issued after this year’s convention will 
be still more valuable 


as 


One of the greatest accomplishments 
of the organization during the past year 
has been the vigilance work. It is now 
issuing reports almost daily on classified 
advertisers, thus enabling Want-ad man 
agers to keep fraudulent copy out « 
their columns. This elimination of di 
honest copy as it gathers momentum wil! 
be one of the greatest forces in th: 
development of Want-ads. It will creat 
greater reader confidence, which meat 
greater results to advertisers and thu 
a greater volume. 

Following is a 
the vention, 


complete program o| 


con which is by far the m« 
comprehensive yet attempted by the as 
sociation: 

Monday, June 12th—10 a. m. 

\SSEMBLY 

Organization of Third Annual Conventi 

of the Association of Newspaper Classific 

Advertising Managers 
OPENING ApDpDRESS 

L. J. Boughner, President of the Associatio1 
of Newspaper Classified Advertising Managers 


Reports recommendations of 


und 
and appointments. 


officers and 
committees, 


Monday, June 12th—11 a. m. 
PuRPOSE AND OUTLINE oF ProGraM.—by H, ( 
VacDonald, Cleveland Plain Dealer 
Tue Four Points or Contact—. 
A newspaper comes in contact with prac 
tically every advertiser four times when he 
inserts a classified advertisement. 
Ist. When the advertisement is placed. 


2nd. When the advertiser looks in the 
paper for his advertisement. 

3rd. When he gets results—replies—from 
the advertisement. 


4th. When he receives a bill and pays for 
his advertisement. 

Each of four points of contact must 
be as nearly perfect as it is humanly possible 
if the newspaper is going to grow in classi 
fied advertising. It is the purpose of this 
program to each of these points so 
completely every member will be en 
abled to more advertising, reduce 
complaints, better results, and there 
fore more revenue for his publisher. 


2 P. M. 

Contact 1—WHEN THE ApveERTISER Buys How 
ro Make THE TRANSIENT ADVERTISER Buy.- 
Harry Gwaltney, Milwaukee Journal, Chair- 
man. 

General round table discussions 
on the follow:ng topics: 

Makinc Him Buy TurovuGu Newspaper Pro 
MOTIONAL ApverTIsSING—by C. L. Perkins, 
Chicago Herald & Examiner. 

Him Buy 

S. Broker, 

Buy 


these 


cover 
that 

create 
secure 


and papers 


MAKING 
by W. 
MAKING 


Birt Boarps. 
Sentinel. 


Turovcn 
Milwaukee 


Him TurouGu Direct Mai— 











This Scott Double Quadruple 
“MULTI-UNIT” PRESS 


is used by 
The Sacramento Bee 
and 


The Los Angeles Express 


and many other newspapers. They are more than satisfied with 
them and if you wish further information ask the publishers who 
operate them. 











SCOTT PRESSES 


NEVER FAIL YOU 





NEW YORK 


1457 Broadway 





WALTER SCOTT & CO. 
Plainfield, 


New Jersey 
CHICAGO 
1441 Monadnock Block 
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Linotype Accessibility 

On the Model 8 or Model 14 Linotryre 
any magazine, split or full-length, can be 
instantly removed without disturbing the 
other magazines. Allchanges are made from 
the front because that is more convenient 
for the operator and less dangerous to the 
machine and matrices. 
ASK THE NEAREST AGENCY ABOI lr THE OTHER 
EXCLUSIVE FEATURES OF THESE MACHINES 
MERGENTHALER LinotyrpE ComMPpANY 

29 Ryerson Street, Brooklyn, N. Y. 


CHICAGO SAN FRANCISCO NEW ORLEANS 
1100 South Wabash Avenue 646 Sacramento Street 549 Baronne Street 


Canapian Linotype Limrrep, 119 Adelaide Street, West, Toronto 
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Bthibitors at Boston Graphic Arts Exposition This advertisement composed entirely on the LINOTYPE 
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by John L. Irvin, Des Moines Register & 
Tribune. 
Makinc Him Buy TurovcH NoveELTIEs AND 


Premiums—by C. W. 


Democrat. 


Nax, St. Louis Globe- 


Maxinc Him Buy sy 


TeLerHone—by H. G. 
Barringer, 


Indianapolis News. 


P. M. 
Informal discussions of classified advertis- 
ing problems by the members. 


Tuesday, June 13th—10 a. m. 


Contact 1—WuHEN THE ApvERTISER Buys How 
TO MAKE THE ProFEssIONAL ADVERTISER Buy 
—R. E. Seiler, Los Angeles Examiner, chair- 
man. 

General round table discussions and papers 
on the following topics: 

MakinG Him Buy TurovcH Satesmen—Form 
of Contracts, Salaries, Bonuses, Contests— 
by Naylor Rogers, Los Angeles Express. 

How to Increase His Lineace sy TELEPHONE 

by H. J. Moehlman, Baltimore Sun. 


How to Make Him Buy TxrovGn Drrect 
Matt Apvertisinc—by M. McDonald, 
Oakland Tribune. 

12 M. 

Luncheon meeting of the classified adver- 
tising managers of morning, evening and 
combination morning and evening news- 
papers, affording each individual group an 
opportunity to discuss the specific problems 
which pertain to their particular type of pub- 
lication. ‘hese meetings will be in charge 
of the following chairmen: 


MorninG Newsparpers—by W. W. Miller, New 
York Times. 
EventnG Newsparers—by E, A. Vincent, Min- 


neapolis Journal. 
MorNING 
Hughes 
“IMPORTANCE OF CLASSIFIED TO A NEWSPAPER” 


by James Wright Brown, editor of Epitor 
& PUBLISHER. 


AND EveninG Newspapers—P. M. 
Minneapolis Tribune. 


2 P. M. 

ONTACT 2—WHEN THE ADVERTISER LOOKS FOR 

His ADVERTISEMENT. 

MAKING THE WELL ARRANGED, Eastty READ 

Want-ap Pace INCREASE THE NEWSPAPER’S 

Revenve—by G, N. Gunderson, Baltimore 

News, chairman. 

‘Most PRoFITABLE ARRANGEMENT OF 
AND CLASSIFICATIONS TO CREATE 
Votume—by C. T. Hardin, 
patch. 

TypoGRaAPHY—aND Its RELATION TO THE CASH 
Drawer—by E, T. Lockhart, Grand Rapids 
Press. 


WaANT-ADS 
INCREASED 
Columbus Dis- 


4P. M. 
QUESTION BOX—W. E. 
cago Tribune, chairman. 

An innovation of this year’s annual conven- 
tion will be a question box where each mem- 
mer of the Association may place any specific 
questions pertaining to classified advertising 
or its development. There is no limit to the 
number of questions which may be asked. 
Questions need not be signed. 

At feur o’clock Tuesday afternoon the box 
will be opened and each question will be an- 
swered by members in the meeting who have 
dealt with similar problems successfully. 
This will afford every classified advertinsing 
manager an opportunity to secure expert ad- 
vice pertaining to his particular problem 
from the most successful authorities on clas- 
sified advertising in America. 


8 P. M. 
Informal discussion of classified advertising 
problems by the members. 


Wednesday, June 14th—10 a. m. 
Sreciat Jornt SESSION WITH THE NATIONAL 
ASSOCIATION OF NEWSPAPER EXECUTIVES. 

At this meeting President Boughner wil) 
preside and have a jury of 12 representative 
classified managers in a jury box. Members 
of the N. A. N. E. will be permitted to 
cross-examine at their pleasure the jury, ask- 


Chi- 


MacFarlane, 
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ing them any questions they desire regarding 
classified. The jury agrees to answer every 
question put to its members. 
12 M. 

luncheon meefings where the 
managers from the same sections 
of the country will meet to discuss the spe- 
cific problems pertaining to classified advertis- 
ing in their parts of the country. "hese 
meetings will be in charge of the following 
chairmen: 


Sectional 
classified 


Eastern Newsparers—C. O. Johnson, New 
York Herald. 
SoutHern Newsparers—C. S. Henry, Colum- 


bia State. 

CENTRAL WESTERN Newspapers—J, P. Kiouda, 
Davenport Times. 

NorTHERN NEwspaPpeRsS—W 
Gazette. 

Coast Newsparers—C. A, Sternberger, 
Francisco Examiner. 

CanaDIAN Newsparers—Kenneth Palmer, Lon- 
don Advertiser. 

“Wuat I SHoutp Do Ir I Were a CLassiFiep 
ManaGer AGatn’—H. W. Roberts, advertis- 
ing manager of the Cleveland Plain Dealer, 
and W. A. Mavyborn, advertising manager of 
the Cincinnati Post, will speak on “What I 
Should Do, If I Were a Classified Manager 
Again.” 


. J. Millis, Jamesville 


San 


a Py Me. 
Contact 3—WHEN THE 
ESULTS. 
GettinG Repeat Orpers AFTER THE First 
CLASSIFIED ADVERTISEMENT Has Been Se- 
curep—M. P. Goodfellow, Brooklyn Eagle, 
chairman. 


ADVERTISER GETS 


Can C.assiFiep ApverTIsING LineacGe Be In- 
CREASED SUCCESSFULLY AND CHEAPLY BY 
GUARANTEEING Reapers AGarnst Loss?—by 
W. E. Taylor, St. Louis Post-Dispatch. 

Does Strict CEensorsHip Repuce CLASSIFIED 


REVENUE oR INCREASE It?—by Ferd Reich- 
man, Omaha World Herald. 
Tue Best Way to IncrEASE READER INTEREST 


in CLassiriep Apvertisinc—by J. H. Butler, 
Houston Chronicle. 

Tue Importance oF Make Up 1n Propucine 
INCREASED RESULTS FOR THE CLASSIFIED Ap- 
VERTISER—by J. J. Tierney, Spokane Spokes 
man Review. 

8 P. M. 
Informal discussion of classified advertising 
problems by the members. 


Thursday, June 15th—10 a. m. 

Contact 4—WHEN THE ADVERTISER Pays. 
GETTING THE ADVERTISER’s Money WITHOUT 
Losinc His Account—Systems of Billing, 
Accuracy, Methods of Collection, Increased 
Co-operation Between Classified and Credit 
Departments—G. A. N. Thall, Detroit Free 
Press, chairman. 

How to Encovrace CasH IN ADVANCE ORDERS 
—by A. J. Combe, New Orleans Times- 
Picayune. 

Poor Crepit Risks 1n CLAssiFIED—aNnD How 
to Avoi Tnuem—by H. I, Parish, Bir- 
mingham News. 

CottectinG ApvertTistnc Accounts By USING 
SaLesMEN’s Metuops—G. A. Disher, Ottawa 
Citizen. 

12 M. 

Special luncheon meetings of all clas- 
sified advertising managers whose newspa- 
pers are published in cities of than 
50,000, also those from cities of more than 
50,000 population. These meetings will be 
in charge of the following Chairmen: 

Newspapers IN Cities oF Less THan 50,000— 
Frank L. Lee, Aurora Beacon News. 

Newspapers 1N Cities oF More Tuan 50,000— 
C. O. Chatterton, Portland Oregonian. 

From the Northwest, where energy and 
knowledge build big want-ad sections, 

“How to MANaGE A CLASSIFIED MANAGER” — 
by Harry Grant, Milwaukee Journal. 


less 








OIL PRODUCING 


Coal, 


world. Manufacturing, 


POPULATION, 21,274 
RAILROAD CENTER 





Third Thriftiest County in Pennsylvania 
Sixth in Ratio of Production to Wages Paid 


Oil City, Pennsylvania 


One of the most prolific high grade oil producing centers in the 
Agriculture and Railroad Center 


THE OIL CITY DERRICK 


Offers Opportunity to National Advertisers 


MEMBER A. B. C. 


MANUFACTURING 


CIRCULATION, 6,398 
AGRICULTURE 

















1922 


2 P. M. 

Presipent’s Curp—The award will be made 
not on gains, in lineage, nor individual ad- 
vertisements, nor selling plans, nor improve- 
ments in methods of handling Want-ads, but 
on all of these. The smallest newspaper in 
the Association has an equal opportunity with 
the largest one. Without doubt this will be 
the greatest exhibit of business building plans, 
promotion ideas, advertisements, systems, etc., 
that was ever assembled. 

ELecTION oF OFFICERS. 

ADJOURN MENT. 


FEATURE EXTRAORDINARY 

“Every Hour on the Hour” During entire 
Convention “Something You Can Do”’— 
Every classified manager develops ways and 
means of solving various classified problems, 
discovers short cuts in office routine, creates 
sales stimulating stunts, and builds money 
making plans. Every delegate to the con- 
vention will come with two hundred words 
written on each of the two or three best 
such ideas used in his department during the 
past year. “Every Hour on the Hour” one 
of these will be read. 


New Chicago Representatives 


Otto Bruns and William C. Webber 
have formed the partnership Bruns & 
Webber, of Chicago, publishers’ repre- 
sentatives. Mr. Bruns has been in the 
publishers’ representative field for the 
last 8 years, having most recently been 
with Macy & Klaner, Chicago. Mr. 
Webber has been with the Gundlach 
Advertising Agency, Chicago, for the 
last 3 years as space buyer and contact 
man, 





Special Add Cne 
The New York Journal of Commerce 
has appointed Stevens & Baumann, Inc., 
Chicago, as its Western representatives. 


L. J. BOUGHNER DIES AT 
WHEEL OF HIS CAR 


Stricken With Heart Attack—Was Clas- 
sified Advertising Manager of Chi- 
cago News and President of 
Classified Association 


(By Telegraph to Epitor & PuBLisHEer) 


Cuicaco, June 8—L. J. Boughner, 
classified advertising manager of the Chi- 
cago Daily News and president of the 
Association of 
Newspapers 
Classified Adver- 
tising Managers, 
died suddenly on 
June 6. He was 
stricken with 
heart disease 
while driving 
home in his auto- 
mobile. The fu- 
neral was held 
Thursday after- 
noon, Mr. Bough- 
ner was born on 
his father’s farm 
near Simcoe, On- 
tario, 42 years 
ago. He was educated in the public 
school and entered the newspaper busi- 
ness in Rochester, N. Y. After several 
years there and in PR N. Y., he 
went to Minneapolis. There he spent 
several years as city editor. He be- 


(Continued on page 64) 
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other. 
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Folio lines quick 


OW big a job is it to set running heads for a 


Ask your compositor —he 
knows it is a bothersome job. 


The Ludlow way shatters all traditions. It does the 
job in half the time—easier, better and at less ex- 
The folio number is part of each slug. 


The compositor sets and justifies his own line of mat- 
rices by hand—the whole line, mind you, whether 22 
ems or two feet long. He rapidly recasts for all suc- 
ceeding lines, merely changing the page number mat- 
rices after each cast. Justification remains the same, 
because the numeral mats are of uniform thickness. 


When left and right pages are worded differently, he 
uses two sticks and alternates, changing the numerals 
in one while the machine is casting a slug from the 
It’s a race for efficiency, and he enjoys it. 


Low quads in broad spaces are a big advantage. 
Ludlow quads are 11 points below printing surface. 


Ludlow Typograph Company 
2032 Clybourn nisin: Chicago 


Office : 


World Building, New York City 
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composition on slugs—12 to 60 point 





is a system for display 
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COMPOSITION ABOVE 10 PT. 
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An Invitation 


from 


Mm) The Sentinel Family 


The Sentinel Family will be among the first to welcome 
the ad men of the world when they come to Milwaukee on 


June 11th to attend the greatest convention in the history 
of advertising. 


The Sentinel Family hopes that the thousands of ad 
men who come to the convention will treat it just like any 
other old friend. It wants the delegates to feel that its home 
is theirs; that it may be called upon to perform any favor or 
service; that it will be glad to see them at any time. 


Home of 
THE SENTINEL FAMILY There are three members to The Sentinel Family. 
at Mason and Broadway 
Milwaukee, Wis. 


IN THE MORNING 


The Milwaukee Sentinel 


The only morning paper in Wisconsin, it brings each morning to the people of a 
great commonwealth their news of the world. 


IN THE EVENING 


The Evening Sentinel 


A thorough evening paper—read by discriminating newspaper readers all over the 
State. 


ON SUNDAY 


The Sunday Sentinel 


Atruly metropolitan Sunday newspaper—recognized as one of the leaders of the 
nation. 





For twenty-four hours each day of the year. 


WISCONSIN’S GREATEST NEWSPAPER 


Is at your service. 





National Advertising Representatives 


WILLIAMS, LAWRENCE & CRESMER COMPANY 


Brunswick Building Harris Trust Building Times Building 


742 Market St. 
New York City Chicago 


Los Angeles San Francisco 
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Editor 


PRESIDENT MAY DROP PRESS MEETINGS 
IF HE IS QUOTED AGAIN 





His Remarks to Correspondents on Partisan Comments, Used 
Verbatim by One Paper, Ammunition for Demo- 
crats—Corps Will Tighten Rule 





ishhaingtor 


pr! SIDENT HARDING'S 


conferences with Washington corre 
lent ll] be discontinued if there 1s 
repetition of a recent incident in which 
the President was qu ted in violation of 
in unwritten White House rule that no 
tatement 1 ittributed to the Chief 
Executive unle specifically authorized 


by him 


What the White House regards a 


violation of that rule occurred following 
the Presidential conference of June 2 
at which evidence was given of the Presi 
dent's displeasure over the tendency of 


newspapers to play up congressional at- 
tacks on members of the cabinet. This 
alleged attitude of the press apparently 
was deplored by the White House and 
the intimation was given that correspond- 
ents, on not infrequent ex- 
hibited lack of discretion in their judg- 
of the 


occasions, 


ment news. Not only the corre 
spondents, but the newspapers, were 
taken rather severely to task for what 


might be termed the news tendency of 
the times. 

The gist of the conference was faith- 
fully and accurately reported in the news- 
papers of the next morning and the re- 
ports, or at least one of them, which 
vigorously reflected the White House 
attitude to the extent of transgressing the 
“quotation” rule, became the basis for an 
address by Senator Stanley of Kentucky 
in which he accused Mr. Harding of at 
tempting to muzzle the press 

Publication of the White House inti- 
mation that further violation of the “no 
quote” rule would mean that the violator 
would be barred from the conference, 
or the conferences discontinued altogether 
brought statements from Senator Stanley, 
similar statements from Senator Harri- 
son of Mississippi and a reminder to the 
Senate that Senator McCumber had re- 
cently attacked the press in a speech on 
the tariff. 

The upshot of the developments was to 
make a political controversy out of a 
question which was regarded by Wash- 
ington newspapermen as one wholly of 
journalistic ethics and one that should be 
dealt with as such. Every effort is being 


HEARST IN ROCHESTER 
JUNE 25 


Sunday Papers Planned for Other New 
York State Cities—Syracuse and 
Elmira Probably Next—Daily 
Is Rochester Plan 


(By Telegraph to Evitor & Pustisner) 

Rocuester, N. Y., June 8—Much de- 
nied rumors of the past few months that 
William R. Hearst was to start a publi- 
cation in Rochester have developed into 
a reality. Representatives of the Hearst 
publications have leased the building on 
the corner of St, Paul and Andrews 
streets and work on the installation of a 
complete newspaper plant is being rushed. 
The first publication, which will be known 
as the Rochester American, is scheduled 
to appear on Sunday, June 25. The 
paper will be continued Sundays until the 
plant is completed, when both afternoon 
and Sunday editions will be published. 

The St. Paul street building was leased 
following unsuccessful attempts to lease 
either of the two afternoon papers here 
for use in putting out the Sunday paper, 
it is said. While local representatives 
claim there is no political significance to 
the move, action is believed to be in line 
with Hearst’s desire to swing the up-state 
section from the Republican column. 


By SAM W. 


BELL 

kpitor & Pupiisner 
made by the correspondents to force 
home this view and put the problem on 
that basis 

Correspondents, representing as they 


do newspapers of various political com 
plexion and views have no desire to be 
used by cither White House or members 
as the butt of political cor 

Neither do they wish to gi 
privilege accorded them at the 
House of seeing the President 

week and submitting to him 
questions of public interest for interpre 
tation or elucidation, 

They recognize that the President in 
his dealings with the press should be af 
forded ample protection and the justice 
of the “no quote” rule always has been 
recognized. The revival of the White 
House conference with the advent of 
the Harding administration was extreme 
ly popular with the Washington report 
ers and unquestionably has proved help- 
ful to the men in recording official Wash- 
ington developments. They would be 
loath to give them up and there is reason 
to believe that the President would not 
be equally loath to abandon them. 

For that reason it appears certain that 
the situation will be adjusted satisfac- 
torily. Already the question has been 
taken up with White House functionaries 
by the White House Correspondents As- 
sociation and the rule probably will be 
reduced to writing so that there will be 
no excuse for similar violations. Ef- 
forts also will be made to give the as 
sociation authority to “police” the con 
ference and discipline newspaper men who 
transgress the conference rules and un- 
derstandings. 

The White House, of course, realizes 
that the President's remarks upon the 
tendencies of certain portions of the 
press were seized upon by Senators Stan 
ley, Harrison, and Watson of Georgia, 
all members of the opposition party, for 
“all they were worth.” Senator Stanley 
has an enviable reputation as defender of 
the press and seldom lets an opportunity 
go by to resent any suggestion that news 
or news developments should be cen 
sored. 


ot Congress 
troversy 
up the 
W hite 


twice a 


Plans have also been made for the start- 
ing of a Hearst publication in Syracuse, 
it is said, 

A new press is already on its way here, 
having been originally intended for an- 
other Hearst paper, its route being 
changed when decision was made to start 
the Rochester American. Harry Gray, 
of New York, is in charge of the Hearst 
operations here, and will assume charge 
of the editorial department. 

Edgar G. Shaw, of Detroit, a member 
of the board of general management ar- 
rived here a few days ago. Others who 
are here to supervise the particular 
branches of the work in which they are 
experts are: W. G. Rosetti, of New 
York, head of the composing department; 
J. S. Healy, head of the stereotyping de- 
partment, and M. Bonhart, in charge of 
the general mechanical installation. 

Outside of the heads of the various 
departments who will be acquainted with 
Hearst methods, the personnel of the 
American will be made up of Rochester 
people, it is said. 

Shirley Olympias, of New York has 
arrived and will be business manager of 
the Rochester American, 

Syracuse, N. Y., June 8.—There is no 
indication that William Randolph Hearst 
intends to start a Sunday newspaper in 
Syracuse June 25. Publishers of the 
three local papers know of no negotiations 
for such publication in conjunction with 
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any of the local dailies. Jerome D. Bar- 
num, publisher of the Post-Standard is- 
sued morning and Sunday, said, “no rep- 
resentative of Mr. Hearst has approached 
us with any such offer, I have heard of 
nothing more than rumors locally if such 
a paper were started it would meet com- 
petition the same as any other paper.” E. 
H. O'Hara, secretary and treasurer of 
the Syracuse Herald, issued evening and 
Sunday, said the Herald had been ap- 
proached by no Hearst representatives. 

Harvey D. Burrill, president of the 
Syracuse Journal, an evening paper, said, 
“we are not intending to publish any 
Sunday paper at present, I have heard 
rumors one was to be started but the 
Journal has no connection with it.” 

The New York American, on June 8, 
irried the announcement af the estab- 
lishment of the Rochester American and 
said that it will be converted into a 
daily later on 


CRESSEY JOINS HEARST 


Is General Manager of Daily and Sun- 
day Boston Advertiser 


Kendall B. Cressey, who early in the 
Kall of 1921 sold the Austin (Tex.) 
\merican and went for an extended trip 
to Europe accom- 
panied by Mrs. 
Cressey, is now 
with the Hearst 
organization. He 
has just been 
made general 
manager of both 
daily and Sunday 


editions of the 
Boston Adver- 
tiser. 


In 1917. Mr. 
Cressey left the 
New York Her- 
ald where he had 
been general man- 
ager of both the 
Herald and Evening Telegram and went 
to the Chicago Examiner as publication 


KENDALL B. 


Cressey 


manager. After this he bought the 
Austin American. \t one time Mr. 
Cressey was news editor and _ business 


manager of the Philadelphia Record. 


Frank L. Blanchard Honored 


Frank LeRoy Blanchard, director of 
the department of public relations of 
Henry L. Doherty & Co., brought back 
with him after a three weeks’ trip to 
Oklahoma, Kansas and Missouri, a sil- 
ver medal, duly inscribed with his name, 
presented by the Kansas City Advertis- 
ing Club, as a token of its appreciation 
of a recent address delivered before the 
club during its observance of Advertising 
Club Week, an annual event. President 
Louis E. Holland, vice-president of the 
\ssociated Advertising Clubs of the 
Vorld, was Mr. Blanchard’s host on this 
occasion. Two days later Mr. Blanch- 
ard, at the invitation of Prof. I. N. Flint, 
head of the Department of Journalism 
at the University of Kansas, at Law- 
rence, gave three half-hour talks before 
the students of that institution, 


Dinner for Joseph J. O’Neill 

Joseph Jefferson O'Neill, formerly a 
reporter on the New York World, was 
the guest of honor at a dinner at the 
New York Newspaper Club June 10, 
celebrating his entrance into the moving 
picture field. He has become secretary 
to Will H. Hays, recently made head of 
the industry. The speakers at the dinner 
were Will H. Hays, Theodore Roosevelt, 
\ssistant Secretary of the Navy; Martin 
Green, Harry Kemp and other news- 
paper men. 


Baltimore Sun Increases Capital 

The capitalization of the A. S. Abell 
Company, owners and publishers of the 
Baltimore Sun and Evening Sun _ has 
been increased from $1,600,000 to $2,- 
600,000 according to papers filed with the 
state tax commission. About one-third 
of the $1,000,000 will be issued shortly 
in common stock to provide for new 
equipment. 


SCRIPPS-McRAE ACQUIRE 
INDIANA DAILY TIMES 


Roy Howard, Chairman of the Board, 
Effects Purchase From W. D. 
Boyce Company—No Changes 
for Present 


(By Telegraph to Epitor & PUBLISHER) 

INDIANAPOLIS, June 8—The Indiana 
Daily Times, afternoon paper, was pur 
chased by Roy W. Howard, chairman 
of the central executive board, for the 
Scripps-McRae newspaper interests from 
W. D. Boyce of Chicago, at a figure said 
to be less than $350,000. The transfer of 
ownership, which becomes effective Fri- 








Scripps Roy W. Howarp 


Ropert 


day morning, does not include the Times’ 
real estate, though the purchasers have 
taken an option on this. 

The new management announced on 
the front page of the Times that for 
the time being there will be no change 
in the typographical appearance of the 
paper or the personnel of the present or- 
ganization, but that there will probably 
be an announcement later as to editorial 
and business policies. 

Harold Hall, secretary of the W. D. 
Soyce Company, who has been acting 
as manager of the Times for the past few 
months, will stay in Indianapolis until 
August 1. 

Peculiar interest is taken in this pur- 


chase for the reason that Mr. Howard, 
who purchased the paper for the 
Scripps-McRae interests, was formerly 
an Indianapolis newspaper man who 


started his journalistic career as a car- 
rier of the paper he purchased yesterday. 
At one time he was sports editor of the 
Indianapolis Star and is well known in 
Indiana. 

The Times is successor to the Indian- 
apolis Sun, which was established in 
1887 by F. L. Purdy, who had been with 
the Cleveland Press, a Scripps-McRae 
paper. The W. D. Boyce Company 
bought the Sun in 1913 and placed the 
late George H. Larke, then of the Boyce 
company, in charge. The paper’s name 
-was changed to the Indiana Daily Times. 

Mr. Howard is leaving for New York 
tonight. He expects to take personal in- 
terest in the management of paper for 
time being. 


DENIES AGE-HERALD SALE 


E. W. Barrett Says Report Is Absurd 
and Ridiculous 


A report that Frederick I. Thompson, 
publisher of the Mobile (Ala.) Register 
and News & Item, had purchased the 
Birmingham Age-Herald, is emphatically 
denied by E. W. Barrett, owner of the 
latter paper. In answer to a telegraphic 
query for confirmation of the report, Mr. 
Barrett replied: 

“The report that the Age-Herald has been 
sold or is about to be sold is absolutely absurd 
and ridiculous and I am at a loss to wnder- 
stand how such a rumor could have originated. 
During my nearly twenty-five years of owner 
ship there has never been a thought of selling. 
The Age-Herald has not been sold. It never 
will be under any circumstances or at any price. 
I published in the Age-Herald last Sunda 
that there is not enough money in the world t 
buy the Age-Herald. That statement stands.” 





Schworm-Mandel Changes Name 


Schworm- Mandel Services, New Yor} 
and Chicago, has changed its firm name 
to the Advertising Checking Bureau, Inc. 
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AN EASY MARKET TO ENTER— 


SIOUX CITY 


In the last ten years the population of Sioux City jumped 
from 48,900 to 71,227. 


Growing communities are largely young people, open to 
new ideas. The habits of bygone generations do not cast 
a shadow over the present one. 


Small local manufacturing establishments are not present in 
great numbers to dispute sales with national advertisers. 
Sioux City, at the gateway of a vast territory, is an excellent 
place to run a campaign. For data, write 


THE SIOUX CITY TRIBUNE 


The newspaper that makes good 


with its Merchandising assistance 


WILLIAMS, LAWRENCE & CRESMER COMPANY 


Representatives 


—— + 
a 


New York Chicago 


San Francisco Los Angeles 


An Inland Empire of 400000 People 
visited daily Only by Sioux Gty 


NORTH DAKOTA. 









= / 


|] MONTANA 


SOUTH 
DAKOTA 





WYOMING 


NEBRASKA 
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MARION HARLAND DIES, 
NEARLY 92 


Mrs. Edward P. Terhune Under Her 
Pen Name Wrote Novels, Stories, 
Cook Books and for Syndicates 
—Children All Writers 


Mrs. Mary Virginia Terhune, widow 
of the Rev. Edward Payson Terhune and 
known nationally by her pen name, 
Marion Harland, died of old age June 
2 at her home in New York. December 
22 of this year would have been her 
92nd_ birthday. 

Mrs. Terhune began writing as a girl 
of 14 and in the early ‘50s of the past 





Marion HARLAND 


century the editors of the Southern Era, 
a leading Richmond publication offered 
a prize of $50 for a story which she 
won using for the first time her nom 
de plume of Marion Harland. When 
she was only 22 Mrs. Terhune published 
her first novel, “Alone,” which was an 
emphatic success. 

After her marriage in 1856 Mrs. Ter- 
hune lived at Charlotte Court House, 
Va., and her struggles as a minister’s 
wife with her domestic problems with 
the cook-books of that time which were 
ill-written and impractical showed her 
the need of a workable book on the sub- 
ject. Mrs. Terhune, a skilled writer and 
a genius in the art of home making, in 
1877 took to the Scribaer’s the manu- 
script of “Common Sense in the House- 
held,” the first really practical work 
of its kind. In 10 years over 100,000 
copies were sold. This was followed 
by “The Dinner Year Book,” “The Na- 
tional Cook Book” and others of the sort 
in addition to novels and short stories. 

Marion Harland also wrote daily arti- 
cles for newspaper syndicates on her 
favorite subject, which years after she 
wrote “Common Sense in the House- 
hold,” came to be known as domestic 
science and was made a special branci 
of college learning. Ten years ago 
Marion Harland wrote an autobiography 
and 3 years ago her last novel “The 
Carringtons of High Hill.” 

For the past 18 years Marion Harland 
worked: under difficulties, which would 
have been insurmountable to one who 
had not her energy and high spirit. First 
she broke her right wrist. Then she 
learned to do all her writing with a type- 
writer. Three years ago her eye sight 
began to fail and Marion Harland, well 
past 80, was soon able to dictate with 
facility, 

Mrs. Terhune was born in Amelia 
County, Va., a daughter of Samuel Pierce 
Hawes. She is survived by 3 children all 
of who have made reputations as writers 
and with whom at one time or another 
their mother collaborated. They are 
Christine Terhune Herrick, Virginia 
Terhune Van de Water, and Albert Pay- 
son Terhune. One of her grandsons, 
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F. F. Van de Water is the columnist for 
the New York Tribune. 

For many years past M: 
birthdays have been sign.) zed by her 
reunions of her childrei and grand 
children as well as many notable friends 
in the profession of letters. 

The energy and spirit which never 
failed Marion Harland throughout her 
life often led interviewers to ask how 
she maintained the working pace that 
only recently began to slacken. She 
would reply that the secret of her youth- 
ful ardor lay in the happy blending of 
religion and humor. “lf you want to 
stay young,” she added, “have some work 
you like, something to get you up in the 
morning. | don’t mind growing old. 
Up on the tableland of age the air is in- 
vigorating.” 

fhe funeral services were held at Mrs. 
Terhune’s residence in New York and 
the burial took place at Pompton Lakes, 
N. J., where for many years she had had 
a summer place. 


. Terhune’s 





MRS. ALEXANDER P. MOORE DEAD 


Lillian Russell her Stage Name—Daugh- 
ter of A Chicago Printer 


Mrs. Alexander P. Moore, wife of 
Alexander P. Moore publisher of the 
Pittsburgh Journal and nationally known 
by her stage name, Lillian Russell, died 
a 2a. m., June 6, in her home in Pitts- 
burgh. Mrs. Moore several weeks ago 
was thrown violently to the deck of the 
steamship upon which she was returning 
from a trip to Europe undertaken at the 
request of Secretary of Labor, James J. 
Davis, to make a study of prospective 
emigrants to the United States. Less 
than a week before she died Mrs. Moore’s 


physicians were confident that their 
patient was on the road to recovery. 
Alexander P. Moore, Mrs. Moore's 


daughter, Mrs. Dorothy Calbit, and her 
niece, Mrs. Mildred A. Martin, were at 
her bedside during her last moments 

Mrs. Moore was born Helen Louise 
Leonard, in Clinton, Iowa, December 4, 
1861, the daughter of Charles E. and 
Cynthia Leonard. Her father was a 
printer. He later moved to Chicago 
where he became a member of the print- 
ing firm of Knight & Leonard. She was 
educated in the old Sacred Heart Con- 
vent in Chicago, and there laid the foun- 
dation to her stage career by studying 
voice and instrumental music. When she 
was 14 her parents moved to New York. 
The next year she made her stage debut 
in the chorus of a production of Gilbert 
& Sullivan’s “H. M. S. Pinafore.” Her 
last appearance on the stage was in 1910. 

Mr. and Mrs. Moore were married in 
1912. During the World War, Mrs. 
Moore was very active in Red Cross and 
Liberty Loan campaigns. 


Obituary 


_Joun St. Georce Joyce, aged 76, ac- 
tively connected with the Philadelphia 
Public Ledger until he was taken sick, 
died June 2. He had done newspaper 
work for more than 54 years, 

_E. F. Dutorr, who for 50 years pub- 
lished the Chaska (Minn.) Herald, died 
recently following a long illness. 

L. P. Hunt, at one time publisher of 
the Mankato (Minn.) Free Press, died 
recently at Seattle. 

J. M. Harris, founder of the Hamil- 
ton (Ont.) Herald and president of the 
Herald Printing Company died June 5. 
He was a son of the late John W. Harris, 
editor and manager of the Hamilton 
Times, under whom he learned the news- 





paper business. He left the Times in 
12889 and founded the Heraid. His 
brothers, R. B. and Edward HUarris, 
were associated with him. 


RICHARD BRADNER PRENDERGAST, aged 
67, well known in newspaper and Ma- 
sonic circles in Chicago, died last week. 

DEsMonp DuNNE, formerly advertis- 
ing man for Werber & Abrahams, now 
Abraham & Straus, a department store, 
but at the time of his death engaged in 
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real estate business, died May 4 at his 
home in Brooklyn, where he had lived 
for 45 years. He is survived by his 
widow and three children. 


James E, SULLIVAN, magazine and 
feature writer of the southwest and con- 
nected with the Houston (Tex.) Oil 
Weekly, died recently. 

J. N. Mirier, aged 75, at one time 
publisher of the Sac City (Iowa) Sun 
and the Warrensboro Republican, died 
recently in Wichita, Kan. 

M. O. CISSELL, aged 71, Kansas news- 
paper man, formerly editor of the Ar- 
gonia (Kan.) Clipper, died last week. 

EMANUEL F. HEssLer, aged 84, for 
many years editor of the Kansas City 
(Kan.) Sun, died recently after a long 
illness, 

RusseLL Monroe, aged 44, assistant 
professor of Journalism at the Univer- 
sity of Oklahoma, died recently from an 
attack of heart disease. Buriak was made 
in Tipton, Mo. 

Cuartes C. Hitton, aged 66, for 30 
years publisher of the Appleton City 
(Mo.) Journal, died last week. 

Turopore F. KersHaw, aged 60, for- 
mer editor of the Granada (Colo.) Lead- 
er, the Pratt (Kan.) Republican and 
connected with Portland and Newport 
(Ore.) papers, died May 31. 

Epwin CLarKeE HAyNES, known to 
newspaper men of New England as 
“Ned” Haynes, died recently of pneu- 
monia in Mexico City, Mex., where he 
was managing editor of an English lan- 
guage paper. Mr. Haynes was born in 
Rutland, Vt., and worked on many pa- 
pers in New England. About 20 years 
ago he became sports editor of the Butte 
(Mont.) Miner. He went to Mexico 
City a year ago. 

Jacop E. WeENcH, owner and editor 
of the Tionesta (Pa.) Forest County 
Republican, died May 28. 

Grorce A. CoLiins, aged 40, Associ- 
ated Press operator at the Buffalo Eve- 
ning News, died recently. 

Watter C. Converse, aged 56, father 


of Miss Margaret Converse, assistant 
editor of the London (Ohio) Madison 
Press, died May 31. 


Harotp D. CuMMINGs, son of Post- 
master Harlan S. Cummings, former 
managing editor of the Lynn (Mass.) 


Daily Item, died in the Lynn hospital 
recently after a long illness. 


Mrs. FLorENCE Brown MITCHELL, 
wife of Robert G. Mitchell, city editor 
for many years of the South Norwalk 
(Conn.) Sentinel, died May 30. 


M.’O. CisHMAN, aged 71, a pioneer 
Kansas newspaper man, died at his home 
in Anthony, Kan., May 30. 


CuarLes W. Pace, former publisher 
of the Dawson (Minn.) Sentinel, died 
recently after several months’ illness. 


Mrs. Apa CABLE, aged 63, publisher 
and editor of the Bradford (Pa.) Sun- 
day Herald, died recently. She had 
done newspaper work in northwestern 
Pennsylvania for over 40 years. 

Mrs. J. Epwarp Norcross, wife of 
J. Edward Norcross, news editor of the 
Vanvoucer (B. C.) World, died May 
10 after a long illness. 


Russett D. Leeps, manager of the ad- 
vertising department of the Electric Bond 
and Share Company of New York City 
died suddenly of blood poisoning May 7. 

FrepericK N. Morrat, age 83, a news- 
paper man, for more than 20 years con- 
nected with the Newark (N. J.) Star 
Eagle newspapers, died May 7. 

ProFEssoR JEAN IsADORE CHARLOUIS, 
aged 78, who directed an advertising 
agency in New York, died May 7. 

BENJAMIN AKIN, vice-president of 
Hulscher-Rothenberg, Inc, New York 
advertising agency, died last week. Be- 
fore joining this agency, he was adver- 
tising manager of the circulation depart- 
ment of The International Magazine, and 
at one time advertising manager of 
Huyler’s. 

Joun T. Hawke, aged 86, publishe 
and editor of the Moncton (N. B.) 
Transcript, died recently. 








States 


taken over 


June 5th, 1922 








ANNOUNCEMENT! 


The entire stock 
of the well-known 


FLEXIDEAL 


Dry Mat, newsprint and other 
newspaper supplies, now in this 
country, together with the exclu- 
sive selling rights in the United 
and Canada 
from 
Wheeler Corporation, 6 Church 
Street, New York, by 


THE FLEXIDEAL COMPANY 


With Offices at 
15 William Street, New York 


have been 


the W. B. 
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The Right Honourable 


VISCOUNT NORTHCLIFFE 


Publisher The {ondon Times and London Daily Mail 


‘Invites 


THROUGH 


Sir. Charles Higham, m.p. 


The 
ASSOCIATED ADVERTISING 


CLUBS of the WORLD 


to hold 
their 1924 Convention 


LONDON 


England 


LORD NORTHCLIFFE has asked Sir.Charles Higham 
in person to place his reasons for inviting this Con- 
vention to London, and is certain Sir.Charles will re- 
ceive the characteristic American courtesy and attention. 


THE NORTHCLIFFE ‘PRESS 


280 BROADWAY, N.Y. CITY 
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WEEKLY EDITORS MEET 
IN OTTAWA 


Canadian Weekly Newspapers’ Asso- 
ciation Now Has 534 Members— 
Premier Compliments Orga- 
nization for Work 


raph to Epitor & 


PUBLISHER) 

Orrawa, Ont., June 8.—Over 400 pub- 
lishers and editors of weekly newspapers 
today began three-day convention of 
Canadian Weekly Newspapers Associa 
tion at Chateau Laurier. Official wel- 
come was extended on behalf of govern- 
ment and city by leaders of the three 
political parties and Mayor Frank Plant, 





Due to the unusual number of con- 
ventions that will be held 


and 


next week 
the heavy amount of news and 
information entailed in their pre-meet- 
ing announcements, 


of Mr 


Points on 


the third article 
Rome G. Brown on “Important 
the Law of the 
omitted this issue of 
EDITOR & PUBLISHER. The series 


will be resumed next week. 


Press” is 


from week’s 











the latter of whom was for several years 
engaged in newspaper work. [arly in 
the session it was announced that the 
association, whose motto is improved 


newspaper service to the community, 
now has 534 members Hon. W. L 
Mackenzie King, premier, welcomed dele 


gates as a splendid representation of 
journals which wield wide influence on 
molding of character of Canadian peo- 
ple. He complimented them on having 


broken away from old Canadian Press 
Association, and becoming bigger than 
that association ever was. Hon. Arthur 
Meighen, leader of Conservative party, 
said that he often wondered whether seri- 
ous character of great power wielded by 





men hind editorial chair, was sufh- 
ciently realized by the men_ themselves. 
Press was a power in politics, in social 


evolution and in all and activities 


spheres 





of life. It held in its hands much of 
destiny of the state and men responsible 
for Canadian press must realize mort 
and more their great responsibility. 

Hor | \. Creerar, leader of Progres 
sives, told how he once had something 
to do wi i ekly wspaper, for a few 
months’ editorials such a paper 
However, he admitted his efforts were 
not a conspicuous success and the editor 
four circulation decreasing, so he 
lost his job. The speaker was not sure 
that daily papers exercised that profound 
influence molding public opinion that 
weekly papers did, nor that daily papers 
exercised the same influence they did a 
few years ago. Weekly papers were 
sources of more thoughtful information 
than were dailies. In the creation of a 
sound, skeady public opinion, great op- 
portunity was given to the weekly paper. 

President V. C. French reviewed poli- 
cies of the association and welcomed new 
members. In speaking of advertising he 
commended the policy of papers in re- 
fusing advertising of various oil and 


mining companies. He said that no rep- 


utable newspaper could afford to sell 
space to such companies. “The mission 
of the press,” he said, “is the service to 


masses of the people. A newspaper man 
must have rich, broad sympathy with his 


fellowmen. He must enter in spirit the 
homes of peopl To toil with those 
who toil and suffer with those who suf- 
fer If his blood does not boil within 
him whenever he sees injustice, h's mis- 
sion in life 1s elsewhere. The duty of 


the newspaper man is to hold up the mir- 
ror to events of the day and so interpret 
them that tomorrow life of the nation 
may be sweeter, happier, more intelligent 


and more prosperous.” 


Following opening of the convention 
the balance of the day session was de- 
voted to business. S. S. N. Winn, of 


Yorkton, Sask., 
Wee *kly 


the Enterprise, 
paper on 


read a 


3uilding a Newspa- 


Editor & Publisher 
er AS Ae 
the Southam 
“Commercial 


Lewis, general manager of 
Press, Toronto, spoke on 
Printing Costs and Stand- 
ards.” W. J. Dunlop explained the ad- 
vantages of journalistic short 
for weekly newspaper editors. 
gates were entertained at tea by their 
Excellencies Baron and Lady Byng, and 
a ball was held at Chateau Laurier in 
the evening. 


INSPECT EMPIRE STATE 
PRINTING SCHOOL 


courses 
The dele- 


New York State Publishers’ Association 
Holds Meeting in Ithaca—Equipped 
to Teach All Branches 
of Printing 


Representatives of 35 up-state daily 
newspapers, members of the New York 
State Publishers’ Association, met in 
Ithaca, N. Y., June 5, primarily to in- 
spect the new Empire State School of 
Printing which has been established in 


this city by the organization. About 40 
publishe rs were in atendance at the 


ses 
sion which was presided over by Frank 
kK. Gannett, of Utica, president of the as- 


sociation 

The assembled publishers had dinner 
at the Ithaca Hotel, followed by the busi 
ness the principal event was an 
Layton S. Hawkins of Chi 
director of education of the United 
Typothete of America. In the course of 
his address, Mr. Hawkins complimented 
the publishers on their forward step in 
establishing this school. He cited rec 
ords to show the great need of education 
in the printing industry and expressed 
himself as elated over the earnestness 
with which the publishers are supporting 


session, 
address by 
cago, 


the school movement. 

Ross W. Kellogg, dean of the new 
school, submitted a report to the pub- 
lishers on the progress which has been 


made by the institution since it was es 
tablished on May 1. The new school he 
said, is now fully equipped and he urged 


the personal co-operation of every pub 
lisher in securing an appreciable interest 
in it. The school, he added, has demon 
strated its fitness to take its place in the 
educational world of the printing indus 
try and all that remains now to insure its 
success is the assurance of a large en 


rollment 
Routine reports from various outstand 


ing committees relative to the conduct 
and maintenance of the school were sub 
mitted and approved \mong those was 


one from John W 
Journal News, chairman « 
tee on Equipment 

The publishers mode a complete per 
sonal inspection of the ne w school, their 
visit here for that purpose being the first 
since the school was founded. They ex- 
pressed the utmost satisfaction in the 
capable manner in which the school’s af 
fairs are being handled by , Dean Kellogg 


Baker of the 
f the ( 


Ithaca 
ommit 


and the various committees with which 
he is co operating in the conduct of the 
same, and pledged their unqualified sup 
port to assure it of a sizeable enrollment 

The Empire State Printing School, 
their inspection revealed, is one of the 
best equipped schools of its kind in the 
entire country for complete teaching of 
the printing industry. The school quar- 
ters are situated in a large building on 


East Seneca street, a short distance from 


the city’s business section, and the insti- 
tution has been provided with modern 
equipment 

Ross W. Kellogg, the active head of 
the school, is well qualified for the po 


sition, having been engaged for a number 
of years as a publisher and printer. The 
New York State Publishers’ Association 
we Be him from previous position 
as secretary of the Ithaca Board of Com- 
merce to become the @ean of the new 
school. 


his 


Picture Page in Parsons Sun 


The Parsons (Kan.) Daily Sun is 
now printing a weekly picture page and 
is contemplating making it a daily fea- 
ture. 
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NO UNION CARDS FOR 
MACON GRADUATES 


Despite Veto of Local Union Interna- 
tional Officers Will Prevail—Union 





Employe Forced to Quit Job 
—No Effect on School 


(By Telegraph 
MAcon, 


Ga., June 6 


to Epitor & PUBLISHER) 


-Although 


the 


Macon typographical union took the in- 


itiative in seeking friendly relations 
the Macon Printing School, 
the Georgia-Alabama 
for the 
Association 


Business 


and the Southern 
paper Publishers’ Association, 
Ward, president of Local No. 
officially notified President 
derson of a severance 
one union machinist 


93, 
Eugene 
of relations. 
who had been 


with 


operated by 
College 
American Newspaper Publishers’ 
New $- 
George D. 
today 


An- 
The 
em- 


ployed at the school was pulled out by 


the local union. 
In a letter to President 


Anderson, 


Mr. 


Ward declared that this action was taken 
at the discretion of President McParland 


of the International 


Typographical 


Union, although he had taken the matter 


up with the executive council. 


“This 


puts us back where we were on February 


28,” said Mr. Anderson, when the 


con- 


tract was drawn up by Organizer Camp- 


bell of the I. T. U 
Macon typographical union. 

There was objection to friendly 
lations on the part of a number of 
lishers of the country but after the 
ation was explained no harm was 
in the agreement. The directors 


. at the request of the 


re- 
pub- 
situ- 
seen 


had 


agreed to recommend to the S. N. P, 
A?’s convention in July ratification of the 
agreement if the International Typo- 
graphical Union ratified it. The agree 
ment provided that as new employees 
were needed in the school, union men 
were to be taken in. 

At the last meeting of the local typo- 
graphical union a vote was taken in the 
matter of withdrawing the union man 
from the school, but this proposal was 
voted down, 17 to 7, it is understood. 

The school is not crippled by the latest 
development in the least. There are 40 
students taking the course at this time. 
Better results are being obtained no 
than have been obtained in the two years’ 
history of the school. “We have mort 
peace of mind now than at any time since 
negotiations were be ‘gun, ” said President 
Eugene Anderson, “because of the un- 
certainty when union contracts would be 
changed.” 

Radicals in the I, T. U. are blamed 
for the breaking off of negotiations of 
friendly relations. Many members of the 
publishers’ association appear to be glad 
that the situation has developed as it has. 


Harrisburg, Not Pottsville 

The Pennsylvania State Press Associa- 
tion and the Pennsylvania State Editorial 
Association will hold their joint conven- 
tion June 23 and 24, at Harrisburg, not 
Pottsville, as stated in Eprror & Pur- 
LISHER last week. 

Another Linotype in Asbury Park 

The Asbury Park (N. J.) Press has 
installed its eighth linotype machine. 








gain of 
Boston newspaper 
vertising. 


May was 31°; for 
the gain was 29‘ 


of 


ing larger returns. 


CHICAGO 





Another Month of 


GOOD BUSINESS 


The best May in the Transcript’s history—a 
the largest gain of any 
over last year in total of ad- 


149 columns 


The Transcript’s gain in national advertising in 
the first five months of 


The Transcript has made the largest percentage 
of gain in total advertising for 1922 to date. 


The Transcript was first in total of advertising 
Boston evening papers and second where a 
morning is combined with the evening edition. 


The obvious inference is that the best business 


is coming from people whose salaries 
been reduced and whose investments are now pay- 


The best medium for reaching these people is the 


Boston Evening Transcript 


National Advertising Representatives 


CHAS. H. EDDY CO. 
NEW YORK 


*The Monitor and Telegram not figured. 


1922 


have not 


BOSTON 
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Preferred 


In the metropolitan district of New York, with a population of 
approximately 9,000,000 people, The New York Times is read by 


the largest group of intelligent, responsive and prosperous per- 
sons ever assembled by a newspaper. 


The New York Times has the confidence 
of its readers, who represent the greatest 
buying power in the world. It offers an un- gation and censorship. Questionable, mis- 
equaled opportunity for a successful adver- leading or fraudulent announcements are de- 


tising campaign in the world’s greatest me- clined. 
tropolis. 


Advertisements offered for publication in 
The New York Times are subject to investi- 


In five months of 1922 The New York 
Times published 10,160,686 agate lines of 
advertising, an excess of 977,668 lines over 
the corresponding months of last year and 
3,425,502 lines more than the second New 
York newspaper. 


The net paid circulation of The New York 
Times, average daily and Sunday editions, is 
in excess of 350,000 copies, distributed to its 
readers in 8,000 cities, towns and villages 
throughout the United States. 


First in Effectiveness 


Sixteen leading New York advertising agents, in response to a question- 
naire concerning the respective value of New York newspapers, place The 


New York Times first among New York morning newspapers in effectiveness 
as an advertising medium. 


FACTORS IN WHICH THE NEW YORK TIMES EXCELS. 


Points 
Obtainablk The Times 


Total Measure of Effectiveness. 100 90.92 


Points The 
Obtainable Times 


1. Character as a newspaper—reliability 
and fairness—commanding confidence 


Points The 
Obtainable Times 
4. Preference, or attachment, because of 


long-continued or habitual reading 

and esteem of readers. 15.00 14.79 or partisanship. 10.00 9.54 
2. Prestige of age or old-establishment— 5. Volume and variety of both display 
fame of leadership or domination of and classified advertising, presenting 

its field—reputation of success and the market-place aspect 10.00 10.00 
influence 8.00 7.96 6. Results on higher-priced, choicer mer- 
3. Subscribers on merit as a newspaper; chandise, medium grades and better— 
independent of premium, contest and from readers of buying power and pur- 

similar inducements. 5.00 5.00 chasing ability 5.00 4.89 


Quality and volume of circulation and advertising results considered, the 


advertising rates of The New York Times are lower than those of any other 
newspaper in the world. 


IT STANDS ALON! 
Fron n addre Harold 


] a é ss b 7 
B. Johnson, editor of The 
Watertown Daily Times, at 
St. Lawrence University. 
The New York Times is 


i 
probably the greatest news 


ta “and is) made. 50. bs “All the News That’s Fit to Print” 

oes ewe ~n Peck 

axes to grind and permit 

or lee TIMES SQUARE NEW YORK 
in the greatest field in the 

world. It apes nothing; it 


stands alone. It dominates 
its field and properly so. 


tN 


WONITTAMNNTLA 














56 


Editor & Publisher for June 10, 


RADIO, BIKES AND POGO-STICKS PRIZES 
FOR BOY CIRCULATION GETTERS 





Vacation Jobs Harder to Get and Newspapers Find Strong 
Response from Youngsters With Right Rewards for 
New Mail and Carrier Subscribres 





By SIDNEY D. LONG 


Manager of Business and Circulation, Wichita (Kan.) Eagle, 


UST about a year ago the Chicago 

Tribune startled the circulation 
world by the rejuvenation, in a new 
and novel form, of the bicycle as a prize 
to boys and girls living in Chicago, for 
35 new subscrib- 
ers. Thousands 
of boys and girls 
hurried to the 
Tribune office 
and procured or- 
der books. Spe- 
cial places were 
soon designated 
in many places 
in the city where 
the order books 
could be secured 
to avoid the rush 
at the Tribune 
office. Hundreds 
of bicycles were 
earned and many 
thousands of new subscribers turned in 
by these young American sales boys and 
girls. 

The scheme spread all over the coun- 
try. Large and small cities in nearly 
every State took up the plan. It came 
at an opportune time. The boys were 
unable to get summer jobs as easily as 
they could during the war period. They 
jumped at the new subscriber bicycle 
plan like a bass at a live minnow. They 
got their wheels and the newspapers 
got the new subscribers. Both were 
happy. 

As the snow quit flying this spring, 
many of the papers that did not use 
bicycles last summer got into the game 
and put on the campaign before school 
was out, and got the young folks all 
tuned up for the summer and many got 
out after school hours and earned their 
wheels, 

The Chicago Tribune, Cleveland Plain 
Dealer, and many other papers that had 
enjoyed big results from the plan in 
1921 opened up with the early summer of 
1922. 





Sipney D. Lone 


One of the noticeable features of the 
1922 plan is that most of the papers that 
required 35 new subscriptions of the 
boys and girls last year are requiring 
20 or 25 this year. The philosophy of 
this cut seems to be that the youngster 
can procure 20 or 25 more quickly and 
will be more likely to enter and win at 
20 or 25 than at 35. 

The bicycle has its power as an induce- 
ment for the boys and girls to get out 
and hustle for new subscribers. The 
grown-up folks everywhere are riding in 
autos. The boy, too, likes to ride and 
hence he finds sport with his bike in the 
summer and uses it in the fall and winter 
to ride to school. 

This year something else happened. 
there is always something happening in 
the circulation game. The radio burst 
into prominence in spots and the spots 
soon grew in number rapidly. 

Newspapers all over the United States 
opened up radio departments in their 
columns, while many installed broadcast- 
ing stations or connected up with broad- 
casting stations in their city. Studios 
were opened in these newspaper plants 
and concerts were broadcasted. 

I had the pleasure of visiting one of 
these broadcasting studios in the Kansas 
City Star office. Leo Fitzpatrick, of 
the editorial department was in charge. 
The Howard Brothers from the Shubert 
show were singing in the large receiving 
horn. They sang one of their , comic 
duets. Then one of them sang a solo 
while the other hurried into an adjoining 
room where he listened to his brother 
sing as it came over the radio. 


City people were rapidly purchasing 
radio receiving sets; and radio evening 


Kansas - 


parties were quite the fashion. It was 
indeed exciting. It was new. 

Just about this time, in the early 
spring, the Chicago Herald-Examiner, 
the Indianapolis Star and the Los 
Angeles Examiner strutted forth with 
radio receiving sets as prizes to boys for 
new subscriptions. It went at first blush. 

It developed that the boys had been 
studying the elementary principles of 
radio all winter in their manual training 
work at school. The boys who were 
electrically inclined were deeply inter- 
ested in the developments of the radio 
and had bought many kinds of wires 
and coils, etc., in an endeavor to make a 
set for themselves. So when the papers 
blossomed out with page ads announc- 
ing the radio subscription plan, the boys 
and many girls hit the trail to the news- 
paper offering the radio sets and with 
order books in hand were soon rapping 
at the doors in a search for new sub- 
scriptions. The prevalent number re- 
quired was 15 to 20, while some required 
as low as three, according to the price of 
the set given out. 

One of the early serious tribulations 
encountered by the circulation managers 
was the matter of procuring the sets 
fast enough. It was a new factor in 
manufacturing. Plants were few and 
their Cutput was limited to a very small 
commercial demand, The newspaper cir- 
culation publicity given to radio brought 
it to the attention of the general public 
as well as to the boys. Nearly every- 
body soon found themselves wanting a 
set that they might listen through the 
air. Many of the papers installed the 
sets for the successful boys. The radio 
campaign had to be carried on a little 
different than the bicycle. Every boy 
knew all about a bicycle. While with 
the radio it was necessary to educate 
and enthuse him at the same time. 

The radio campaign, I believe, has 
just barely started and one that will 
spurt ahead when school starts as the 
boys get back into the manual depart- 
ment of school work. Also he will 
be glad to have his radio during the 
long after-school hours and evenings this 
fall and winter. 

Broadcasting stations are being erected 
in many of the smaller cities as well as 
the large cities and likewise many towns 
of 5,000 to 20,000 are installing them. As 
the broadcasting station comes nearer 
the boy’s own town, the more he itches 
to have a radio receiving set of his own 
and listen in. 

This year seems to have been some- 
what full of prizes and surprises. Along 
with the radio popped out the “pogo” 
jumping stick. The Louisville Courier- 
Journal and the St. Louis Globe-Demo- 
crat were among the first to introduce 
this almost unknown novelty as a prize. 
It, like the bicycle and radio, went from 
city to city as a newspaper prize for 
new subscriptions for boys and girls, 
with rapidity. 

One thing in favor of the pogo was 
that it was new. Boys and girls rushed 
to the newspaper offices to see what in 
the world a “pogo” was, and to venture 
a trial on this mystic vaudeville jumping 
stick. It was love at first sight with 
the youngsters. They would try the 
pogo and watch the other fellows try- 
ing it, and with sparkling eyes say, 
“Give me an order book.” Then out 
they would go on the hunt for new 
subscriptions. The newspapers required 
in most instances only two new subscrip- 
tions to procure the pogo. This was 
easy, and the pogos went like hotcakes. 

In Louisville, the Courier-Journal had 
a pogo picnic, with pogo races. Many 
of the newspapers using the bicycle or 
radio or both allowed the two new subs 





1922 


that it took to get the pogo to apply 
on the number that was required to 
procure either the radio or the bicycle. 

This, as last year, is proving to be a 
good summer for the live boys and girls 
to get into the prize-earning business, 
owing to the fact that jobs are not 
plentiful for them during the vacation, 
and they find it almost like having a 
job to earn their own wheels, radios 
or pogos, or all three. 

The slogan with nearly all of the 
newspapers in these campaigns is “Pay 
no money, collect no money, except when 
the paper is to be sent by mail, then col- 
lect 6 months in advance.” 

Here are some of the newspapers giv- 
ing these popular prizes. 

The Los Angeles Examiner is using 
a crystal detector radio receiving set 
as a prize to boys and girls who pro- 
cure ten new subscribers, each for three 
months. They began their campaign April 
6 and within the first three weeks they 
received 7,000 requests for subscription 
order books. At first they had a little 
worriment in procuring enough sets to 
fill the orders; however, now the factory 
has caught up and the shipments are 
meeting their demand. 

The Detroit Journal is giving to boys 
and girls the choice of two radio re- 
ceiving sets, one valued at $30, for whicn 
it required 20 new subscriptions, each 
for twenty weeks, while for the other 
set, which is valued at $20, 14 new sub- 
scribers are required. The Journal is 
also giving a radio pencil, which is in- 
deed a novelty, in that it can easily be 
set up in the home and perform like 
any other radio receiving set, only it is 
more limited in its scope. This radio 
pencil the Journal is giving for two new 
subscription, each for twenty weeks 

The Cleveland Plain Dealer is using 
bicycles as prizes for new subscribers. 

The Louisville Courier-Journal is 
giving away $23,000 in gold in a big sub- 
scription campaign. The first capital 
award is $4,000 in gold. The second 
capital award is $2,000 in gold. The 
territory is divided into 8 districts. There 
are eight awards in each district, rang- 
ing from $1,000 to $25. Cash awards 
at large are to be given as follows: 
After the winners of the district awards 
have been decided, fourteen cash awards 
of $20 each will be given to the 14 next 
highest, irrespective of district. Tothe 
next 35 $15 will be awarded, irrespec- 
tive of district. 

The Indianapolis Star announces its 
radio receiving set in large ads by these 
stirring words, “Oh boy! What fun! 
Just rig up the aerial in your back yard 
—call in Skinny and the gang—and then 
the fun begins. Music, baseball scores, 
speeches, ’n everything.” The Star gives 
a radio that will receive messages, music, 
etc., from the local broadcasters for only 
3 new subscribers, each for 4 months. 

The Chicago MHerald-Examiner is 
using the radio receiving sets within 
a 40-mile radius of Chicago. The set 
is given free to the boy or girl procuring 
20 new subscriptions, each for 6 months. 
The party is given the privilege of pay- 
ing $10 in cash and procuring 12 new six 
month subscriptions. 

The Washington (D. C.) Post radio 
new sub campaign is perhaps one of 
the most unique. The first month of 
carrier subscriptions are required to be 
paid-in-advance. Sixty points are nec- 
essary to procure the radio receiving 
set. Six-month subscriptions are re- 
quired. The Washington Post radio set 
is given for 20 six-month subscriptions 
to the Daily and Sunday Post, the first 
month to be paid in advance at the rate 
of 70 cents per month, deliveries made 
by the regular authorized carrier boys 
and collections to be made monthly at 
the regular subscription rates. Points 
are given for paid-in-advance subscrip- 
tions which will enable the boy or girl 
to obtain a radio outfit with but very 
little effort, as follows: 


“Point schedule for subscriptions paid in 
advance for regular carrier delivery in Wash- 
ington and Alexandria: 


Points 
One year, Daily and Sunday.. $8.40 12 
One year, Daily only........ 6.00 8 
One year, Sunday only....... 2.40 4 
Six months, Daily and Sunday 4. 6 
Six months, Daily only....... 3.00 4 
Six months, Sunday only..... 1.20 2 


Points will not 
taken for a period of less than six months. 


be issued on subscriptions 


Point Schedule for Mail Subscriptions. 

; Points 

One year, Daily and Sunday.. $10.00 12 
One year, Daily only......... 7.00 8 
One year, Sunday only....... 3.00 a 
Six months, Daily and Sunday 5.00 6 
Six months, Daily only....... 3.50 4 


Six months, Sunday only..... 1,50 2 

All mail subscriptions must be paid in ad- 
vance. . ae 

(Points are not to be issued on subscriptions 
taken for a period of less than six months. 

No subscription blanks are necessary in the 
country districts. The boys and girls are to 
send in the names and addresses with subscrip- 
tion price. 
levesgeetive of the District in Which You are 

do not Hold Subscriptions. 

All subscriptions are to be sent in as_ fast 
as they are procured, in order that delivery 
can be made without delay. st 

It is not necessary to get fully paid-in-ad- 
vance subscriptions in Washington for deliv- 
ery by carrier in order to obtain a radio set. 
Arrangements have been made whereby credit 
will be given for subscriptions taken for a 
period of six months where payment has been 
made for the first month’s delivery, and the 
subscriber has guaranteed to take the Post for 
the full period. ; 

The following is the point schedule: 


Per 
Month Points 
Six month, Daily and Sunday.. $0.70 3 
Six month, Daily only......... .50 2 
Six months, Sunday only...... +20. 1 
A radio set can be obtained by getting five 
Daily and Sunday subscribers who are paid in 
advance for one year, or twenty Daily and 
Sunday subscribers who guarantee to take the 
Post i a six month’s period and have ,paid 
the first month’s subscription in advance. 
The St. Louis Post-Dispatch is giving 
radio sets in the city of St. Louis. Ten 
new six month subscriptions are neces- 


sary. 
The Seattle Post-Intelligencer is using 
radio sets for new subscribers. 
The Indianapolis News is using radio 
receiving sets with their agents and car- 
riers to promote their routes. They 
are offering the sets for 20 three months 
new subscriptions. If the boy only pro- 
cures 15, he is allowed to pay the differ- 
ence and get the set. The plan only 
runs four weeks. : } 
The Wichita (Kan.) Eagle is using 
radio receiving sets as prizes for new 
subscriptions. A radio with aerial in- 
stalled is given for 15 new subscriptions, 
daily and Sunday, each for six months. 
It is also using the bicycle, giving the 
wheel for 25 new subscriptions, each for 
six months. The Eagle used the bicycle 
last year also. : 
In this connection the pogo jumping 
stick is used, in which two six months 
new subscriptions are required and these 
two apply on the number required to 
procure either a radio or a bicycle. The 
time limit on the campaign is September 
15. 





I. C. M. A. AND “THREE I” CIR- 
CULATORS TO MEET 


(Continued from page 10) 











“How Radio Has Helped Build Circulation,” 
Walter Hoots, Indianapolis Star. 

“Building Circulation on a Morning News- 
paper Thru School Children,” Fred A. Rein- 
hardt, Chicago Post, : 

“Economical Methods in Building Circula- 
tion,” S. D. Danforth, Elkhart Truth. 

“Method Used in Building an Independent 
Carrier Organization for a Special Saturday 
Evening Edition,” J. N. Eisenlord, Chicago 
American. : : 

“My Best Scheme in Building Circulation 
During the Past Year,” H. W. Stodgill, Louis- 
ville Courier-Journal-Times. 

“Does Publication of a Junior Justify the 
Expense?” C. K. Jefferson, Des Moines Regis- 
ter-Tribune. 

“The Future of the Mail Trains,” W. P. 
Lovell, Bloomington Pantagraph, 

“Circulation Secured by Contests, Premiums, 
Etc., Compared with Straight Canvassing,” Em- 
erson Kester, Connersville News-Examiner. 

“Does the Business Manager Co-operate 
Fully with the Circulation Department?” J. A. 
Beckett, Decatur Review. 

“Good Results from ‘District Men’ Meet- 
ings,” C. B. Julian, Indianapolis Times. 


Round Table Talks 


Cheaper Transportation of Newspapers—Bag- 
gage vs. Express. 

What Can a Newspaper Do to Cut Down 
Transportation Charges? 

Are Newspapers Degenerating to the Return 
Privilege, if so, Why? 

How to Improve City Delivery Service. 

Is the New Six Months’ Ruling of the A. B. 
C. a Just One 

Best Carrier Contest. 
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A MARKET UNIT 


The Southern States 


One-third of the area and population of 
the United States is in the South. 


The South is a growing market. Now 
is the time for American manufacturers to 
establish themselves in the trading centers, 
merchandising channels and most influ- 
ential advertising media. 


The South has turned to diversified agri- 
culture. She raises tobacco, sugar, corn, 
wheat, oats, melons, apples, peaches, pea- 
nuts, grape fruit, sheep, hogs and cattle in 
great quantities. 


The South wants to buy because she has 


big, permanent resources that make her 
buying capacity far up in the millions. 

National Advertisers, get into this terri- 
tory. Localize your merchandise. Put it 
in stores and tell the people about it 
through the columns of the daily news- 
paper. Link your goods up with your 
local dealer. Co-operate locally and get 
your share. 

These daily newspapers have developed 
the co-operative spirit. They are pub- 
lished in market centers where there are 
more buyers than sellers. They will help 
you to establish yourself. 





Circula- 2,500 10,000 
ALABAMA. 


tion lines lines 
TiBirmingham News ..............+... (E) 65,293 AS 15 
tiBirmingham News ...............-.. (S) 71,510 1S AS 
**Mobile News-Item .............+..++- (E) 10,840 05 05 
SCORN TRUONG ce cnccsccccvnvesscsee (M) 21,105 87 Ai 
WROD. SUED wacsncnseddcesedeczccus (S) 33,739 085 085 
FLORIDA. 
Jacksonville Metropolis ............-- (E) 19,508 7 7 
*Florida Times-Union, Jacksonville(M&S) 33,398 08(9cS) .08(9cS) 
TOPURSROEES. SOUTER cccccsecicccoscced (M) 3,552 625 025 
et ee (S) 4,831 025 02S 
OPN TROD sic ccetccesscsscecccss (E) 5,266 63 3 
POPNNNONTR: TUG cciccccccccstseccseced (S) 7,000 43 03 
GEORGIA. 
"Rpts CRRORREEO occ ciscctccssscics (M) 10,814 045 045 
“Auguste Chronicle ....cccccccccccccces (S) 11,476 045 045 
SR BERIEEE dé vccvecscccectccccas (E) 12,886 OS 5 
"Ameen TEED 6c cciecdcccccccccevass (S) 12,863 A) 0S 
"Columbus Ledger .....cccsccccccees (E&S) 8,789 04 04 
“Macem Telegraph § ....ccccccccccccecs (M) 20,378 06 * 
“Hee TORE. occccccscsccccoccess (S) 21,837 06 06 
**Savannah Morning News......... (M&S) 21,201 055 5 
KENTUCKY. 
"Lexington Leader ............cseeeee- (E) 15,621 05 
Ea TA cccccsacdisacconces: (S) 15,566 os x) 
Louisville Herald ........0.seseeeee- (M) 43,629 09 x] 
Louisville Herald ..........0.ses0000 (S) $5,572 0 x) 
NORTH CAROLINA, 
SRatawe: CHNGD  ccccccdcssecccccesss (M) 10,280 045 045 
C$RaigeEs CHRD cccccccsccsecccceseces (S) 8,932 045 045 
*Charlotte Observer ............ese000- (M) 21,098 06 06 
“Chastatte GResPVEP cccccccccccccccccs (S) 25,260 a7 47 
Greensboro Daily News............. (M) 18,643 65 65 
Greensboro Daily News..........--.. (Ss) 26,112 a“ 06 


Circula- 2,500 10,000 


NORTH CAROLINA (Continued). tion lines lines 
“Raleigh News and Observer......... (M) 24,005 06 x 
*Raleigh News and Observer......... (S) 28,190 06 6 
*Raleigh Times .........00ceecceceeeces (E) 8,203 3 04 

tttWilmington Star ........ccc+ssees (M&S) 6,228 04 4 
**Winston Salem Journal........... (M&S) 6,325 4 4 


SOUTH CAROLINA. 


CE GUE © Gtdcdscccccccccsacereas (M) 20,298 6 06 
WIE Sod naceccndataccoccsccas (S) 21,760 06 A) 
"Greenville PieGmnemt ..ccccccccccceces (E) 8,759 4 04 
tttGreenwood Index Journal........ (E&S) 4,185 02S 625 
*Spartanburg Journal ...............- (E) 4,165 04 04 
*Spartanburg Herald .............. (M&S) 5,511 4 04 
TENNESSEE. 
*Chattanooga News .........665 sees (E) 20,731 06 6 
*Chattamooga Times .......+...sss005: (M) 21,209 47 wi 
"Chattanooga Times ...........s0++0+: (S) 23,053 47 87 
*Knoxville Sentinel ..........0-ee0005+ (E) 25,793 a7 06 
Memphis Commercial Appeal........ (M) 83,113 16 AS 
Memphis Commercial Appeal......... (S) 110,907 .19 18 
"Nashville Bammer ......ccccccccccccces (E) 41,706 07 a7 
“Nashville Banner .........-....s+e0+: (S) 42,931 08 O8 
VIRGINIA.... 
tBristol Herald Courier............ (M&S) 7,336 04 4 
Danville Register and Bee........ (M&E) 11,992 045 045 
Newport News Times-Herald........ (E) 9,041 05 0S 
Newport News Daily Press....... (S&M) 6,051 8S 05 
"Roanoke Times & World-News.(M&E) 21,420 7 as 
Cgmmatne THRGO ccccccecccccccsscoccese (S) 14,560 47 6 


Government Statement, April 1, 1922. 
*A. B. C. Publishers’ Statement, April 1, 1922. 
tincludes Bristol, Tenn. 
+tPublisher’s Statement for May, 1922. 
tPublisher’s Statement, Dec. 31, 1921. 
tttGovernment Statement, October 1, 1921. 
**A. B. C. Statement, October 1, 1921. 
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PRESIDENT OR EDITOR? 

MAN can be both a good newspaper man and 
A a good public official—but seldom at one and 

the same time. This has been demonstrated 
many times and never with greater force than last 
week when President Harding cast aside the knowl- 
edge that came to him from years of experience on 
the Marion Star and attempted to tell the press of 
\merica what is and what is not news from the 
Presidential standpoint. 

There were glorious days, not long ago, when the 
pen of Editor Harding carried some worm-wood 
and gall that was not greatly relished by either the 
followers of the late Theodore Roosevelt or Wood- 
row Wilson and it is not difficult to state what his 
reply would have been had any newspaper man in 
those days attempted to tell him how to curb his 
editorial opinion. 

President Harding seems to have forgotten those 
days, and his knowledge that democracies progress 
under militant criticism; also, that in an atmosphere 
of kind words they deteriorate. 

America is still progressing and will continue to 
progress and one of the best indications of this is 
found in the evidence that everywhere abounds of 
an awakened conscientiousness that impels the editor 
to chronicle events as he finds them regardless of the 
political effects. 

Another question is involved in this controversy 
between the President and the press but directly it 
only touches those newspaper men who have the 
privilege of attending the twice-a-week meetings at 
the White House. The White House officials have 
charged that the ethical rule that the President shall 
never be quoted except by special permission was 
violated and as a result the regular meetings have 
been endangered. That these meetings have resulted 
in a better understanding of the purposes of the ad- 
ministration, its policies and ideals by newspaper 
men assigned to chronicle the activities of the gov- 
ernment to the profit of all of the people of the 
country is undoubted. Freedom from the fear of 
being quoted has undoubtedly made possible what 
has existed. Discontinuance of these meetings 
would be a distinct loss at a time when the people 
are showing an unusual interest in every important 
domestic and world policy under consideration. 

If a rule of these conferences has been broken, as 
charged, it carmot be passed over lightly as merely 
an unfortunate error. The danger of recurrence of 
such a blunder must be removed. That can be done 
only by newspaper men themselves. 

The declaration of the President on the press was 
harmless. Mr. Harding ceased to be an editor when 
he became the President. One man cannot handle 
both jobs, and America has not yet reached the 
stage of normalcy that will also permit her President 
to be the editor-in-chief of her newspapers. 

The charge, however, that faith has again been 
broken with a President is too serious to let pass; 
that is a reflection on the entire newspaper profes- 
sion and the newspaper men at the Capitol must deal 
with it as such, and vigorously. 

ON TO LONDON 
NEW sphere of usefulness such as was con- 
A ceived by its founders is opened to the 
Associated Advertising Clubs of the World 
through the invitation of Sir Charles Higham that 
the convention of 1924 be held in London. 

Understanding will be the basis of success in the 
new movement as it has in the past but that under- 
standing will embrace nationals as customers and not 
communities of like people. The Associated Adver- 
tising Clubs of the World never before had the 
opportunity that is laid before it today. Sir Charles 
Higham comes to it not only as the official repre- 
sentative of England but as the spokesman of Lord 
Northcliffe, the most powerful publicist in- the Old 
World. 

In offering his invitation to go to England in 1924 
and understand her people he opens the way for a 
change in the conduct of the affairs of that organi- 
zation that will increase its strength and remove 
many of the present objections to it. 

By all means let the 1924 convention go to Lon- 
don but here at home make possible the holding of 
regional meetings of the representatives from cities 
of like size, purposes and ideals. 


& Publisher for June 10, 








AN AMERICAN’S CREED 


Compiled by CHARLES W, MILLER, 
Vicksburg (Miss.) Herald 


OLLY is joy to him that is destitute of wis- 
dom; but a man of understanding walketh 
uprightly. A man hath joy by the answer of 
his mouth; and a word spoken in due season, 
how good is it? The way of life is above to 
the wise, that he may depart from hell be- 
neath—(Prov. xv: 21, 23, 24). 











LABOR AND THE COURTS 
GS estruction 1 for labor who find the seeds of 


destruction for international or national labor 

unions in the recent decision by the United 
States Supreme Court in the Coronado Coal case 
are probably talking for political purposes only. 
Their tirades are for the benefit of the men who pay 
the dues and whose representatives will shortly meet 
in the annual convention of the American Federation 
of Labor. 

There seems no other explanation, as newspaper 
reports of the Court's decision indicate that it holds 
no dangers for international or local unions which 
conduct themselves peacefully and in accordance with 
local and national laws. There is tio reason why 
labor unions or their officers who authorize strikes 
and control their conduct should be exempt from 
the statutes which prohibit destruction of property 
or violation of the person of every citizen of the 
United States. And there is no reason for violence 
or waste of property in the conduct of lawful strikes. 

One of the most wide-spread strikes this country 
has seen in recent years has been the 44-hour week 
strike in the typographical industry. It has been 
marked by loss of time and production both by em- 
ployers and employees, but the typographical union’s 
most severe critics have not charged it with author- 
izing or condoning lawless outrages against the 
property or persons of employing printers who dis- 
agreed with it. The typographical union has spent 
millions of dollars to support its members on’ strike 
in pursuance of international officers’ orders and its 
treasury appears to be capable of continued outlays 
on a tremendous scale. 

Under the Coronado Coal decision it is possible 
for employers who suffer injury from unlawful acts 
of printers authorized by the I. T. U. officers to sue 
the responsible individuals and in case of victory to 
collect damages, provided they can prove that the 
acts alleged were unlawful and that they were com- 
mitted by order of the union officials. The millions 
of dollars that always rest in the typographical 
union’s bank account is a guarantee against violation 
of State or National law by that organization. 

There are unions, however. whose international 
finances are not so robust and whose membership is 
often unamenable to international mandates. Is it 
not entirely possible that the courts may some day 
hold an international officer responsible for acts 
committed through his inability to maintain proper 
discipline? If so, and if the union treasury is bank- 
rupt. what is the employer’s resource for the damages 
that the courts adjudge are his due? There is little 
comfort in suing a beggar. 

The answer, at least in the newspaper business, 
would appear to be financial co-operation by publish- 
ers on a scale that will match the international 
unions. There can be no recompense at law for 
a publisher whose paper is suspended or crippled 
by reason of a strike which controverts no law of 
the land. There is no legal remedy for his troubles 
in training a new force to take the place of the 
strikers. The latter are protected from physical 
want by their union’s funds, but the newspaper 
owner is thrown upon his own resources, often to 
his serious damage. 


1922 


ADVERTISING AT BARGAIN RATES 
PATISTICS are dull reading ordinarily, but pub- 
lishers, advertising agents and advertisers will 

find plenty to interest them in the tabulations 
— aeaiyens which appear on Pages 7, 8 and 9 and 

ages 23-42 of this issue. “It is news, highly inter- 
esting news, too, for readers of Epiror & PuBLISH- 
ek that while daily newspaper circulations have 
increased between April 1, 1921, and the same date 
this year by 1,065,583 copies per issue and while 
Sunday circulations have grown over three quarters 
of a million in the same period, the milline rate of 
morning, evening and Sunday papers has actually 
dropped from $2.75 to $2.69. Morning and evening 
circulation combined was on April 1 29,198,665 
copies per day; Sunday circulation averaged 19,776,- 
110 copies per issue. 

This means that the general advertiser is buying 
this increased net paid circulation of 1,833,515 copies 
at the rate of $1.18 per agate line per million cir- 
culation—a rate which cannot be approached—still 
less duplicated—by any other class of advertising 
media. 

It means also that current assertions among ad- 
vertisers that newspapers do not command the respect 
of readers as they once did is propaganda and 
loose talk—nothing more. Institutions which do not 
command respect do not find three-quarters of a 
million new adherents in the short space of six 
months. 

It is further a refutation of charges by retail adver- 
tisers that newspapers do not give them complete 
coverage in their local fields. Even with allowances 
for homes which read two and three newspapers a 
day there is more than sufficient margin in the 29,- 
198,665 copies sold daily to put a newspaper on the 
doorstep of every English-reading family in the 
United States every day in the year, and advertisers 
who look forward into 1922 and beyond, rather than 
to the hopelessly past conditions of 1914, will discern 
that their prosperity will rest in increasing measure 
on the character and quantity of advertising they 
place in the daily press. 

Those who like to look backward. however, will 
find plenty to interest them in the comparison of 
newspaper rates and circulations of 1913 and 1922 
on Pages 7 to 9. Proof that newspaper circulations 
—of papers which have almost 70 per cent of the 
country’s newpaper distribution—have increased 23 
per cent in eight years and that the rate per line 
per million circulation has increased only 46 per 
cent will probably be news even to newspaper pub- 
lishers whose ears have been filled with advertisers’ 
cries of “profiteer” these many months. 

It has been shown by Epitor & PUBLISHER that 
newspaper costs are now 100 per cent above what 
they were in 1913. It is admitted even by fair- 
minded advertisers that newspaper rates in pre-war 
days were too low to afford publishers a just profit, 
albeit many other advertisers lost no opportunity 
to beat down those rates to the last farthing, and 
that a 46 per cent increase is not excessive even 
without considering the enormous advances in publi- 
cation expense. 

We have heard much from individuals and groups 
of advertisers to the effect that their newspaper 
copy no longer brings results commensurate with 
the cost, but the weight of evidence is all against 
them. With newspaper circulations steadily increas- 
ing and advertising rates hardly holding their own. 
it would appear that the accusers of the press are 
bent on screening their own shortcomings. It may 
cost a publisher some patronage if he maintains 
the justice of his advertising tariffs, but the adver- 
tiser who tries to abandon the newspaper for some 
other medium will not only incur greater expense 
but will be the loser when dollars of income are 
balanced against cents of expense. 


ELECTION of President John McParland and 
an executive council largely of his own party 
in the International Typographical Union seems cer- 
tain. Secretary J. W. Hays is now the only repre- 
sentative of the old conservative element which gave 
the I. T. U. its reputation as a good business organ- 
ization, and employers can count on two years more 
of an administration which has cost the printing 
industry many million dollars. 
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PERSONAL 








W. J. CONNERS, publisher of the 

Buffalo Courier and the Buffalo 
Enquirer, is a grandfather. A son was 
born last week to Mr. and Mrs, W. J. 
Conners, Jr. W. J. Conners, Jr., is 
editor of both the Courier and the En- 


quirer. 
W. S. Dickey, publisher of the Kan- 
sas City Journal and Post, has an- 


nounced that he will not oppose United 
States Senator James A. Reed upon the 
Republican ticket. 

James Graham, publisher of the Mo- 
ville (Iowa) Mail, sailed June 3 for a 3- 
month trip to Scotland, his native land, 
England, and France. 

William J. Pape, 
Waterbury (Conn.) American and Re- 
publican, Mrs. Pape and Miss Benita 
Pape, spent last week in Annapolis at- 
tending the graduation of William B. 
Pape from the U. S. Naval Academy. 


publisher of the 


H. F. Fullen, editor of the Prince Ru- 
pert (B. C.) News, has returned home 
from a motpr tour of California and 


orcee®, accompanied by his son, Newton 
ot hotel reporter of the Victoria 
tB. C.) Colonist. 
B. C. Nicholas, 
Victoria (B. 
of the Indian war canoe 
Victoria recently during 
Birthday celebrations. 


W. A. Me: — former editor of the 
Victoria (B. C.) Islander, and commis- 
sioner of the Victoria and Island De- 
velopment Association, has been appoint- 
ed assistant deputy miyister of finance 
for British Columbia. 


editor-in-chief of the 


races held in 
the Queen's 


William B. Colver, chief of the Scripps 
Newspaper Alliance Washington Bu- 
reau, sailed from New York this week 
for a trip to California by way of the 
Panama Canal. He was accompanied by 
his daughter, Polly Ann Colver, and 
will be joined later at San Diego, Cal., 
by Mrs. Colver. 


Lewis A. Havermale has resigned 
from the East Portland bureau of the 
Portland Oregonian to go to the Oregon 
Journal. 


George Stivers, Thomas Green and 
Charles Morgan, publisher, editor and 
business manager of the Burlington 


(lowa) Gazette, were hosts to the jour- 
nalism class of the Nauvoo (Ill.) voca- 
tional training school. 


J. C. Shafer, publisher of the seven 
Shafer papers, celebrated his birthday, 
and Walter A. Washburne, city editor 
of the Chicago Evening Post, presented 
him with a bouquet of roses from the 
editorial staff of the Post. 


Dean Walter Williams of the Univer- 
sity of Missouri School of Journalism 
and Fred Trigg, Kansas editor of the 
Kansas City Star. were guests of the 
Hutchinson (Kan.) Chamber of Com- 
merce last week. 


Charles F. Crandall is expected to re- 
turn to Vancouver shortly to resume 
executive control of the World. Mr. 
Crandall went to Montreal a few days 
ago and it was reported at the time that 
he had sold his interest in the Vancouver 
paper and had permanently left the coast. 
It is stated that Mr. Crandall has a con- 
tract as managing editor of the World 
which does not expire for several 
months. Whether he will remain in 
Vancouver after the expiration of his 
contract is unknown, but he recently an- 
nounced in Montreal that he had not dis- 
posed of his stock in the paper. 


M. Lipson, editor of the Hadoar, New 
York, the only Hebrew language daily 
in the world outside of Palestine, was 
the guest of the Jews of St. og at a 


meeting held in his honor June 3. He 
spoke on “Hebrew Education in Amer- 
ica.’ 

Ben Hecht, of the Chicago Daily 


News, will have his play “The Man Who 
Possesses” produced in Chicago this 
Summer by Leo Ditrichstein. 


C.) Times, acted as judge” 


Editor & Publisher 


Charles S. Mitchell, editor-in-chief of 
the Washington Herald, who died at 
Washington in January, was buried last 
week in the family lot in North Star 
Cemetery at St. Cloud, Minn. 

Adolph Ochs, publisher of the New 
York Times, on a recent visit to his 
brother ig Chattanooga, donated $1,000 
to the Chattanooga Rotary Club to buy 
a hurdy-gurdy to furnish music on the 
streets for children, 


Hal B. Donly, editor and owner of 
the Simcoe (Ont.) Reformer, has re- 
tired after 43 years of newspaper work 
on the Reformer, which he inherited 
from his father. 

Major Frank 


f Knox, editor and pub- 
lisher of the 


Manchester (N. H.) Union 
and Leader, was the orator of the day 


at the Memorial Day exercises held at 
Keene, N. H. 


Arthur R. Von Balsam, ue 
publisher of the Revere ( Mass.) 
had a narrow escape from serious injury 
es the automobile in which he 
riding June 1 overturned. The car was 
badly damaged, but he escaped unhurt. 


and 
Budget, 


was 


John R. Long, publisher of the Colum- 
bus (Neb.) Daily News, has bought the 
Missouri Valley (lowa) Harrison County 
News, which he will convert into a semi- 


weekly and has sold the Daily News to 
a syndicate headed by Edgar Howard. 
A. H. Sniff, who sold the Harrison 
County News, has not announced his 
plans. He has owned the paper for 36 
years. 


Fontaine Fox, the cartoonist, has been 
compelled to give up work temporarily 
due to illness. He is reported to be 
improving, however. 


IN THE EDITORIAL ROOMS 
AMES M. “JIMMY” WOOD, po- 


lice reporter for 49 years, was hon- 
ored with a dinner on his 66th birthday, 
June 3, by one hundred old timers of the 
Brooklyn Times. The dinner was given 
at the U niversity Club and a number of 
prominent newspaper men were present. 
After dinner a sketch picturing the city 
desk of the Brooklyn Times in 1882 was 
presented. Reminiscences and 
made up an entertaining program. 
bert F. Gunnison, publisher of the Brook- 
lyn Eagle, hailed “Jimmy” Wood as 
“the ideal reporter, the man who has 
been true to his profession,” and on 
behalf of his associates presented Mr. 
Wood with a gold fountain pen. 


Charles A. Matthews former Toronto 
Parliamentary reporter of the Toronto 
Globe and more recently chief of House 
of Commons committee reporters, is re- 
tiring because of ill-health. He was 
guest of honor at luncheon tendered by 
Parliamentary reporters and Press Gal- 
lery members on June 5 and was pre- 
sented with several gifts. 


Miss 


songs 


Her- 


Lena May McCauley, art and 
dramatic editor for many years of the 
Chicago Post, was recently in Wash- 


ington, D. C., gathering material for a 
criticism of an art exhibition at the 
Corcoran Art Gallery. 


Dorothy Grafly, art critic and special 
feature writer on the North American, 
recently received a prize for her play, 
“The Only Way,” submitted to the Plays 
and Players for their annual contest. 


Major J. S. Stewart Richardson, city 
editor of the Philadelphia Public Ledger, 
spoke June 5, before the Ameri- 
can Society of Civil Engineers on the 
service of newspaper men in the World 
War. Major Richardson served as the 
executive officer of a section of the Mili- 
tary Intelligence Division of the general 
staff at General Pershing’s headquarters. 


Fred H. 


Weinberg. assistant city ed- 
itor 


of the Duluth (Minn.) News-Trib- 
une, and Miss Kathryn Meyers of Du- 
luth were married May 28. 

E. D., Coblentz, managing editor of 
the San Francisco Examiner has re- 
turned from a visit to the Seattle Post- 
Intelligencer and will leave shortly for 
a two months’ trip to Europe. 

Eddie Dunand, head of the San Fran- 
cisco Examiner art department, is back 
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FOLKS WORTH KNOWING 








OSS E. BURNS, secretary and gen- 


Joplin (Mo.) 
e, started with the Globe in 1910 as 
circulation man- 
ager and his rise 
has been rapid. 
He went from 
one position to 
another, until he 
has held practi- 
cally every ex- 
ecutive office in 
the various de- 
partments of the 
Globe. Under his 
management his 
newspaper has 
shown _ steady 
growth and has 
purchased two 
other newspapers. 
ilobe purchased the Jop- 
and its 


eral manager of the 
Glob 


Ross PuknNs 


In 1913 the ¢ 
lin Tribune, 


most recent pur- 
cg by the Joplin News-Herald, on 
May Mr. Burns is enthusiastic over 


the Pn of the Globe and plans to en 
large and improve it in many ways, 
cluding a greater Sunday edition, 
possibly a rotogravure section. 

The Joplin News-Herald has not been 


in- 
with 


combined with the Globe, but will con- 
tinue as a separate newspaper with a 
few changes. Since the issue of May 


14, the News-Herald has been published 
on week days only, the Sunday morning 
paper being replaced by a Saturday eve- 
ning issue. The Globe is published, 

in the past, every morning except Mon- 
day. Both newspapers are published at 
the Globe plant. The F. Katz Special 
Agency represents them in the national 
advertising field. 


from a stay on the Los 
iner. 

R. T. Freeman, shipping editor of the 
Victoria (B. C.) Times, has returned 
from a tour of northern British Columbia 


Angeles Exam- 


and Alaska coast cities. 
Russell Walker, of the editorial staff 
of the Vancouver (B. C.) Province, 


spoke before the recent Dominion con- 
vention of the Imperial Order of the 
Daughters of Empire in Vancouver. 

Eugene Allman, city hall reporter of 
the Waterbury Democrat, has been ap- 
pointed captain, of a team in the mem- 
bership drive for the American Legion 
in Waterbury. 

Albert J. Woodlock, interscholastic 
sports editor of the Boston Globe, was 
a visitor in Waterbury this week. 
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Ralph J. Frantz, for two years sport- 
ing editor of the Springfield (Ohio) 
Morning Sun, has gone to the editorial 
department of the Cleveland (Ohio) 
Commercial, 

Edgar L. Morris managing editor of 
the Springtield (Ohio) News, will leave 
for Detroit next week on a vacation trip. 

John J. O’Flannagan, former night 
city editor of the Boston Herald, is now 
with the Philadelphia Public Ledger. 


Jack Hammond, for 2 years the state 
capitol man for the Associated Press in 
St. Paul, has resigned and assumed the 
financial editorship of the Dispatch- 
Pioneer Press. C. J. Zahradka succeeds 
him, 
Leon Rowland has left the ‘copy 
of the St. Paul Daily News to m 
the Associated Press bureau in 
Donald 
the St. Paul Daily 
riet Berry, 
office of 
June 2 


desk 
manage 
Seattle. 
Hough, “outdoor” editor of 
News, and Miss Har- 
connected with the business 
that paper, were married on 


Earl Christmas, 
St. Paul Daily 
on the St. 


feature writer of the 
News took his vacation 
Croix river 


l'rank Wing, the cartoonist, is writing 


up and illustrating a number of Minne- 
sota cities for the St. Paul Sunday 
Pioneer- Press. 

Miss Helen Driscoll, editor of the 


school page of the St. 
made a flying trip to Winnipeg and on 
the return journey rode the 500 miles 
on the locomotive, in charge of E. A. 
Benton, the oldest engineer of the St. 
Paul division of the Northern Pacific. 
Miss Driscoll, the first woman to be al- 
lowed permission to ride a locomotive, 
drove the engine herself the last 150 
miles and related her experience in the 
Sunday edition of her paper. 

James Whittaker, formerly dramatic 
editor of the New York News, is now 
doing special news assignments for the 
News. 

Frank M. 
of the 


Paul Daily News, 


Boyce, Ir 


managing editor 
Newark (N. 


J.) Morning Ledger, 


gave a dinner recently to the members 
of his editorial staff. Those in attend- 
ance were: Frank M. Boyce, Jr., Blake 


McVeigh, city editor; 
Frank McTague, 
Thomas Powers 
Jim Callahan. 
Oslin, Frank McT 
Kaughan, Gustave 
3usch, Sam Murphy, 
A. * Ea Bender. 
Edward Hunter, of 
of the Newark (N. ] 
has gone to the copy 
York American. 
Eugene 


Jerome Nussbaum, 
Miss Julia Shawell, 
George Washkowitz, 
Dan Kelly. George FP. 
ague, Jr.. George Mc- 
Steiger, F. William 
George Stucke and 
the magazine staff 
Sunday Ledger, 
desk of the New 
Zimmerer, fc 


mer city editor 























Frederic J]. Haskin answers 
more questions than any 


other individual in the world. 
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of the Newark (N. J.) Ledger, has 
joined the editorial staff of the Newark 
News. 

Edward Folk, formerly of the repor- 
torial staff of the Newark (N. J. 
Ledger, is now on the staff of the New 
York Herald. 

Leonard J. Lucas, range editor of the 
Duluth (Minn.) News Tribune, has re- 
signed to work on newspapers of the 
western coast, 

Al. Warden, sports editor of the Og- 
den (Utah) Standard-Examiner, has 
been made secretary of the Ogden base- 
ball club oi the Northern Utah baseball 
league. 

Judson W. Chapman has left the staff 
of the Greenville (S. C.) News and is 
now with the St. Louis Post Dispatch. 

Edwin F. McDermott, formerly with 
the Pocatello (Idaho) News, the Boise 
Statesman, and other Idaho papers, has 
resigned as chief of police of Boise to 
resume newspaper work. 

Sumner N. Blossom, Sunday editor of 
the New York News, and Mrs, Blossom 
are the parents of a son born recently. 

Herbert Little, of the Madison, Wis., 
bureau of the United Press, spent his 
two weeks’ vacation visiting friends in 
Kansas City, Mo., and Lawrence, Kan. 

E. G. Denham, formerly head of the 
copy desk of the Kansas City Journal, 
has gone to the copy desk of the St. 
Louis Star. 

Miss Faye Johannes, feature writer on 
the Journal, has returned from a two 


weeks’ vacation, 
Miss Maureen McKernan, formerly 
of the Kansas City Kansan, is now a 


reporter on the Journal. 


August Babize, of the Chicago Daily 


Journal, visited his former home, Ster- 
ling, Kan., last week. 
Miss Beth Stewart, formerly society 


editor of the Cedar Rapids (Iowa) Ga- 
zette, has joined the staff of the Buffalo 
Courier, 

Senator Dick Howard of the Arkansas 
City (Kan.) Traveler will not be a can- 
didate for governor on the Republican 
ticket because of Mrs. Howard’s con- 
tinued illness. 

Victor Murdock. editor-in-chief of the 
Wichita (Kan.) Eagle, was the speaker 


at a meeting June 2 of the Emporia 
Women’s City Club. 

C. C. Chapman, editor and publisher 
of the Portland Oregon Voter, was re- 
cently married to Mrs. Eva Stanton 
Ames, formerly of Milwaukee, Wis. 


McDavid Horton has returned to the 
Columbia (S. C.) State as managing ed- 
itor, 

Alfred G. Jackson, sports editor of the 
Bridgeport (Conn.) Sunday Herald, and 
Mrs. Jackson are the parents of a daugh- 
ter, Shirley, born recently. 

Miss Florence Whitter, a graduate this 
year of the University of Missouri 
School of Journalism, has joined the 
editorial staff of the Boston Advertiser. 

J. Lester Gargill, city editor of the 
Bridgeport (Conn.) Star, has suffered 
a nervous breakdown. Miss Mabel R. 
Sherwood is acting city editor during his 
absence and Mrs. Dorothy L. Smith- 
Beardelsy has returned to the Star tem- 
porarily to handle the society page for 
Miss Sherwood. 

Harry W. Hoye, managing editor of 
the Boston Herald, has resigned and is 
taking a vacation in the Maine woods. 
William E. Greenough, former night city 
editor, has succeeded him. John W. Sul- 
livan of the night desk is now night city 
editor. 

“Jack” S. Connolly, former day city 
editor of the Boston Herald, is now 
associated with the organization of Will 
Hays of the moving picture industry. 

Bert P. Brockbank, formerly of the 
staff cf the Boston Telegram, has joined 
the editorial staff of the Boston Herald. 

W. S. Griscom, formerly of the Boston 
Herald, is now with the Christian Sci- 
ennce Monitor. 

Fred S. Allen, formerly of the Boston 
Herald staff, also is with the Monitor. 

Frank. H. Bartholomew, former Port- 
land (Ode.) newspaper man and now 


Editor & Publisher for June 10, 


Los Angeles correspondent of the United 
Press, and Miss Antonia L. Patzelt were 
married recently. 


Miss Bernadine Szold, formerly of the 
Gary (Ind.) Lake County Times and the 
Gary Tribune, is now on the staff of the 
New York News doing special investiga- 
tion stories. 

Miss Elizabeth A. O’Connell, _of Hop- 
kinton, Mass., and Thomas Toner, 
an artist, formerly on the Boston Globe 
staff, now manager of the Boston Amer- 
ican art department, were married June 
4 at Hopkinton, Mass. 


Sam Blair of the Chicago Herald and 
Examiner, was a passenger of one of 
the balloons in the International balloon 
race which started from Milwaukee. 


Herbert Rawlinson, well known movie 
star, is spending several weeks as re- 
write man on the Chicago Daily News 
to get local color. Before entering the 
movies he was re-write man on the Kan- 
sas City Star. 

Fred Eckhardt, a former member of 
the reporting staff of the Chicago Daily 
News, who was injured recently while 
assisting in the taking of a picture at 
the Federal Building, has recovered and 
is now with the Chicago Tribune. 

Miss Effie Olley, formerly of the Sioux 
City (Iowa) Journal, is a new reporter 
on the Chicago Daily Journal. 

Miss Leota McAleer, a Chicago news- 
paper woman, and Roy J. Gibbons, the 
Chicago representative of the N. E. A., 
will be married June 30 at Hammond, 
Ind, 

Miss Mary Martin, an assistant in the 
Chicago Tribune morgue, has returned 
from an extended visit in California. 

Jack Hayes is the new assistant rail- 
road editor on the Chicago Evening Post. 

George Rothwell Brown of the Wash- 


ington Post has resigned to associate 
himself in a confidential capacity with 
Attorney General Daugherty, not offi- 


cially connected with the Department of 
Justice. 

Cal C. Lyon, for 14 years manager of 
the Columbus (Ohio) bureau of the Ohio 
group of Scripps-McKea newspapers, 
has joined the Washington staff of the 
Scripps Newspaper Alliance. 

Robert Talley, formerly of the Mem- 
phis (Tenn.) Press, has joined the Wash- 
ington staff of the Scripps Newspaper 
Alliance as special correspondent for the 


Southern and Southwestern  Scripps- 
McRea papers. 
Edward R. Sartwell, until recently 


head of the copy desk of the Washington 
Post, has accepted a position in the Bu- 
reau of Conciliation, Department of La- 
bor. He was head of the publicity de- 
partment of the Fuel Administration 
under Dr. Harry A. Garfield. 

Robert C. McBroon, formerly of De- 
troit, is the new assistant sports editor 
of the Chicago Evening Post. 


William H. Hughes has resigned as 
editor and general manager of the Scran- 
ton (Pa.) Sunday Dispatch. 

C. G. Abbey has joined the staff of 
the Hamilton (Ohio) News. 

William Chandler, make-up editor on 
the Seattle Times, has gone to the Post- 
Intelligencer as news editor. 


Thomas Groves, director of the Dart- 
mouth yr tl news service, accompanied 
by Mrs. Groves, sailed June 10 for Eu- 
rope to return in the Fall, 


Clark Conkling, former editor of the 
Lyons (Kan.) Republican, has been 
made one of the Kansas delegates to the 
National Editorial Association meeting 
at Missoula, Mont., this summer. 

R. L. Curthoys, of the staff of the Mel- 
bourne (Australia) Argus, sailed May 
10 for the United States en route for 
London, where he will be with the Aus- 
tralian Press Association for 6 months. 
While in the United States Mr. Curthoys 
will observe conditions on newspapers, 
schools of journalism, and possible inter- 
change of newspaper men. 

Harold Martin, formerly superintend- 
ent of the Eastern Division of the As- 
sociated Press, who has been away on a 
year’s leave of absence, returned to work 
May 15 as general mail editor in the 
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Milo Whittaker Back at Newspaper 
Work as a “Special’’ 


Prudden, King & Prudden, newspaper 
representatives of New York and Chi- 
cago, announce the appointment to their 
New York staff 
of Milo W. 
Whittaker, who 
is widely known 
in the newspaper 
and advertising 
fields from near- 
ly thirty years 
association as an 
executive. 

Mr. Whittaker 
was business 
manager and 
treasurer of the 
Jackson (Mich.) 
Patri ot for 25 
years, up to the 
time he sold his 
interest in 1918. He next became :on- 
nected with the Altoona (Pa.> Times in 
1919 as general manager and remained 
with that paper until a short time ago, 
when he went into the investment busi-- 
ness with W. E. A. Wheeler & Co., 
Philadelphia. 

During his long activities in the Mid- 
dle West, Mr. Whittaker as business 
head of the Jackson Patriot, built up 
that property to be one of the leading 
morning papers in Michigan, outside of 
Detroit and Grand Rapids. The Patriot 
is now one of the properties of the Booth 
Publishing Company. 





Mito W. 


WHITTAKER 








New York office in place of P. O. Wot- 
ton, who resigned. 

Irvin ©. Kartack has been appointed 
Associated Press correspondent at Lin- 
coln, Neb., succeeding L. C. Stratton, 
who has been transferred to Chicago. 

Oliver C. Curtiss, formerly on the staff 
of the advertising department of the 
Philadelphia North American, has asso- 
ciated himself with Garrison & Company, 
investment brokers of Philadelphia. 

H. K. Boice. formerly president of 
Critchfield & Company, has joined the 
George L. Dyer Company, New York. 

W. T. Mithoff, who has been with the 
Advance-Rumely Thresher Company, 
Laporte, Ind., for a number of years in 
the stationery and advertising depart- 
ments, has been appointed assistant ad- 


vertising manager of Earl Motors, Inc., 
Jackson, Mich. 
William Gormley, of Mobile, Ala, 


who has been ill with double pneumonia 
at the Mobile Infirmary, is reported to 
be improving. 

Joes L. Baker, Washington corre- 
spondent for the Chattanooga Times, will 
accompany C. H. Houston, Assistant 
Secretary of Commerce, on the latter's 
trip around the world. The pair will 
sail from Seattle on June 17 for a six 
months’ tour which will take them to 
Alaska, Japan, China, the Philippines, 
India and the leading countries of 
Europe. 


THE BUSINESS OFFICE 


J A. CALLAHAN, business manager 
of the San Francisco Examiner, 


has returned from a visit to the Seattle 
Post-Intelligencer. 


Frank Austin, former ‘advertising so- 
licitor of the Winona (Minn.) Morning 
Leader, is now advertising manager of 
the Rochester (Minn.) Daily Bulletin. 


Lyle W. Finch has been transferred 
from the local to the foreign advertising 
staff of the New York News. 


J. E. Eckert has joined the classified 
advertising department of the New York 
News. 

John A. Plumb, advertising manager 
df the Syracuse Post-Standard since Feb- 
ruary 1, 1921, resigns June 10 to enter 
business for himself promoting of indus- 
trial and feature pages for newspapers. 
Roy W. Andrews, manager of the classi- 
fied department of the Syracuse Post- 
Standard, succeeds Mr. Plumb as adver- 
tising manager. 


Frank Smith, manager of the Lake 
Charles (La.) American Press, has been 
in Houston, Texas, for several weeks un- 
dergoing special treatment for his eyes. 


Alfred J. Hart, who has been with sev- 
eral New York advertising agencies, is 
now promotion manager of the San Fran- 
cisco Journal. 

Miss Rose Pearl, formerly of the busi- 
ness force of the Hagerstown (Md.) 
Daily Mail, has patented a doll made of 
a pair of socks and she expects to sell 
the manufacturing rights to a New Jer- 
sey firm. 

Charles L. Claus, former advertising 
manager of the Hutchinson (Kan.) 
Gazette and now with the Wichita 
(Kan.) Beacon, and Miss Mildred Sweet 
were married June 1 

Edmund B. Crandall, circulation man- 
ager of the Paterson (N. J.) Press- 
Guardian, was severely injured in a col- 
lision between his motorcycle and an 
automobile near Watertown, N. Y. 
When his critical condition was discov- 
ered at the Watertown City Hospital, 
word was sent to his fiancee, Miss Edna 
P. Hauenstein of East Orange, N. J., 
who came to Watertown. They were at 
the hospital May 31. Mr. Crandall’s con- 
dition is improving but he will remain 
in the hospital at least a month. His 
liver was punctured, 

George E. Follett, formerly of the 
Sturgis & Moore Advertising Agency, is 
now with the New York News local ad- 
vertising staff. 

Arthur H. Mason, formerly of La 
Presna, is now on the New York News 
local advertising staff. 


Martin Weir has left the Swisher Ad- 
vertising Agency to join the staff of the 
Wilkes-Barre (Pa.) News. 

Halsey D. Corey, formerly with the 
Austin (Minn.) Mower County News, is 
now a member of the advertising staff of 
the Winona (Minn.) Republican-Herald. 

J. C. McCallum, formerly with the To- 
ronto Mail and Empire, became business 
manager of the Toronto Farmers’ Sun 
June 1. 

Myrton Peet, of the Jersey City (N. J.) 
Journal, classified department, will spend 
the next six weeks in Sullivan County, 
N. Y., resting up after an illness of sev- 
eral months. 

I. H. Landsbaum has joined the cir- 
culation department staff of the Chicago 
Evening Post. 

Elsner G. Kuhn, for 12 years connected 
with the circulation department of the 
St. Paul Dispatch-Pioneer Press as car- 
rier and manager of routes, and who is 
a graduate of the law school of the Uni- 
versity of Minnesota, has been elected by 
the faculty to the Order of the Coif, an 
honorary society which was started in 
England over 900 years ago. 

Arthur E. Breitstein, formerly of the 
advertising staff of the Cincinnati In- 
quirer and the Cincinnati Post, has as- 
sumed charge of the business end of 
Motor, the publication of The Automo- 
bile Club of Cincinnati, as advertising 
manager. 





WITH THE AD FOLKS 


HOMAS H. MOORE, associate di- 

rector of the American Newspaper 
Publishers’ Association Advertising Bu- 
reau, is on a business trip on the Pacific 
Coast, accompanied by Thomas L. Em- 
ory, Pacific Coast manager of the adver- 
tising bureau. 

John Davis, formerly an executive 
with the John J. Morgan Advertising 
Agency, Boston, has severed his con- 
nections and for the present is maintain- 
ing an independent office in the Old 
South Building on Washington street. 

Henry D. Sulcer, president of Van- 
derhoof & Co., is general chairman this 
year of the annual alumni reunion of 
the University of Chicago. 

Arthur H. Utt has resigned as adver- 
tising manager of The Brecht Company 
of St. Louis, 

Géorge E. Amass, for 5 years assistant 
sales and advertising manager of the 
Kenyon Company, Waukesha, Wis., 


(Continued on page 69) 
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NEWS OF ASSOCIATIONS AND CLUBS 











RESIDENT HARDING, Paul Pat- 

terson, president of the American 
Newspaper Publishers’ Association, and 
officers of all the regional newspaper 
publishers’ association have been invited 
to attend the 12th annual convention of 
the Southern Newspaper Publishers’ 
Association which will be held July 10 
to 12 at the Grove Park Inn, Asheville, 
N. C. 

The Calgary branch of the Canadian 
Women’s Press Club entertained Miss 
Montizambert, of the staff of the Mon- 
treal Star, who is en route to the Pacific 
Coast. 

The Atlanta Constitution on May 23 
printed a special issue which was sold 
at the dinner-dance cabaret of the At- 
lanta Advertising Club to raise money 
for the Milwaukee convention trip. 

The annual election of officers of the 
Montreal Women’s Press Club was held 
May 29 and Miss Clergue was unani- 
mously re-elected president. The others 
elected were Mrs. Clarence I. de Sola, 
honorary president; Mrs. Eldred Archi- 
bald, vice-president; Miss Marguerite 
Delisle, corresponding secretary; Miss 
Gertrude White, treasurer; and Miss 
Gertrude Arnold, historian. 

The 50th anniversary meeting of the 
North Carolina Press Association will 
be held at Cleveland Springs July 26, 
27 and 28. A small daily paper will be 
issued during the 3-day session. 

The Vermont Press Association will 
hold its mid-Summer meeting at St. 
Johnsbury, June 22, as guests of the 
Commercial Club and the St. Johnsbury 
Caledonian. One day will be spent at 
Averill Lake trout fishing. 

The Albany (N. Y.) Advertising 
Club has elected the following officers 
for the ensuing year: President, Arthur 
A. Perkins; vice-president, William 
Lowenberg; treasurer, Herbert E. Hill; 
secretary, Madison E. Brainerd; di- 
rectors, William E. Foskett, Bertrand T. 
Fay and Robert Wilke. 

The Cincinnati Advertising Club held 
its annual election of officers May 31. 
The officers chosen were: Paul B. 
Schweikert, president; Frank Inglis, 
first vice-president; William B. Fortlage, 
second vice-president; Ben Roth, treas- 
urer; Joseph R. Tomlin, financial sec- 
retary; Albert R. Riggs, recording 
secretary, and George W. Preston and 
Ben May, directors. Mr. Preston, the 
retiring president, was presented with a 
loving cup. 

At the annual meeting of the St. Paul 
Town Criers’ Club on June 2, Douglas 
K. Baldwin was elected president, John 
H. Rabb, vice-president; Hal L. Dan- 
forth, secretary, and Ernest O. Norquist, 
treasurer, the last two being re-elected. 

Honorary Advertising fraternity for 
women of the University of Texas, 
Gamma Alphi Chi, has just elected Miss 
Edwina Duer of Dallas and Miss Mary 
Bowman of Greenville as members. 
Miss Louise Connerly of Austin has been 
chosen the new president. 


The annual election of officers by 
the Johnstown (Pa.) Ad-Press Club on 
May 26 was featured by the retirement 
of Ludwig H. Henning, president for 8 
years, and his election as _ honorary 
president. Harry D. Corbin, advertising 
manager of the Penn Traffic department 
store, was chosen president. The other 
officers include first vice-president, Tom 
Nokes, Johnstown Poster Advertising 
Company; second vice-president, Harry 
Hesselbein, the Johnstown dger ; 
treasurer, Herman L. Roth, Valley En- 
graving Company; secretary, Kenneth P. 
Ripple, Johnstown Poster Advertising 
Company, and Frank R. Geis, the Geis 
Store; Clyde S. Ashcom, Johnstown 
Automobile Company; George Fiig, 
Woolf & Reynolds, directors. 

The summer meeting of the New York 
Associated Dailies will be held Jyne 
27 to 29 at the Hotel Kaaterskill, King- 
Ston, N. Y. 


J. A. Carpenter, formerly on Wichita, 


Kan., newspapers and the Dodge City 
Daily Journal, will be editor of the 
new Kansas Wheat Grower, official or- 
gan of the Kansas Wheat Growers’ As- 
sociation, a weekly publication. 

E. E. Wagner was chosen president 
of the Topeka (Kan.) Typographical 
Union No. 121 at the annual meeting 
succeeding W. E. Bush. Other officers 
are: . R. Gough, vice-president ; 
Franklin Phinney, recording secretary; 
Leo von Langen, treasurer; George 
Crow, chaplain. 

Frank Millard was chosen president of 
Kansas City (Mo.) I. T. U. Local No. 
80 at the annual election. 


Herbert W. Johnson, for the past 
year vice-president of the Omaha Ad- 
vertising & Selling League, was elected 
president at the annual meeting held 
May 29. G. H. Horton was made vice- 
president and H. E. Izard, treasurer. 
The following executive board was 
named: Manufacturers and wholesalers, 
F. R. Robinson, chairman; R. W. Carl- 
son, vice-chairman; retailers and pro- 
fessional,~ Frank L. Hixenbaugh, chair- 
man; W. O. Swanson, vice-chairman; 
financial, A. F. McAdam, chairman; C. 
A. Abrahamson, vice-chairman; automo- 
tive, H. A. Wendland, chairman; J. H. 
Hanson, vice-chairman; live stock, R. 
C. Gridley, chairman; Hal Roberts, vice- 
chairman. 


As a result of the murder of a woman 
by auto bandits, members of the San 
Francisco Ad Club adopted a resolution 
offering their services to the mayor and 
police chief as a citizens’ committee to 
aid in the preservation of law and order. 

The fifth annual advertising exhibit 
of the Kansas City Ad Club was held 
recently at the Coates House. 


A. H. Guertin was elected president 
of the Bridgeport (Conn.) Advertising 
Club at its recent meeting. The other 
officers are as follows: Hoyt Catlin, 
vice-president; F. J. Hill, secretary- 
treasurer; directors, Miss Lois Bennett, 
Miss Rose Kiehl (secretary to Ed 
Flicker, business manager of the Bridge- 
port Post-Telegram), A. E. Belisle and 
W. B. Griffin. 

Charles A. Smith is the new president 
of the Wichita (Kan.) Advertising Club. 
Louis Bauerle was made vice-president 
and Frank Galle, secretary-treasurer. 


At a recent meeting of Republican 
publishers of the third Kansas Con- 
gressional District the feature of the oc- 
casion was a banquet served on the top 
of one of the new skyscrapers of Inde- 
pendence, Kan. Clyde H. Knox and 
C. A. Connelly were in charge of ar- 
rangements, and “Doc” Moore, of Pitts- 
burg, as well as Charles Sessions, of 
Topeka, gave talks which were features 
of the meeting. 

Harry S. Frazier, secretary of the 
Union Bank Note Company, was elected 
president of the Kansas City Advertising 
Club at the annual election of officers. 
held May 29. Other officers elected 
were C. P. Woodbury, first vice-presi- 
dent; Miss Grace V. Strahm, second 
vice-president; George M. Husser, sec- 
retary, and W. R. Snodgrass, treasurer. 

Bruce Elliott, of the Stone & Thomas 
advertising department, was recently 
elected president of the Wheeling Ad 
Club. Other officers are: William Hun- 
ter, vice-president; W. G. Garrett, sec- 
retary; F. D. Walton, Sr., ‘treasurer; 
executive committee, Ralph Cushing and 
C. H. McVeigh. 


The Hutchinson (Kan.) Ad Club new 


officers took office June 1. They are: 
R. G. Streeter, president; Harry L. 
Bossemeyer, vice-president; Ralph H. 


Hinman, secretary; Phil Baddeley, treas- 
urer and Floyd Abbott, John Birschfield, 
S. A. Poe, R. H. Hammond, and G. L. 
Teeter, directors, 

By a total of 732 votes, Sylvester J. 
McBride has been re-elected president of 
Boston Typographical Union No. 13. The 
new vice-president is Jeremiah F. Mullin; 

(Continued on page 63) 











IN WISCONSIN 


Over 36% of the people live in 
the twenty-one cities having more. 
than 10,000 population and these 
have consequently an importance 
out of the proportion usual to 
cities of their size. 


In Wisconsin the entire urban 
population only amounts to 47.3 
per cent, so that each of these 
cities is a great buying magnet 
in a strategic geographical posi- 
tion. 


IN WISCONSIN 


the national advertiser gets con- 
centration of buying units in a 
few chief centers, backed by the 
great rural trade which supports 
them. 








Rate for 
Circulation 5,000 Lines 
CRN? fen Oe eae vide eee dedoe (E) 8,769 .045 
*Eau Claire Leader-Telegram........(M&E) 8,586 .035 
*Fond du Lac Reporter .............. (E) 6,326 .03 
eS Oe eee (E) 7,306 .04 
*Madison (Wis.) State Journal...... (E&S) 17,392 .05 
NS) ee ee (E) 114,676 .20 
Milwaukee Journal ...............0-. (S) 89,857 -20 
Milwaukee Sentinel .............. (M&E) 78,973 14 
Miljwaulzee Semtimel .:..... 00 6cs ccicccess (S) 62,548 14 
PR ROME oo ie coe cds vedios ae (E) 18,332 .055 
+Superior (Wis.) Sunday Times ........ (S) 8,000 .045 


Government Statements, April 1, 1922. 
*A. B. C. Publishers’ Statement, April 1, 1922. 
+Publishers’ Statement. 
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WHAT OUR READERS SAY 





The Advertiser's Burden Lighter 


will pardon the criticism 
The Ohio Newspaper 


Newspaper Associations for 
Newspaper Folks 








Dollar Pullers Seen First 


field is large and jnviting. 








Adjusting for Typographical Errors 


The Open Shep in Tampa 





day and a night’s work which 
' 


ve 
time the Tribune had assembled 








That Emporia Gazette Story 





tieved, the Tribune ha 


mployees’ meetings 


Rinaldi Printing Company 





for June 10, 1922 


The Press and West Virginia 


June 3, 1922. 
lo Epirok ann Fuscisner: As one news 
paperman to another, IL would like to ask 
what | believe is a fair question That ques- 
tion is this 

“Is there an organized campaign of villifi- 
cation against West Virginia?” 

If there is not, why do papers on the outside, 
in New York and Baltimore, especially, break 
out periodically with a series of the most vio 
lent attacks, most all of which are directed 
against that class of citizens who are doing 
the most to uphold the sovereignty of the 
State ind the cause of good government, 
Apparently anyone in West Virginia who dares 


to oppose, 
raising 


either actively or passively, the 
of the red flag in this State is a “gun 


ian and thug,’ or “a tool of the coal barons,” 


Just at the present time the campaign is 
directed especially igainst Logan county, 
where an altogether contented citizenry is turn 
ing out 70,000 tons of coal weekly, or more 
than one-fifth of all the coal now being pro 
duced in the United States 

\re these miners who are setting themselves 
to a new production record doing so under the 
lash of “gunmen and thugs Are they herded 


in company street 
marched to the mine 

sheritts 
tails, 
subjection 
blackened 
ted 


again 


New York or Baltimore newspaper 
capable of giving fair treatment to a county 
which forms the principal bulwark between 
the United States and a nation-wide coal fam 
ine Is there newspaper in all the East 
which will pause long enough in its vituperation 
to send honest representative into 
held to determine actual conditions? 
that newspaper send its representa 
iny of the union fields of the State 
to learn of similar conditions there 
Many newspaper men have come 
Virginia battle of Blair 
last character of the 
they not been 


early im the morning, 
under the watchful eye 
inmed with Winchesters, 
other implements to keep 
Do they night 
only to sleep the sleep 
until morning calls 


of deputy 
nine 
them im 
to coal 
ot an 
them for 


cat-o mi 
come at 
house 
exhau slavery 
duty 


Is there a 


one 
Logan coal 
Then let 
tive into 


inte 
since the 

but the 
have printed ha 


\ugust, 


such as to 


\pparently these 
tll themselves up 
Ir ind) Nicholas 
the State border The first thing they 
to see is a feud. Ihe next thing they 
the “cossacks grinding the necks of 
oppressed miners.” Failing to find a 
they invent Anvthing written about 
Virginia family life must have 
murder in the background, or it won't do 
Anything written the coal industry, ac 
cording to these metropolitan journalists, 
have 1 tew deputy sheriffs or state 
meeting of peaceful mines 
They 
and 


metropolitan “‘yournalists’ 
with a mixture of 
Lenine, before 


John 
they 


lor are 


one 


about 


shooting up a 


isn't a story come 
for romance 
invent both 


l am nota 


piracy Finding 


West 
connection 
industry of the 
unions as such 
Workers in partic 
field n 
fields 
meited to a 
During these occasions I 
rile of th which 
barrier ion 


! conclusion 


Virginian by 
what 
state I 


birth, and 
with the 
have no 
against 
But 


have no oever 
igainst 
Mine 

in the ceal 
ot tire 


nor 
ular, 
two 


the 
I have 


union 
Creek vere “march on Logan 
been on 

the 
there 


side is 


have 
range form 
and for 
that on 
men 


igainst 
me but the 


force dominated by 
| 


inva me 

one 
sole 

mines of | 


whose 
1 to 
amd Mingo 
which they 
pave the 


estroy the non-union 


call a nation-wide 
woukl be bound to win 
way for the 
imdustry; whike on 
determined group of 
work in peace 

During 
Charle 


sent 


then 
and 
coal 


the other 


men 


who 


eck 


the recent trial of 


number of 


sill 
Town, a 
out s i 
\ugust was 
who had rebelled 
“coal barons 
the “revolt” 


the 


igainst 
They did 
was staged by 
proximately 100 mile from 
that the majority of 
lefending Logan 
day workers, 
miners, bookkeepers 
the employ of the 
Were th 
trenches 

“ ork 
the almost 


mention 
miners 
Logan 
men in the 
county trom 
coal loaders, 
ind professional 
“Logan county 
men driven to. the 
Were they Would that 
newspaperman could have 
miraculou inswer to the 
that told of 
army Although 
midnight, within 
lefense in the 
mountain 


nor 
line 
were 


tyrants 
tront 
one 


which sounded the alarm 
of the invading 
sounded at 
tilable 
toward th 
nvader 


upon the sle 


proach 
} 
ilorm was 


minu'es every ay 
vas moving 
which the 


were seeking to 


pine town For more than 
held their positions. most of 
hungry antl all of 


the 


week thes 
without 
tardily 

had 
hills in 


them leen, 
and 


not 


ederal arm 
those of the 


hidden 


irrived 
invaders who 
rifles in the 
‘march on Le 


their 


next gan.”’ 
yurnt The 


World, in a 





same 
recent 


nel to 
for invading Le 


ccuse mvene of 


van counts 
” invaded.” 
Startling ¢ 
sien that 
logan ec 
he recent 
Town One 
Charles Town 
under a Charlee 
“Today 
He then 
up with 
“What 
from vor 
“T don't 


Logan « 


vidence cor 
the campaign of 
unty is well orgenized, 
trial of Bill Blizzard. ar 
correspondent, had 
out a 
which 


re horat " the 
slander 
yas 

. Charle 
who 
for a 

Town 


week, 
date 


sent 
line 
sobbed for six paragraphs and 
will vou do 
tents?” | 
know,” 


“ he n vou 
asked the 
she answered, 


are 
woman 


dully, 


the 


West 
mountain 
material 
win 
a very high regard for metropolitan journalism 


lox, 
cross 
want 
look 
the 
feud, 
West 
a feud or triple 


must 
police 
*, or it 
into the State looking 
neither, they 


coal 
grievance 
United 
been 
casions when miners 
of New River and Cabin 


both 
natural 
can 


purpose 
ogan 
strike, 
thus 
nationalization of the 
s an equally 
only to 


Blizzard, at 
correspondents 
s declaring that the uprising of last 
imply a revolt of oppressed miners 
tyranny of the 
that 
living ap 
county, 
hattle 
invasion 
machine 
men in 


line 
honest 
witnessed 

siren 
the ap 
the 
twenty 
county 
gaps through 
des end 


them 
until 
disarmed 

already 
anticipation 


county 


edi 


treason 
minty 


conclu 
iwaineat 
given at 
been at 
began: 
I visited the Lick Creek tent colony.’ 


wound 


evicted 





“Outside the wind blew. The rain beat frei 
fully on the tent flaps. 

‘The greasy bacon burned in the skillet 

“The baby cried pitifully.” 


Now, the Lick Creek tent colony is six hun 


dred miles from Charles Town, as the editors 
of the news service which carried this stor 
very well knew The editors ot th 
Washington ‘Times probably are as well 


aware of this fact, but it did not prevent them 
from playing up this bunk on page one. And 
1 further know positively and personally that 
this correspondent never visited the Lick Cree} 
tent colony in ife. 

| ask is this the price of success I 
this modern “journalism?” Apparently it is 
as long as metropolitan journals continue to 
countenance it V. H. BENTON, 
the Huntington Advertiser 


his 
you 


Sunday Editor 


A. MAURICE LOW A SIR 


Chief American Correspondent of Lon- 
don Post Knighted for Work at 
Arms Conference 

\. Maurice Low, chief correspondent 
in America for the London Morning Post 
with headquarters in Washington found 
himself one of the 42 commoners to be 
elevated to knighthood for “eminent pub- 
lic services by the British government on 
the occasion of the birthday of King 
George \ Low is the second Washing 
ton correspondent for a British news- 
paper to receive knighthood within re 
cent years. Arthur Willert, former cor- 
respondent for the London Times, was 
knighted a year ago after his return to 
London and appointment to the foreign 
offices where he serves as liason for the 
press. 

Sir Maurice has a long career as a 
newspaperman to his credit. During the 
Spanish-American War he was a corres- 
pondent in Cuba. He also is the author 


of several books including “The Ameri- 
can Peoples,” “Protection in the United 
States” and “America at Home.” Among 
the honorary titles now held by him is 


that of the Chevalier de l'Ordre de Leo- 
pold and the Imperial Order of the Rising 
Sun. He is a member of the American 
Academy of Political and Social Science, 
the American Political Science Associa 
tion and the American Social Science 
\ssociation 





299,045 

lines gain — 
in National 
Advertising 


during the past 8 
months over the same 
period previous year. 

In May the gain was 
40,493 lines. 

These big gains due to 
the fact that national 
advertisers and agen 
cies are realizing more 
and more that they 
must use fwo news 
papers to cover Wash 
ington, D. C., and that 
one of these must be 


THE 
WASHINGTON 
TIMES 


3c Daily, 10c Sunday 
G. LOGAN PAYNE, Pub. 


National Advertising Representative 
G. LOGAN PAYNE CoO., 
Chicago, Detroit, 

St. Louis and Los Angeles, 


PAYNE, BURNS & SMITH, 
New York and Boston, 
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(Continued from page 61) 
John O, Battis, secretary-treasurer, David 
\. Ramsey assistant secretary-treasurer ; 
Christopher Satchwill, sergeant-at-arms ; 
David A. Ramsey, trustee, Mt. Hope, and 
Henry Whitcomb trustee for three years 
The tollowing executive committee (book 
and job) was selected: John T. Callan, 
Margaret Doherty, Thomas Fitzmaurice, 
Kdward Sunderland, Stanley Rk. Warde, 
Maurice A \dler; (News), Thomas 
()’Shaugnessy, James Slattery, Edward 


M. Martin, Malcolm A. Knock, John R 
Jackson and James HH. Butler 

The Northern Minnesota Editorial 
Association will hold tts annual outing 
at Itasca Park and Park Ravids Augusy 
10 to 13 

The University of Oregon chapter of 
Sigma Delta Chi, national journalism 


fraternity, recently elected to honorary 
membership O. C. Leiter, managing edi- 
tor of the Portland Telegram; Fred 
Lockley, associate editor of the Oregon 
Journal, Albert Hawkins, editorial 
ter for the Oregonian, and H. F 
city editor of 


wri 
Thomas 
the Oregonian 


of the 


Memories infancy of advertising 
were revived by 75 veteran ad men, mem 
bers of the Old-Timers’ Club of Chicago, 
at a recent luncheon in the Morrison 
Hotel. Only men who have been in the 
advertising business for at least 25 years 
are eligible to membership in the club 
Charles H. Stoddard, of the Frank A 
Munsey Company, was chairman, and 
C. E. Raymond, vice-president of the J 
Walter Thompson Agency, who was the 
principal speaker Among those who at- 


tended the luncheédn were Frank H. 
Thomas, Comfort Magazine; Horace 
Ford, special representative;>5 W. 17 
Davis of the Prairie Farmer; Frank B 
White, Agricultural publishers’ repre 
sentative; E. S. Wellss, the Chicago 
Daily News; Paul Troup, Lord & 
Thomas; Stanley Clague, the Audit Bu- 
reau of Circulation; John A. Dixon, 


business manager of Chicago Herald and 
Examiner and R, P. Stanton, the Century 
Magazine 

The Washington State Press Associa 
tion has joined the ranks of advertisers, 
It proposes to sell the State of Wash 
ington to the people of the State Pub- 
lishers will gather accurate facts regard- 
ing all natural, industrial, 
scenic—of his territory He will give 
column of space for a period of 
a vear or more, to the series of articles 
on Washington. Commercial organiza- 
tions agree with the pub 
lisher in the compilation of information, 
The association, through its central ofhece, 
will edit all matter, and release it alpha 
hetically 

The Export Publishers’ Association of 
New York at its annual meeting elected 
J. L. Gilbert. of El Automovil Ameri- 
cano, as its president ; J C. Welsh, of 
Dun’s International vice-presi- 
dent; Leslie Cunningham, of Ingenieria, 
Internacional, secretary; Steven De 
Csesznak, of Iixport, treasurer and E 
C. Johnston, of American Exporter; F 
S. Norman, of El Comercia, and F. E 
Watts, of Electrical Export, as directors 

The Portland (Ore.) Women's Adver 
tising Club recently gave a literary and 
musical program as a means of raising 


resources 


“a set 


to co-operate 


Review, 


money to send representatives to the 
annual convention of the Pacific Coast 
advertising clubs at San Diego Its 


representatives will include an octette of 
singers who have been winning much 
favorable publicity for the organization. 

Laurence FE, Rubel, of Underwood and 
Underwood was unanimously — elected 
president of the Washington Advertising 
Club Wednesday, succeeding Harry W 
Hahn. Other officers chosen were, I. G 


Snowden, first vice-president; EF. W 
Wagner, second vice-president; FF. X 
Wholley, secretary: S. M. Selinger, 
treasurer, and Harry W. Hahn, Arthur 


Burt and Waldron, 

John A. Plumb, advertising manager 
of the Syracuse (N. Y.) Post-Standard 
since February 1, 1921, will resign June 
10 to enter business for himself. He 
was foreign advertising manager of the 
Syracuse Herald and advertising man- 
ager of the Worcester Telegram before 
he went to the Post Standard. 


Earl directors 


Editor & Publisher 


June 


for 10, 


_ 
.—) 
t 
to 
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GATHERED AT RANDOM 








THERE was a discussion the other 
night at the New spaper Club about 
stories which don't turn out according to 
the scheme of the assignment, Bill Me 
Nutt remembered back to the time when 
a Seattle newspaper 
terview a miner 
to civilization 


sent him over to in 
who had just come back 


attet twenty years ith 
\laska. 

“Remember,” said the city editor, “he’ 
never seen automobiles And ask him 
what he thinks of the Smith Building.” 

Nobody ever came to Seattle in those 


days without being asked what he thought 


of the Smith Building, because there were 


forty-two stories and it measured 415 
feet to the tip of the tower 

MeNutt found his miner and came back 
a couple of hours later 

“Well,” said the city editor, in that 
red-blooded, vigorous way that city edi 
tors have, “what did he have to say about 
Seattle?” 

“Nothing much,” replied Bill 

“Didn't he get steamed up about the 
automobiles 2?” 

“No, he kept talking to me about the 


times he’s seen the ice start to come down 
the Yukon in the spring. He says that 
just before it begins to get going there’s 
a kind of a whang, whang that 
almost takes your ears off.” 

“Yes, I know all that,” interrupted the 
city editor, “but what did he have to say 
about the Smith Building?” 

“Tle said it was pretty tall.” 

“Tell, man, was that all you could get 
out of him? Pretty tall! Why didn’t 
you tell him that it’s forty-two stories 
tall and 415 feet, the largest office build 
ing on the Pacific Coast?” 

“Well,” said Bill, “it didn’t seem much 
use. You see, for the last fourteen years 
he’s been living in a little shack slam 
bang up against the foot of a cliff 5,000 
feet high.” —Leywood Broun, in the New 


York World 


nose 


Advertising Proverbs 


“\ ROLLING stone 
And 


gathers no mos 


i pointless ad is a dead loss 


“A small spark oft kindles a great fire 
\ good ad hfts busine from the mire 
“Birds of a feather flock together.’ 
\ilvertising work in every weather 


“Constant cupation prevent temptation 


Steady advertising is a business salavation 
“An oak is not felled with one single blow.” 
Nor will one single ad make your busine 

lance B. Nearpas 


Prince Edward Island Paper Stops 


The Charlottetown (P. E. [.) Ex 
uminer, the second oldest newspaper in 
Canada, has suspended publication. It 


was founded in 1847 by Edward Whelan 
and became a daily in 1877. William L 
Cotton, the editor of the Examiner is 
now on a trip to England and J. E. B 
McCready has been acting in his stead 
An effort will be made to revive the 
paper. It is estimated that nearly 500 
printers learned. their trade in the Ex- 
aminer’s composing room. Many of 
them later went to Boston. At one time 
there were 10 members of the Boston 
Globe mechanical staff who served theit 
apprenticeship in the Examiner 


Leave Kansas City Post 
M. M. Levand and James R. Winter, 


business manager and advertising man 
ager respectively of the Kansas City Post 


for nearly 15 years, have both resigned 


Mr. Levand expects to go to Europe and 
Mr. Winter is contemplating spending 
the summer at his cabin in the Ozark 
Mountains. 
Becomes a Semi-Weekly 
The Hendersonville (N. C.) Times, 


published for 30 years as a weekly, will 
be converted into a semi-weekly, begin 
ning June 6, according to announcement 
of its publishers 





A HINT TO 


market. 


sidered. 


message 
Virginia. 


to sustain her people. 
industrial centers are very 
largely reliant upon food im- 
ported from another state. 


FOOD ADVERTISERS 


WEST VIRGINA 


does not and never has been 
able to produce enough food 


Her 


This fact constitutes West 
Virginia a great food 


It is a territory to be con- 


The people of 


Over 


in 


West Virginia readily re- 
spond to the right mer- 
chandising appeal—when 
they see it. 


These daily newspapers will 
work with you and get your 


West 


They Localize National Advertising 








Rate 
for 
Circul- 5,000 
lation lines 
Bluefield 
tTelegraph .(M) 6566 625 
Charleston 
*Gazette (M) 18,777 6 
"Gazette . (S) 2,39 06 
Clarksburg 
tExponent ..(M&S) 7.879 53s 
"Telegram ......(E) 7,822 535 
*Telegram (S) 16,042 23S 
Fairmont 
**West Virginian.(E) 4,510 3 
*Times (M) 6,881 x) 
Huntington 
tAdvertiser ..... (E) 10,635 035 
**Herald-Dispatch 
(M) 12,76 03S 
**Herald-Dispatch 
(S) 12811 86.635 








Martinsburg 
tJournal 
Morgantown 
tPost 
Parkersburg 
tNews 
News 
"Sentinel 
Wheeling 
"Intelligencer 
"News 
"News 


(£) 
(E) 
(™) 


(S) 
(E) 


(M) 
(E) 
(S) 


Rate 
for 
Circu- 5,000 
lation lines 
4,086 = 83 
4,500 §©.21 
5,568 025 
6,366 6=— 8S 
6419 =. O24 
11,536 6325 
13,569 |S 
17,314 = 87 


tGovernment Statement, April 1, 


(922. 


*A. B. C. Report, April 1, 1922. 
ttPublishers’ Statement. 
“A. B. C. Report, October 1, 


1921. 
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INTER-CITY GOLFERS READY 


(Continued from page 10) 








at the luncheon, 
the smoker 
the male 
fession. 

The big match for the Eprror & Pus- 
LISHER Cup, in which a team of ten men 
from each of the four cities will be en- 
tered, will be played under the Nassau 
System, allowing three points to each 
singles match played in the morning. The 
afternoon round, which will consist of 
two men from each club playing against 
the same number from the other three 


1, but during the evening 
will be limited strictly to 
members of the newspaper pro- 


cities, will be decided by the aggregate 
scores turned in by each team for the 
round 


For the non-team members and guests 
who take part there will also be two 
rounds of. play with separate prizes for 
each round. So that there will be a 
chance for everybody, no man will be al- 
lowed to win more than one prize. 

The prizes for these events have been 
contributed by the members of the New 
York Newspaper Golf Club and various 
sporting goods houses in New York, 
who are interested in golf. They are all 
very handsome prizes and are well worth 
winning. 

The rules for all matches shall be those 
of the United States Golf Association, 
which governs all championship matches 
played in the United States and by which 
the New York Newspaper Golf Club, 
under whose auspices the affair is being 
conducted, are governed, being members 
of same. 

Should a dispute of any kind arise it 
shall be left to the tournament committee 
of the Newspaper Club to handle. 
Should an appeal be desired by any of 
the four clubs, said appeal shall finally 
be decided by the United States Golf 
Association,: the governing body in the 
United States 

Before match play starts in the morn- 
ing the captain of each team shall be 
supplied with the names of the men com- 
prising each of the competing teams. 
They shall be matched up according to 


their ratings, viz.: All No. 1 men to 
oppose each other, and so on down the 
line 


The captains of each team shall select 
the fat man, flyweight, old man, cartoon- 
ist. etc., to represent his city. 

So that only newspaper men and their 
guests shall take part in the affair, 
tickets will be furnished by Peter L. 
Campbell, secretary of the New York 
Newspaper Golf Club. These will cover 
the ride to and from the course, entrance 
to the matches, luncheon and the dinner 
at night. The Engineers Club has been 
instructed to honor no person without a 
ticket. 

Following are the 
New York team: Capt. John G. Ander- 
son, Herald; Grantland Rice, Tribune; 
Allan Poinsette, Associated Press; Rob- 
ert Harlow, Herald; Frank Gould, Met- 


members of the 


ropolitan Magazine; Richard Walsh, 
Wall -St. Journal; W. A. Keatley, 
World; Hiram Serine, Variety; Perley 


Boone, Chicago Tribune; 
ton, Radost, and foreign correspondent 
Substitutes: David Hall, Herald; John 
C. Flinn, former dramatic editor Her- 
ald; F. F. Pope, the International Studio. 


Charles Ather- 





WASHINGTON GOLFERS READY 


Will Reach New York Early Monday 
Morning 


Wasutncton—Members of the Wash- 
ington Newspaper Golf Club team who 
will compete in the inter-city tournament 
at Roslyn, L. I., next Monday for the 
Eprtor & PusiisHer Trophy, have vir- 
tually completed arrangements for their 
trip to New York. All the players with 
the exception of Robert T. Small and 
Robert J. Bender will leave Washington 
Sunday’ night, arriving in New York 
Monday morning. Small and Bender 
plan to spend a day or two in New York 
before the tournament familiarizing 
themselves with the Engineers course 


Editor 


over 
played. 
The Washington team is composed of 
Walter R. McCallum, Washington Star; 
moet Fs Bender, United News; Horace 
Green, Leslie’s ye Newbold Noyes, 
Washington Star; E. B. McLean, Wash- 
ington Post; Bryan 8 Hons Washington 
Times; Robert T. Small, Consolidated 
Press; Frederic Haskin, Haskin Syndi- 
cate; Robert H. Choate, Boston Herald; 
Russell T. Edwards, American Forestry 


which the tournament will be 


Magazine. W. E. Brigham, Boston 
Transcript; Arthur W. Dunn, American 
Press Association, and Henry L. West, 


Washington Post, go along as substitutes. 
Among the Washington newspaper men 
who will accompany the team are Carter 


Field, New York Tribune; Robert Nor- 
ton, Boston, Post, and Mason McGuire, 
New York Tribune. 


As an outgrowth of the recent tourna- 
ment at the Washington Golf and Coun- 
try Club by which the inter-city con- 
testants were chosen, a series of monthly 
tournaments will be held by Washing- 
ton newspaper golfers as the means of 
determining the handicaps for the fall 
tournaments. The committee in charge 
of the monthly tournaments is composed 
of Maurice Judd, New York Sun, chair- 
man; Walter R. McCallum, Washington 
Star, and Russell T. Edwards, American 
Forestry Magazine. 





L. J. BOUGHNER DIES IN 
HIS CAR 





(Continued from page 48) | 





came active in civic work and while 
president at the Garden Club of Minne 
apolis was credited with the originating 
of the vacant lot gardening idea re Cities. 
He also was a member of the Governor 
John A. Johnson Memorial Commission 
of Minnesota. 

Mr. Boughner married Genevieve Jack- 
son, a reporter on the Minneapolis 
Tribune, in 1910. Mrs. Boughner and a 
son, Jackson Leroy, 9 years old, survive 
him. 

Mr. Boughner came to Chicago seven 
years ago as promotion manager of the 
Chicago Daily News and five years ago 
became classified advertising manager. 
In addition to this work he has done a 
great deal of work in the circulation de- 
partment of the Daily News. He was 
one of the founders of the Association 
of Newspapers Classified Advertising 
Managers and its first president. At the 
time of his death Mr. Boughner was 
finishing his second term as president 
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and making preparations for conducting 
the convention of the association to be 
held in Atlanta, June 12 to 15. 

Mr. Boughner in addition to being one 
of the best classified men in the country 
was an ardent fisherman and_ national 
secretary of the Isaac Walton League. 
He owned an island and cabin in north- 
ern Wisconsin where he spent a portion 
of each summer. As an authority on out- 
door sports he regularly contributed to 
several magazines covering that field, 
and as president of the Association of 
Newspapers Classified Advertising Man- 
agers he was an untiring worker, and 
much of the progress made by the asso- 
ciation was due to his efforts. During the 
past two years he attended many meet- 
ings of newspaper publishers, talking on 
classified advertising. He was also very 
active in the work the association is 
doing to drive fraudulent advertisers out 
of the wanted column, 


Luncheon for George L. Brown 
George Lippincott Brown, who recent- 
ly resigned as secretary of the Adver- 
tising Club of New York, was the guest 
of honor at a testimonial luncheon at 


the New York City Club May 1, ten- 
dered him by a number of his friends 
in the Advertising Club. Walter M. 
Ostrander, editor-in-chief of the News, 
the club house organ, presided and in- 
troduced L. E. C. Tuthill, Carl Percy, 
W. G. Robinson and John Budd, who 


made brief speeches. At the conclusion 
of the speeches Mr. Budd presented Mr. 
Brown with a handsome gold and en- 
graved watch, chain and knife, while Mr. 
Ostrander gave him a bound folio con- 
taining a number of letters expressing 


appreciation of his services as secretary 
of the Advertising Club. 





Merchandise Fair in New York 


National Merchandise Fair will be 
held at the Grand Central Palace August 
7 to 25 by the National Dry Goods As- 
sociation. Michael Friedsam, president 
of Benjamin Altman & Co., New York is 
chairman of the advertising committee 
of the fair. The other members of this 
committee are George W. Milton, Jor- 
dan Marsh Company, Boston; Samuel 
Mundheim, the Kaufmann Department 
Store, Inc., Pittsburgh; L. C. Nash, the 
Burgess-Nash Company, Omaha; Sam- 
uel W. Reyburn, Lord & Taylor, New 
York; Bp anklin Simon, Franklin Simon 
& Co., N New York; Morton Snellenburg, 
N. Snellenburg & Co., Philadelphia; El- 
mer T. Stevens, Charles A. Stevens & 
Brothers, Chicago; Percy S. Straus, R. 
H. Macy & Co., New York; Oscar 
Weber, the J, L. Hudson Company, De- 
troit; Ira M. Younker, Younker Bro- 
thers, Inc., Des Moines; and M. L. 
Wilkinson, the Scruggs, Vandervoort- 

sarney Dry Goods Company, St. Louis. 


LESLIE’S AND JUDGE MERGED 


Beginning June 24 Will Be Issued as 
Judge 

Leslie’s Weekly and Judge have been 

combined and will appear June 24 as 

Judge according to the announcement 


made June 5 by William Green, presi- 
dent of Leslie-Judge Company. It will 
be a 15 cent weekly magazine. Judge 


was founded in 1881 and Leslie’s in 1885. 








SOR six years Rev. 
Church 


ranged, 
space by churches in newspapers. 


advertising—c@ntaining addresses 
Indianapolis. 


country 
tivities, 


eousness every man, 


During Editor 


the past year 


in churches. 


what they have to offer. 


CHURCH ADVERTISING 
AT MILWAUKEE 


By Herbert H. Smith 


Associate Director, Presbyterian Department of Publicity 


Christian F. 
Advertising Department of the 
conventions in connection with the annual gathering of the ad men 
and by the holding of conventions in various cities as could be ar- 
this department has done much to stimulate the use of paid 


It has been the moving force in the issuance of two books on church 
delivered at 


Dr. Reisner has been reinforced in his strenuous and ever optimistic 
and voluntary efforts to further church advertising by the active par- 
ticipation of many prominent advertising men. 
and the newspapers will profit largely 


Some day the newspaper executives of the country will realize the 
tremendous possibilities to their papers and their communities by ad- 
equate reinforcement of the effort of the churches to reach for right- 
woman and child in town. 


Your town can be sold Christianity by intelligent use of paid space 
Many newspaper executives don’t yet realize that fact. 


the donation of liberal space week by week the carrying forth of this 
suggestion to advertising managers. 
benefit of this seed sowing. They can help in the work by persistent 
and intelligent solicitation of churches and occasional 
giv en in this space to reach ministers and advertising men interested 


There will be an exhibit at Milwaukee of recent advertising done by 
churches in various parts of the country. 


Many newspapers are using general go-to-church ads of a con- 
structive sort in donating space to stimulate local churches to tell 


Study these exhibits and see if you cannot 
apply the same ideas to your town. 


Reisner has been president of the 
A. A. C. of W. Through 


Philadelphia and at 


The churches of the 
from these pioneer ac- 


Publisher has made possible by 
Some day they will reap the 


use of facts 





advertising fiel 








CHURCH ADVERTISING DEPARTMENT 
A. A. C. of W. 


This announcement is another effort to show advertising managers they are overlook- 
ing a among source of large income on Saturdays if they do not cultivate the church 
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TIPS FOR AD MANAGERS 








F. Wallis Armstrong, 16th and Locust 
streets, Philadelphia. Making  10,000-line 
yearly contracts for Victor Talking Machine. 
; ore E, Ash Agency, Commercial Trust 
Bidg., Philadelphia. Now sending out orders 
to radio newspapers for Quaker City Battery 
Company of Philadelphia. 

Baker Advertising Agency, Ltd., 184 
St., Toronto. Running campaign for Ontario 
Wind Engine and Pump Co., advertising 
aerial Steel towers for radio outfits. 

Barrows & Richardson, Drexel Bldg., Phila- 
delphia. Placing account for the Sun Com- 
pany, Philadelphia. 

George Batten Company, 381 4th avenue, 
New York. Placing the following accounts: 
Alvin Silver Company, 20 Maiden Lane, New 
York. allace Nutting, Ashland, Mass. 
(period furniture). Placing account for The 
Rust Craft Publishers, Inc., Boston. 

Walt Bloesser & Co., 168 North Michigan 
avenue, Chicago. Using Southern newspapers 
on schedules of 58 lines, 10 times for Toombs 
& Dailey Company. Handling account of L. 
J. House Convex Glass Cimeene, Port 
Marion, Pa.; Glasco Mfg. Company, Chicago. 

Bradford Guenther, 829 Tribune Building, 
Chicago. Issuing renewals on George 
Mayr. 

Cecil, Barreto & Cecil, 366 Madison avenue, 
New York. Planning campaign for the Maple 


Bay 


Producers Co-operative Association, Syra- 
cuse, N. Y 

Chappelow Advertising Company, 1709 
Washington avenue, St. Louis. Making 
yearly contracts for Morris Morton Drug 
Company. 

Conover-Mooney Company, Harris Trust 
Bidg., Chicago. Planning newspaper cam- 


paign in Chicago for Sta-Rite Hair Pin Com- 
pany. Later will extend to other cities. 

Crawford-Harris Advertising Service, Van- 
couver. Sending out new contracts for 
Pacific Northwest Tourist Association. 

Critchfield & Co., 223 West Jackson Blvd., 
Chicago. Making yearly contracts for H. s 
Peterson. 

Dauchy Company, 9 Murray street, New 
York. Sending out orders for Crosby Frisian 
Fur Company. 

Deebarats Advertising Agency, Ltd., Mon- 
treal. Handling Canadian campaign for 
Mentholatum Co., Buffalo, N. Y., and Bridge- 
burg, Ont. 

Erwin, Wasey & Co., 58 East Washington 
street, Chicago. Making 10,000-line yearly 
contracts for Goodyear Tire & Rubber Com- 
pany. 

Fawcett Advertising 
Bldg., Colorado Springs, 
line yearly contracts 
Chamber of Commerce. 

Federal Advertising Agency, 6 East 39th 
street, New York. Will make up lists in July 
for Runkel Brothers, New York City, manufac- 
turers of Runkel’s Cocoa. 


Gardner-Glen Buck Agency, 
street, St. Louis. 
for Frisco Lines. 
Oldfield Tires. 

Grandin-Dorrance-Sullivan, Inc., 5 South 
Wabash avenue, Chicago. Making 1,344-line 
contracts for Studebaker Corporation. 

reenleaf C y. 41 Mount Vernon 
street, Boston. Now handling W. S. Quimby 
account for La Touraine tea and coffee. 

Green-Fulton-Cunningham Company, 28 East 
Jackson Blvd., Chicago. Making 5,000-line 
contracts for Nash Motors. 

Guardian Advertising Corporation, 511 Sth 
avenue. Making yearly ocntracts for Inter- 
national Consolidated Chemical Company. 

Guenther-Bradford Company, 7 South Dear- 
born street, Chicago. Using “s. lines 5 times 
for Dr. McCrary. 

Hamilton Advertising Agency, 326 West 
Madison street, Chicago. Using Wisconsin 
newspapers for Puhl Webb Company. 

E. W. Hellwig C y, 299 Madison ave- 
nue, New York. Making new contracts for 
Corn Products Refining Company. 

Wylie B. Jones Agency, 107 Chenango 


Agency, Ferguson 
Col. Making 3,000- 
for Colorado Springs 


1627 Locust 
Making 5,000-line contracts 
Sending out orders for 





street, Binghampton, . Making 1,000- 
line yearly contracts for Norma. Making 
2,800-line contracts for C. S. Clark. Enter- 


prises. — 1,000 inches for Parisian Sage. 


H. Jones Company, 1,04 First Na- 
Bank Iola. 


tiona Cincinnati. Placing ac- 
count for The Krohn-Fecheimer Company, 
Cincinnati. 


Frank Kiernan & Co., 135 Broadway, New 
York. Placing account for Philadelphia Stor- 
age Battery Company, Philadelphia. 

Kling Gibson Company, 220 S. State street, 
Chicago. Issuing copy in south west on 
Battle Creek Food Co 


ra Kobbe Company, Inc., 28 Sth ave- 
nue, New York. Placing the following ac- 
counts: Farrel Foundry & achine Com- 


pany, Ansonia, Conn.; Loyd Wireless Tele- 
phone Company, New York City; John Firth 
& Company, New York City. 


Advertising Brishane 

Bldg., Buffalo, N. Y. pie Ate, the follow- 

ing accounts: Niagara Metal Stamping Cor- 

poration, Niagara Falls, N. Y.; Antipyo Tooth 

Paste; ark Metalware Company, East 
Aurora, N. Y.; Dr. R. B. Waite’s Local. 

H. E. Lesan Co., 209 S. State street, Chi- 


cago. Issuing copy on Union Pacific Rail- 
road. 


Long-Costello, Inc., 153 North Michigdn 
avenue, Chicago. Will use newspapers in 
towns where they have filling stations for 
National Refining Company of Cleveland. 
Lord & Thomas, 400 North Michigan ave- 
nue, Chicago. Will place no additional ad 
vertising until the Fall except in certain spots 
where contracts happen to expire before that 
time. 

Lord & Thomas, Times Bldg., New York. 
Making 5,000-line yearly contracts for Rub- 


berset Company. 

Harry C. Maley Company, 14 East Jackson 
Blvd., Chicago. Planning newspaper cam- 
paign for Pett’s cough drops. 


Massengale Advertising Agency, Candler 
Bidg., po Making 4,200-line contracts 
for Atlantic Stores, Inc., Atlanta, Ga. 

Matteson-Fogarty-Jordan Company, 215 
North Michigan avenue, Chicago. Making 
1,000-line contracts for Globe soap. Prepar- 


ing list on Premier Malt Products. 

H. K. McCann Company, 6! Broadway, 
York. Using 1,000-inches for Standard 
Company. 

H. K. McCann Company, Ltd., 
street East, Toronto. Placing 
Muskoka Lakes Navigation and Co. 


McConnell & Fergusson, Ltd., London, Ont. 
Placing advertising for Whole Grain Wheat 
Co., Toronto; Douglas Packing Co., Colony 
and Ford Motor Co, of Canada, Ford, Ont. 

A. McKim, Ltd., 103 Bay street, Toronto 
Has Secured account of Quaker Oats Co., 
Peterborough, Ont. Putting out new copy 
for Colgate’s Tale Powder and Neponset Twin 


New 
Oil 


14 
copy 


Hotel 


King 


for 


Shingles and arranging campaign for Duro 
Aluminum Limited, Hamilton, Ont. 

Mitchell Advertising Agency, 86 [LaSalle 
avenue, Minneapolis, Minn Placing account 
for the Russell-Miller Milling Co., Security 
Bidg., Minneapolis. 

Norris-Patterson, Ltd., 19 Adelaide street 
East, Toronto. Placing copy advertising 
Tunnel-King Motor Boat for A. R. Williams 


Machinery Co., Toronto, and Nu-Jell, 
product made by Harry Horne Co., 
O’Connell-Ingalls Advertising Ayency, 1 
Court street, Boston. Placing account for 
the George W. MacBride Company, manufac- 
turers of Ford specialties. 

Olson & Enzinger, 228 Third street, Mil- 
waukee, Wis. Will make up lists in July for 
The Vollrath Company, Sheybogan, Wis. 

Harry Porter Company, 15 West 44th street, 
New York. Sending out orders to run 3 times 
a week for 6 weeks for Tobacco Products 
Company (Stroller cigaettes). 

William H. Rankin Company, 1 West 37th 
street, New York. Handling account for 
“Wm. Penn” and “Van Dyck” cigars. 

Ruthrauff & Ryan, 404 Fourth avenue, New 
York. Making 2800-line contracts for Iron 
ized Yeast & Steroline Companies. 


Seelye & Brown, 721 Cass street, Detroit, 
Mich. Placing advertising for Caille Perfec- 
tion Motor Company. 


R. C. Smith & Sons, Ltd., 32 Front street 
west. Toronto. Placing copy for new Times 
Atlas of World for Macmillan Co. of Canada; 
arranging summer campaign for Halliday 
Homes for Halliday Co., Limited, Hamilton, 
and taking over account of Greenfield Tap and 
die Corporation, Galt, Ont. 


Smith, Denne & Moore, Ltd., Lunsden Blidg., 
Toronto. Placing copy advertising inspection 
seal of Bureau of Warm Air Heating. 


Stack Advertising Agency, 29 East Madison 
street, Chicago. aking 2,800-line contracts 
for Swift & Company. 


Strang & Prosser Advertising Agency, Em- 
pire Blig., Seattle, Wash. Handling the fol- 
lowing accounts: Telechronometer Company 
of America; George W. iller Auto Parts 
Replacement Company, San Francisco and 
Seattle; Shuttlecraft System of Home Weav- 
ing, Seattle; Yoghurt Sanatorium and Health 
Laboratories of Bellingham, Wn.; urch’s 
Grape Juice, of Kennewick and Seattle; Kil- 
bourne & Clark Manufacturing Co., Seattle; 
Wheeler, Osgood Company of Tacoma; A. J. 
Uphus & Co., Seattle. 


Touzalin Advertising 
born street, Chicago. 
on Michigan Transit. 


Victor Rubber Company, Springfield, Ohio. 
Will make up lists in July and place adver- 
tising direct. 


new 
Toronto 


y, 7 S. Dear- 
Issuing general copy 


Wood, Putnam & Wood Company, Oliver 
Ditson Bldg., Boston. Planning national cam- 
paign for Moore Fountain Pen Company, 
Boston. 





Australian Authors Organize 


An Authors’ Association of the Aus- 
tralian Journalists’ Association, has re- 
cently been formed according to informa- 
mation received from H. A. Davis, 
president of the Australian Journalists’ 
Association. Its purpose is the protection 
of Australian authors and the bettering 
of their conditions. The officers are 
Erward Dyson, president; A. B. Pater- 
son, vice-president; E. M. Webb, sec- 
retary. 


1922 
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WITH 
BIG NEWSPAPERS 


Illinois is a state where farm and factory 
seem to struggle constantly to outdo 
each other in the production of wealth. 





It is an extremely attractive state for 
advertisers. The tremendous circula- 
tion of the many newspapers in this state 
presents a total number of prospective 


buyers that should appeal to all national 
advertisers, 


Everything from mowing machines to 
motor cars and furs to fireless cookers 
are sought by the people of this great 
wealth producing territory. 


The people of Illinois are wide awake 
and up to the very last minute in their 
ambitions and desires. 








To keep up to their standard they must 
read daily newspapers. 


This is the list of wide awake Illinois 
daily newspapers that are BIG NEWS- 
PAPERS in their individual markets and 


should be considered in laying out a 
campaign. 








Rate for Rate for 


2,506 10,000 
Circulation Lines Lines 
**Aurora Beacon-News .......... (E) 15,251 .055 .055 
Bloomington Pantagraph ....... (M) 17,841 .05 05 
+Chicago Herald-Examiner ...... (M) 359,386 55 55 
+Chicago Herald-Examiner ...... (S) 738,788 .85 85 
+Chicago Daily Journal ........ (E) 115,406 -26 -24 
CHRON BUD ca csccccecacc (M) 499,725 -70 -70 
Cee COUN c ceccccsccace (S) 827,028 1.00 1.006 
**®Moline Dispatch .............. (E) 9,732 .04 .04 
*Peoria Journal-Transcript . ... (M&E) 30,993 -10 .09 
PO bbc Be dsdeescceccue (E) 24,580 .075 .06 
Rock Island Argus ............ (E) 10,022 .04 .04 
Sterling Gazette ...... meadéana (E) 5,187 .03 .03 
Government Statements, April 1, 1922. 


*A. B. C. Publishers’ Statement, April 1, 1922. 
**A. B. C. Report, October 1, 1921. 
+Government Statement, October 1, 1921 


“ABIG STATE. 
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127,334 More Lines 


DURING the months of January, 

February, March and April of 
oe zont. The Daily News published 
127, more lines of paid advertis- 
img than during the same four 
months of last year, 


URING these months The Daily 

News published 482,326 more 
limes of paid advertising than the 
ether Passaic paper. 


Advertising Lineage Audited by 
De Lisser Bros, 


DAILY NEWS 


Passaic, New Jersey 
6, M. HARTT, R. E. LENT 
Meets Gen’l Mor. 











From 28,000 


to more than 


95,000 


in six months 


The Detroit 
TIMES 








The Standard of Influence 


Discriminating readers and advertisers 


know that generations have found 
such power behind their favorite 
paper, 


Che 
Pittsburg Mispatch 


the same year in and year out! 
Branch Offices: 
Wallace G. Brooke, 


Brunswick Building, New York 
The Ford-Parsons Co. 
Marquette Building, Chicago, IIL 


afi 











“The Land of 
Opportunity 


for 


Newspaper Men 
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MAKERS” ONE Y sven. 


This is a regular weekly department designed to answer questions, offer 


suggestions and 
and weeklies. 


we will pa z hen 
MONEY SAVER EDI 


enerally help the man and woman of the smaller cit 
’ Henry Beetle Hough, co-editor and 
Vineyard Gazetie, will be a regular contributor, 
making and for money saving are wanted also. 
our idea appears clip it out and send 
OR and payment will 


dates 
ublisher of the Martha's 
t your ideas on monty 
For each idea published 
it to the 


be made return mail. 


Your ideas must be workable, told in as few words as possible and new to 


this department. 


MONG the fallacies of some small offices 
is the belief that they can make lower 
prices because their labor costs are lower 
than those of large city newspapers. 
For some reason small newspapers are to be 
found in the towns of every state in the 


union which are running along with ruinously 
low rates for advertising and prices for 
printing. Whether the owners actually be 
lieve that they have lower costs and can 
legitimately cut prices seems dubious; but os- 


tensibly they do believe this and they live up 
to the belief anyway 
The whole thing is a proposition in eco 


nomics, and the prosperity of the smaller news 


papers demands that they bring themselves 
up to date. In some towns it is possible te 
hire labor for almost nothing—but this cheap 
labor means doing virtually everything by 
hand and in the crudest way possible, 

It is a great deal better to acquire enough 


capital as soon as possible to begin installing 
modern apparatus. High priced labor is ex 
pensive if a shop is run on the principles of 


twenty or thirty years ago; and this is what 
the small man sees. Sometimes he does not 
see that by equipping properly he can cut 


the number of his employes in« half, pay each 
one twice as much, and increase his capacity 
for production 

There is no other way in which a small shop 
can successfully compete and produce work of 
a high grade. 

The transition from an _ old-fashioned 
is often difficult, but it is the 
the problem. There is no real 
the idea that shops 
penses; if wages are low 
lac k of 


shop 
only solution of 
foundation for 
have lower ex 
there is a 
and a 


country 
corre 


sponding efficiency certain dom 


nance of obsolete methods. 

The country office that faces the necessity 
of getting high enough rates to keep it in the 
up-to-date class is the only one that can really 
succeed. 

Offer three cash prizes every week, of $5, 
$3, and $2. The prize distribution could be 
limited to school pupils, or it could be made 
general. First prize to the party notifying 
the office first of the best general local news 
story; second prize to the party notifying the 
office of the best human interest story; third 


prize to the party who sends in or phones the 


largest number of “personals.”” Every small 
daily paper has to have a city legman; but 
he can’t cover everything locally. With the 


$10-a-week assistant tipping him off daily, the 
local man would come across a whole lot of 
news he’s overlooking daily, and that is what 


these prizes would really amount to.—H, 

The county weekly’s revenue comes from 
sale bills and their printing. A special rat« 
for printing 500 salebills in the daily o 
weekly and then picking them up for the 


dodger run, is a business getter. Also a col 
umn of coming sales when listed on the fr 
page is a good feature.—B. R. A. 


Farm bureaus and similar organizations are 
encouraging farmers to adopt brands, farm 
names and other distinctive marks for their 
goods and are promoting raising of pure 


The weekly 
movement by 


strains of stock and farm crops. 
publisher can cash in on this 


suggesting to the local pioneers in any such 
line that they advertise for business in the 
home locality from other farmers Announce 
ments of pure bred cattle, hogs, poultry and 
especial strains of grain, corn or potatoes can 

considerable volume in this 


be obtained in 
way R. M. F. 


good advertising stunt for 
if it cared to go to the 
expense, print up f 
cards reading like this: 

“Farm of _———— 
“The Weekly Banner comes here regularly.” 
The names of the farmers could be printed 
in on the individual and the cards then 
tacked to the fences or trees of the subscribers. 
Most+ farmers would be perfectly willing to 
co-operate in such an advertising stunt ind 
this sort of a thing would be sure to attract 
a lot of attention, thereby helping the 
materially.—F. H. W 


An exceptionally 
wee kly, 


would be to 


the country 
weatherproof 


cards 


paper 


throughout 
specialties 


Selected mailing lists of men 
the country who are interested in 


of your neighborhood will bring hundreds of 
dollars of advertising revenue to the country 
weekly office if they are properly used. Sup- 
pose a farmer has thoroughbred stock He 


Contributions to this department will 


not be returned. 


auction sale. There are scores of 
breeders of that kind of stock within a day’s 
journey of his farm. You can get the lists 
from the breeders’ associations readily enough. 
Offer to mail copies of your paper with the 
special auction advertising, to each of these 
men, if the advertising reaches a_ certain 
amount. The special circulation thus secured 
makes it a fine drawing medium The same 
holds good with other sorts of special advertis 


ing R. F. 


plans an 


Here's a good stunt for the country pub 
lishe: Have some private mailing cards 
printed up with the address of your paper 
printed on the one side together with space 
for attaching a one-cent stamp. Then place 
these cards in handy little boxes at your 
counter, at the local railroad stations and in 


the autos of local bus lines. Over these boxes 
inscription: “Going away? Take 
these cards and drop us a line while 
trip.” Many fclks would act 
in this way the paper 
a constant stream of personalities 
in which would assure the 
paper of the writers’ 
friends and relatives.— 


place this 
one of 
you are on your 


on this suggestion and 
have 


coming 


would 
and news 

interest in the 
ecards and of all their 
Fr. H. W. 


eager 


overruns, discard of the files, 
and all the folded litter of the 
which creeps into every department 
of a newspaper, editorial, advertising, business 


Spoiled copies, 
exchanges, 


pressroom 


office, from its original inhabitant, the end of 
the press. You sell them to the florists to 
wrap potted plants, to the laundries for basket 
lining, to the counter customer who uses more 
time than he pays money, and still they stack 
ip on you. You are arrested if you throw 


them out the window, get hot under the collar 
if you burn them, pay the drayman if you 
have them hauled away, and lose your insur- 
ance rates if you just leave them lie. 

Why not give them away? 

Have the janitor tie the surplus in neat six- 
inch-thick bundles and pile them in your office 


entry way, reposing under the easily read- 

able sign—“*FREE, HELP YOURSELF.” 
The way they disappear is a marvel, it 

makes you wonder. Morning, noon and night, 


calling to carry a bundle home. 
are never there long, and you suddenly 
host of friends without knowing 
smile at you on the street, drop 
bring in a friend to 
and in a thousand ways 
you did them with a favor 
It’s American, you know, to 
oblightions. Give your old 
realize human the world 
have done it for years on 
D.) American-News and 
speak.—K. 


somebody is 
They 
acquire a 
They 
run a 
subscription, 


why. 
in to class ad, 
start a 
square the favor 
they do to you. 
discharge one’s 
papers away and how 
is, after all. We 
the Aberdeen (S. 
know whereof we 

Did manu fac- 

ring village, 
ing town as 


ever realize 
instead of just a country trad- 
most folks suppose? Practically 
every town is, and there is profit for you and 


you yours 1s a 


the towns folk in discovering the fact. Some 
one is making things that could readily be 
put on the market and meet a local demand. 


It may be tied quilts, or knitted wear; it may 
be lattices for roses, or ironwork for gate 
novel porch swings; it may be 
snapshots, or souvenir paper weights 
is likely to be many of these and 
“Made in Blanktown” de 
partment run into considerable space 
with small ments and become a per 
manent feature Ry F. 


hinges, or 
kodak 
in fact it 
other things. A 
can be 
announce 


Many country newspapers have a large corps 
f correspondents to cover the country 
districts. As a usual thing the aforesaid cor- 
repondents do not have the least idea of news 


writing or of news values and a great deal of 
] 


valuable time is wasted in rewriting the news 
when it arrives at the newspaper office. If 
the copy is not carefully revised troublesome 
matter can very easily creep in. Some slow 
day have some one on the staff, who can write 
in an understandable manner, prepare several 
articles on news values and news writing. 
Make the articles readable and easy to be 


understood. When the linotype operator or 
the compositor are not busy have them set the 
above mentioned article up and have it run off 


in an attractive phamphlet. These booklets 
can be distributed to the various correspond- 
ents by some member of the staff, who can 


diplomatically explain their purpose, so as not 
to offend the recipient. The books will more 


than pay for themselves in the time saved in 
revision.—H. J. B. 


news 





NEW MULTI-MAILER 
SYSTEM FOR SMALL 
CIRCULATIONS 


Publishers with daily mail circula- 
tions of 2,000 can handle their lists 
with the same efficiency, accuracy and 
time savings enjoyed by such users 
of a Multi-Mailer System as the New 
York Times, Chicago Tribune, In- 
dianapolis News and over fifty other 
large publications. 


Multi-Mailer System No. 17, specially 
designed for small] lists, gives all the 
Multi-Mailer benefits at a low initial 
investment. 


Direct imprinting, daily correction of 
mail list, speed, accuracy, economy— 
those are only a few of its advantages. 


Further information may be secured 
by writing The Speedaumatic Company 
817-825 Washington Blvd., Chicago. 











FILMED 
FEATURES 


“Make It Yourself” 


Endorsed 


RADIO MOVIE 


Is Being Shown by 


39 DAILIES 
A BIG, NEW IDEA 
IN 
CIRCULATION 
PROMOTION 


SCIENCE SERVICE 


1115 Connecticut Ave. 
Washington, D. C. 








Government 














An Accounting 
and 
Federal Tax Service 


for Publishers 


References on 
Application 





CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 


























The high quality of 
HUBER’S Grit-Free 
BLACK NEWS INKS 
also prevails in HUBER’S 
COLORED INKS 
for comic and magazine 
supplements. 


Manufactured by 


IJNtluber 
Main Office: NEW YORK 


HUBER’S colors in use since 1780 
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BUFFALO EVENING NEWS 
Leads All Six-Day Publications 
in United States in National 
Advertising 
In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
— all papers publishing only six days per 


7 1922 the ee = retains this 


National Advertising 1921—2,517, 574 
agate lines. 
THE BUFFALO MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

R 1921 there were more building permits 

1 more money spent for buildings of all kinds 
{neluding factories and additions than in any 
other year of its history. 

In 1921 there were more business structures 
erected in Buffalo than in any previous year. 

It is significant to note that at the present 
time there is no retail store for rent. 

Buffalo is = 

Buffalo is pros 

Buffalo is Withetanding the onslaught of the 
reconstruction period. 

Your campaign will pay in Buffalo. 

BUFFALO EVENING NEWS 

E. H. BUTLER, Editor & Publisher. 
Kelly-Smith Company, Representatives, Mar- 
bridge Bidg., New York, N. Y.; Lytton Bldg, 
Chicago, Il. 








Fastest Growing 
Paper in South 


NEW ORLEANS 
STATES 


Over 50,000 daily 
Over 63,000 Sunday 


About 80% gain over last year. 
Represented by 


S. C. Beckwith Special Agency, 
New York 


John M. Branham Co., Chicago 








The 


Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 
MEMBER A. B. C. 


Foreign Advertising Representatives 
1. A. KLEIN 
50 East 42nd St, 
544 Fort Dearborn Bank Bidg., Chicago 
A. J. NORRIS HILL, Hearst Bidg., San Francisco 











Few Papers—(if any) — surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 
Times 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. Lytton Bldg. 
ew York Chicago 














10,000 Lines 


fea Velobtatess-iey-trel 
advertising would 
look good each ~= 


month would nt it? 
See 


HNB GALLAGHER CO. 


9 VANDI RBILT A‘ 





Editor & Publisher 


June 10, 1922 


for 


DOLLAR PULLER S 


Advertising and 
ideas that 


circulation managers are always on the lookout for new 
will increase advertising receipts and win new 


circulation. Your 


idea for increasing advertising or circulation may not appeal to your manager, 


but it may 


be just the thing that some other manager wants. 
PUBLISHER will pay $1 for each idea printed under this head. 


Epitor & 
The fact that 


the idea is now being used in your city dees not bar it from the department. 


Address your communications to the Dotan Putter Epirtor. 


appear clip them and mai! them 


When they 


in and receive payment by return mail. 


Unavailable ideas will not be returned. 


NINETEEN firms in various lines who have 

been in bus ness for 50 years co-operated 
in taking a full page advertisement in the 
Memphis News Scimitar. The ad was cap 


tioned “Looking Forward Fifty Years Ago.” 
The background was a reproduction of the 
heavens, while in the lower right hand corner 


an astronomer was seen to be studying the vari- 

ous celestial bodies. A box in the left center 
of the page contained the following copy 

‘Most dreamers sit and 

while some 

“Dreamers who 


dream 
of them just sit 
actually dream 
thinkers. They can 
anticipate much of the 
“He who can do this is sure of 
bountiful harvest from the seeds of yesterday. 
“The following Memphis firms were founded 
50 or more years ago by men who were think- 
ers Read the 
them all.”’ 
Then followed a list of the 


something, 
visualize 
future. 

success a 


are in reality, 


penetrate and 


names. You can be proud of 


firms with their 


street addresses. The same idea could be 
worked in any city More firms might be en 
listed, however, by taking those 10 or perhaps 


25 years old 


Then again several like displays 
might be 


ybtained by taking them in groups, 
say dry goods firms in one page, hardware and 
allied lines in another, etc H. EL. R 


The department stores, 
might he 


fancy workshops, etc., 
induced to go into a page 
begin making 
now, to take their “‘work” 


urginx 


women to Christmas presents 


with them when they 


go to the shore, the mountains, the lakes, the 
farm, or elsewher = a ae | 

some interesting features with some local 
color for the automobile section would be 


stories about the person who owns the 
automobile in the city and 


person who has owned the 


oldest 
is proud of it, the 
largest number of 
ears that he has driven himself, the person wh» 
has driven the largest number of 
makes, and the person who has driven the most 
mileage in his life, These stories will develop 
some rivalry that will bring out some 
claims.—C. W. V. B 


different 
unusual 


\ good many towns and cities have been 
built up around a Market Square. At any rate 
this section is usually an old landmark. Such 
Woodstock, Ont., and as the 
firms situated on the Square are somewhat off 
the main thoroughfare, the idea was conceived 
of selling a page to these 
Market Square. As an extra 
short paragraph 
Started,” was given to each 
page appeared in the 
insertions and 


is the case in 


merchants to boost 
inducement, a 
“Where It 
udvertiser. The 
Sentinel-Review for two 
proved an 


under a_ caption, 


interesting one on 
account of the local interest contained in the 
link-up news celumn. C. E. W. 


One of the best advertisements of newspaper 
advertising is a double 
local ad- 
space, as told by the 
Naturally, in a way, 
those who tell their 
bigger one for the 


series of page one 
column boxes citing the reasons why 

vertisers use newspaper 
advertisers 
it’s an advertisement for 
reasons, but it’s a much 


paper.—-B. A. T. 


themselves. 


A good series of advertisements could he 
written under the general heading of “Pests? 
and numbering them serially. This would go 


best for a drug store that.also handles insecti- 
gardens and lawns. The 
heading should be the name of 
table pest for which the 
Within the home 
mosquitoes, flies, red ants, common ants, etc. 
In lawns will be found ants, 
or quack grass, etc. In the 
found cut 


cides for secondary 
animal or vege 
retailer has a remedy. 
there are rats, mice, moths, 
dandelions, wire 
garden will he 
potato bugs, etc. 
and other shrubs will 
innumerable pests of the 
\ series of this kind has two 
advantages to the advertiser. It would bring 
in some immediate business on the articles ad 
and establish the advertiser in the pub- 
lic mind as headquarters for pest eradicators.— 


a We Vs 


worms, plant lice, 
On the roses, fruit trees, 
be found scale and 
animal kingdom. 


vertised 


Two Brooklyn department Frederick 
Loeser & Co., Inc., and Abraham & 
Inc., have sent letters to a select list of cus 
tomers offering to send them, at half price, 
from May to October, any of the Brooklyn 
papers in which the store advertising appears. 
This offer to forward the papers to customers 
away for the summer keeps them in touch with 
the store advertising. Here’s an idea that may 
be worked in any city.—H. E. R. 


stores, 


Straus, 


The advertising and editorial departments cau 
advantageously co-operate on a Boy Scouts’ 
Camp page or edition. Reproduce such photos 








you may have previously 


ind officers; have your 


published of scouts 
photographer take pic 
tures of the camp and the swimming hole; pub 
lish an account of the various camp 
column of sidelights and an article or letter 
written by the scout master The ad solicitor 
should have no trouble in convincing merchants 
that an ad on this page will be 
not only by Boy Scouts, but by 
boys who are not scouts and by 


activities, a 


eagerly read 
their parents, 
all who are in 
terested in sports and outdoor life R. B. M 


Edmonton Pulletin carried 13 ads from local 


builders, lumber dealers, roofers, ete., under 
general caption, “Build Upon Prosperity.” Good 
editorial matter dealt with home building on 


same page.—J. L. 1 


The Philadelphia Chamber of Commerce gave 


1 luncheon to representatives of forty-eight 


firms in Philadelphia and its environs that have 
rounded the century mark of their business 
These firms represent every walk of life—edu 
cators, bankers, printers, ironmengers, publish 


nsurance men and a score of 
Advertising 


ers, dairymen, 
thers representatives of two 
newspapers in this city called upon firms repre 
this fact 
was that on the day of the luncheon 


sented and induced them to advertise 
rhe result 
ippeared a 


two-page spread 


nouncements of the part these 


carrying the an 

firms played in 
the upbuilding of Philadhelphia in the last one 
hundred vears or more G. B.S 
If you run a shoppers’ column (a department 
of advertising readers, recipes, style hints, etc.), 
5 iggested under the head 


Advice About 


interest some 


such as was recently 


ng of “Lucy Gives Shopping,” 


banks, some 
offices in 


ve propose that you 
insurance men, and some real estate 


them—the banks to go after the women’s check- 


ing and savings accounts, the insurance offices 
to make women want thet: isbands to in 
ure, the real estate men to convert the women 
who think it is better to pay rent than buy a 


home a 


\ very unique advertisement is 


t Philadelphia 


ippearing tn 


newspaper Its heading reads, 


“Newest Things of the Week in the Smartest 
Shops.” The idea is this One of the female 
members of the advertising department of this 
newspaper visits each store and an article is 
selected for her She writes a full description 
of it in her own way, telling the cost of it and 
where it can be purchased. It is then approved 
by the proper authority and inserted as part of 
a large advertisement of such articl from 
widely scatterel stores Payment f this 
is on a pro rata basis GS Bs 


Manitoba Free Press secured a page of laun 
dry advertising from seven local laundries. 
“Code of Ethics for Power 
Winnipeg Laundries Adopt Code of 
Ethics Demanding High Stanflard of Business 
printed the 


Under caption, 


Laundries 
Integrity,”” were eight rules of the 


**ceode.”” The ds were placed around the code. 


5 A 


A full page advertisement running every Sat 
urday through the 


advertisers participate outside of 


summer, in which more than 
score of 
regular advertising schedules, has been 
d for by W. E. Zuppann, advertising 


Ogden (Utah) Standard-Exam 


their 





irrange 


manager of the 


iner. The ad. i alled “‘“Model Kitchen and 
Pantry.” Across the top of the page ther 

uppears a reproducticn of a model kitchen with 
the latest devices and equipment appearing in 
their proper position, labeled with the name 
of the firm that sells them. Below is shown th 

pantry exhibit, with rows of canned bottled 
ind sacked goods used in the home Thes lso 
ire labeled wit! the name of 1 
facturer. Bet the two full width ts are 
run recipes pcb each week in the Model 
Kitchen and Pantry contest Prizes of $5 and 
$3 are paid to two women ¢ uch week for the 
“most acceptable” recipes. The recipes are #0 
written that they must ntain the name of 
the firm, whose merchandise is used in that part 

ticular recipe For instance 1% ip . 
flour; 1 secant cup sugar; ups milk 
from dairy, etc. 

Since the ad. was begun several merchants 
have made especial requests for position on 
the page. That the housewife is interested 
is evidenced in the numerous recipes that pour 


into Zuppann’s office 0. Q M. 


During the fishing and hunting seasons, news- 

} 

papers in territory where game is pr tected by 
state laws, you can gain the interest of local 


sportsmen by carrying a resume of the law 
affecting the particular season and the dates 
of the open season.—O. H. T 











Big Circulation 
Gains That Stick! 


A Hollister Campaign will increase 
your circulation by thousands—and 
hold it. 


who know are 
Inqyirer, San 


Among publishers 
The Philadelphia 
Francisco Chronicle, Cleveland 
Plain Dealer, Washington Post, 
Los Angeles Times and many 
others. 


Now on The Louisville Herald 
Write or wire for more facts. 










HOLLISTERS CIRCULATION 
ORGANIZATION 


Largeat in the United States 
300 MerritT Bios, Los Anceres,Cac. 
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The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 


This is an acknowledge- 
ment of its power that the 
advertiser should heed, if 
desirous of reaching the 
people of Mount Vernon. 


GEO. B. DAVID & CO. 


Foreign Representative 


171 Madison Ave., NEW YORK 











LEADS ALL LOS ANGELES 
DAILY NEWSPAPERS IN 
TOTAL PAID ADVERTISING 


Local Display and Classified. 
Total for first three months of 1922 


National, 


uinee 4,161,108 «= 


New York 
H. W. MOLONEY 
604 Times Bldg. 


Chicago 
G. LOGAN PAYNE Co. 
Suite 401. Tower Bldg. 
6 No. Michigan Ave. 











Che Piltsburqh Post 


A newspaper of character, 
integrity and _ enterprise 
which has earned the confi- 
dence of the people of the 
world’s greatest industrial 
district. 





DAILY and SUNDAY 


Perth Amboy, N. J. 














Plants are putting on men. 
Plant managers are opfti- 
mistic regarding future. 
Buil ding trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 
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Decatur Democrat to Incorporate 


The Decatur (Ind.) Democrat is be- 
ing incorporated. Effective July 1 it 
will be owned hy the Decatur Democrat 
Company with a capital stock of $50,- 
000. The incorporators are John H. 
Heller and Arthur R. Holthouse of De- 
catur and Elmer W. Kampe. Mr. Kampe 
was formerly advertising manager of the 
Fort Wayne News-Sentinal and will now 


Editor & Publisher for June 10, 


school at 14, was ordained by the Bap- 
tist church at 15, and became editor just 
as he reached 16. 





Another Paper for Paterson 


Articles of incorporation for the 
Paterson Jersey Democrat, a morning 
newspaper, beginning September 1, have 
been filed in the office of County Clerk 
John McCutcheon. The incorporators are 





be in charge of advertising and outside 
business for the Democrat. Mr. Hoh- of Paterson, and George Bailey, a news- 
house will continue as business manager janerman, of Newark. The paper will 
of the paper and Mr. Heller will retain }y 4 Democratic daily. Paterson has 
the general supervision of the paper. No one other morning daily, the Paterson 
changes will be made in the staff. Be- \forning Call, Republican. 

side the incorporators the only other , 
stockholder will be Mrs. J. H. Heller. 


Frank Cross, Jr., and Abram Feltman, 





New Daily for Salamanca, N. Y. 


The Salamanca (N. Y.) News, a new 
afternoon paper, will commence publica- 
tion July 1. It will be published by E. 
Hertsenberg of Cincinnati, who is ex- 
pected to bring the nucleus of his staff 
with him, The News will be a 2-cent 


Sixteen-Year Parson Revives Paper 


Thomas E. Ferguson, 16 years old, has 
resurrected the “Liberty Hill (Tex.) In- 
dex,” and published the first number 
May 26. He was graduated from high 





NEW YORK, N. Y. 
RATE CARD 
im effect March 11, 1922 


EDITOR & PUBLISHER 


|, General Advertising 
a. Transient rate 50c per agate line (minimum 
space 14 lines—1 inch). 





b. PREFERRED POSITIONS. 





Full page ........- 672 agate lines $200.00 Front and back cover rates on application. 
Hiatt PASS oc scccve 336“ “a 113.00 
Quarter page ...... 168 “ vd 60.00 Inside front and back covers 10% extra. 
Eighth page ....... 84 C“** sd 35.00 
Sixteenth page ..... 42 “ > 20.00 All other positions 25% extra. 
2 Time Contracts ’ 
Agate 6 insertions 12insertions 26 insertions 52 insertions 
a. Lines within year within year within year within year 
Pull page .......... 672 $188.00 $175.00 $150.00 $125.00 
Half page ......... 336 100.00 94.00 88.00 75.00 
Quarter page ...... 168 56.00° 50.00° 47.00* 44.00 
Eighth page ....... 84 30.00° 28.00° 25.00° 23.00 
Sixteenth page ..... 42 18.00° 15.00° 14.00*° 13.00 


All 52 consecutive-insertion contracts (see last column above) are based on consecutive in- 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract is credited 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of the 
advertiser within the twelve-month period. 

*Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertion 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement is 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate 28e. 
per agate line. Extra space pro rata. 

d. Ali rebates earned by advertisers using more than contracted space within life of contract, 
are paid in advertising space to be used within one month after expiration of contract. 





t. Classified Advertising. 4. Reading Notices—(None.) 


—— Aer -06 a word 
Por Babes c ccc cesses seeeeeseees .06 a word 5. Commissions. Allowed to recognized agen- 
Situations Wanted..... seseeee 03 a word cies on other than publishers’ advertising. 
Business Opportunities......... .06 a word 


b. Ali advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 
c. No discount for frequency of insertion. 





6. TERMS. 

a. All accounts payable net 30 days and subject to sight draft immediately thereafter. 

b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before the 
tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not sub- 
ject to cash discount. 

d. Advertising copy will be prepared by the service department of EDITOR & PUBLISHER 
at an additional charge of 10%. 





7. Mechanical Requirements. 

Column width, 13 ems. 

9 x 12 inches. ; 

Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertisements 
should be 133 line screen. 


Column depth, 168 lines. Columns to page, 4. Size of page, 





6. Time Schedule and Miscellaneous 9. Publishing Date—Saturday of each week. 
All copy subject to publishers’ approval. b. Forms Close Thursday. : 
Advertisements must be in office by Wednesday P. M. for current week’s issue. 
Corrections on advertisements may be made up to Thursday, 5 P. M. ; 
EDITOR & PUBLISHER will not be responsible for errors in advertisements, due to 
failure to return proof in time to make corrections. ; : 
f. Failure to furnish new copy on definite insertion contracts will compel use of previous 
advertisement. ’ , ; 
Copy for advertisement should be received as early in the week as possible to insure good 
display and position. 
bh. All cuts should accompany copy. 
advertiser. 


ree 


i. All new cuts and art work made at expense of 





18. Circulation. 
a. Member of A. B. C. : 
b. (February 1/22) Circulation 5.007. 





11. Sabscription Rates—Domestic $4.00. Canada %.50. Foreign $5.00. 





2. Executive Personnel, : 
W. Ferguson, general manager; John F. Redmond, managing editor. 
. B. Keeney, advertising; Fenton Dowling, circulation. 


mt 


1922 


paper and is understood to have the 
backing of the Salamanca labor organ- 
izations. Quarters have already been 
leased for the paper. 


Engraving Plant for Tampa Tribune 


Tampa, Fla., May 28.—The Tampa 
Morning Tribune will put in an engrav- 
ing plant here, ready for operation by 
next fall, said Col. W. F. Stovall, editor 
and publisher, today. The plant will em- 
ploy three men and will do sufficient 
commercial work to pay expenses, in ad- 
dition to handling the paper’s work. 


Plan Daily for Webb City, Mo. 


Mrs. Tina May Hilburn and Mrs. Flo 
Plain, both of Webb City, Mo., are plan- 
ning to start a daily newspaper there. 
Mrs. Hilburn was formerly Webb City 
news representative of the Joplin News- 





Herald before consolidation of this news- 
paper with the Globe. Mrs. Plain has 
been the business representative for the 
News-Herald. 


Texas Paper Changes Hands 

Milt Saul, oil man of Corsicana, Tex., 
has taken over the Corsicana Daily 
Commercial, morning paper started three 
months ago and has become the editor, 
with C. N. Noble, business manager and 
Finis R. Senor, news editor. Dabney 
White, former editor, has returned to 
his old home in Tyler, where he edited 
a paper. 


$20,000 Damage to Maine Weekly 


The Auburn (Me.) Free Press, a 
weekly newspaper, sustained a heavy loss 
by water, in the recent $20,000 fire which 
destroyed the Odd Fellows Block. 
Losses are partly covered by insurance. 








SUPPLIES & 


For 





Newspaper Making 


EQUIPMENT 














FOR SALE 


6c A WORD for advertisements under this 
classification. Cash with order. 





Printers’ Outfitters 


Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., % Beekman St., 
New York City. 


4 








—— 


Stereotype Chases 


Made of Special Analysis 
Cold Drawn Steel, guar- 
anteed accurate in every 
particular and of  thor- 
oughly dependable qual- 
ity in material and work- 





























manship. 

Chases repaired and ‘al 
tered Makeup trucks 
converted into elevating 
tables. 


Write for Prices. 








American Steel Chase Co. 
122 Center St. 
New York 
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COMPLETE DAILY PLANT 


We offer for sale the complete plant 
used to produce The Daily Times, 
Hackensack, N. J., consisting of 16-page 
Potter Anglé Bar Press with complete - 
stereotype equipment, motor, etc.; two 
model _ size linotype machines with 
motors; steel type cabinet filled with 
type; proof press; steel galleys; column 
rule; makeup table; stereotype chases; 
Murray saw and trimmer for flat plates; 
. flat casting box, etc. All in first-class 
operating condition. 

Send for complete itemized list with 
prices, 


BAKER SALES CO. 


200 Fifth Avenue New York City 














g Newspaper Plant Equipments e 
Established in 1912 





NEWSPAPER 


PRESSES 
FOR SALE 


Goss Straight-line Octuple with double 
folder. Page length 23 9/16 inches. 
Goss Straight-line Sextuple with double 
folder. Page length 23 9/16 inches. 
Goss Straight-line Sextuple with double 
former. Page length 22% inches. 
Goss Four-Deck Single-width Straight- 
line Quadruple with single folder. Page 
length 224 inches. 

Goss Straight-line Twenty-Page Press 
with single folder. Page length 21.0 
inches. 

Goss Monitor Twelve-Page Press. 
length 21.60 inches. 


For particulars apply to 


R. HOE & CO. 
504-520 Grand St. 
NEW YORK, N. Y. 


7 Water St., 827 Tribune Bldg. 
Boston, Mass. Chicago, Ill. 
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For Prompt Service 


TYPE 
Printers’ Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 


“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 





Boston Pittsburgh Kansas City 
New York Clevelan Denver 
Philadelphia Detroit Los An 
Baltimore ago San Francisco 
Richmond Cincinnati 





Portland 
Atlanta St. Louis somane 
Buffalo Minneapolis Winnipeg 











PECKHAM MACHINERY CO. 


MARBRIDGE BLDG, 34th & Bway 
NEW YORK CITY 





Complete Newspaper Plant (con- 
solidation) in Waterbury, Conn. 





Goss Flat Bed Web, printing 8 
pages. Will be sold for $2,200. 
Balance due to owner for quick 
delivery. 








Take It To 


POWERS 


Open 24 Hours out of 24 
The Fastest Engravers on 
the Earth 


Powers Photo Engraving Co. 


154 Nassau St., Tribune Bidg. 
New York City 
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ty Introduction to Employer and Employee 














SITUATIONS WANTED 


3c A WORD for advertisements under this 
classification. Cash with order. For 
those unemployed one insertion (adv. not to 
exceed 5@ words) FREE. 





Acc jaan Chet 





5 and Office Manager 

age 35. Married. 15 years’ experience. Ex- 
ecutive ability, pleasing personality, unques- 
tionable references and not afraid of hard work. 
Capable of assuming entire charge of daily 
newspaper. Employed. Available at short 
notice. Salar secondary consideration, if 
competence leads to recognition and promotion. 
Address Box C-637, Epitor & PusLisner, 








Advertising Manager, 
age 27, seven years’ experience, now employed 
on daily in town of 45,000, copy writer, lay- 
out man as well as salesman. Box C-638, care 
Fpitor & Pusiiswer. 


Advertising Manager 

Now advertising manager in city over 100,000 
Prover ability as salesman and executive 
Unusually capable on copy and layouts. Can 
get maximum results from solicitors. Tactful, 
resourceful and aggressive. Excellent rea- 
sons for desiring change. Box C-661, Editor 
& Publisher. 





Advertising Writer 


wants position as copy writer and layout man. 
7 years’ experience, age 27, now employed. 
Box C-639, care Eprtor & PusLisHer. 


All-Around Man 


Am 32 years old; married; energetic; thorough- 
ly reliable. Was editor of live small-town 
twice-a-week newspaper before coming to Wash- 
ington as secretary to active Congressman. 
His reelection now appearing certain I desire 
to reenter newspaper field and would prefer 
editorial desk or management of small daily 
or thriving weekly with opportunity later to 
purchase interest. Best of references. Ad- 
dress C-636, Epitonr & Pupiisner. 








Chicago Publishers, Attention! 

Young man, 31 years old, served in all de 
partments of the publishing field, traveled 
entire country, and now willing to shoulder re 


sponsibility where past practical experience 
will be of value. Most practical experience 
consists of mechanical, especially composing 
room. Studied journalism at Iniversity. 
Want connection where loyalty, stick-to-it- 
iveness, honesty and character count Un 
derstand management and control sufficiently 
well to know what is a fair day’s work as 
regards production in your plant. “All re 








plies will be treated strictly confidential. 
C-662, care Editor & Publisher. 

Circulati M s 4 

with twenty-two years’ experience wants 


position on wide-awake newspaper where ser 
vices will be appreciated. Can arrange to 
change at any time. Full particulars ana 





references furnished. Best record of results 
in country. Address Box C-641, Editor & 
Publisher. 

Circulation Manager, 

single. wants to connect with lively daily 
Thoroughly experienced in promotion and 
routine work. Capable of handling street 
sales, carriers, collectors and solicitors. At 


present employed but desire to make change. 





West or Central States preferred. Referencs 
furnished. Address C-667, Editor & Pub- 
lisher. 

Classified Man 


of proven ability desires position as manager 
on a small city daily or assistant in larger 
field. Now employed as manager on 10,00 
daily. Available after July 15th. Address 
C-668, Editor & Publisher. 


Classified Advertising Manager Wants 
Position 

Our assistant classified advertising manager 
has outgrown her job. She is a young 
woman, 27 years old, of neat appearance and 
pleasing personality, who has been largely 
responsible during the past five years for the 
success of our classified advertising depart- 
ment (Leading Want Ad medium in city of 
more than 100,000). She is a regular “go- 
getter”—knows how to build and handle for- 
eign classified advertising. Writes good sales 
letters and promotion advertisements, is a good 
correspondent, knows classified agencies—in 
fact, she knows Want Ads from the bottom 
up. She is intimately conversant with tele- 
phone solicitation work, street solicitation, of- 
fice details, etc., having directed them suc- 
cessfully. She is a tireless worker, loyal 
faithful, conscientious, conservative. Her 
judgment is good: she handles her employees 
efficiently. In short, she would make some 
enterprising newspaper in the middle west a 
mighty good “Want Ad man.” Do you_need 
a good classified advertising manager! If so, 
let us tell you more about her. rite C-656, 
Editor & Publisher. 








News Editor 

capable assuming entire charge news depart- 
ment. Fifteen years’ experience in Middle 
West and New York. College graduate, mar- 
ried, no habits. Prefer connection where all 
around ability counts. Convincing references. 
Box C-657, Editor & Publisher. 


SITUATIONS WANTED 


Editor, 


excellent in all departments of news and edi- 
torial end, desires change. Now employed at 
$50 per week and relations entirely cordial. 





Give present employer among others as ref- 
erence, and guarantee first class service. 
Clean record, wide experience with high-class 
publications. Prefer city of from 15,000 to 
40,000. Address C-658, care Editor & Pub 
lisher. 





Let Me Put Power 

in your editorial page 
intelligently. 
& Publisher. 


Capable writer. Clips 
Moderate salary. C-616, Editor 





Newspaper Owner 


needing editor-manager or who wants better 
results can get in touch with experienced, re- 
sourceful man with best references by ad 
dressing C-640, care Epitor & PustisHer. 





Position on Daily 
Have sold weekly 
daily field. Will 
position. i We 
Lexington, Ky. 


paper and want 
invest or take 
Huckle, 110 


to enter 
desirable 
Maxwelton, 





Reporter, 

experienced, young man, 22, for weekly or 
small city daily. References furnished 
C-663, Editor & Publisher. 





Thoroughly Competent City Editor 

and feature writer seeks connection with news- 
paper in city over 25,000. Twelve years’ ex- 
perience. Married. Not a floater. Must be 
permanent. Address P. W. S., Room 304, 
Griswold Hotel, Detroit, Mich. 


BUSINESS OPPORTUNITIES 
A WORD for advertisements under this 
classification. Cash with order. 


For Sale 


All or half interest in daily and weekly in 











best county in Illinois. A rare opportunity 
for right man. Correspondence solicited. Ad 
dress Box C-660, Editor & Publisher. 





HELP WANTED 


6c A WORD tor advertisements under this 
classification. Cash with order. 





Advertising Man Wanted 


Daily paper town of 8,000 wants man who can 
lay out ads and hustle copy. his is a good 
place and no dubs_ wanted. The Daily 
Union, Junction City, Kansas. 





PERSONAL 


(Continued from page 60) 








manufacturers of Luxfibre furniture, has 
joined the staff of the Simpson Adver- 
tising Company of St. Louis. 

Eugene Randles, of the Randles Ad- 
vertising Company, Hutchinson, Kan., 
will again handle publicity for the 
Kansas State Fair. 

Robert A. Burns, sales manager of the 
Walter M. Lowney Company for the 
past 4 years, has resigned to join the 
merchandising and plan department of 
Hoyt’s Service, Inc, 

George M. Dingman, advertising man- 
ager of Richards-Wilcox Canadian Com- 
pany, Ltd., London, Ont., was taken ill 
while on a visit with his uncle, , 
Dingman, president of the St. Thomas 
(Ont.) Times-Journal, and was operated 
upon for appendicitis. He is now con- 


valescing. 
Henry P. Messer, recently production 
manager for the Lyon Advertising 


Agency, Inc., New York, has joined the 
staff of the Hazard Advertising Cor- 
poration, New York. 

L. C. Shively has resigned as sales and 
advertising managcr of the Imperial 
Underwear Company, Piqua, Ohio. C-. 
A. Campbell, president of the Imperial 
Company, is at present directing its sales 
and advertising work. 

Joseph C. Schuld, formerly with 
Doremus & Co., Inc., and more recently 
with the William J. Bryan Company, 
Inc., New York advertising agencies, is 
now with the sales department of the 
Butler Printing Company, Inc., also of 
New York, 


Wallace A. Mills, formerly with the 


NEWSPAPERS WANTED 


A WORD for advertisements under this 
classification. Cash with order. 





Having Sold 
Reed City Herald, Northern Michigan's 
largest weekly paper, am now in line for 


another, What have you to offer in daily or 
big weekly? A. W. Huckle, 110 Maxwelton, 
Lexington, Ky. 


Trade Paper Wanted 


Two experienced trade paper men, one as gen- 
eral manager and the other as advertisin 
manager, want connection with establishec 
weekly trade paper, or will buy interest in 
same. No objection to run down proposition if 
field is good Address, with full particulars, 
J. 4 Savadel, 108 Targee street, Stapleton, 





N. 


STORIES & POEMS WANTED 


6c A WORD for advertisements under this 
classification. Cash with order. 








Stories, Poems, Essays, Plays Wanted 
We teach you how to write; where and when 
to sell. Publication of your work guaranteed 
by new method. Walhamore Institute, Dept. 
J, Lafayette Building, Philadelphia, Pa. 








Hearst publications, is now advertising 
and publicity manager for the Norwich 
Union Indemnity, New York. 


IN THE AGENCY FIELD 
AURICE O’CONNOR, for several 
years superintendent of production 
for the Vreeland Press of New York, has 
joined the production staff of James F. 
Newcomb & Co., Inc., 441 Pearl street, 
New York, N. Y., as assistant superin- 
tendent. 

C. A. Bostwick, Inc., advertising agents 
of Buffalo, N. Y., have moved to larger 
officers at 213 East avenue. 

Clarence W. Payne, for the last five 
years advertising manager of the Kem- 
per Thomas Company, Cincinnati, has 
resigned to become associated with the 
Crawford Addressing Company of that 
city, which will be changed to the Craw- 
ford Advertising Company. 

George Heilman, formerly with the 
Washington Park National Bank, Chi- 
cago, has been made manager of the 
Chicago office of the W. B. Ziff Com- 
pany, publishers’ representatives. 

Harlan Smith, director of information, 
of the Department of Agriculture, has 
resigned and will join the J. Walter 
Thompson Company of Chicago, June 
19. Mr. Smith will be concerned with 
the agricultural advertising handled by 
the Thompson Company. He is a mem- 
ber of the National Press Club, the 
Congressional Country Club and the 
Federal Club, became associated with the 
Department of Agriculture as a special 
writer in 1916 and has had charge of 
various publicity campaigns carried out 
by the Department. 





COMMERCIAL HAS NEW MAKE UP 


Buffalo Paper Looks Like New York 
Journal 


The Buffalo Commercial on June 5 
made its appearance in new dress. Local 
news and art together with headlines 
are featured on page one, with a new 
masthead in which appear “The Com- 
mercial” and a globe with the inscrip- 
tion “Freedom of the Press.” The gen- 
eral makeup is along lines of the New 
York Journal. 

Editorials and features fill the back 
page. Special pages include one for wo- 
men’s activities. In addition to its former 
editions the Commercial now issues a 
“Peach Extra,” on the streets consider- 
ably later than any other sport extra 
published here. 

The Commercial has added to its staff 
George Obenauer, formerly of the Buffalo 
Evening News, as assistant sports edi- 
tor, and Miss Ruth Phillips, a feature 
writer who returns to the paper. 

In a front page editorial on June 5 
the Commercial asserted its open shop 
policy will be unchanged. 


$5,000 


cash for first payment on only 
or leading newspaper property 
in a town of 5,000 or more popu- 
lation. 

ay ee 


Proposition X. V. 


Charles M. Palmer, 


Newspaper Properties, 
225 Fifth Ave. New York 











Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 
TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 


Times Building, New York 


Established 1910 











For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 
8 cols. 12 ems, Kohler Control, type 
cel. length is 22 in., tapeless folder, 
extra roller stocks and spindles, metal 
furmace, carved casting box, clevating 
table and double steam table. 


IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 














WE CONNECT THE WIRES 


WEEELY NEWSPAPER 
and job printing con- 
cern, one of the best in New 
England, can be controlled 
for $10,000, which buys 80 
per cent of the stock at a 
figure less than the inven- 
tory. This is an unusually 
well equipped, steadily grow- 
ing business, showing very 
satisfactory earnings. Owner's 
compels retirement. 

you can command the 
here is your oppor- 
Mention our No. 


‘g tunity. 
4 3971-B. 


FERNALD’S EXCHANGE, INC. 
THIRD Nar’. B'LDG.. 


LOS ANGELES EXAMINER SOLD 


Kellogg and Dickson Now Own After- 
noon Papers 


Ownership of the Los Angeles Ex- 
press, founded March 27, 1871, passed 
June 1 from the Edwin T. Earl estate 
to F. W. Kellogg and Edward A. Dick- 
son. Three years ago the new owners 
took over the management of the paper 
under a contract whereby they were 
given the option of purchase at the end 
of 5 years, which has been exercised 
before the expiration of the contract. 
Transfer of ownership carries with it no 
change in the business methods or edi- 
torial policies. 

In addition to the Express, Messrs, 
Kellogg and Dickson are the owners and 
publishers of the following evening news- 


papers: Pasadena Post, Hollywood 
News, Santa Monica Outlook, Venice 
Herald, Santa Ana News, Glendale 


Press, Sawtelle Call, Ocean Park Bulle- ° 


tin, San Pedro News, Anaheim Herald, 
and the California Farmer. 
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Nothing 
Succeeds 
Like 


—OUR SHIP; 
IS COMING IN 


The Reputation of Our 
Short Fiction is Bringing 
Us an Average of a New 
Subscriber Every Week. 





METROPOLITAN 
NEWSPAPER SERVICE 
150 NASSAU ST. NEW YORK 











First Publication of 


Eighteen Months on 
the Trail of Cannibals 


CAPT. EDWARD A. SALISBURY 
who has been where few dared follow 
Real Stories of the 
South Seas 


Illustrated by Captain Salisbury’s 
original photographs. Truth with All 
the Romance of Fiction. 


Released in Fifteen Weekly Instalments 
Beginning July 16 


Wire for Sample and Terms. 
The McCiore Newspaper Syndicate 


373 Fourth Avenue New York City 














St. Louis Star 
Chicago Journal 


are among those ordering our 


Chapman RADIO Service 


Wire yours before it’s too late. 


THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., Baltimore, Md. 














NEWS 


For Evening and Sunday Newspapers 
Infernational News Service 
Zl Spruce St., New York 








POLLED EI ELLIE 











We can increase your business— 
you want it increased. 


You have thought of press clip- 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St, N. Y. City 
Established a Quarter of a Century 
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UNCHE'S 


Managing editors and city editors are always on the lookout for news; 


feature ideas that can be used locally. 
each hunch published under this head. 
worked successfully 


them an 
hunches will not be returned. 


THE Boston Post has started a “Headless 

Photo” contest, snapshots being taken of 
women shoppers in the busy shopping district, 
and one is printed daily, minus the head. 
Readers are asked to identify the photos, and 
the woman whose photo it is will be given a 
$10 gold piece. The women whose photos are 
thus printed are requested to call at the news- 
paper office within one week from the day the 
photo is published, wearing the same hat and 
costume as when photographed, ag each will 
be presented a gold piece.—C. M. 


“Charm Hunting in Seattle,” is a Seattle 
Star feature. A series of artistic photographs 
of typical Northwest beauty scenes is accompa- 
nied by poetic thought gems. Henry Clay, 
telegraph editor, is photographer; Leo H. Las- 
sen, sports writer, does the accompaniments. 
One of the set was a sunset pictures of a 
United States revenue cutter in harbor, the 
night before it sailed for’Alaskan patrol duty. 
The poem follows: 


Who knows what lovely web of dreams is spun 

By ships in harbor? Perhaps they never hear 

All the turmoil of their noisy pier, 

Dreaming of tomorrows when they will run 

With tides across an open stretch of sea. 

Like antelopes, before the wind, and free! 
—M. G. 


The Daily Democrat at Albany, Oregon, is 
conducting an old coin contest with a view 
to determining the possessor of the oldest 
piece of United States money among its read- 
ers. The results are interesting, not only to 
the owners of the coins, who get their names 
in the paper, but to all folks of numismatic in- 
clination. The possibility of a rare coin of 
much value being brought to light gives the 
contest considerable zest.—D. H. T. 


A veteran janitor of a school who has seen 
children of the town pass through its portals 
for from 25 to 40 years makes a good feature 
story in any paper. Seldom do we see any 
mention made of veteran editors who have 
spent the same number of years aiding in up- 
building the smaller towns of a state. A 
weekly feature with picture and brief history 
of these men would give justly deserved 
recognition and prove interesting to their 
many friends in the home community and their 
fellow editors over the state.—A. K. D, 


There is a movement on foot to have the 
$2 bill discontinued. Ask your merchants if 
they favor such a movement. What do bankers 
think? Is there any — demand for 
this denomination ?—G, K. 


Find out from prominent men in your town 
who do not smoke, their reasons for refrain- 
ing. You'll get some interesting answers. For 
example, I know of one who, at a youthful 
age, smoked cornsilk behind the barn and set 
the barn ablaze. Another may refrain because 
of the influence of one of the opposite sex; 
or because “they never started.”—G. H. D, 


Bill Steinke, of the Newark (N. J.) Ledger 
spends fifteen minutes at Newark’s four cor- 


ners every day and romps away with a 
humorous feature every time. “‘Mrs, Brown, 
just went by wearing a new hat; she’s talk- 


ing to a friend now; 
and Mrs. Brown has entered a department 
store. Here comes Mr. Jones along. He ap- 
pears happy. Rumor has it he struck it well 
with some oil investments, etc., etc., etc.,” is 
a sample of how this can be worked up every 
day.—F. C. 


now they part again 


How many miles a day are “covered” by 
the policemen and postmen in your town? How 
much shoe leather do they wear out in a year? 
Do they suffer more with sore, tired feet than 
men in other vocations? Interesting questions 
that can be worked into an interesting story. 
—F. C. W. 


How do you determine the day your city 
was founded? Was it the day of incorpora- 
tion, the day the post office was established 
or the day the first survey stake was driven 
platting your city into town lots? A western 
newspaper interviewed pioneers and found that 
they agreed the birth of their city was on the 
day the survey started. Your pioneers can 
give you a good story. Incidentally this is 


in your city does not 
Address D ent contributions to the Huncn Epitor. epee, & 
mail them in and receive payment by return mal 


Epitor & PuBLisHer will pay $1 ~ 
The fact that the hunch is not being 
bar it from d department. 
pear, gti 


an opportunity for a newspaper to have officially 
designated the birthday of your town for that 
anniversary edition.—B, M. L. 


Let a clever girl reporter assume the role 
of a college-bred girl from a small town who 
has just come to you rcity and got a job. Let 
her describe her impressions in a series ot 
letters to her chum back home. One middle 
west paper ran something like this beginning 
by telling what the girl learned, about get- 
ting a job, from talks with employers—their 
attitude toward college-educated girls, etc, An- 
other letter showed some good points on dress- 
ing for the office. Leisure hours were spent 
in finding delightful places in the parks, en- 
joyable street car and bus rides and in getting 





Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 


T. L. Masson 
O. O. McIntyre 
Frederick Palmer 
H. J. Tuthill 


and others 


The McNaught Syndicate, Inc. 
Times Building, New York 











original impressions of commercial am ents. 
The possibilities of such a series that will in- 
terest the women readers are unlimited if an 
observing girl reporter can be interested.—H. 
D. K 





Did you know that the night watchman of 
the First National in your city eats his mid- 
night meal from the desk of the president; that 
the department store scrub-woman rigs her- 
self in “swell clothes” from the racks and 
poses before the mirror in the presence of the 
porter—result—romance—happy forever after? 
Worked up, this makes a punchy human in- 
terest feature for any Sunday edition.—F. C. 


A “Pipe Contest” created a lot of fun and 
interest on one paper. Every smoker was 
asked to enter his favorite pipe with a brief 
sketch of its history. Prizes consisted of 
various supplies for smokers, donated by local 
dealers. The contest brought forth some 
unique entries, and prizes were awarded on 
the basis of the general interest or history of 
each pipe.—B. A, T, 


“A New Educational System?” headed an 
article in one newspaper incorporating inter- 
views with business and industrial leaders as 
to their views toward college education. Most 
of these suggested changes they would make 
in the schooling plans and the composite view 
made up the lead.—B, A, T. 


What hour of the day is the busiest at your 
postoffice? Reason? Average number of pieces 
of mail handled during this hour. What is 
slowest hour? Which days of the week see 
the biggest rush and which the smallest busi- 
ness? Which days have the biggest outgoing 
mail and which the biggest ingoing?—G. L. K. 


A dealer in toys in an Ohio city recently 
stated that he seldom ever has a call for kites 
or tops. Ten years ago they were much in 
demand. A story built on this hunch would 
be interesting. Tell of the hoop-rolling days. 
Do boys play marbles like they did in dad’s 
day or is the modern game only for “keeps?” — 
G. L. K. 


Chicago council has discovered there is also 
a high cost of dying . Exorbitant prices charged 
by undertakers for caskets are to be probed 
together with charges of $19 for the use of 
an automobile for two hours at a funeral. 
Cheap-looking caskets sometimes cost $300.— 

~ Co Jes 


j. R 


People are always interested in learning 
about the ages at which other people were 
married. So it would be a good stunt to ask 
ten or twenty leading local citizens at what 
ages they were married and at what ages 
they think folks should get married and to 
then get some interviews on this last point 
from leading local physicians. This sort of 
a story would be particularly appropriate in 
June.—F. H. W. 


What is believed to be the first municipal 
dance ever held to wireless music took place 
recently in Schenectady. Two blocks of one 
of the principal streets in the business section 
were closed to traffic and the dancers glided 
to the strains of music broadcasted from the 
W. G. Y. station of the General Electric 
Works, Schenectady. Affairs of this kind could 
probably be arranged in other cities with radio 
facilities. Newspapers running a radio de 
partment could use this as a big feature.— 
x CC, D 


Million 
Dollar 


Hearst 
Features 


The World’s Greatest Circulation 
Builders 


International 


Feature Service, Inc. 
New York 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 
ica. 











“The African World” 
& 


“Cape-to-Cairo Express” 
Published every Seturday i 
London. 


AMERICAN OFFICE 
No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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LEADS THEM ALL IN MOTOR 
CARS OWNED 


New York State with approximately ten per cent of the population 
of the country leads all other states in the number of automobiles 
owned and operated. 


During 1921 there were more cars registered than in 1920 and 1922 
is expected to show a still further increase in cars registered. 


The automobile bureau showed that there were a total of 682,919 


motor vehicles in use throughout the state. Passenger cars repre- 
sent 524,271 and trucks 125,401. 


New York State leads in many other attractions for any manufac- 
turer. Here business can be developed to the highest degree and 
at a minimum of expense. 


Buy Space in these New York State Daily Newspapers. 








THE EMPIRE STATE 
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*Buffalo Evening News .............. (E) 104,958 21 21 CORR WE TR he cccccccccsceccese (Ss) 141,301 
*Buffalo Evening Times............... (E) 85,006 1S 1S FO NEE Wei ccdcccccccccccccesss (M) 351,309 
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Elmira Star-Gazette ................. (E) 23,792 09 a7 "Niagara Falls Gazette................ (E) 14,196 
Geneva Daily Times ................(E) 5,432 4 -“ CE MI nacnccnscnadsncvcccesuas (E) 5,854 
“Glens Falls Post-Star................ (M) 7,324 x) e <] *Poughkeepsie Star and Enterprise. .(E) 11,34 
“Gloversville Leader Republican...... (E) 6,25 x) ss Rochester Times-Union ............. (E) 64,388 
Gloversville Morning Herald....... (M) $,717 435 Bs] tSaratoga Springs Saratogian........ (E) 7,385 
Hornell Tribune-Times ............(E) 6,874 23s 035 *Staten Island Daily Advance......... (E) 8,782 
“Ithaca Journal-News ....... pdtindelt (E) 7,454 FT 04 Syracuse Journal ............--.ceseees (E) 45,014 
‘Jamestown Journal ............ woe CD 7,099 225 #25 Tee Mees .ncccccccccccccccccess (M&E) 22,647 
“Jamestown Morning Post............. (M) 9,525 5 3 Government Statements, April 1, 1922. 
Middletown Times Press.............(E) 6,630 ax} ss 2 a 
Ten Vanes Dilip Aves......... 8,056 o a A. B. C. Publishers’ Statement, April 1, 1922. 
“Newburgh Daily News............... 10,301 80s ss “*A. B. C. Statement, October 1, 1921. 
euceadetaaae 3,900 #2 £2 tGovernment Statement, October 1, 1921. 
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Belong? 
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To What? 








To The ::_— :: 
AUDIT BUREAU 
of CIRCULATIONS 




















iF MOT. 
WHY NOT? 




















D aily newspapers through the A. B. C. pay by assess- 
ments for the verification of their circulation statements, 
just the same as the National Banks pay for the auditing 
of their statements. 


696 Daily English Language Newspapers in the United 
States BELONG to the A. B. C. 


They have a combined daily average 


sale of 25,863,153 and an average $2.50 
circulation per paper of 37,000. The Per Line 
one-time combined rate for the Per Million 


group totals $64.98 a line or 


1420 Other Daily English Language Newspapers in th: 
United States DO NOT BELONG to the A. L 


They have a combined daily average 


sale of 3,012,672 and an average $8.93 
sale per paper of 2,000. The one- Per Line 
time combined rate for these papers Per Million 


as a group is $26.80 a line or 


A List of the 696 A. B. C. Newspapers with +':s” circu- 
lations and advertising rates—both one time’ and 5,0uv0 
line contract rates—will be sent to anyone on request. 


JASON ROGERS, 
New York, June 7, 1922. Publisher The New York Globe 
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